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Solid  Newspaper  Structures  Rise  From 
Mergers  and  Consolidated  Production 

General  Analysis  of  Conditions  Which  Favor  Elimination  Transformation  of  Weak  Competitors  into 
Strong  Operation — Advantages  of  “Double-Header”  Newspaper  Publication 


IVEWS  *  DISP.A.TCHES  from  several 
large  cities  which  have  appeared  in 
recent  issues  of  Editor  &  Publisher  in¬ 
dicate  that  the  era  of  newspaper  consoli¬ 
dations  is  still  in  full  swing. 

Newspapers  which  would  have  been 
considered  phenomenally  strong  in  1919 
find  it  impossible  to  hold  the  pace  of  1926 
competition.  They  form  one  element 
that  feeds  the  consolidation  flame. 
Wealthy  men  who  own  newspapers 
but  leave  their  actual  management  to 
minority  stockholders  or  employes  often 
see  an  excellent  business  stroke  in  the 
acquisition  of  a  competitor  and  subse¬ 
quent  “cleaning-up”  of  the  field.  Often 
the  competitor  acquired  and  submerged 
was  the  stronger  newspaper;  sometimes 
its  owners  disposed  of  it  because  they 
felt  that  they  could  never  again  hope  for 
such  favorable  conditions  for  sale;  some¬ 
times  they  sold  it  because  they  wished  to 
retire  and  enjoy  the  profits  of  years 
given  to  back-bending  labor.  Sometimes 
the  sale  was  made  for  personal  or  poli¬ 
tical  reasons  wholly  beyond  the  bounds 
of  newspaper  management. 

Whatever  the  reasons,  the  number  of 
newspaper  suspensions  and  consolidations 
has  more  than  kept  pace  with  the  natural 
annual  increment  and  the  tabulation  as 
of  Jan.  1,  1927,  will  place  the  country’s 
total  of  daily  newspapers  well  below 
2,000. 

“Cleaning  up  the  field”  is  the  cliche 
applied  to  most  of  the  merger  operations 
in  recent  months.  Business  has  been 
good.  Advertising  has  been  of  tre¬ 
mendous  volume.  Competition  among 
newspapers  has  never  been  sharper. 
Great  sums,  in  the  aggregate,  have  been 
expended  to  get  new  circulation  and  to 
hold  it.  Some  newspapers  have  paid  out 
thousands  of  dollars  in  contest  prizes 
and  commissions  for  a  few  hundred  or 
thousand  new  readers.  They  iiavc 
bought  new  press  and  stereotype  facili¬ 
ties.  They  have  taken  on  new  feature 
and  news  services.  As  pointed  out  in 
Editor  &  Publisher  a  few  weeks  ago, 
the  additional  expense  in  1926  has  cut 
severely  into  the  increased  revenue  from 
advertising. 

Back  of  all  this  circulation  scurry  is 
the  idea  that  the  second  or  third  paper 
in  the  field  finds  it  difficult  to  sell  space 
in  flush  times  and  the  fear  that  it  will 
be  next  to  impossible  in  slack  times. 
National  advertisers  with  a  compara¬ 
tively  small  appropriation  have  learned 
to  concentrate  their  money  in  the  medium 
that  proves  ability  to  return  the  great¬ 
est  number  of  sales  for  the  money  in¬ 
vested.  Usually,  though  by  no  means 
invariably,  the  newspaper  with  the  dom¬ 
inant  circulation  gets  the  coveted  plum. 

Take  for  example  a  field  with  a  strong 
morning  newspaper,  and  two  well  man¬ 
aged  fairly  profitable  evening  papers. 
The  city  and  its  trading  territory  are 
prosperous,  good  markets  for  nationally 
advertised  goods.  The  morning  paper, 
let  us  say,  is  the  oldest  of  the  trio  and 
has  built  up  a  reputation  over  the  years 
as  the  “bible”  of  its  readers.  Through 


By  ARTHUR  ROBB 


PRIME  REASONS  FOR  MANY  MERGERS 

(1)  A  desire  to  “clean  up  the  field”  in  behalf  of  sound 
economics. 

(2)  Despite  flush  advertising  and  excellent  public  response, 
many  publishers  find  1926  increased  expense  has  cut  into  in¬ 
creased  revenue. 

(3)  Noticeable  disposition  by  national  advertisers  of  limited 
appropriations  to  concentrate  in  a  single  community  medium. 

(4)  Destructive  competition  of  rivals,  unreasoning  and  un- 
controlable. 

(5)  Purchase  of  a  morning  or  evening  rival,  giving  24  horn- 
operation  of  a  single  plant,  is  considered  by  some  a  practical 
method  of  fully  occupying  a  field. 

(6)  Six-day  publishers  may  buy  a  seven-day  rival  essentially 
to  gain  entrance  to  an  established  Sunday  field. 

(7)  Economic  pressure,  usually  exerted  by  local  advertisers, 
has  been  the  leading  cause  of  post-war  consolidations. 

(8)  Politics  has  rarely  dictated  a  merger. 


this  reputation  and  by  aggressive  sales 
methods  it  goes  into  practically  every 
home  in  the  city  and  has  an  even  larger 
distribution  in  the  surrounding  country. 
Its  evening  rivals  each  have  slightly 
larger  city  circulations  than  the  morning 
paper,  but  cannot  reach  the  suburban 
and  country  districts  in  equal  volume. 
Their  total  circulations  are  dwarfed. 

The  morning  paper  gets  as  much  lin¬ 
age  as  both  of  the  evening  papers  com¬ 
bined.  Its  rate  is  higher  by  far  than 
that  of  either  contemporary,  and  only 
slightly  less  than  their  combined  rates. 
Its  net  revenue,  despite  more  ambitious 
and  more  expensive  operations  than 
either  of  its  rivals,  doubles  their  com¬ 
bined  profit. 

By  dint  of  the  hardest  fighting  against 
the  morning  paper  and  each  other  and 
with  lynx  eyes  watching  the  expense 
sheets,  both  of  the  evening  papers  can 
end  the  year  in  the  black — provided  a 
prolonged  strike  in  an  important  local 
imlustry  does  not  cripple  the  merchants 
and  cause  them  to  curtail  advertising. 
Their  margin  of  operation  is  too  close 
to  be  comfortable  in  such  circumstances. 

That  situation,  slightly  altered  in  de¬ 
tails,  has  existed  in  a  number  of  cities. 
The  two  trailing  papers  might  be  press¬ 
ing  hard  for  second  place,  neck  and  neck 
in  the  race  today,  but  a  month  hence 
might  find  one  of  them  far  in  the  rear, 
due  to  a  slight  shift  in  the  national  ad¬ 
vertising  currents  or  a  sudden  burst  of 
speed  by  its  adversary. 

Every  dollar  of  income  represents  a 
bitter  fight,  with  seldom  a  plum  drop¬ 
ping  unsought  into  the  office  of  either 
paper.  The  dominant  morning  paper  on 


the  other  hand,  ipso  facto,  received  prac¬ 
tically  unsolicited  a  good  share  of  its 
business.  Expenses,  thought  tightly  con¬ 
trolled  by  the  second  and  third  papers, 
nevertheless  depend  to  no  small  degree 
on  what  the  first  paper  does. 

If  one  of  the  second  stringers  deter¬ 
mines  to  add  a  new  feature  or  to  spend 
money  to  strengthen  an  editorial  ac¬ 
tivity,  gossip  of  its  intention  is  almost 
certain  to  leak  to  its  eager  rival  down  the 
street.  VV’ith  a  long  purse,  a  large  and 
able  staff,  it  usually  is  easy  to  forestall 
the  effort  of  the  weaker  rival  by  doing 
what  he  intended  to  do  and  doing  it 
better — damn  the  expense! 

The  past  year  has  accentuated  these 
disadvantages.  The  strong  grow  stron¬ 
ger  and  the  weak,  though  sharing  in  the 
increased  revenue,  have  to  put  out  a 
larger  and  larger  part  of  it  to  keep  in 
the  race.  Little  possibility  usually  exists 
of  making  and  holding  workable  agree¬ 
ments  between  such  rivals  as  to  holding 
down  expenses  to  a  level  that  will  permit 
the  weakest  of  the  trio  to  keep  abreast. 

They  can  and  will  agree  on  wage  scales 
paid  to  unionized  workmen,  but  the  mini¬ 
mum  wage  is  determined  not  by  what 
the  little  fellows  can  pay,  but  what  the 
big  paper  will  pay.  Agreements  as  to 
circulation  and  editorial  promotion  ex¬ 
penses  are  often  made — to  be  broken  when 
necessity  demands.  The  old  Bethmann- 
Hollweg  doctrine  of  “necessity  knows  no 
law”  has  been  demonstrated  time  and 
again  between  competing  newspapers. 

Under  these  circumstances  a  mutual 
buy-or-sell  proposition  is  a  natural  de¬ 
velopment.  Each  of  the  evening  papers 
knows  about  what  the  other  is  doing. 


They  have  been  conducted  by  good  busi¬ 
ness  management;  secret  rebates  or  other 
crooked  deals  with  advertisers  are  not 
at  all  in  the  picture.  There  is  some 
duplication  in  their  respective  city  and 
suburban  circulations,  probably  about  20 
per  cent.  Their  advertising,  local  es¬ 
pecially,  is  marked  by  much  duplication 
of  firm  names  and  considerable  of  copy. 
This  is  a  typical  American  industrial 
town,  backed  by  fertile  and  rich  agri¬ 
culture.  It  has  practically  no  foreign 
section,  no  foreign  language  press,  and 
its  Negro  population  is  of  sufficient  im¬ 
portance  and  intelligence  to  warrant  the 
publication  of  several  columns  daily  of 
news  interesting  to  colored  readers. 

Either  evening  paper  could  cater  to  the 
whole  field  without  any  vital  changes  in 
its  editorial  structure.  One  large  and 
important  daily  newspaper  could  operate 
comfortably  for  less  than  75  per  cent  of 
the  present  combined  manufacturing  costs, 
and  could  produce  an  evening  circulation 
which  would  stand  the  cursory  one-shot 
comparison  of  the  national  advertising 
space-buyer  with  the  great  morning 
paper. 

Given  an  agreement  on  price,  either 
could  buy  the  other.  Or,  that  failing, 
a  new  company  might  be  formed  repre¬ 
senting  the  ownership  interests  of  both 
old  papers  to  merge  the  properties. 

Both  methods  have  been  worked  suc¬ 
cessfully  in  1926  mergers. 

In  one  city  competition  between  the 
managements  of  two  dailies — one  morn¬ 
ing  and  one  evening,  both  having  -Sun¬ 
day  papers — became  so  keen  that  readers 
were  treated  to  a  name-calling,  mud- 
slinging  exhibition  like  that  of  mining 
camp  journals  70  years  ago.  Co-opera¬ 
tion  between  them  was  impossible  in 
any  department. 

Then  the  merchants  took  a  hand.  They 
went  over  the  heads  of  the  editors  and 
managers  to  the  controlling  ownerships 
and  quietly  arranged  for  an  end  to  the 
unpleasantness.  The  city  was  being 
hurt  by  the  endless  bickering;  the  un¬ 
restrained  whip-cuts  of  the  editors  at 
each  other  were  bringing  readers  to 
regard  both  papers  with  contempt,  which, 
the  merchant  feared,  would  not  be  lim¬ 
ited  to  the  editorial  utterances.  The  ad¬ 
vertising  solicitors  and  business  staffs, 
they  were  sure,  were  up  to  all  sorts  of 
skulduggery  with  the  rate  cards  in  their 
itch  to  get  a  little  piece  of  business  and 
keep  it  away  from  their  rivals.  It  ought 
to  be  stopped,  said  the  business  men, 
and  the  owners  agreed.  The  surest  way 
to  stop  it  was  to  bring  both  papers  under 
one  ownership  and  one  management — 
but  neither  would  sell  and  neither  could 
buy. 

Finally  a  solution  was  proposed. 
Form  a  new  company  and  give  each  of 
the  old  owners  a  share  in  it  propor¬ 
tionate  to  the  value  of  his  present  pro¬ 
perty  as  determined  by  a  competent  ap¬ 
praiser.  The  latter  gentleman  was 
found,  and  greatly  to  his  surprise,  his 
(Continued  on  page  39) 
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Editor  &  Publisher  for  November  20,  1  926 


MEMPHIS  PRESS  BUYS  NEWS-SCIMITAR  new  Memphis  daily 

FOR  REPORTED  PRICE  OF  $600,000  Mooney  to  Stort  Ewening  Appeal  Dec.  1 

With  A.  P.  Service 

Two  Papers  Are  Combined  Under  Scripps-Howard  Ownership  ^  Memphis  Eve- 

— G.  V.  Sanders,  Editor — Plant  ning  Appeal  will  be  started  Dec.  1  by 

D  • _ i7_i _ j  the  Commercial  Appeal  Publishing  Corn- 

Being  Enlarged  q  p  j  looney,  president,  told 

Editor  &  Publisher  Nov.  18  answer¬ 
ing  a  long  distance  telephone  call  for 


{By  Telegraph  to  e^ditor  &  Puiusber)  ing  a  long  distance  telephone  call  for 

1\/rEMPHIS,  Tenn.,  Nov.  15. — The  The  Memphis  Press  will  continue  its  verification  of  the  vc^rt. 

MiMiphis  Press,  a  Scripps-Howard  present  editorial  policy  based  upon  ,  ^  member  of 

newspaper,  has  absorbed  the  News-Sci-  Scripps-Howard  principles.  “1*^  Associated  Press.  As  soon  as  Mr. 

mitar  in  one  of  the  most  spectacular  The  Scimitar  was  established  in  1882,  learned  that  the  Scripps- 


newspaper  deals  of  recent  years.  and  consolidated  with  the  Memphis 

The  consolidation  was  announced  in  in  1902. 
in  both  papers  Monday  and  Tuesday  the  The  Memphis  Press  was  esta 
News-Scimitar  was  merged  with  the  as  a  Scripps-McRae  paper  in  1906, 
Press  and  the  two  papers  were  published 

as  one.  PRINTS  112-PAGE  EDITION 

The  consolidation  leaves  but  two  papers  ^ 

in  the  city,  the  Press  and  the  ComLr-  St.  Gaud  (Minn  ) 


The  Scimitar  was  established  in  1882,  Mooney  learned  that  the  Scripps- 
and  consolidated  with  the  Memphis  News  Howard  newspapers  would  drop  the  A. 


J9Q2  P.  rr.embership  of  the  News-Scimitar, 

The  Memphis  Press  was  established  !?«  telegraphed  his  application  to  New 
a  Scripps-McRae  paper  in  1906.  York  headquarters  and  it  was  accept^. 

*  \\  e  believed  an  A.  P.  membership 

DDiM-rc  no  DA  re-  ETkiTirkM  Memphis  evening  field  was  vitally 

PRINTS  1 12-PAGE  EDITION  necessary,”  Mr.  Mooney,  said. 

The  St.  Cloud  (Minn.)  Daily  Times,  “The  Evening  Appeal  will  be  strictly 
a  112-page  “Achievement  Edition,”  Nov.  ^  newspaper.  It  will  be  set  in  six  point. 


ill  be  set  in  six  point. 


K.,  r*  p  a  ii^-page  /vcnievemeni  r:,auion,  ivov.  «•  «...  ... 

J  Mooney  *  ^  ’  8  to  mark  sixty-five  years  of  continuous  with  ^  modest  Jieadlines,  and  will  carry 


'  The  aniouncement  of  absorption  of  the  news^jyr  service  m  St.  Cloud  and  the  ll«  ^^^S’the  new  MKr  will 

News-Scritnitar  was  nterged.  with  .the  "Zd^rTo^  °SSs'aio'X'";S^  T  Zlished'^  S  the  cSerdS 
bombshell  to  the  Memphis  territory,  since  expenditure  ot  $55,000.  Ihe  edition  was  j.  pi^  j  j  jjj  ^  distinct 

•t  was  known  that  the  Commercial  Ap-  P”"ted  on  a  new  24-page  press.  ^^’Jv^paper^  oSanization/’ 

peal  was  considering  purchasing  the  r'rAiwp a isiv  pypaiufiq  Mr.  Mooney  said  the  editor  has  not 

News-Scimitar.  The  Commercial  Ap-  vet  been  appointed.  The  staff  is  now 


NEWS  COMPANY  EXPANDS 


newspaper  organization. 

Mr.  Mooney  said  the  editor  has  not 
yet  been  appointed.  The  staff  is  now 


peal  had  had  auditors  in  the  News-Sci-  The  Metropolitan  News  Company,  New  being  organized  with  members  being  re- 
mitar  office  as  a  preliminary  to  purchase  York,  wholesale  distributor  for  New  cruited  chiefly  from  newspaper  men 


it  is  reported. 


York  City  newspapers,  including  the  thrown  out  of  work  by  the  Press-News- 


The  stockholders  and  directors  of  the  foreign  language  group,  has  purchased  Scimitar  merger. 

Commercial  Appeal  failed  to  agree  upon  three  buildings  at  255  South  street  for  “I  want  the  new  paper  to  be  some- 
the  purchase,  although  an  option  had  been  use  as  a  new  downtown  distribution  thing  like  the  Indianapolis  News — a 
taken  upon  the  Scimitar  properties.  In  center.  The  building  is  so  constructed  cross  between  the  Boston  Transcript  and 
the  meantime  Roy  W.  Howard  of  the  that  25  trucks  can  unload  directly  upon  the  New  York  Sun,”  Mr.  Mooney  said. 

Scripps-Howard  Papers  stepped  in,  the  distributing  tables,  where  bundles  are  - 

closed  the  deal  and  took  over  the  News-  made  up  for  the  various  newsstands.  A  UQpj  j  GOVIN  DIES 

Scimitar.  balcony  is  being  provided  with  escalators 

The  sale  was  completed  in  Memphis  chutes  to  facilitate  re-loading  the  Don  Jose  M.  Govin  58;  publisher  of 

and  New  York.  The  Memphis  end  was  ^o^ed  bundles.  The  properties  acquired  Hm-am  El  Mundo,  died  Nov.  14.  Mr 
handled  by  J.  A.  Keefe,  business  man-  “'er  an  area  100  by  160  feet  Louis  Govin  s  brother,  R.  E.  Govin,  owner  of 
ager  of  the  Press;  G.  V.  Sanders,  editor  Weinstock  is  president  of  the  Metropoli-  several  newsi»pers  m  the  United  States 
of  the  Press;  E.  E.  Cook  and  W.  G.  ^^^s  Company.  and  Cuba  died  early  this  year. 


Chandler  of  the  Ohio  Group  of  Scripps-  -- 

Howard  papers,  and  Bernard  Cohn,  pub¬ 
lisher  of  the  News-Scimitar.  In  New  IMITW  VrYDIT  PrYCT 

York  Paul  Block,  owner  of  the  News-  1  riJO  1 

Scimitar,  and  Mr.  Howard  kept  in  touch 
with  developments.  _ 

Mr.  Sanders  is  editor  of  the  consoli¬ 
dated  paper.  J.  A.  Keefe  is  business 
manager  of  the  Press  and  L.  G.  Swarts 
managing  editor.  George  Morris,  editor 
of  the  News-Scimitar,  becomes  associate 
editor  and  will  devote  his  main  attention 
to  editorial  writing. 

Many  of  the  News-Scimitar  employes 
were  taken  over  by  the  Memphis  Press. 

Virtually  all  editorial  desk  men  took  jobs 
with  the  Press.  Nearly  all  the  circula¬ 
tion  department  was  taken  over.  Many 
other  men  were  drawn  from  the  mechan¬ 
ical  and  business  offices. 

Bernard  Cohn,  publisher  of  the  Scimi¬ 
tar,  it  is  understood,  will  go  east  in  the 
near  future  to  become  associated  with 
Mr.  Block  in  his  newspaper  interests 
there.  For  some  time  he  will  co-operate 
in  establishing  the  merged  paper. 

The  Press  will  be  published  from  the 
Press  plant  but  News-Scimitar  presses 
will  also  be  used  temporarily.  The  Press 
will  start  at  once  to  enlarge  its  present 
plant.  In  the  meantime  it  has  an  option 
on  the  News-Scimitar  plant.  Cyrus  H.  K.  Curtis  placing  wreath; 

In  combining  the  two  papers  the  Press  Julian  Mason,  Editor,  New  York  Evei 
took  over  all  features  of  the  Scimitar  M 

but  dropped  the  Associated  Press  wire  muc  r  ai  j  u  i, 

service.  This  is  in  line  with  the  Scripps-  .u  ‘^l«^"der  Hamilton, 


and  Cuba  died  early  this  year. 


NEW  YORK  POST  HONORS  FOUNDER 


Howard  policy  of  discarding  the  A.  P 


Cyrus  H.  K.  Curtis  placing  wreath;  John  C.  Martin  to  left  of  Mr.  Curtis; 
Julian  Mason,  Elditor,  New  York  Evening  Post,  at  corner  of  monument,  oppo¬ 
site  Mr.  Curtis. 

"'HE  memory  of  Alexander  Hamilton,  “The  continuation  of  its  standards  is 
founder  of  the  New  York  Evening  assured,  and  I  am  sure  it  will  find  an 


membership  of  any  paper  purchased.  It  was  honored  last  Tuesday,  on  the  enlarged  field  of  usefulness  and  in¬ 
is  probable  the  day  A.  P.  bureau  will  be  anniversary  of  the  Evening  Post,  fluence.  y 

moved  into  the  plant  of  the  Morning  ^  Cyrus  H.  K.  Curtis,  present  pub-  The  group  at  Trinity  included:  Julian 
Commercial  Aooeal  ^  lisher,  placed  a  wreath  of  oak  leaves  Mason,  editor-in-chief ;  Ralph  E.  Renaud, 

The  Press  will  be  server!  evelnsiVelv  C>ld  Trinity  Churchyard,  managing  editor ;  Royal  J.  Davis,  editorial 

by  the  United  PreVs  over^hree  leasS  writer;  (paries  C  Lane,  business  man- 

of  John  C.  Martin,  vice-president  and  ager;  Ralph  Nicholson,  production  man- 

The  sale  price  of  the  Scimitar  has  not  Frederick  Halsey,  promotion 

been  announced  but  it  is  renorted  that  editorial  and  mechanical  manager;  Harry  Brown,  advertising 

^b.qe  reported  that  executives.  manager,  with  H.  S.  Ardell  and  Harry 

the  Cotnmerrinl  Annplf  Among  those  to  congratulate  Mr.  Hatcher,  from  the  same  department; 

P  ^  Curtis  and  the  Evening  Post  on  its  A.  Newman,  circulation  manager;  Wil- 

tb  property,  exclusive  birthday  were  President  Coolidge,  who  liam  W.  Kistler,  superintendent  of  the 


CHARLESTON  DAILY 
SOLD  TO  LOCAL  GROUP 

News  and  Courier  Now  Allied  with 

Evening  Post  Following  Sale  by  J. 

E.  Rockwell — Lathan  Re¬ 
mains  Editor 

The  Charleston  (S.  C.)  News  and 
Courier  published,  in  its  issue  of  Monday, 
announcement  of  the  sale  of  a  controlling 
interest  in  the  paper  to  a  group  of 
Charleston  citizens  closely  allied  with  the 
Charleston  Evening  Post  and  that  a 
working  arrangement  had  been  made  with 
the  management  of  the  Evening  Post 
whereby  economies  of  administration  and 
improvements  in  service  would  be  ef¬ 
fected  in  the  business  department  of  the 
News  and  Courier. 

Purchasers  of  the  News  and  Courier 
are:  Julian  Mitchell,  Thomas  R.  War¬ 
ing,  Benjamin  A.  Hagood  and  Robert  S. 
Small.  Mr.  Waring,  it  is  stated,  more 
particularly  represents  the  ownership  of 
the  Evening  Post,  which  has  acquired  a 
substantial  interest  in  the  N^ws  and 
Courier  Company.  Mr.  Mitchell  has  been 
elected  president  of  the  News  and  Courier 
and  Mr.  Waring  and  Mr.  Hagood  have 
joined  the  board  of  directors.  Robert  S. 
Manigault,  president  of  the  Evening  Post, 
has  been  elected  secretary  and  treasurer 
of  the  News  and  Courier,  and  Hall  T. 
McGee,  business  manager  of  the  Post, 
has  been  appointed  business  manager  of 
the  News  and  Courier. 

Mr.  Mitchell  is  a  prominent  lawyer  of 
Charleston.  He  has  long  been  a  stock¬ 
holder  in  and  for  many  years  was  solicitor 
for  the  News  and  Courier.  Mr.  Hagood 
is  also  a  prominent  member  of  the 
Charleston  bar.  He  is  a  member  of  the 
board  of  directors  of  the  Post.  Mr. 
Waring  is  editor  and  secretary  and 
treasurer  of  the  Post.  Mr.  Small  is 
president  of  the  South  Carolina  National 
Bank. 

The  controlling  interest  acquired  by 
this  group  was  purchased  from  James  E. 
Rockwell,  who  acquired  it  in  July  last 
from  the  estate  of  the  late  Rudolph 
Siegling.  Mr.  Rockwell  took  charge  on 
July  27,  as  publisher.  He  came  to 
Charleston  from  Duluth,  where  he  pub¬ 
lished  the  Neu’s-Trihune  He  has  not 
announced  his  future  plans. 

Robert  Lathan  for  16  years  editor  of 
the  News  and  Courier,  continues  in  that 
capacity  and  also  retains  his  stock  in¬ 
terest. 

The  John  Budd  Company,  New  York, 
which  has  represented  the  Evening  Post 
for  a  number  of  years,  has  taken  over 
representation  of  the  News  and  Courier. 

REINDEER  INJUNCTION 

A  temporary  injunction  restraining 
Harry  M.  Newman  and  associates  from 
conducting  an  advertising  enterprise 
through  newspapers  and  department 
stores  involving  the  exhibition  of  live 
reindeer,  was  issued  by  Justice  Wasser- 
vogel  in  the  New  York  State  Supreme 
Court  on  Nov.  13.  The  complainant  was 
the  Arctic  Circle  Corporation,  L.  A.  Van 
Patten,  president,  and  unfair  competition 
was  charged.  Mr.  Van  Patten  swore  that 
Mr.  Newman,  a  former  employe,  with 
others,  appropriated  and  used  for  profit 
his  original  reindeer  advertising  plan. 
The  case  has  been  marked  for  hearing 
Nov.  22. 


“XMAS”  TABOO 

The  abbreviation  “Xmas”  is  tabew  in 
all  advertising  and  placard  merchandising 
by  the  Raleigh  (N.  C.)  Merchants’  As¬ 
sociation  and  members  have  been  re¬ 
quested  not  to  use  this  abbreviation  for 
Christmas  during  the  approaching  holi¬ 
day  season. 


*i._  L  -ij'  u  i  •  1  J-  .1  —  uiiiiiuajr  wcic  X  IC91UC111  v.,LHjuugc,  wiiu  iidui  Yv .  ivisiicr,  supcriiuenaent  or  ine 

»  including  the  me-  said  in  a  message :  composing  room;  Joseph  Oswald,  fore-  wiNTFR  HAVFN  <;ilN 

chamcal  equipment.  sending  my  greetings  and  con-  man  of  the  press  department ;  Joseph  WINTER  HAVEN  SUN  STARTS 

11  *  J*  understood  the  Press  takes  over  gratulations  to  the  New  \ork  Evening  Fisher,  foreman  of  the  stereotyping  de¬ 
al!  advertising  contracts  of  the  Scimitar  Post  upon  its  125th  birthday,  I  am  im-  partment;  Paul  Willard  Garrett,  finan- 

along  with  the  circulation  at  present  pelled  at  the  same  time  to  felicitate  you  cial  editor;  Miss  Madeleine  D.  Riordan, 

rates.  Changes  in  advertising  rates  based  personally  upon  the  ownership  of  this  society  editor ;  Leonard  Smith,  political 

upon  the  new  circulation  are  being  newspaper  which  for  so  long  a  period  writer,  and  Henry  Beckett  and  Bruce 

worked  out.  •  has  stood  for  high-minded  journalism.  Gould  of  the  city  staff. 


The  Winter  Haven  (Fla.)  Chief 
started  publication  of  a  morning  paper 
called  the  Sun  on  Nov.  15,  using  the  As¬ 
sociated  Press  report.  C.  L.  Lee  is 
publisher.  He  is  the  son  of  M.  M.  Lee 
owner  of  the  Chief. 


Editor  &  Publisher  for  November  20,  1  926 


NEW  YORK  PUBLISHERS  NIP  HOCKEY  BALLYHOO 


Charge  Intended  Press  Agent  Bribery  of  Writers,  Which  Is  Promptly  Denied — Editorial  Investigation 

Under  Way  Probing  Professional  Sport  Industry 


TVEW  YORK  newspaper  publishers 
'  this  week  took  some  of  the  wind  out 
of  this  season’s  hockey  ballyhoo,  by 
spreading  charges 


By  PHILIP  SCHUYLER 


THE  CHARGES  THE  DENIAL  Nov'^lb^oneTa"-’ 

The  Publishers’  Association  letter  to  Col.  Hammond's  form  letter  denying  P^r  went  so  far 
managing  editors  follows:  the  Publishers’  follows;  as  to  refuse  to 

In  accordance  with  the  vote  of  the  Pub-  ^  u  n  looi;  report  it. 

lishers’  Association.  I  am  sending  to  you  ^  .  i'Hovember  11,  IV^O.  ^gent 

the  following  information  regarding  the  '  introduced  Col. 

conditions  surrounding  the  publicity  nioniing  newspaper  published  what  Hammond,  who 

plans  for  the  Hockey  Seaton.  is  purported  to  be  an  extract  from  a  later  brought  in 

At  Madison  Square  Garden  there  will  letter  addressed  to  the  newspaper  pub-  Tex  Rickard,  and 
be  two  Hockey  Teams,  one  controlled  lishers  of  New  York  City.  Permit  me  the  subsequent 
by  Tex  Rickard  and  the  other  controlled  lo  inform  you  that  each  of  the  three  verl)al  explosions 
by  Colonel  Hammond.  The  publicity  has  sentences  of  the  alleged  extract  are  con-  \^ere  entertaining 
been  placed  in  the  hands  of  Bruno  &  .-a-.-  .kg  fag.  to  hear. 

Blythe,  220  West  42nd  Street,  and  they  ’’They  are 


of  intended  press 
agent  bribery  of 
sports  writers  to 
make  the  game 
go  over  big. 

The’  charges, 
promptly  denied, 
created  consider¬ 
able  discussion  in 
New  York  news 
circles,  and  at 
least  one  editorial 
i  n  V  e  stigation  is 
under  way  prob¬ 
ing  the  entire  in- 
Fred  a.  \\  ALKER  dustry  of  paid 
sports. 

Shortly  before  the  first  game  of  the 
hockey  season  Nov.  16  the  Publishers  As¬ 
sociation  of  New  York  City  notified  by 
letter  the  managing  editors  of  all  member 
dailies  that  the  two  New  York  teams 
had  set  aside  $12,000  to  obtain  publicity, 
with  instructions  that  the  money  should 
not  be  expended  for  paid  advertising,  but 
“should  if  necessary  be  presented  to  news¬ 
paper  men  supposed  to  be  in  a  position  to 
either  influence  or  direct  the  publication 
of  reading  notices.” 

Col.  J.  S.  Hammond,  president  of  the 
New  York  Rangers  Professional  Hoc¬ 
key  Club,  immediately  countered  with  a 
letter  addressed  to  the  publisher  of  every 
New  York  paper  denying  the  association’s 
serious  allegation  and  offering  an  oppor¬ 
tunity  to  investigate  the  publicity  methods. 

Col.  Hammond  declared  in  his  letter  he 
was  ready  to  “appear  before  any  body  of 
newspaper  men  to  further  refute  these 
false  accusations.” 

Fred  A.  Walker,  managing  director  of 
the  New  York  H^'ening  Telegram,  and 
chairman  of  the  Publishers’  Association, 
refused  to  comment  on  Col.  Hammond’s 
denial  of  the  bribery  insinuation. 

“I  presume  the  association  will  be  glad 
to  afford  Col.  Hammond  an  opportu¬ 
nity  to  present  his  side  of  the  affair 
at  an  early  meeting,”  Mr.  Walker  said 
to  Editor  &  Publisher. 

The  press  agent  firm  of  Bruno  &  Blythe 
is  handling  part  of  the  hockey  publicity. 
G.  A.  Shomaker,  formerly  on  the  staff  of 
a  New  York  morning  daily,  is  the  repre¬ 
sentative  at  Madison  Square  Garden. 
He  added  his  denial  to  that  of  Col. 
Hammond,  declaring  the  $12,000  was 
a  “phantom  sum.”  Bruno  &  Blythe,  he 
said,  were  engaged  Oct.  25  on  a  weekly 
retainer  which  was  barely  enough  to  meet 
necessary  bills  in  the  handling  of  free 
tickets,  news  photographs,  and  routine 
releases. 

“If  we  wanted  to  bribe  newspaper 
men,  as  we  most  certainly  do  not,  there 
are  no  funds  available  for  that  purpose,” 
Shomaker  said. 

Hockey’s  introduction  to  New  York 
as  a  professional  sport  was  aided  by 
VV^  J.  Macbeth,  sports  writer  on  the 
New  York  Herald  Tribune,  who  was 
interested  in  the  sport  for  its  sake  and 
also  in  its  circulation  building  possi¬ 
bilities.  When  Thomas  Duggan  bought 
the  hockey  franchise,  Macbeth  became 
financially  interested  in  the  sport.  As 
he  explained  it  to  Editor  &  Publisher, 
he  was  never  the  paid  press  agent  for 
the  New  York  -Americans,  one  of  the 
teams,  but  he  did  act  in  an  advisory 
capacity  in  publicity  matters. 

“Hockey  publicity  has  a  clean  record,” 
Macbeth  declared.  “.Any  one  who  pays 
money  to  get  publicity  for  this  sport 
into  the  papers,  is  foolish.  It  is  a  good 
game,  exciting  to  watch,  and  destined 
to  be  popular. 

“When  we  started  the  game  last  year^ 
I  advised  purchasing  paid  advertising 
space  in  the  newspapers.  My  advice  was 
followed.” 

The  two  New  York  hockey  teams,  the 


The  Publishers’  Association  letter  to  Col.  H 
managing  editors  follows:  the  Publi 

In  accordance  with  the  vote  of  the  Pub¬ 
lishers’  -Association.  I  am  sending  to  you 
the  following  information  regarding  the  **  '  * 

conditions  surrounding  the  publicity  -A  nior 
plans  for  the  Hockey  Seaton.  is  purpo 


Nov.  12  and  1.3,  saying  that  only  small 
mention  was  made  Sunday,  and  that  fol¬ 
lowing  the  opening  game  on  Tuesday, 
Nov.  16,  one  pa- 


Blythe,  220  West  42nd  Street,  and  they 


to  hear. 
“They 


have  been  told  that  the  sum  of  $12,000.  i  k  t-  slaughtering  us 

Ann  r  k _ k-  I _ .  the  writer  control  more  than  one  hockev  _ _ _ t. 


$6,000  from  each  team,  has  been  set  aside 


was  one  ejacula- 


for  publicity  purposes’.  Instructions  have  appropriated  ^01.  Ham-  ^ 

been  given,  however,  that  this  money  is  placed  in  the  hands  of  any  persons  nond,  in  refer- 

not  to  be  expended  for  advertising,  but  connected  with  the  New  York  Rangers  etK-g  to  the  newspapers.  “Why  I  was 
is  to  be  expended  if  necessary  among  Professional  Hockey  Club,  of  which  I  aghast  when  I  looked  at  the  newspapers.” 
newspaper  men  who  are  supposed  to  he  am  president,  to  be  expended  among  The  only  “oiling”  either  Col.  Ham- 


The  only  “oiling”  either  Col.  Ham- 


in  a  position  to  either  influence  or  direct  newspaper  men  to  influence  or  direct  the  mond  or  Tex  Rickard  would  admit,  as 


the  publication  of  reading  notices.  publication  of  reading  notices.  far  as  hockey  is  concerned,  is  the  age- 

There  are  in  the  archives  at  Madison  There  is  no  list  in  the  archives  of  ®ld  ^ree  ticket  custom.  The  Colonel  said 
Square  Garden  a  list  of  men  on  the  news-  Madison  Square  Garden  or  among  the  about  475  tickets  had  been  given  ^t  to 
papers  who  are  alleged  to  be  receptive  employees  of  the  New  York  newspaper  men  with  a  value  of  $1,700  for 

to  financial  rewards  for  the  services  inti-  _  nr  -  iuk  c-ik  fhe  opening  match  between  the  New  York 

mated  above.  All  the  newspapers  are  Rangers  Professional  Hockey  Club  con-  and  the  Montreal  Maroons.  He 

represented  on  this  list,  although  there  taining  the  names  of  newspaper  men  expects  that  as  many  as  600  free  passes 
are  names  on  this  list  of  men  who  are  alleged  to  be  receptive  to  financial  are  sometimes  given  out,  so  that  “the 
absolutely  beyond  approach  with  this  sort  reward.  boys  can  see  how  clean  a  sport  we  are 


far  as  hockey  is  concerned,  is  the  age- 


boys  can  see  how  clean  a  sport  we  are 


of  a  proposal.  The  only  conclusion  to  j  ghall  be  glad  to  furnish  any  further  furnishing  the  public.” 


be  drawn  is  that  money  alleged  to  be  information  concerning  the  above  which  Col.  Hammond  seemed  very  anxious  to 
paid  to  these  newspaper  men  finds  a  rest-  ^^y  desire.  I  will  also  hold  myself  tell  how  generous  he  is  with  passes  to  the 

ing  place  in  some  intermediary’s  pocket,  readiness  to  appear  before  any  body  newspapers.  He  makes  a  point  to  satisfy 

but  this  in  no  way  lessens  the  undesir-  newspaper  men  to  further  refute  these  requests  of  sports  editors  for  best  seats, 

ability  of  the  reputation  which  is  being  accusations.  If  there  be  any  doubt  he  said,  even  though  he  might  easily  sell 

visited  upon  those  honest  newspaper  men  y^j,j.  njjnd  as  to  the  truth  of  the  fore-  them  at  the  box  office, 
whose  names  are  on  this  list.  oninur  tbn  nnnortnnitv  to  further  inform  “We  want  to  olav  the  uame  a.s  the 


going  the  opportunity  to  further  inform  “We  want  to  play  the  game  as  the 


It  was  the  recommendation  of  the  yourself  will  be  most  gladly  afforded  newspaper  men  want  us  to  play  it,”  he  de- 

■Minbnrs’  AsRociation  that  this  informa-  _  rlarnrt  “Wn  -m,,.  .,.,..1  n— , 


Publishers’  Association  that  this  informa¬ 
tion  be  sent  to  every  managing  editor  in 
the  city,  with  the  suggestion  that  proper 
action  be  taken. 


Yours  very  truly, 

J.  S.  HAMMOND. 


dared.  “We  are  advertising  now  and  are 
willing  to  increase  our  advertising  if  that 
is  what  they  want.” 

With  this  latter  assertion,  Tex  Rickard 
differed. 

_  “Advertising  wouldn’t  ever  help  profes- 


Rangers  and  Americans,  are  purchasing  Newspaper  Editors  of  which  C.  Advertising  wouldn  t  ever  help  profes- 

a  small  amount  of  paid  space  on  the  sport  Hopwood,  editor  of  the  Cleveland  Flam  stonal  sport,  ’  he  said.  “It  is  the  sport 
pages  of  New  York  newspapers.  The  Dealer,  is  president.  Philip  A.  Payne,  stones  that  draw  the  crowds.  People 
sum  of  $8,500  has  been  appropriated  for  managing  editor  of  the  New  York  Mtr-  would  discount  the  advertisements, 
this  purpose,  according  to  the  James  A.  ror,  is  a  member  of  that  committee  and  ‘But  the  newspapers  can’t  kill  hockey 
Devine  Agency,  which  is  handling  the  he  informed  Editor  &  Publisher  this  by  refusing  to  play  it  up.  It  is  too  good 
account.  Last  year  $3,500  was  spent  for  week  that  he  is  including  an  investiga-  a  game  in  itself,  a  game  cleanly  and 
advertising  in  New  York  oaners  Mr.  tion  of  the  New  York  hockey  situation  fairly  played.  It  made  a  hit  in  New 
Devine  said.  in  a  report  he  is  now  preparing  for  the  York  last  year,  and  it  is  going  to  spread 

Tk»  nannt  rleniaU  of  rrvrnintion  Society.  all  Over  the  country.” 


wcT^scoffed  afSis“k  by  PauTS 


lico,  sports  editor  of  New  York  Daily  quietly  for  weeks,  he  declared.  While  net  as  clean  as  it  should  be.  He  charged, 

A’rtW,  who  by  publishing  the  letter  sent  P'^^own,  there  is  however,  that  there  were  ‘more  black¬ 
out  by  the  publishers  association  was  absolutely  no  question  that  professional  mailers  among  newspaper  men  than  those 

among  the  first  to  air  the  nasty  mess  *P«'-‘  promoters  are  spending  large  sums  who  accept  bribes. 

in  public  print.  mone>  to  bribe  newspaper  men.  _  It  I  think  the  newspapers  print  alto- 


newspapers  print  alto- 


-w,  c,u„h,  ,hcm  in  ,i»a  ;  he  said  .o  i.i'en, 'fhl,  Vp7r 

Editor  &  Publisher, ’  Now  they  are  Sim-  c  writers  -im  honnci  J •  .  t-  -  r  j  newspaper 

niv  dnrUnfr  to  rover”  sports  \v riters  are  honest,  men  invent  one.  I  m  sick  and  tired  read- 

ply  ducking  to  cov  er  _  ^vhile  a  dishonest  10  or  b  per  cent  is  ing  the  drivel  that  is  written. 


Mr.  Gallico,  besides  printing  the  pub- 


lishers’  letter  under  the  caption  “.An- 


iiig  the  drivel  that  is  written. 

“But  on  the  other  hand,  newspapers 


other  Little  List”  also  gave  space  to  Col  JV  Publishers  Association  of  Nevv  couldn’t  get  along  without  ’strong  sport 
other  Little  List,  also  gave  space  lo  ^o  .  ^^ants  to  clean  up,  what  they  should  pages.  You  are  aware  I  sunoose  of  tbp 

Hammonds  denial  with  the  comment  that  ,  ^athpr  than  isMie  renorts  is  to  use  their  -t  >  :?'  ^  suppose,  oi  the 

now  everyone’s  position  was  clear  The  man  issue  reports  is  to  use  their  Chicago  Tribunes  attempt  to  play  down 

now  evervone  s  position  was  ciear.  ine  ,,,fi,,pripp  fn  nhtain  a  prand  mrv  investi-  » 


now  everyone  s  position  was  ciear.  me  influence  to  obtain  a  grand  jury  investi-  professional  baseball 
News  was  not  on  any  briery  list  and  I  don’t  believe  that  the  promoters  The  Chicago  Tri 


Col  Hammoml  Ld  assured  the  readers  nation.  I  don  t  believe  that  the  promoters  The  Chicago  Tribune  endeavored  to 
U  oi.  riammoiKi  nan  as.  urea  me  reaaers  ^ave  to  be  pressed  very  hard  on  persuade  newsoaners  in  maior  league  cities 

that  everything  was  on  the  square.  ...and  tn  reveal  instances  of 

vr  r-  11-  I  I  J  v  -u  a  -  Witness  stana  to  reveal  instances  oi  to  agree  to  cut  down  the  space  given  to 

Mr.  Galhco  declared  bribe  .offers  to  bribery,  because  they  aren’t  overanxious  professional  baseball.  Other  newspapers 
new  spaper  men  \v  ere  common  in  profes-  spend  their  money  in  this  wav.  refused  tn  enter  intn  ClteV,  nr,  nrrre.,rriA*.f 

sional  sport  circles,  particularly  boxing. 


to  spend  their  money  in  this  way.” 

Mr.  Payne  reported  that  boxing  bribery 


refused  to  enter  into  such  an  agreement. 


s.uiia.  SPOIL  v.ivics,  pd. i.vu.a. .y  uo-su.K.  Mr.  Payne  reported  that  boxing  bribery  “I  tell  you  hockev  is  a  clean  snort” 
He  cited  two  instances  in  support  of  his  was  particularly  rampant.  One  practice  Mr.  Rickard  concluded,  “and  des^ves 
assertion.  One  was  what  he  termed  a  be  said  he  had  uncovered  was  for  a  pro-  space  on  the  sport  pages.” 
stupid  offer  to  himself  of  ,,20  from  a  or  manager  to  give  a  boxing  writer  Some  editors  and  sports  writers  in¬ 

press  agent,  and  another  was  an  offer  of  an  interest  in  a  fighter.  It  would  thus  terviewed  by  Editor  &  Publisher  shared 
money  made  to  and  refused  by  a  young  be  to  the  advantage  of  the  writer  to  puff  in  the  indication  of  Col.  Hammond  and 

“It  was  the  young  man’s  first  assign-  The  writer  was  afforded  a  close-up  of  boost^ professionar  ° 

ment  on  the  strwt,  Mr.  Gallico  said,  the  indignation  registered  by  Col.  Ham-  Paul  Neuman,  New  York  Evening 
and  the  first  thing  he  ran  up  against  mond  and  Tex  Rickard  at  the  way  New  Post,  declared  no  member  of  his  staff  ever 
was  an  attempt  to  buy  him  York  papers  played  down  hockey  this  had  or  ever  would  accept  money  offers 

Pay-off  systems  carried  on  between  week  as  a  result  of  the  publishers’  in-  fi  om  promoters  or  press  agents 
professional  sport  promoters  and  news-  sinuations  of  bribery.  Mr.  Shomaker,  the  Keats  Speed,  managing  editor  of  the 
paper  men  is  the  subject  of  an  investi-  publicity  man,  also  bemoaned  the  fact  that  New  York  Sun,  declared  no  membC  of 
gation  which  is  now  being  made  by  a  hockey  was  ignored  by  the  majority  of  the  Sun  staff  was  suspected, 
committee  of  the  American  Society  of  the  newspapers  on  Friday  and  Saturday,  (Continued  on  page  37) 
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'DICKEY  LOSES  SUIT  TO  HAVE  SALE  OF 

KANSAS  CITY  STAR  SET  ASIDE  2hers'dr.nri„"Sf '‘i 

'  conclusive,  as  will  be  noted  later. 

Journal-Post  Publisher  Has  No  Right  of  Action,  Judge  Rules,  .On  the  main  point  urged,  ‘that  plain- 
^  ®  I  right  to  bring  suit,  I  regret 

Also  Declaring  Not  Even  Attorney  General  that  time  does  not  permit  a  trial  judge  to 

Could  Legally  Intervene  sf  ff^h  and  analyze  herein  the  law  that 

“  ^  clearly  supports  the  conclusion  I  have 

reached.  But  suffice  it  to  say  that  the 

IE  suit  to  set  aside  the  recent  sale  ever  come  when  this  condition  ceases  *nw  is  clear  and  decisive,  that  the  power 

of  .he  Aow«  to  members  to  exisj,  tte  pobUc  whl  ^o^ave  delecU-  HS" 

s!DiXy°owSef!!f  the  KaLfcSj  That  last  reference  was  to  the  purpose  officer  representing  the  public. 

rnal-Post.  was  thrown  out  of  court,  of  the  art  fund  provided  in  Mr.  Nelson’s  ..‘5^^! 


of  its  own  organization,  instituted  by 
W.  S.  Dickey,  owner  of  the  Kansas  City 
Journal-Post,  was  thrown  out  of  court, 


Trustees  may  bring  suits  and  make 


joumai-rosi,  was  rnrow  i  ,  “contribute  to  the  delectation  attorney  general  party  defendant  where 

Saturday,  Nov.  13,  by  Judge  O.  A.  Lucas  will  ‘9  fcierfllv"  some  construction  >f  the  instrument  is 


^^f  thrdrcuit  court  and  enjoyment  of  the  public  generally.”  some  construaion  oi  tne  mstruinem  is 

oi  ine  circuii  court.  THi!.’ court  citeH  that  all  were  iriven  a  desired  or  their  powers  are  in  doubt,  and 

re«  ^Td  to“  dfsmrss  filed  IjyTt^’ permissive  right  to  enjoy  the  fruits  of  ^^en,  the  attorney  general  would  be  the 

tomeS  foTTe  Star  Jrgalfization,  ruling  The  fund  created  by  the  Nelson  will  as  ^ 

that  Mr.  Dickey  had  no  standing  in  the  trustees  may  determine  and  direct.  p^ro "  might^^^ 

court  and  was  without  any  right  to  T  jere  no  ^  the  that  if  n^  this  ise.  The  plaintiff  bid. 

contest  the  sale  of  the  Star  1^  the  —tpH  that  \Ir  DicWcv  had  cannot  now  complain  that  he  did 

trusts  of  the  Wtlltam  Rockh.ll  Nel»n  '‘"T.  “I'".??' 


trustees  of  the  William  Rockhill 
estate. 


''’’Formal  notice  of  appeal  to  the  could  not  now  ‘“complain  that  he  did  not  fJccSull^bidder^"^  standing  as  an  un- 
Missouri  Supreme  Court  was  issued  by  know  on  what  he  was  bidding.  Neither  authorities  do  not  substantiate  his 

attorneys  representing  Mr.  Dickey  on  has  he^^  any  standing  as  an  unsuccessful  maintain  the  suit. 


No.  16.  bidder.  ,  •<  wt.  •  This  will  creates  a  singularly  broad 

In  the  opinion  of  the  court,  the  Judge  Lucas  holds  that  the  authori-  comprehensive  public  charity,  works 
trustees— William  Volker,  J.  C.  Nichols  ties  do  not  substantiate  his  (Dickeys)  p£  ^^t,  .  .  .  which  will  con- 

and  Herbert  V.  Jones — have  full  and  right  to  maintain  the  suit.  ^  ^  tribute  to  the  delectation  and  enjoy- 

exclusive  power  to  administer  the  estate  Before  the  court  gave  his  o^nion  jpcpt  of  the  public  generally.  Not 
of  Mr.  Nelson,  subject  only  to  the  \\  ilbur  F.  Spottswood,  a  lawyer,  offered  Kansas  City,  not  Missouri,  not  the 
power  of  removal  by  the  board  of  uni-  an  intervening  petition.  Judge  Lucas  c^nited  States.  Public  generally.  All 
versity  presidents  comprising  Dr.  E.  H.  would  not  accept  the  petition,  remind-  have  no  inherent  right  in  the  trust  estate, 
Lindley  of  the  University  of  Kansas,  ing  the  lawyer  that,  if  he  were  allowed  only  a  permissive  right,  to  enjoy  as 

Dr.  Stratton  D.  Brooks,  of  the  Uni-  to  _  file  such  an  action,  every  citizen  in  trustees  may  determine  and  direct, 

versity  of  Missouri  and  Dr.  W.  B.  Missouri  could  come  into  the  action  and  Right  to  question  acts  of  trustees 
Bizzell  of  the  University  of  Oklahoma,  the  trust  would  be  hampered.  The  of  public  charities  is  vested  in  the  public 
Mr.  Dickey  sued  the  Star,  the  trustees  judge  said  if  he  allowed  Spottswood  but  such  acts  can  only  be  called  in  ques- 
of  the  W.  R.  Nelson  trust  and  North  T.  to  intervene  the  “celebrated  case  in  tion  by  some  designated  officer  of  the 
Gentry,  attorney  general  of  Missouri.  Dicken’s  ‘Bleak  House’ — Jarndyce  and  public.  The  attorney  general  alone  can 
When  Mr.  Gentry  declined  to  lend  the  Jarndyce— which  ran  on  for  generations,  act  for  the  public.  Manifestly  it  can  not 


This  will  creates  a  singularly  broad 
and  comprehensive  public  charity,  works 
of  fine  art,  .  .  .  which  will  con¬ 

tribute  to  the  delectation  and  en joy- 


name  of  the  state  to  the  suit,  Mr.  would  be  only  a  brief  proceeding. 


Dickey  included  the  attorney  general  in 
the  suit. 

The  court  cited  that  Mr.  Nelson  pro¬ 


be  left  to  the  discretion  of  any  individual 


The  opinion  of  Judge  O.  A.  Lucas  member  of  society,  who  concludes  that 
Hows:  the  trust  is  not  managed  as  he  thinks  it 

This  case  has  been  exhaustively  argued  should  be,  or  some  act  performed  that 


vided  in  his  will  for  all  the  machinery  and  industriously  briefed :  yet  it  is  nar-  he  thinks  should  have  been  left  undone 


necessary  to  the  handling  of  his  prop¬ 
erty.  The  court  said  the  trustees  could 
not  be  required  “to  make  a  report  to  any 
court  or  individual ;  the  will  makes 
them  responsible  to  the  board  alone.” 

The  opinion  held  the  court  could  not 
question  the  acts  of  the  trustees  in  the 
sale  of  the  Star  when  their  duties  were 
specified  clearly  in  the  will  left  by  Mr. 
Nelson. 

The  exclusive  powers  of  the  trustees, 
accountable  only  to  the  board  of  uni¬ 
versity  presidents,  was  a  main  point  in 
the  case. 

“The  main  reason,  as  I  see  it,  for  the 
disposition  of  the  case  was  not  argued 
nor  briefed  by  either  side,  and  in  my 
judgment  it  is  conclusive,”  Judge  Lucas 
stated,  referring  to  the  authority  of 
trustees. 

Another  point  in  the  court’s  opinion 
was  that  Mr.  Nelson  had  provided  for 
supervision  of  the  trustees  by  the  uni¬ 
versity  presidents : 

“The  testator  (Mr.  Nelson)  had  the 
legal  right  to  provide  for  the  ones  he 
desired  to  manage  the  property  he  left 
behind.  If  he  provided  for  supervision 
of  trustees  outside  of  any  court,  it  is 
as  binding  as  if  he  said  so  in  such 
words.  How  may  a  court  take  juris¬ 
diction  of  a  trustee  with  no  power  to 
remove  or  substitute?  This  is  all  pro¬ 
vided  for  in  the  will.  And  the  court 
cannot  run  counter  thereto,  no  law  be¬ 
ing  violated  by  the  terms  of  the  will. 

“Then,  too,  suppose  a  court  started  to 
supervise  these  trustees,  and  the  board 
(of  university  presidents)  should  re¬ 
move  them  as  it  has  a  perfect  right  to 
do,  there  would  be  nothing  left  in  court 
but  a  moot  case.  Neither  an  individual 
nor  the  attorney  general  can  call  the  acts 
of  the  trustees  in  question.” 

Any  act  of  the  trustees,  according  to 
the  opinion,  is  answerable  only  to  the 
board  of  presidents  created  by  Mr.  Nel¬ 
son’s  will. 

“Manifestly,  the  testator  had  this  very 
situation  in  mind  and  named  the  arbi¬ 
ters  in  his  will.  And  the  board  is  per¬ 
petual  as  long  as  the  star  of  education 
shines  and  enlightened  people  maintain 
scats  of  learning  called  universities,” 
the  opinion  stated,  “and  should  the  day 


rowed  to  clear  and  decisive  grounds  for  or  differently  executed.  Suits  would  be 

RALPH  (PRONOUNCED  “RAPE”) 

By  Arthur  Cuiterman 
(.Reprinted  from  New  York  Times) 

Ralph  (pronounced  “Rafe”) — what?  Ralph  (pronounced  “Rafe”),  that  in- 


in  all  of  these  Winters 
No  one  has  told  you  his  name? — 


sidious  terror. 

Fitfully — no  one  knows  how — 


Ralph  is  a  goblin  who  lives  at  the  Hatches  a  black  typographical  error. 


printer’s.  Starting  the  deuce  of  a  row — 

Some  one  who’s  always  to  blame.  .4n  error  so  shocking  I  can't  even 
He  eats  up  the  ink  and  he  ties  up  the  quote  it; 

presses.  The  author  is  certain  that  he  never 

He  mixes  the  paste  in  unspeakable  wrote  it, 

messes.  The  comp,  will  be  jiggered  if  he  ever 

He  trips  up  the  foreman  (the  scanda-  set  it, 

lous  japer!).  The  stonemen  can  prove  that  they 

Bewilders  the  copy  boy,  smudges  the  didn’t  abet  it, 

paper.  The  proofreader  shows  that  he  wasn’t 

Tips  over  the  pails  till  the  floor  is  all  the  sinner; 

,  ,,  ,  ,  The  thing  simply  happened  like  break- 

Misplaces  the  galleys  and  loses  the  fasi  dinner* 

copy,  gm  Robert  and  Timothy,  Michael 

while  publishers  worry  and  editors  and  Lafe, 

chafe  ,  T,  1  ■  /  quake  for  the  mischief  of 

Because  of  the  antics  of  Ralph  (pro-  Ralph  (pronounced  “Rafe”). 
nounced  Rafe  ). 

_  ,  ,  ,  Ralph  (pronounced  “Rafe”),  the  de- 

Ralph  (pronounced  Rafe  ),  irrepres-  serving  of  curses _ 

sibly  spiteful  pjo  one  can  measure  our  wrongs! — 

No  one  has  ever  said  why —  ,  r 

Jumbles  our  beautiful  type  in  the  Harbors  a  Phillistine  hatred  of  verses. 


one  can  measure  our  wrongs: 


frightful. 

Hopeless  confusion  called  “pi.” 

Debaser  of  manners,  corrupter  of 
morals. 

His  guile  is  the  cause  of  uncountable 
quarrels; 

Inciting  disputes  about  hours  and 
wages 

With  bull-headed  misunderstandings 
and  rages. 


Madrigals,  lyrics  and  songs. 

He  punches  a  stanza  and  gives  it  the 
stylggErs; 

Slips  in  a  few  asterisks*  *  *  *  *,  dollar 
signs  $  I  $,  daggers  t  t  t. 

With  maybe  a  colon  :  and  dash  — 
for  good  measure, 

Mispeling  a  wurd  with  maulevolint 
plezure; 


The  Apple  of  Discord — whole  barrels  He  ^  varies  the  spacing  to  make 


of  apples! 


it  look  better. 


He  casts  in  the  conclaves  of  bosses  and  He  turns  up  a  quad  J  and  reverses  a 
chapels.  letter. 

All  lockouts  are  due  to  that  impu-  A  masterpiece  even  like  this  isn’t 

dent  waif,  safe 

All  strikes  are  fomented  by  Ralph  From  that  reprehensible  Ralph 
(pronounced  “Rafe”).  (pronounced  “Rafe”)! 


interminable  and  property  wasted  in  its 
weary  march  through  the  courts. 

To  advert  to  an  existing  reason,  here¬ 
tofore  referred  to,  that,  to  my  mind,  pre¬ 
sents  an  insuperable  barrier  to  the  further 
progress  of  this  suit. 

Reading  from  this  will  of  Colonel 
Nelson,  the  intent,  purpose  and  language 
are  perfectly  plain.  “A  majority  of  the 
members  of  said  board  (university  presi¬ 
dents)  shall  constitute  a  quorum  and  be 
sufficient  to  appoint  or  remove  any  uni¬ 
versity  trustee  or  university  trustees,  or 
do  any  act  authorized  to  be  done  by  them 
hereunder,  and  all  the  trustees  shall  hold 
office  at  the  pleasure  of  said  board  and 
may  be  by  the  board  removed  at  any 
time.” 

The  testator  had  the  legal  right  to  pro¬ 
vide  for  the  ones  he  desired  to  manage 
the  property  he  left  behind.  If  he  pro¬ 
vided  for  supervision  of  trustees  outside 
of  any  court,  it  is  as  binding  as  if  he  said 
so  in  such  words.  How  may  a  court 
take  jurisdiction  of  a  trustee  with  no 
power  to  remove  or  substitute?  This 
is  all  provided  for  in  the  will,  and  the 
court  cannot  run  counter  thereto,  no  law 
being  violated  by  the  terms  of  the  will. 
Then,  too,  suppose  a  court  started  to 
supervise  these  trustees,  and  the  board 
should  remove  them  as  it  has  a  perfect 
right  ,to  do,  there  would  be  nothing  left 
in  court  but  a  moot  case. 

Neither  an  individual  nor  the  attorney 
general  can  call  the  acts  of  the  trustees 
into  question.  The  will  makes  them 
answerable  only  to  the  board  created 
by  the  will.  Manifestly  the  testator  had 
this  very  situation  in  mind  and  named 
the  arbiters  in  his  will.  And  the  board 
is  perpetual,  as  long  as  the  star  of  edu¬ 
cation  shines  and  an  enlightened  people 
maintain  seats  of  learning  called  uni¬ 
versities.  And  should  the  day  ever  come 
when  this  condition  ceases  to  exist,  the 
public  will  not  have  delectation  nor  en¬ 
joyment  in  works  of  art. 

Again  from  the  will,  “in  providing  for 
the  appointment  of  said  university 
trustees  by  the  presidents  of  the  three 
leading  western  universities,  it  has  been 
my  wish  to  keep  said  trust  free  from 
political  influence  or  control  and  it  is  my 
wish  that  the  presidents  of  these  three 
universities  will  appoint  and  continue  in 
such  trusteeship  only  such  men  as,  having 
superior  j  taste  and  good  business  ability, 
will  carefully  and  conservatively  manage 
the  trust  estate  for  the  best  interest  of  all 
concerned.” 

A  broad  discretion  and  independent 
judgment  for  which  no  court  can  sub¬ 
stitute  its  own  mood  or  manner.  The 
creators  of  the  trustees  must  supervise 
their  acts  and  acquiesce  or  condemn  and 
if  flagrant,  or  for  any  reason,  they  alone 
can  remove. 

The  trustees  cannot  be  required  to 
make  a  report  to  any  court  or  individual ; 
the  will  makes  them  responsible  to  the 
board  alone.  And,  again,  how  can  any 
court  question  their  acts,  when  their 
bounden  duties  are  all  legally  arranged 
for  elsewhere? 

It  might  be  termed  the  trustees  had  a 
private  duty  for  a  public  use,  in  the  sale 
of  this  property.  Much  can  be  urged 
for  the  point  of  the  attorney  general,  in 
his  refusal  to  act,  that  the  property  was 
not  in  a  public  trust  until  after  sale.  Be 
this  as  it  may,  the  points  considered 
above  are  conclusive. 

Hence  it  must  follow  that  the  petition 
in  this  case  displays  a  defect  of  party 
plaintiff,  and  no  right  of  action  from  any 
angle,  by  the  terms  of  the  will,  and  the 
demurrers  are  all  sustained  and  the  peti¬ 
tion  dismissed. 

NEW  ALASKAN  PAPER 

The  Petersburg  (Alaska)  Progress, 
has  been  started  in  Petersburg  and  is 
the  result  of  the  combination  of  the  two 
papers  the  Report  and  the  Herald  that 
had  suspended  publication  some  time  ago. 
John  W.  Schoettler  and  Albert  O.  Elstad 
are  the  editors  and  publishers. 

NEW  A,  P.  MEMBERS 

Two  newspapers  elected  to  Associated 
Press  this  week  were  announced  as  the 
Yonkers  (N.  Y.)  Herald  and  the  Scotts 
Bluff  (Neb.)  Star  Herald. 


Editor  &  Publisher  for  November  20t  1926 


7 


FIGHT  LOOMS  ON  BULK  SALES  AND  PRE-DATES 

Effort  to  Obtain  A.  N.  P.  A.  Endorsement  of  Proposed  Revision  of  A.  B.  C.  Rulings  Will  Be  a  Feature 
of  April  Convention — Postal  Resolution  Passed — Labor  Problems  Probed  at  French  Lick 


TJEAFFIRMATION  of  a  former  pos- 
tal  resolution,  semi-executive  discus¬ 
sion  of  labor  problems,  and  the  prelim¬ 
inary  rounds  of  a  heavyweight  battle 
scheduled  to  be  fought  at  the  April  con¬ 
vention  over  bulk  sales  and  pre-date  edi 


By  PHILIP  SCHUYLER  date  is  called  the  “First  Edition” ;  the 

Herald  Examiner’s  the  “City  Edition." 

considerable  influence  behind  any  propo-  no  attempt  was  being  made  to  deceive  The  Tribune  carries  a  12-page  main 
sition  he  chooses  to  make.  either  by  A.  B.  C.  or  the  newspaper  sheet;  a  six-page  women’s  section;  eight 

Mr.  Thomason  began  by  denying  he  publishers.  He  also  suggested  that  pre-  pages  of  colored  comics;  eight  pages 
was  in  any  way  criticizing  the  A.  B.  C.  date  circulation,  which  was  usually  black  and  white  comics ;  a  12-page  mag- 
tions^of'^  newsMpers  as  handled  by  the  attacking  the  pre-date  and  bulk  sales  spread  over  national  territory,  was  a  good  azine  section;  and  a  rotogravure  section. 
Audit  Bureau  of  Circulations  brought  problem,  but  rather  the  newspaper  pub-  argument  to  present  national  advertisers  The  Herald  Examiner  is  made  up  of 
the  second  annual  fall  convention  of  the  I'shers  themselves  who  have  allowed  in  justification  of  the  differential  in  rate  12-i»ge  main  section;  12-page  city  life 

American  Newspaper  Publishers  Asso-  those  problems  to  come  into  existence,  over  local  business.  He  insisted  bulk  section;  eight  pages  of  colored  comics; 

ciation  to  a  whirlwind  conclusion  last  Before  him  on  the  speaker’s  table  as  he  sales  were  too  small  in  volume  to  be  and  the  American  Weekly. 

Friday  Nov.  12,  at  French  Lick,  Ind.  spoke  were  copies  of  the  Chicago  T’-ib-  worth  discussion.  “Neither  of  these  pre-dates  is  sold  as 

„  ’  f  ,1,  t  1  -  T  tme  and  the  Chicago  Herald  &  Examiner  The  nub  of  Mr.  Thomason’s  conten-  a  newspaper.  It  is  sold  as  a  magazine ; 

1  a.ssage  ot  t  e  pos  a  res  s  Sunday,  Nov.  14,  and  which  he  de-  tion  was  that  Sunday  pre-date  circula-  and  sold  readily  at  10  cents  a  copy,” 

surprise  ttpve.  J^ome  .  ’  clared  he  had  purchased  at  a  newstand  tion  and  bulk  sales  should  not  be  included  Mr.  Thomason  declared. 

Syraatse  rost-^  ’  .r  i  t  ♦♦  Tuesday,  Nov.  9,  and  he  referred  to  in  total  circulation  figures  as  audited  for  The  Tribune,  he  said,  started  its  pre- 

of  the  postal  commi  ee,  i  no  ^  ®  them  continually  to  bring  home  his  argu-  advertisers  by  A.  B.  C.  He  described  date  about  10  weeks  ago.  It  is  published 

the  corwention  due  o  e  i  ness  o  is  mguts  against  the  pre-date.  No  bitter,  bulk  sales  as  “valueless  circulation.”  and  ready  for  shipment  at  6 :45  Monday 

,  ?  ,  amiounce  er  many  trenchant  words  were  spoken.  Pre-dates,  particularly  those  issued  as  evening  before  the  Sunday  date  carried 

would  be  no  reso  u  ions  o  ere  or  mem-  Thomason  handled  the  matter  with  far  in  advance  as  his  own  paper  and  the  on  the  masthead.  The  edition  costs  five 

bersnip  consi  era  ion  a  e  a  soft  kid  gloves,  devoting  no  small  propor-  Herald  &  Examiner  he  maintained  were  and  a  quarter  cents  to  manufacture. 

A  telegram  from  Mr.  Barnum  at  the  {jon  of  his  speech  to  paying  compliments  not  newspapers  in  any  sense  of  the  word.  Transportation  adds  8/10  or  9/10  of  a 
eleventh  hour  changed  this  plan.  Mr.  to  his  friendly  enemy  Mr.  Meigs,  a  for-  C.  P.  J.  Mooney,  Memphis  Commercial  cent.  It  sells  at  wholesale  for  /Va  cents; 
Barnum  advised  the  convention  to  re-  mer  football  star  at  the  University  of  Appeal,  made  the  point  clearer  later  by  leaving,  after  other  miscellaneous  ex- 

affirm  the  resolution  passed  by  -A.  N.  Chicago.  Mr.  Meigs  in  turn  removed  the  describing  a  pre-date  as  a  mule  or  penses,  a  profit  of  8/10  of  a  cent  per 

P.  A.  two  years  before.  sting  of  his  reply  by  recalling  that  Mr.  maverick.  copy.  Mr.  Thomason  said  that  circiila- 

The  resolution,  unanimously  adopted,  Thomason  had  himself  shown  prowess  Mr.  Thomason  outlined  the  contents  tion  of  the  pre-date  had  grown  at  the 
reads  as  follows ;  on  the  football  field  at  the  University  of  the  Tribune  and  Herald  Examiner  rate  of  2,000  or  3,000  a  week  since  it 

“That  the  American  Newspaper  Pub-  of  Michigan  and  in  addition  had  won  of  Nov.  14.  Ripples  of  laughter  swept  was  started,  until  now  it  has  an  approxi- 

lishers  Association,  in  convention  as-  prizes  as  a  “boy  orator.”  over  the  convention  floor  as  he  read  the  mate  circulation  of  87,000. 

sembled,  without  qualification,  recom-  Mr.  Meigs’  chief  argument  was  that  newsless  headlines.  The  Tribune’s  pre-  o  .  W’c  0,^,1  K.,c;r.-o. 

mends  to  the  National  Congress  the  re 


storation  of  the  so-called  1920  postal  rates 
on  second  class  matter  and  urges  in  ad¬ 
dition  thereto  that  there  be  established 
a  reasonable  bundle  rate  for  transporta¬ 
tion  of  newspapers  in  bundles  within  three 
hundred  miles  radius  of  the  office  of 
publication.” 

Following  the  vote  it  was  announced 
that  there  would  be  an  important  meet- 


ECHOES  OF  A.N.P.A/S  FALL  MEETING 


Wise  Management  and  Advertising  Rates — A  Clearing  House  for  Photo- 
Engraving  Problems — A  Prospect  for  Some 
Live-Wire  Agency 


We  make  a  profit ;  it’s  good  business, 
but  it  is  not  the  newspaper  business,” 
Mr.  Thomason  continued. 

“The  A.  B.  C.  in  publishing  its  reports 
permits  the  circulation  of  a  paper  is¬ 
sued  as  a  pre-date  to  be  included  in  the 
total  figures  under  the  present  rulings. 
Now  as  I  see  it  the  purpose  of  the  A. 
B.  C.  is  to  determine  circulation  figures 
for  the  benefit  of  advertisers,  to  audit 
our  statements  and  returns,  in  order  that 
advertisers  may  intelligently  purchase 


ing  of  the  association’s  postal  commit-  T  AST  week  when  the  Pullman  smoker  March  7,  1926,  by  the  seven  daily  news-  space  in  newsnaoers 

tee  in  Washington,  Dec.  6.  It  was  pointed  ^  talkers  were  mile-a-minuting  on  papers  of  the  Chicago  local  of  the  Amer-  .*t  j  wp  want  tn  have  nrp- 

out  that  the  associMion  sto^  firrnly  be-  their  way  to  the  second  annual  fall  con-  ican  Newspaper  Publishers’  Association  t  circulation  included  in  our  total  Sun- 

^er^s'seco^ild  Half  rates’ and^thafV  Tf'®"  \  ^179  North  Michigan  j  circulation.  It  seems  deceptive  to 

cerns  second  class  rates,  and  that  a  strong  ipj.,  considerable  emphasis  was  placed  avenue,  Chicago.  The  directors  reported  Advertisers  are  ronremed  ehieflv 

fight  would  be  trade  to  get  that  bill  on  the  opinion  that  increased  production  that  the  demand  for  workmen  in  all  de-  .u.  .pt-i  figures  It  is  the  totals 

passed  at  the  next  Congressional  sessions,  costs  justify  an  increase  in  newspaper  partments  of  photo-engraving  alone,  not  carry  ,in  their  heads  .Advertising 

This  postal  business  was  sandwiched  advertising  rates.  to  mention  scores  of  requests  from  other  .gtj  almost  univer- 

in  between  rounds  of  a  heavyweight  battle  Frank  E.  Tripp,  publisher  of  the  El-  parts  of  the  country,  far  exceeds  the  saHy 

the  principals  of  which  were  S.  E.  mira  (N.  Y.)  Star-Gazette,  but  more  supply.  jj^g  newspaper 

Thomason,  Chicago  Tribune,  and  M.  C.  than  that  an  expert  appraiser  for  up-state  An  interesting  feature  of  the  school  business  to  advise  advertisers  that  our 
Meigs,  Chicago  Herald  &  Examiner.  It  New  York’s  industrious  newspaper  pur-  is  an  extension  department  conducted  circulation  including  pre-date  fig- 

proved  to  be  a  friendly  sparring  match  chaser  Frank  E.  Gannett,  has  different  modestly  for  the  benefit  of  Chicago  news-  ^^gg  jg  gf  yaj^e  to  them  when  perhaps 

over  the  pre-date  and  bulk  sales  ques-  views  on  the  subject.  paper  advertising  solicitors.  Special  isn’t?” 

tions,  which,  however,  showed  promise  “Where  there  has  been  wise  manage-  classes  are  held  and  solicitors  are  shown  Thomason  frankly  admitted  he  was 

of  heavy  slugging  next  April  at  the  Wal-  ment,  newspaper  production  costs  have  the  processes  of  photo-engraving  to  stress  going  to  continue  publishing  the  Tri- 
dorf  Astoria  Hotel,  New  York,  when  not  increased  to  any  great  extent  in  the  the  necessity  for  clean  copy  and  to  fur-  bune’s  pre-date  until  the  A.  B.  C.  ruling 
Mr.  Thomason  will  present  a  formal  last  few  years,”  Mr.  Tripp  declared.  He  nish  them  with  some  idea  of  cost  to-  changed,  because  he  said  profits  from 
resolution  to  A.  N.  P.  A.  members  urg-  was  referring  particularly  to  the  golden  gether  with  saving  devices  for  the  cus-  jt  represented  honest  business  but  he 
ing  newspaper  publishers  to  demand  spoon  era  of  the  American  press  which  tomer.  urged  A.  N.  P.  A.  members  to  join  the 

regulation  by  A.  B.  C.  rulings  to  prevent  dates  back  to  just  before  the  World  War.  James  L.  Griswold  is  in  charge  of  movement  to  change  the  present  A.  B.  C. 

what  the  Chicago  Tribune  executive  de-  “The  small  newspaper  property  netting  the  school’s  new  publication  called  The  practice. 

clared  was  “deception  and  misrepresenta-  $10,000  before  the  war  is  today  netting  Student  Engraver.  This  pamphlet  is  The  Tribune’s  manager  was  more 
tion”  in  the  circulation  reports.  That  the  $100,000,”  he  declared.  “So  much  money  designed  to  be  a  clearing  house  for  photo-  guarded  in  his  attack  on  bulk  sales.  He 
Chicago  contest  was  being  fought  out  in  was  too  much  money  for  many  a  pub-  engraving  problems.  It  is  being  mailed  mentioned  no  newspapers  by  name,  but 
the  interest  of  all  newspapers,  both  large  lisher.  Not  a  few  lost  their  heads.  monthly  to  all  A.  N.  P.  A.  members.  showed  plainly  he  had  investigated  the 

and  small,  was  made  plain  by  speakers  “Money  was  invested  in  luxurious  -  matter  carefully. 

who  joined  in  the  fray  immediately  after  plants.  Equipment  was  unnecessarily  G.  B.  Williams,  Geneva  (N.  Y.)  Daily  Qn  Wednesday,  Oct.  13,  according  to 
the  two  chiefly  concerned  had  delivered  junked  and  new  equipment  purchased.  Times,  can  furnish  any  live-wire  adver-  Mr.  Thomason,  a  (^ica’go  newspaper 
their  first  blows.  Production  costs  increased  out  of  pro-  tising  agent  with  a  good  prospective  folded  a  special  section  featuring  Aurora 

Labor  matters,  as  presented  by  Harvey  portion  to  the  increased  profits,  which  client.  This  sounds  like  applesauce,  and,  over  its  regular  edition  and  sold 

J.  Kelly,  chairman  of  the  special  stand-  have  doubled  and  even  tripled.  indeed,  it  does  concern  apples.  Mr.  Wil-  25,000  copies  in  bulk  to  a  jockey  club, 

ing  committee;  Charles  A.  Webb,  Ashe-  “The  wise  manager  hasn’t  increased  liams  brought  a  barrel  of  nice  juicy  reds  which  distributed  them. 

tnlle  (N.  C.)  Citizen,  and  H.  M.  Flagg,  production  costs  to  contend  with.  He  to  the  convention,  and  many  followed  "This  is  not  reprehensible  under  pres- 
chairman  and  executive  secretary  of  the  has  kept  his  plant  up  to  maximum  effi-  the  familiar  family  advice  to  keep  the  ent  A.  B.  C.  rules,”  Mr.  Thomason  said, 
open  shop  division  of  A.  N.  P.  A.,  were  ciency  at  minimum  expense.  He  has  doctor  away.  “The  A.  B.  C.  permits  this  practice  of 

discussed  for  the  most  part  in  executive  carefully  maintained  his  equipment,  buy-  For  years  Mr.  Williams  has  been  try-  bulk  sales.  Do  you  think  it  is  wise  that 
session.  The  writer,  however,  is  in  a  ing  what  he  needed  as  he  needed  it.  ing  to  sell  the  co-operative  advertising  such  sales  are  included  in  total  circula- 

position  to  say  that  Mr.  Webb  made  an  “Newspaper  advertising  rates  are  too  idea  to  the  farmers  of  his  locality.  He  tion  figures  as  well  as  under  the  sepa- 

ardent  plea  for  adoption  of  the  “open-  low.  They  should  be  raised  and,  as  I  has  made  some  headway.  The  farmers  rate  item  24  in  the  Bureau’s  reports?” 
shop”  method  of  plant  operation  by  news-  see  it,  for  the  reason  that  the  newspapers  have  given  the  best  apples  they  grow  a  Mr.  Thomason  told  of  another  issue 
papers  generally  and  that  Mr.  Kelly,  are  growing  too  large  in  size.  If  rates  brand  name  and  are  following  set  rules  distributed  in  bulk  by  newsdealers,  paid 
after  thorough  study,  is  convinced  that  if  are  increased  and  smaller  space  is  sold  in  packing  and  distributing  them.  $5  to  $27.50  each  to  distribute  copies 

wage  scales  have  not  reached  the  peak  to  present  and  new  advertisers,  newspa-  Some  one  has  yet  to  make  them  actual  free  ranging  in  number  from  600  to 

they  should  have  were  it  not  for  the  per  advertising  will  be  worth  more  to  buyers  of  advertising  space.  They  de-  3,000  by  each  dealer, 

fault  of  the  publishers  failing  to  unite  the  purchaser  and  newspapers  will  be  cidedly  belong  to  that  class  of  people  “Papers  are  frequently  bought  and  paid 

and  present  a  strong  and  courageous  easier  for  the  reader  and  the  publisher  berated  by  President  Coolidge,  among  for  by  Chambers  of  Commerce  and  mer- 
stand  in  opposition  to  the  unions.  to  handle.”  whom  advertising  is  underestimated.  chants  for  free  distribution,”  Mr.  Thoma- 

William  B.  Bryant,  PateYson  (N.  J.)  -  For  some  reason  they  fail  to  see  that  son  asserted.  "It  is  considered  a  good 

Press-Gtiardian,  and  convention  chair-  .A  summary  of  the  Newspaper  Photo-  advertising  would  correct  the  present  transaction  under  present  rules.  But  do 
man,  opened  the  Friday  meeting  by  in-  Engraving  School,  Inc.,  dated  Nov.  8,  condition  which  results  in  apples  being  we  want  it  to  continue? 

troducing  Mr.  Thomason,  who,  as  a  past  was  distributed  among  delegates  at  sold  locally  for  25  cents  a  bushel  which  "l  urge  the  A.  N.  P.  A.  to  go  on  rec- 

president  of  A.  N.  P.  A.,  always  has  French  Lick,  "rhis  school  was  started  bring  $2.50  in  New  York  City.  {Continued  on  page  41) 
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I.  A.  A.  COMMISSION  PLANS  5-YEAR  DRIVE 
TO  TEACH  VALUE  OF  ADVERTISING 

Committee  Named  at  Chicago  Meeting  to  Formulate  Plans — 
President  Woodbridge  Says  I.  A.  A.  in  Healthy 
Financial  Condition — Next  Meeti-ig  in  Columbus 


W.  Frank  McCli'Rf. 


merce  was  host  to  the  Advertising 
Commission. 

A  resolution  of  sympathy  was  adopted 
and  sent  to  the  family  of  the  late 
Senator  Lafayette  Young,  veteran  piub- 
lisher  of  the  Des  Moines  (la.)  Capital. 

The  meeting  of  the  Advertising 
Commission  this  week  was  the  first  since 
its  reorganization  as  the  “congress  of 
organized  advertising”  at  the  Phila¬ 
delphia  convention  of  the  I.  A.  A.,  when 

A  FIVE-YEAR  educational  campaign  nient  that  $1,400,000,000  is  being  spent  seats  in  the  assembly  were  voted  to 
to  create  a  better  public  under-  '>i  advertising  each  year — enough,  he  accredited  representatives  of  Advertis- 
standing  of  advertising  was  launched  at  declared,  to  suggest  the  need  for  a  strong,  ing  Clubs,  Federation  of  Women’s  Ad- 
the  meeting  of  practical,  well-financed,  working  inter-  vertising  Clubs,  Sustaining  Membership, 
the  Advertising  national  organization,  so  that  all  branches  and  National  Better  Business  Bureau,  in 
Commission  of  departments  can  be  co-ordinated  to  addition  to  those  from  the  27  national 

the  International  bring  about  a  better  public  understanding  organizations  of  specific  advertising  in- 
Advertising  As-  Ihe  work  being  done  in  advertising,  terests  which  formerly  constituted  the 
sociation  at  the  so  that  the  advertising  dollar  will  body.  The  attendance  was  the  largest 

Edgewater  Beach  bring  as  near  100  per  cent  returns  as  ever  drawn  by  the  commission,  and  the 
Hotel,  Chicago,  pt>ssible.  meeting,  according  to  declaration  of 

Nov.  15  and  16.  A  proposition  was  advanced  to  change  speakers  on  the  floor — including  James 
Organization  of  the  name  of  the  Advertising  Commis-  O’Shaugnessy  and  Mr.  Blanchard — was 
the  committee  to  ston  to  the  International  Advertising  one  of  the  most  important  they  had  ever 
handle  the  cam-  Commission,  in  order  to  make  adver-  attended. 

paign  is  now  tising  clubs  of  other  countries  eligible  Robert  A.  Warfel  of  New  York,  ex- 
under  way.  E.  tor  membership,  and  that  the  commis-  ecutive  secretary  of  the  Advertising 

D.  Gibbs  chair-  sion  might  correspond  more  accurately  Commission,  arranged  details  for  the 

man  of  the  pro-  with  the  International  Advertising  As-  meeting.  Mr.  McClure,  chairman,  pre¬ 

gram  committee  sociation.  A  committee  was  authorized  sided  at  all  sessions. 

for  the  Denver  to  work  on  the  proposal  and  to  present  - 

convention  of  the  1.  A.  T,  was  appointed  a  report  at  the  next  meeting.  WHITE  GIVES  PARK  SITE 

chairman  of  the  committee,  but  because  The  Rev.  Charles  Stelzle  of  New  - 

Of  pressure  of  work  he  declined.  The  Vork  chairman  of  the  church  advertis-  Emporia  Gazette  and  Wife 

chairmanship  is  now  open,  but  will  be  mg  department  of  the  I.  A.  A.,  outlined  rtn, 

filled  shortly.  the  program  for  church  advertising.  Donate  51  Acres  to  City 

W.  Frank  McClure,  vice-president  of  which  includes  the  building  up  of  a  large  Fifty-one  acres  of  land  along  the 

Albert  Frank  &  Co.,  chairman  of  the  pa>d  membership,  and  an  extensive  Cottonwood  river  was  recently  presented 

Advertising  Commission,  was  author-  educational  campaign.  The  aim  of  the  to  the  city  of  Emporia,  Kan.,  for  park 

izcd  to  enlarge  the  scope  of  the  com-  department,  he  said,  will  be  to  advertise  purposes  by  William  Allen  White,  edi- 

mittee  for  the  educational  campaign  to  religion,  and  not  simply  the  church.  ter  of  the  Emporia  Gazette,  and  Mrs. 
include  not  only  members  of  the  com-  Charles  F.  Hatfield  of  St.  Louis,  presi-  White. 

mission,  but  also  outsiders  directly  con-  dent  of  the  .American  Community  Ad-  The  gift  is  in  memory  of  their  daugh- 

nected  with  the  advertising  fields  repre-  vertising  Association,  who  last  June  ter,  Marv  Katherine  White,  who  died  in 

sented  by  the  commisskm.  retired  as  secretary  of  the  Advertising  May,  1921. 

C.  K.  Woodbridge,  I.  A.  A.  president,  Commission,  was  presented  with  a  pair  The  land  was  given  the  city  with  three 
in  the  course  of  a  full  and  detailed  re-  of  diamond  cufT  buttons  by  his  associates  restrictions,  that  it  should  be  used  for 
port  of  the  work  of  the  association  and  on  the  commission.  A  presentation  park  purposes  only,  that  the  name  of 
its  plans  for  future  development,  an-  speech  was  made  by  Frank  L.  Blanchard  White  should  never  be  used  in  connec- 
nounced  that  it  had  been  able  in  the  of  H.  L.  Doherty  Company,  New  York,  tion  with  the  park  and  that  Mr.  and  Mrs. 
past  year  to  liquidate  all  of  its  obliga-  at  a  luncheon  Monday  at  which  the  ex-  White  be  allowed  to  bring  the  landscape 
tions,  and  that  it  would  from  now  on  ecutive  board  of  the  advertising  council  gardening  up  to  plans  prepared  by  Hays 
put  all  of  its  energies  back  of  its  pro-  of  the  Chicago  Association  of  Com-  and  Hays,  of  Kansas  (Tity. 
gram  of  constructive  work,  including  a 
campaign  for  increased  sustaining  mem¬ 
bership  support.  With  all  bills  paid,  sub¬ 
scriptions  to  the  association’s  fund  will 
be  devoted  to  completing  as  nearly  as 
possible  the  tasks  President  Woodbridge 
has  set  for  himself  between  now  and  the  /"OCTOBER  advertising  in  New  York  proportionately  increased  due  to  five 
convention  in  Denver  on  June  26,  when  ^  City  newspapers  reached  a  new  total  Sundays  against  four  in  1924.  Analysis 
the  fiscal  year  of  the  organization  closes,  for  the  month  and  made  a  record  high  of  the  figures  show  that  the  gain  is 
The  association  needs  $55,000  in  sus-  for  a  single  month’s  business.  The  total  nominal  rather  than  actual  and  that  the 
taining  membership  subscriptions  at  of  17,682,776  lines  is  a  gain  of  294,868  amount  of  linage  carried  was  about  equal 
once  in  order  to  put  its  program  into  lines  over  the  total  carried  during  Oct.,  for  the  month,  this  year  and  last.  The 
operation,  Mr.  Woodbridge  declared.  1925,  but  the  volume  this  year  was  dis-  comparative  figures  follow: 

That  sum,  he  said,  would  get  the  pro¬ 
gram  well  under  way  and  would  leave 
a  fair  sum  of  cash  in  reserve  to  enable 
his  successor  to  take  up  the  work  of 
the  organization  next  June  without  a 
shortage. 

On  a  motion  of  the  commission,  a 
finance  committee  was  appointed  to  con¬ 
fer  with  Mr.  Woodbridge  on  the  ap¬ 
portionment  of  amounts  to  be  raised  by 
the  various  departments  represented  in 
the  membership  of  the  commission,  and 
the  allocation  to  each  of  amounts  the 
total  of  which  would  be  sufficient  to 
make  up  the  $55,000  required.  C.  H. 


OCTOBER  UNAGE  IN  NEW  YORK  RUNS  EVEN 
WITH  1925  AT  HIGHEST  RECORD 


Pages 

1926  192S 

Percentage 
of  Total 
Space 

1926 

1925 

Gain 

Loss 

1,536 

1,470 

American  . 

..  7.7 

1,364.934 

1,355,408 

9,526 

1,876 

1,554 

Herald  Tribune 

..  10.8 

1,914,324 

1,774,878 

139,446 

2,392 

2,012 

Times  . 

..  17.0 

3,003,466 

2,897,642 

105,824 

1,556 

1,454 

World  . 

..  9.9 

1,749,904 

1,762,298 

12,394 

936 

924 

•Mirror  (Tabloid) 

.  2.2 

389,722 

386,024 

3,698 

1,672 

1,452 

News  (Tabloid) 

..  4.9 

865.570 

731,638 

133,932 

1,128 

1,008 

•Evening  Graphic 

. .  2.2 

388,478 

240,230 

148,248 

1,300 

1,432 

•Evening  Journal 

..  8.5 

1.501,444 

1,600,824 

99,380 

854 

834 

•Evening  Post 

..  2.9 

518,328 

532,296 

13,968 

858 

876 

•Evening  World 

..  5.4 

962,666 

967,504 

4,838 

1,198 

1,178 

•Sun  . 

..  9.1 

1,600,234 

1,642,102 

41,868 

608 

678 

•Telegram  . 

Brooklyn  Eagle 

. .  .3.0 

525,248 

659,554 

134,306 

1,356 

1,268 

. .  9.9 

1,752.638 

1,656,942 

95.696 

750 

678 

Brooklyn  Times 

..  3.6 

633,648 

555,578 

78,070 

482 

642 

Standard  Union 

..  2.9 

512,172 

624,990 

112,818 

18,502 

17,460 

Totals  . 

17,682,776 

17,387,908 

294,868 

of  the  committee,  which  also  includes 
Judge  E.  Allen  Frost  and  William  H. 
Hodge,  both  of  Chicago.  The  com¬ 
mittee  started  functioning  immediately 


mission  was  still  in  session. 


Departmental  sessions,  he  announced, 
will  all  be  held  within  a  radius  of  3  or  4 
blocks  in  the  heart  of  the  business  dis¬ 
trict,  for  the  convenience  of  the  various 
departments. 

It  was  voted  to  hold  the  next  meet¬ 
ing  of  the  .Advertising  Commission  in 


*No  Sunday  edition. 


Net  Gain 


1926 

1925 

1924 

1923 

1922 

1921 

1920 

American  . . 

1,364,934 

1,355,408 

1,279,726 

1,408,092 

1,093,872 

1,056,762 

1,031,432 

Herald  , . . . 

tt . 

1,066,654 

1.240,434 

1,167,942 

1,285,416 

Herald  ’Frib. 

1,914,324 

1,774,878 

1,397.140 

970.456 

952,746 

940,708 

1,033,188 

Times  . 

3,003.466 

2.897,642 

2,563,230 

2,438.942 

2,504.096 

2,154,542 

2,234,254 

World  . 

1,749,904 

1,762.298 

1,559,278 

1,654,118 

1,826,518 

1,405,766 

1,682,738 

Nfirror  (^Tab) 

389,722 

386,024 

334.100 

News  (Tab) 

865,570 

388,478 

731,638 

240.230 

1,600,824 

581,906 
t . 

495,346 

329,318 

324,884 

209,570 

Eve.  Journal 

1,501,444 

1,516,514 

1,567,228 

1,187,118 

1,081,276 

1,028,202 

Eve.  Mail . . 

tt . 

798,620 

579,432 

590,152 

607,106 

Eve.  Post . . . 

518,328 

532,296 

459,916 

407,250 

346,740 

411,884 

533,542 

Eve.  World . 

962,666 

967,504 

854,992 

870.004 

1 

834,958 

753,302 

961.796 

854,040 

718,454 

789,506 

947,318 

765,398 

870,724 

Sun  . 

1,600,234 

1,642,102 

1,382.630 

1,231,822 

Telegram  . . 

525,248 

659,554 

791.052 

758,064 

639,008 

601,478 

623,894 

Bklyn  Eagle. 

1,752,638 

1,656,942 

1,473  250 

1,555,462 

1,502,974 

1,409,590 

1,277.986 

Blclyn  Times 

633,648 

555,578 

443,420 

461,164 

326.040 

336,808 

382,564 

Stand.  Union 

512,172 

624,990 

678,472 

782.918 

792.610 

657,726 

787,566 

Totals  . . . 

17,682,776 

17,387,908 

15,315,626 

16,466,140 

15,870,962 

14,501,518 

15,300,898 

Columbus.  0.,  Monday  and  Tuesday, 

T-„  04  oe  i§llL"  Globe  combined  June  4,  1923;  name  changed  to  Sun,  March  10,  1924. 

\  n-  JL  'j  j  5^®'*  contained  January  28,  1924;  name  changed  to  Telegram,  May  18,  192S. 

President  W  oodbndge  made  the  state-  ttHerald  and  Tribune  combined,  M'arch  19,  1924. 


NEW  DAILY  PLANNED 
.FOR  WELLSVILLE,  O. 


George  C.  Davis  la  Publisher  of  Eve¬ 
ning  News  to  Be  Launched  Nov. 

23 — Victor  W.  Free  Editor — 
Completing  New  Plant 


Wellsville,  O.,  Nov.  17. — The  ll'ells- 
I’illc  News,  an  afternoon  daily,  will  begin 
publication  Nov.  23  here  in  a  field  hereto¬ 
fore  not  served  by  any  local  daily  news¬ 
paper. 

George  C.  Davis,  for  19  years  assistant 
chief  engineer  for  Jones  and  Laughlin 
Steel  Corporation,  of  Pittsburgh,  Pa.,  is 
publisher  of  the  new  paper  while  Victor 
W.  Free,  a  graduate  of  Ohio  Wesleyan 
University  and  editor  at  one  time  of  the 
Ohio  Wesleyan  Transcript,  will  be  the 
editor.  For  the  past  four  years  Free  has 
been  connected  with  the  editorial  staff  of 
the  Painesville  (O.)  Telegraph  and  more 
recently  the  advertising  staff  of  the 
.Ashtabula  Star-Beacon. 

Davis  has  been  a  resident  of  Wellsville 
for  a  year.  Wellsville  is  a  city  of  ap¬ 
proximately  9,500  population.  One  other 
paper,  a  tri-weekly,  is  now  being  pub¬ 
lished  in  the  city.  Wellsville  is  situated 
on  the  Ohio  River,  45  miles  southwest 
of  Pittsburgh  and  15  miles  north  of 
Steubenville.  It  is  in  the  heart  of  the 
pottery  district  of  Ohio  and  has  in  ad¬ 
dition  a  steel  plant  and  many  other  in¬ 
dustries. 

Two  Intertypes,  one  new  and  the  other 
a  rebuilt  Model  B  are  being  installed  at 
the  present  time.  An  eight  page  flatbed 
Duplex  press  is  also  a  part  of  the  start¬ 
ing  equipment.  United  Press  pony 
service  and  N.  E.  A.  features  and  the 
Meyer-Both  advertising  service  are  to  be 
used. 

The  new  plant  will  be  completed  the 
latter  part  of  this  week. 


N.  Y.  PRESS  MEET  JAN.  27-29 

Syracuse  Named  for  Three-Day  Con¬ 
vention — E.  Conrath,  President 

The  New  York  Press  Association  will 
hold  its  next  annual  meeting  at  Syra¬ 
cuse  on  Jan.  27-29,  with  headquarters 
at  the  Onondaga  Hotel.  This  is  its 
75th  annual  meeting  and  tentative  plans 
call  for  an  observance  of  the  occasion 
on  Thursday  evening,  Jan.  27.  It  is  pos¬ 
sible  that  a  joint  meeting  with  the  two 
Daily  press  associations — New  York 
State  Publisher’s  Association  and  New 
York  Associated  Dailies  will  be  arranged. 
The  business  sessions  of  the  New  York 
Press  Association  will  be  held  on  Jan. 
28  and  29. 

The  New  York  Press  Association  was 
organized  in  Elmira  on  September  8, 
1853.  Owing  to  the  changing  of  the 
annual  meeting  date  from  mid-summer 
to  mid-winter,  its  next  meeting  will  be 
its  75th. 

The  present  officers  are :  President, 
Elmer  E.  Conrath,  Cuba  Patriot  and 
Free  Press;  vice-president.  Fay  C.  Par¬ 
sons,  Cortland  Democrat ;  secretary.  Jay 
W.  Shaw,  Elmira;  treasurer,  Elias  Vair, 
Waterloo  Nc^vs. 

The  two  oldest  living  members  of  the 
Association  are  A.  C.  Kessinger  of  the 
Rome  Sthttinel  and  Wellington  E.  Bass- 
ler  of  the  Middleburgh  Nems.  Both  of 
these  have  maintained  their  membership 
continuously  for  more  than  55  years. 

Up  to  three  years  ago,  the  Associa¬ 
tion’s  activities  were  largely  along  social 
lines.  At  that  time,  a  paid  secietary  with 
field  duties  was  installed. 


MOREHOUSE  JOINS  N.  Y.  SUN 

Ward  Morehouse,  for  the  past  seven 
years  a  member  of  the  New  York  Herald 
Tribune,  recently  left  to  join  the  dramatic 
department  of  the  New  York  Sun.  Mr. 
Morehouse  came  to  the  Herald  Tribune 
as  a  staff  member,  and  served  at  various 
times  as  night  rewrite  man,  assistant 
night  city  editor,  and  assistant  dramatic 
editor.  He  is  writing  a  daily  signed 
column  of  theatrical  news  and  comment 
for  the  Sun. 
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OCTOBER  LINAGE  IN  35  CITIES  SHOWS  2  PER  CENT  GAIN  OVER  1925  ! 


^AlN  of  3,311,753  lines,  or  2  per  cent,  is  noted 
^  in  the  October  advertising  linage  figjures  cover¬ 
ing  151  daily  newspapers  in  35  large  cities  of  the 
United  States.  The  Oct.,  1926,  total  of  163,869,794 
lines  exceeds  the  Oct.,  1925,  toUl  largely  by  virtue 
of  the  fact  that  this  year  had  five  Sunday  issues 
against  four  last  year.  The  summaries  and  com- 
l)arative  figures  follow : 


SUMMARY  OF  ADVERTISING 
BY  CITIES 


35  cities  listed 

23  show  gain 

12  show  loss 

151  i>ai>cr8  listed 

86  show  gain 

59  show  loss 

6  DO  comparison 

1926 

1925 

New  York  . 

...  17,682,776 

17,387,908 

294.868  Gain 

. ..  9.132.900 

8.825,175 

307,725  Gain 

Philadelphia  . 

. . .  8.014.!t96 

8,521.(B7 

506.061  l/oss 

_  6. 2:15.8:18 

6,067.096 

168,742  Gain 

Cleveland  . 

. ...  4.4:ii.:ioo 

4,467,675 

36,375  Lues 

St.  Louis  . 

_  4  9:14.620 

4,901,920 

29,700  Gain 

Boston  . . 

. . . .  7.551.777 

7,428,586 

123,191  Gain 

Baltimcre  . 

_  5.306..546 

5,341,261 

34.715  Loss 

Los  Angeles  . 

_  7.7,3:1,127 

7,503,481 

229,616  Gain 

tPittsburgh  . 

_  5.752,222 

5..538.158 

214.064  Gain 

Buffalo  . 

_  4.010,960 

4,601,002 

590.102  Loss 

San  Francisco . 

_  .5..305.784 

5.168..506 

137,278  Gain 

Milwaukee  . 

_  3,715.242 

3,619,312 

95,930  Gain 

tKansas  City  . 

_  3,796..578 

3,651,194 

145,283  Gain 

Washington  . 

_  5  816.882 

5,145,700 

671,173  Gain 

Cincinnati  . 

_  4,1.52  000 

3.987,600 

164,400  Gain 

Now  Orleans . 

....  4,417,148 

4,119,984 

297,164  Gain 

Minneapolis  . 

_  3.478,544 

3,447,051 

31,493  Gain 

Seattle  . 

_  3,480,288 

3,020,066 

460.222  Gain 

Indianapolis  . 

_  3.489.945 

3,641,151 

151.206  Loss 

Denver  . 

_  2,636.116 

2.649.920 

13,804  Loss 

Providence  . 

_  3,376,543 

3,256,701 

119,842  Gain 

Oolumbus  . 

_  4,080,427 

3,959,144 

121,283  Gain 

Louisville  . 

_  4,290,556 

4,176,855 

113,701  Gain 

St.  Paul  . 

_  2.849.094 

2,910,782 

60.788  Loss 

tAtlanta  . 

_  2,.500,722 

2,301,264 

199,458  Gain 

tPortlar.d  . 

_  3,542.202 

3,637,592 

95,390  Loss 

tMemphis . 

_  2,887.101 

2,689,288 

187.813  Gain 

Oakland  . 

_  2,882.362 

2,895,382 

13.020  Loss 

Omaha  . 

_  2. 105.. 572 

2,085.083 

20.489  Gain 

Birmingham  . . . 

.  3,155,754 

2,927,512 

228,242  Cain 

Richmond  . 

_  2,0.5.5..382 

2,173,416 

118,034  Loss 

Daylon  . 

.  3,416.924 

3,533,950 

117,026  Loss 

Houston  . 

2,758.098 

754..586Gain 

Dos  Moines  . 

_  2,138,042 

2.216,362 

78.320  Loss 

Totals  . . 

. 163,869,794 

160,558,241 

3,311,753  Gain 

fFigures  supidied  by  individual  publishers. 

NEW  YORK 

1926 

1925 

.American  . . 

.  1,364,9.34 

1,355,408 

9,526  Cain 

Herald  Tribune  . . . . 

.  1,914,324 

1,774,878 

139,446  Gain 

Time®  . . 

.  3,003,466 

2,897,642 

105,824  Gain 

W’orld  . 

.  1,749,904 

1,762,298 

12.394  I.OSS 

•Mirror  (Tabloid) 

386.004 

3.698  Gain 

News  (Tabloid)  .. 

731,638 

133,9.32  Gain 

•BNrening  Graphic  . 

.  388,478 

240.230 

148.248  Gain 

•Evening  .loumal  . 

.  1,501,444 

1,600,824 

99.380  Loss 

•1^’ening  Poet  . . . . 

.  .518,328 

532.296 

13.908  loss 

•Evening  World  ... 

967,504 

4,8.38  Loee 

•Sun  . 

.  1,600.234 

1,642,102 

41,868  Loss 

•Telegram  . 

.  .525,248 

6t‘>9.554 

134,306  Lo-ss 

Brooklyn  Eagle  . . . 

.  1,752,6.38 

1,656,912 

95,696  Gain 

Brooklyn  Times  . . 

.  6.33,648 

555,.578 

78,070  Gain 

standard  Union  . . 

.  512,172 

624,990 

112,818  Loss 

Totals  . 

.  17.682.776 

17,387.908 

294,868  Gain 

CHICAGO 

1926 

1925 

•Dally  News  . 

.  2,123,72.5 

2.124,261 

1,464  Gain 

Tribune  . 

.  3,273.588 

3,095,973 

177,615  Gain 

Herald  Bxamir:(>r  . 

.  1,. 313. 862 

1,181,613 

1.32.249  Gain 

•Post  . 

.  58:1.4.52 

566,874 

16.578  Gain 

•American  . 

.  1,408.422 

1,403,955 

4,467  Gain 

•Journal  . 

.  427.851 

452.499 

24,648  Loss 

Totals  . 

8,825,175 

307,725  Gain 

PHILADELPHIA 

1926 

1925 

Inquirer  . 

.  2.249,100 

2,180.100 

69.000  Gain 

Re<H»pd  . 

.  S.51.100 

909.900 

58,800  Loes 

Ledger  . 

.  1.600.807 

1.606.329 

5,522  Loes 

•Evening  Ledger  . 

.  1,442.589 

1,635,328 

192,739  Loes 

North  American 


•Bulletin  .  1.871.400  2,180.400  318,000  Loss 


Totals  . 

.  8.014.996 

8,521,657 

506,061  Loss 

North  American 

combined  with  Ledger  May  18, 

1925. 

DETROIT 

1926 

1925 

News  . 

.  3.221,806 

3,213,378 

8.428  Gain 

Times  . 

.  1,327,914 

1,258.320 

69.594  Gain 

Free  I*res8 . 

.  1,686,118 

1,595.398 

90,720  Gain 

Totals  . 

.  6.235.8.38 

6,067,006 

168,742  Gain 

CLEVELAND 

1926 

1925 

Plain  Dealer  . . . . 

.  1.776.450 

1,798,650 

21,600  Loes 

News-Leader  _ 

.  1,228.125 

1,230,4.50 

2,325  Loss 

•Press . 

.  1,426,725 

1,4.39.175 

12,450  Loss 

Totals  . 

.  4,431..300 

4,467,675 

36,375  Loes 

ST.  LOUIS 

1926 

1925 

Post -Dispatch  .... 

.  2.170.720 

2,441.320 

29.400  Gain 

Globe-Democrat  .. 

.  1.4.51.100 

1,422.600 

28.500  Gain 

•Star  . 

.  622.  SOO 

675.600 

52.800  Loes 

Times  . 

.  390.000 

365,400 

24,600  Gain 

Totals  . 

.  4.9.34.620 

4,904,920 

29,700  Gain 

BOSTON 

1926 

1925 

Herald  . 

.  i.-vw.ns 

1,528,7.32 

36.446  Gain 

Globe  . 

.  1,5.51,567 

1,4.63..591 

117.976  Gain 

Post  . 

.  1,193  954 

1.214,419 

20,465  l  oss 

Advertiser  . 

.  634,736 

466.295 

168.441  Gain 

•Americsn  . 

.  621,672 

515,615 

6.057  Gain 

•Traveler . 

.  1,194,510 

1,235.493 

40,983  Loss 

•Transcript  . 

.  708.631 

736,524 

.32.993  Taws 

•Telegram  . 

.  186.629 

297.917 

111,288  Loss 

Totals  . 

.  7,551,777 

7,428.586 

123,191  Gain 

BALTIMORE 


1926  1925 

Sun  .  1,797,363  1,714,313  83,018  Gain 

•Eveninc  .Sun .  1  674,103  1,846,421  172,318  Loss 

.Vinorican  .  644, .568  576,996  67..572  Gain 

.\<‘»s  .  780,421  773,873  4„346  Gain 

•I’ost  .  410,091  427,634  17. ."SKI  Loss 


Totals  .  5.306..')46  5.341,261  31,715  Loss 

LOS  ANGELES 

1926  19K 

Times  .  2,442,258  2,295,818  146.440  Gain 

Examiner  .  2.208,265  2,033,333  172,9.32  Gain 

•Express  .  791.182  845.558  54,.376  Loss 

•Herald  .  1,601.890  1,6.38,318  3.3,628  Lues 

•Record  .  4.')2.620  441.252  11,368  Gain 

•News  .  2J3.912  t247,002  13,090  Loss 


Totals  .  7,733,127  7,503,481  229,646  Gain 

tXews  Sunday  edition  suspended  publication  M.iy  2,  1926. 

BUFFALO 

1926  1925 

Express  .  .5,54.470  . 

fWurier  .  1,065..5.50  782..514  283,036  Gain 

Post  .  125..366  . 

Times  .  1,423,760  1,392.  li)9  .31,261  Gain 

•Star  .  115,169  . 

•News .  1,521.590  1.630.984  109..394  Loss 


Totals  .  4,010,900  4.601,002  590,102  Loss 


I’ost  disoontiniud  February,  1926.  Express  and  Star  com¬ 
bined  with  Courier  June  19,  1926. 

SAN  FRANCISCO 


1926  1925 

Chronicle  .  I.ft52..590  1,006,250  46.340  Gain 

Examimr  .  1,882,014  1,757,294  124,720  Gain 

•Bulletin  .  610.862  685..566  74,704  Loss 

•Call  .  1,026  690  880,726  145.964  Gain 

•^>ws  .  733.628  7a),13.S  28,490  Gain 

♦Herald  .  133,532  . 


Totals  .  5,305,784  5,168,506  137,278  Gain 

Herald  discontinued  3Iay  5,  1926. 

MILWAUKEE 

1926  1925 

Journal  .  1  973.0.59  1,776,926  196.1.33  Gain 

S.  T.  &  A.  M.  Sen .  682.907  704,217  21.310  Loss 

.  290.670  313,177  22..507  Loss 

•Wisconsin  Xe.vs  .  768,606  824,992  56,386  Loss 


Totals  .  3,715,242  3,619,312  95,930  Gain 

WASHINGTON 

1926  1925 

Star  .  2,870,075  2,664.757  205.318  Gain 

Post  .  1,1.55,549  1,006,128  149,421  Gain 

•Evenicg  Times  .  746.254  785,342  ,39.088  loss 

Herald  .  770,557  470,594  299.963  Gain 

•Evening  News  .  274,447  218,888  55,559  Gain 


Totals  .  5,816,882  5,145,709  671,173  Gain 

CINCINNATI 

1926  1925 

•Post  .  921.600  937,800  16,200  I,08s 

♦Times-Star  .  1,470.600  1,508.100  37,500  Loss 

Enquirer  .  1,4.32,500  1,248.900  183,600  Gain 

Tribune  .  327,300  292  800  34..500  Gain 


Totals  .  4,152,000  3,987,600  164,400  Gain 

NEW  ORLEANS 

1926  1925 

Tln.es-Picayune  .  1,872.879  1,698,575  174,304  Gain 

Item  .  1,079,781  906,033  173,748  Gain 

Stales  .  873,347  871,297  2.060  Gain 

•Tribut  e  .  591,141  044.079  52,938  I-oss 


Totals  .  4,417,148  4,119,984  297,164  Gain 

MINNEAPOUS 

1926  1925 

Tribune  .  1,440,942  1,4.59.864  18.922  Loss 

Journal  .  1,482,134  1,436,980  45,154  Gain 

•Star  . ■. .  555,468  5,50,207  5,261  Gain 


Totals  .  3,478,544  3,447,051  31,493  Gain 

SEATTLE 

1926  1925 

'Hmes  .  1,520.498  1,395,8.56  124,642  Gain 

Post-Intelllgencer  .  1,080,562  868,098  212.464  Gain 

•Stsr  .  664,018  649,194  85.176  Ixws 

•Union-Record  .  315,210  106,918  208,292  Gain 


Totals  .  3,480,288  3,020,066  460.222  Gain 

INDIANAPOLIS 

1926  1925 

•News  .  1,690.809  1,811,886  121,077  Loss 

Star  .  1,259,6.58  1,232,4,36  27,222  Gain 

•Times  .  539,478  596,829  57,351  Loss 


Totals  .  3,489,945  3,641,151  151,206  Loss 

DENVER 

1926  1925 

News  .  6.38,288  6.58,504  20,216  Loss 

Post  .  1,454,740  1,385,188  69,.552  Gain 

•Times  .  543,088  606,228  63,140  Loss 


Totals  .  2.636,116  2,649,920  18,804  Loss 

PROVIDENCE 

1926  1925 

loumal  .  1,028.287  958,464  69,823  Gain 

•Bulletin  .  1..387..387  1,3.38.608  48,689  Gain 

Tribune  .  475,969  .  436.881  40,088  Gain 

•News  .  484,900  523,658  38,758  Loss 


Totals  .  .3,376,543  3,256,701  119,842  Gain 


COLUMBUS 


1926  19Z> 

Dispatch  .  2.2.>4.188  2,084,344  169,844  Gain 

Jouinai  .  679,049  798,917  119.868  Loss 

•Citizen  .  1,147,190  1,075,883  71.307  Gain 

Totals  .  4,080,427  .3,959,144  121,283  Gain 

LOUISVILLE 

1926  1925 

Courier-Journal  .  1,,517.293  1,28.5.408  231,885  Gain 

Hei-ald  Post  .  873,148  9.55,487  82.3,39  Loss 

•Times  .  1,236,229  1,190,692  45..5,37  Gain 

•Pest  .  663,886  745,268  81.382  loss 


Totals  .  4,290,556  4,176,855  113,701  Gain 

ST.  PAUL 

1926  1925 

•Dispatch  .  995,022  1,030,780  44,758  Loss 

Pioneer  .  980,266  984,872  4,606  Loss 

News  .  874,706  886,130  11,424  Loss 


Totals  .  2,849,994  2,910,782  60,788  Loss 

OAKLAND 

1926  1925 

Tribune  .  1,801,562  1,784,510  17.(K2  Gain 

•Post-Inquirer  .  953,932  9.33,296  20,636  Gain 

•Keconl  .  124,096  . 

•Times  .  126,868  53,480  73,388  Gain 


Totals  .  2,882,362  2,805,382  13,020  Loss 


Record  dise.>utinued  October  24,  1925. 
Times  inaiigiiiated  October  23,  1925. 


OMAHA 


1926 

1925 

World-IIerall  . 

..  1,210.391 

1,144.528 

65,863  Gain 

Be4»  . 

56»,.392 

485.177 

19,215  Gain 

News  . 

390,789 

455.378 

64,589  Loss 

Totals  . 

..  2.105.572 

2,085,083 

20,489  Gain 

BIRMINGHAM 

1926 

1925 

Ag‘'-Heiald  . 

801,276 

752,650 

48,426  Gain 

News  . 

..  1,779.148 

1,649,172 

129,976  Gain 

•Ib  St  . 

575,3:{0 

525,490 

49,840  Gain 

Totals  . 

..  3,155,754 

2,927,512 

228,242  Gain 

RICHMOND 

1926 

1925 

•News-Leader  . . 

...  1,124.998 

1,1.39,278 

14,280  Loss 

Times-Dispatch  . 

930.384 

1,064,138 

103,754  TiOSS 

Totals  . 

. .  2,055,382 

2,173,416 

118,034  Loss 

DAYTON 

1926 

1925 

News  . 

. ..  1,6'>8,706 

1,665,978 

27.272  Loss 

•Ilorald  . 

. ..  1.007,944 

1,078,490 

70,546  1.088 

Journal  . 

750,274 

769,482 

19,208  Loss 

Totals  . 

. . .  3,416.924 

3,533,950 

117.026  Loss 

HOUSTON 

1026 

1925 

Chronicle  . 

...  1,577,744 

1.235,808 

341,936  Gain 

Post-Dispatch  . 

...  1,317.428 

960,722 

356,706  Gain 

•Press  . 

617,512 

561..568 

55,944  Gain 

Totals  . 

. . .  .3  512,661 

2,758,098 

754.586  Gain 

DES  MOINES 

1926 

1925 

Register  . 

772,509 

722,919 

49,590  Cain 

•Tribune  . 

868,160 

871,391 

3,231  Loss 

Capital  . 

497.373 

7622,052 

124,679  Loss 

Totals  . 

. . .  2,138,042 

2,216,362 

78.320  Loes 

tSiinday  Capital  discontinued  with  issue  of 

Febmarv  21. 

1!>26;  includes  39,844 

linage  Sunday 

issue. 

ATLANTA 

1926 

1925 

Constitution  . 

. . .  1,045,282 

942.186 

103,066  Gain 

Journal  . 

....  1,455.440 

1,359,078 

96,362  Gain 

Totals  . 

....  2,.500,722 

2,301,264 

190,458  Gain 

KANSAS  CITY 

1926 

1925 

Journal  . 

.593,507 

491,758 

101,748  Gain 

•Post  . . 

_  508,107 

466,586 

41,521  Gain 

Star  . 

. . . .  1,800,948 

1,751,829 

49,119  Gain 

•Times  . 

-  893,916 

941,021 

47,105  liOss 

Totals  . 

....  3, 796,. 578 

3,651,194 

145.283  Gain 

MEMPHIS 

1926 

1925 

Commorcial-Appoal  . 

....  1,534,743 

1,449,021 

85.723  Gain 

•News-Scimltar  .... 

673  113 

630  154 

32,959  Gain 

•I’rcss  . 

679,245 

610,113 

69,1.32  Gain 

Totals  . 

....  2,887,101 

2,689,288 

187.813  Gain 

PITTSBURGH 

1926 

1925 

Gazette- Times  . 

_  910,546 

875,574 

34,972  Cain 

•Chronicle- Telegraph 

...  1.06,5,428 

1,145,424 

79.996  l  oss 

P^ress  . 

_  2,443,098 

2,254,070 

189.028  Gain 

Post  . 

_  066.876 

579,862 

87.014  Gain 

•Sun  . 

-  666.274 

683,228 

16.954  Loss 

Totals  . 

_  5,752,222 

5,538,158 

214,061  Gain 

PORTLAND 

1926 

1925 

•News  . 

.  523.152 

495,796 

27,356  Gain 

Oregonian  . 

_  1,386,714 

1,371,804 

14,910  Gain 

Oregon  Journal  . . . . 

....  1,186,982 

1,130.528 

55,454  Gain 

•Telegram  . 

.  466.354 

639,464 

173,110  Loss 

Totals  . 

_  3..542.202 

3,637.592 

95,300  Loss 

•No  Sunday  edition. 
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Editor  &  Publisher  for  November  20,  1  926 


SMILEY  RESIGNS  AS  EDITOR  OF  CURTIS’ 
THREE  PHILADELPHIA  NEWSPAPERS 

Veteran  Executive  to  Take  Complete  Rest  Beginning  Dec.  1 

_ Began  Career  on  Philadelphia  Star  Late  Nineties — 

Studied  Law  and  Was  Admitted  to  Bar 


(i?>'  Telegraph  to  Editor  &  Publisher) 

Philadelphia,  Nov.  17. — David  tinued  his  editorial  direction  until  last 
E  Smiley  today  announced  his  resig-  July.  In  1925  Mr.  Curtis  bought  the 
nation  as  editor-in-chief  of  the  news-  Philadelphia  North  American  from  the 
papers  published  Wanamaker  esUte. 
here  by  the  Cur-  ' 


David  E.  Smilev 


tis-Martin  News¬ 
papers,  Inc.,  the 
Public  Ledger  and 
North  American, 
the  Evening  Pub¬ 
lic  Ledger  and 
the  Sun,  tabloid. 

The  resignation 
will  become  ef¬ 
fective  on  Dec.  1, 
which  will  mark 
the  fourth  anni¬ 
versary  of  the 
date  on  which 
Mr.  Smiley  took 
editorial  charge 
of  the  Public  Ledger  and  the  Evening 
Public  Ledger.  Mr.  Smiley  has  made  no 
announcement  of  his  plans  for  the  future 
except  to  say  that  he  intends  to  take  a 
complete  rest.  It  is  understood  no  defi¬ 
nite  plans  have  yet  been  made  as  to  his 
successor. 

From  a  “cub”  reporter  on  the  old  Eve¬ 
ning  Star,  then  under  the  editorial  direc¬ 
tion  of  the  illustrious  James  Jankin 
Young,  Mr.  Smiley  rose  through  the 
ranks  to  a  position  as  a  newspaper  execu¬ 
tive.  At  one  time  he  directed  the  edi¬ 
torial  destinies  of  four  metropolitan 
daily  newspapers,  the  three  Curtis-Mar- 
tin  newspapers  in  Philadelphia  and  the 
New  York  Evening  Post  also  in  the 
Curtis-Martin  group.  He  resigned  as 
editor  of  the  New  York  Evening  Post  on 
June  6,  of  this  year,  being  succeeded  by 
Julian  S.  Mason,  formerly  managing 
editor  of  the  New  York  Herald  Tribune. 

Within  a  year  after  he  had  started  his 
newspaper  career  on  the  Evening  Star, 
Mr.  Smiley  had  become  its  city  editor. 
He  resigned  from  the  Star  to  become  as¬ 
sociated  with  the  Philadelphia  Evening 
Bulletin,  where  he  went  in  1899  as  an 
assistant  city  editor.  He  remained  with 
the  Bulletin  until  1902  when  he  became 
political  editor  of  the  Philadelphia  North 
American,  recently  absorbed  by  the  Cur¬ 
tis-Martin  interests.  He  also  served  some 
time  on  the  old  Philadelphia  Press.  It, 
too,  was  subsequently  absorbed  into  the 
Curtis-Martin  group. 

In  1903,  Mr.  Smiley  returned  to  the 
Evening  Bulletin.  In  his  spare  moments 
between  head-writing  activities  and  at 


The  next  day  Mr. 
Curtis  and  Mr.  Martin  sailed  for 
Europe,  leaving  Mr.  Smiley  to  complete 
the  purchase  arrangements. 

Mr.  Smiley  is  active  in  the  affairs  of 
the  American  Society  of  Newspaper  Edi¬ 
tors  having  been  one  of  the  charter  mem¬ 
bers,  chairman  of  the  membership  com¬ 
mittee,  one  of  its  directors  and  now  sec¬ 
ond  vice-president.  He  is  active  also  in 
the  Press  Congress  of  the  World.  Mr. 
Smiley  has  made  two  trips  to  Europe 
in  the  last  few  years,  he  helped  reor¬ 
ganize  the  Public  Ledger  foreign  news 
staff  and  while  abroad  interviewed  some 
of  the  figures  then  directing  old  world 
affairs. 


e  EDITOR  &  PUBLISHER 
CALENDAR 

Nov.  22 — Newspaper  Credit  Man¬ 
agers  Assn.,  meeting  with  adver¬ 
tising  agents.  Advertising  Club 
of  New  York. 

No.  23 — Sphinx  Club,  30th  anni- 
^  versary  dinner,  Waldorf-Astoria 
*  Hotel,  New  York. 

Dec.  6  --.\nierican  Newspaper  Pub¬ 
lishers  Association,  postal  com¬ 
mittee  meeting,  Washington, 
D.  C. 

Jan.  5-7 — North  Carolina  Press 
Assn.,  third  annual  newspaper 
institute.  University  of  North 
Carolina,  Chapel  Hill. 

Jan.  14-15 — North  Dakota  Press 
Assn.,  winter  meeting,  Bismarck, 
N.  D. 


ARGUE  CONTEMPT  CASE 
IN  BALTIMORE 

Bar  President  Asserts  There  Can  Be 
No  Appeal  from  Sentence  in 
Case  Involving  Five 
Hearst  Men 


MUZZLE  IS  CLAMPED 
ON  POLISH  PRESS 


HEARST  PLANS  ALASKA 
PAPER  PROJECT 


Application  Filed  with  Federal  Power 
Commission  for  Preliminary  Permit 
— Wilbur-Jardine  Report  on 
Resources  Recalled 


(By  Telegraph  to  Editor  &  Publisher) 

Baltimore,  Nov.,  17. — Newspaper  edi¬ 
tors  and  photographers  found  in  contempt 
of  court  may  not  appeal  to  the  Court  of 
Appeals  in  Maryland  it  was  argued  to¬ 
day.  The  case  of  the  five  Hearst  men 
found  in  contempt  by  Judge  Eugene 
O’Dunne  in  the  Criminal  Court  of  Balti¬ 
more  was  being  argued  before  the  Mary¬ 
land  Court  of  Appeals.  The  view  that  the 
case  was  not  appealable  was  set  forth  by 
Jesse  N.  Bowen,  president  of  the  Bar 
Association  of  Baltimore  and  William  C. 
Coleman,  member  of  the  executive  com¬ 
mittee  of  the  association.  They  appeared 
as  the  friends  of  the  judge. 

George  Weems  Williams,  appearing  as 
counsel  for  the  Hearst  men,  argued  that 
the  case  should  be  heard  by  the  higher 
court  since,  according  to  Judge  O’ Dunne, 
the  contempt  proceedings  grew  out  of 
what  was  regarded  by  Judge  O’Dunne  as 
a  criminal  act.  The  five  men  were  de¬ 
clared  in  contempt  because  two  of  them, 
photographers,  made  photographs  in  the 
courtroom  after  Judge  O’Dunne  had 
issued  orders  expressly  forbidding  such 
photographing.  The  editors  were  held 
to  have  ordered  the  photographers  to 
make  the  pictures  knowing  of  Judge 
O’Dunne’s  ban.  The  pictures  were  made 
last  May  during  the  trial  of  Richard 
Reese  VVhittemore,  bandit  and  hold-up 
man,  for  murder.  Whittemore  was  found 
guilty  of  murder  in  the  first  degree  and 
some  months  later  was  hanged. 

The  men  involved  in  the  contempt  pro¬ 
ceedings  are :  Harold  B.  Elliston,  man¬ 
aging  editor  and  Harry  Clark,  city  editor 
of  the  Baltimore  News;  Earl  C.  Deland, 
managing  editor  of  the  .American;  Will¬ 
iam  Klemm  and  William  Sturm,  photo¬ 
graphers.  Each  was  sentenced  to  serve 
one  day  in  jail.  Elliston  was  fined  $5,000 
in  addition.  Realization  that  the  case  is 
unappealable  moved  Judge  O’Dunne  to 
impose  light  sentences  upon  the  appelants, 
Mr.  Bowen  argued.  In  asking  the  Court 
of  Appeals  to  dismiss  the  case,  however, 
Mr.  Bowen  urged  that  the  matter  be  given 
a  complete  review  in  order  that  in  the 
future  there  may  be  no  dispute  regarding 
the  authority  of  a  judge  in  the  lower 
courts. 

“Do  you  mean,”  interrupted  Judge  T. 
Scott  Offut,  “that  in  no  circumstances 
could  a  ruling  of  a  lower  court  be  reviewed 

now  are  making  survevs  there.  The  aerial  omciais  lo  oe  aerogaiory  even  in  contempt  cases  even  though  the  judge 

survey  already  has  been  of  immeasurable  error,  is  punishable  by  a  fine  of  m  the  lower  court  sentenced  when  there 

service  in  this  connection.  Valuable  ad-  *”o^ths  imprisonment.  _  was  insufficient  evidence  to  prove  con¬ 
ditional  power  sites  have  been  discovered  ^  special  act  covering  tempt,  or  some  other  legal  bearing?”  Mr. 

and  feasible  transmission  line  routes  of  matter  put  of  the  hands  Bowen  replied  that  was  exactly  what  he 

.  ,  ,  j-  j  1  “  T-L  1  ,  great  strategic  value  have  been  found  in  pt  the  judicial  authorities.  Those  pun-  meant.  Other  remedies  than  a  review 

studied  lai^  Three  years  latw,  pieces  previously  throught  to  be  impass-  have  r^ourse  to  the  courts  within  in  the  Court  of  Appeals  are  available,  he 

while  still  on  the  Evening  Bulletin,  he  seven  days,  but  an  appeal  does  not  pre-  said.  After  Mr.  Bowen  had  completed 

was  admitted  to  the  bar.  He  open^  a  providing  an  excellent  prelimi-  collection  of  a  fine,  nor  the  stay  his  addresses  Mr.  Coleman  resumed  the 

law  office  and  began  his  practice.  Like  nary  reconnaissance  of  the  pulp  wood  re-  P*’*®^*'  sentence.  same  argument,  reminding  the  members 

virtually  every  other  young  lawyer,  he  sources  of  that  entire  region  to  use  as  a  ,  j  " j  Socialist  papers  have  already  of  ^he  Court  of  Appeals  that  the  case 
was  confronted  with  a  dearth  of  clients,  basis  for  blocking  out  the  very  large  sale  ‘o^ged  a  strong  protest,  and  all  papers  hand  challenged  their  authority  and 
A  lawyer  by  day,  he  became  a  copy  areas  that  must  be  considered  in  connec-  the  Pilsudski  organs  are  exported  called  for  a  definition  of  the  power  of  the 

reader  by  night,  taking  a  job  on  .the  ^yith  large  paper  mill  projects.”  ^  join  as  the  edict  goes  into  effect.  The  state  judiciary.  In  regard  to  the  con- 

-  Sejm  has  authority  to  accept  or  rej^t  tempt  proper,  Mr.  Coleman  asserted  that 

unless  It  is  thoremghly  the  lower  court  had  been  within  its  rights, 
subdued  by  the  mar^al  s  tactics  before  ^  \nytsttd  with  the  power,  he  said. 


\\  illiam  Randolph  Hearst  has  filed  an 
application  with  the  federal  power  com¬ 
mission  for  a  preliminary  permit  to  con¬ 
struct  a  power  project  in  Alaska  for  the 
manufacture  of  paper. 

In  connection  with  this  publisher’s  in¬ 
terest  in  .\laska,  the  recent  reports  of 
Secretary  of  the  Navy  Wilbur  and  Secre¬ 
tary  of  Agriculture  Jardine  regarding  the 
water  power  and  pulpwood  possibilities 
of  the  territory  are  recalled.  Secretary 
Wilbur  was  enthusiastic  over  the  results 
of  the  navy’s  expedition  headed  by  Lt.  B. 
H.  Wyatt. 

Secretary  Jardine,  in  advising  Secre¬ 
tary  Wilbur  of  the  value  of  the  work 
performed  by  the  naval  expedition,  said : 

“W e  have  been  making  efforts  for  years 
to  have  the  extensive  timber  and  water 
power  resources  of  southeastern  Alaska 
brought  into  use  under  Government  super¬ 
vision  for  paper  manufacture  and  some 
of  the  larger  paper  companies’  engineers 


Dictator  Pilcudski’s  Degree  Penalizes 

Publication  of  Any  News  His  Gov¬ 
ernment  Dislikes — Three 
Offenses  Listed 

Marshal  Pilsudski  on  Nov.  7,  issued  a 
decree  gagging  the  Polish  press  in  a  man¬ 
ner  equaled  only  in  Italy  and  Russia, 
according  to  the  New  York  Times. 

Imprisonment  is  provided  for  three  spe¬ 
cific  offenses.  Government  officials  them¬ 
selves  being  empowered  to  impose  fines 
or  jail  sentences  without  the  aid  of  courts 
or  juries.  The  decree  goes  into  effect  to¬ 
morrow. 

The  offenses  listed  are  as  follows: 

1.  The  circulation  of  printed  news  con¬ 
cerning  the  State  or  a  Minister  of  the 
State  which  would  cause  a  public  demon¬ 
stration.  The  fact  that  such  news  is 
plainly  branded  only  as  a  rumor  does  not 
minimize  the  offense.  The  governing  au¬ 
thorities  of  a  large  city  or  of  a  province 
are  authorized  to  impose  a  fine  as  high 
as  $1,000  or  a  prison  sentence  of  three 
months  in  such  cases  without  a  court 
hearing. 

2.  The  printing  or  circulating  in 
speeches  or  privately  of  news  or  rumors 
affecting  members  of  the  Government  and 
Judges  of  the  courts,  either  ridiculing  or 
criticizing  them,  is  punishable  by  a  fine 
as  high  as  $500  or  a  jail  term  of  one 
month,  the  penalties  being  imposed  out 
of  court. 

3.  The  printing  by  newspapers  or  peri¬ 
odicals  of  matter  considered  by  Govern¬ 
ment  officials  to  be  derogatory  even 


Public  Ledger.  He  subsequently  became 
night  city  editor,  then  city  editor  of  the 
Public  Ledger.  In  1906  Mr.  Smiley  re¬ 
signed  to  go  back  to  the  Evening  Bulle¬ 
tin  for  the  third  time.  He  became  an 
editorial  writer  and  dramtic  editor.  He 
remained  with  the  Bulletin  this  time  for 
10  years.  In  1916  Cyrus  H.  K.  Curtis 
invited  him  to  reorganize  the  staff  of  the 
Public  Ledger,  making  him  city  editor. 
Later  he  became  its  managing  editor. 

In  1918  Mr.  Smiley  was  named  by  Mr. 
Curtis  as  editor-in-chief  of  the  Evening 
Public  I.edger  which  Mr.  Curtis  had 
launched  a  short  time  previously.  Mr. 
Smiley  directed  the  editorial  departments 
of  both  publications.  When  Mr.  Curtis 
bought  the  New  York  Evening  Post  in 
1924,  Mr.  Smiley  was  named  editor-in- 
chief  of  that  newspaper,  still  retaining 
his  editorial  direction  of  the  Curtis  news¬ 
papers  in  Philadelphia.  Mr.  Smiley  re¬ 
organized  the  staff  of  the  Post  and  con- 


MERGENTHALER  REPORTS  PRCHT 

A  net  profit  of  $2,625,033,  after  de-  scheduled  for  Saturday,  it  should  attend^hearings  and 

preciation  and  taxes,  was  reported  this  undoubtedly  will  rese^e  the  action.  should  be  carried  away. 

Socialists  declare  Mr.  Williams,  counsel  for  the  five  men, 
that  the  action  is  not  only  a  plam  abro-  held  that  no  judge  had  a  right  to  say  who 

gation  of  the  right  of  free  speech  in  the  ,.„i  r.,t, _ L 

press  stipulated  by  the  Constitution,  but 
is  also  the  second  occasion  upon  which 
the  Government  has  deliberately  flouted 
the  basic  law,  the  first  being  the  failure 
to  open  the  session  of  Sejm  within  the 
prescribed  time  limit. 


week  by  the  Mergenthaler  Linotype 
Company  for  the  12  months  ending 
Sept.  30.  This  is  equivalent  to  $10.25 
per  share  on  256,000  shares  of  no  par 
stock,  comparing  with  $2,699,028  or  $10.54 
a  share  on  the  present  share  basis  in  the 
preceding  12  months. 


RUCKER  SELLS  INTEREST 

F.  J.  Rucker,  business  manager  of 
the  Winona  (Minn.)  Republican  Herald, 
announced  the  sale  of  his  interests  in 
that  newspaper  to  H.  G.  White,  man¬ 
aging  editor,  on  Nov.  13.  Mr.  Rucker 
plans  to  move  to  Tucson,  Ariz.  He  had 
been  associated  with  Mr.  White  for  23 
years. 


could  come  into  court  and  who  could  not. 
Judge  O’Dunne’s  ruling  in  the  case  before 
the  court,  he  said,  interfered  with  the 
freedom  of  the  press.  It  was  Mr. 
Williams’  contention  that  the  case  could 
and  should  be  reviewed  by  the  higher 
Court,  because  the  offense  had  constituted 
a  criminal  act,  according  to  Judge 
MACFADDEN  BUYS  REAL  ESTATE  O’Dunne.  Mr.  Williams  did  not  believe 
Bernarr  Macfadden,  publisher  of  mag-  that  his  clients’  conduct  had  amounted 
York  Evening 


azmes  and  the  New 
Graphic,  has  purchased  the  Hackensack 
Golf  Club  for  a  sub-division  develop¬ 
ment,  at  a  price  said  to  be  $626,000.  ITie 
property  comprises  111  acres  and  will 
be  developed  as  a  residential  section. 


even  to  misbehavior. 

He  told  the  court  that  it  was  “shock¬ 
ing”  to  think  that  a  single  judge  could 
put  a  man  in  jail  or  take  away  lus  prop¬ 
erty  when  there  was  no  appeal  from  his 
decision. 
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LAFAYETTE  YOUNG  SR.,  NOTED  IOWA 
PUBLISHER,  DIES  AT  78 

Owner  of  Des  Moines  Capital  Was  Prominent  in  Republican 
Politics — Served  as  U.  S.  Senator — Covered  Spanish- 
Amerlcan  and  World  Wars 


world  have  known  and  loved  this  pioneer  ST.  LOUIS  PRESSMEN 

Iowa  editor.  _ 

“’The  files  of  his  office  contain  letters  RETURN  TO  UNION 

of  a  most  intimate  nature  from  many  _ 

Presidents  and  from  high  officials  of  ^  c-  i  o 

foreign  countries.  He  traveled  exten-  ^•*'***>’  right  Between  Local  Union 
sively,  but  above  all  else  he  prized  his  International  Group  Settled — 

natural  inclination  to  live  a  life  of  sim-  Liberal  Terms  Provided — 

plicity  in  a  prairie  state.”  Restored 


AMERIC.A’S  old  school  of  personal 
journalism  lost  another  of  its  lead¬ 
ing  figures  Nov.  15,  when  Lafayette 
Young  Sr.,  former  United  States  Senator 
from  Iowa  and  for  the  last  36  years  pub¬ 
lisher  of  the  Des  Moines  (la.)  Capital 
died  peacefully  during  a  nap  after  a 
steam  bath  in  a  Des  Moines  bath  parlor. 
He  was  78  years  old. 


Lafayette  Young 


Mr.  Young  suffered  a  severe  heart  at¬ 
tack  two  months  ago  and  had  been  under 
medical  care  since. 

Orator,  politician,  war  correspondent, 
and  Senator,  Mr.  Young,  despite  his 
diversified  interests,  was  first  and  fore¬ 
most  a  newspaperman  who  solely  through 
his  own  efforts  rose  to  a  commanding 
position  in  Iowa  journalism. 

Son  of  a  family  of  pioneers,  Mr. 
Young  was  born  in  a  rude  little  log 
cabin  in  Monroe  County,  la.,  in  1848. 
His  elementary  education  consisted  of 
three  winters  in  a  country  school  to 
which  he  trudged  through  snow-drifted 
roads.  When  he  was  thirteen  his  class¬ 
room  schooling  ended  with  the  outbreak 
of  the  Civil  War.  His  father  and  two 
brothers  enlisted  and  the  boy,  compelled 
to  earn  a  living  for  his  mother  and 
himself,  went  to  work  in  a  woolen  mill. 
Two  years  later  he  sought  to  enlist  but 
his  youth  disqualified  him.  His  father 
and  one  brother  were  killed  in  the  war. 

Before  he  was  17  Mr.  Young  had  de¬ 
serted  the  loom  for  the  composing  stick 
as  “printer’s  devil”  in  a  newspaper  shop 
at  Albia,  la.  In  1866,  already  a  capable 
compositor,  he  came  to  Des  Moines  to 
work  in  the  job  printing  shop  of  Mills 
&  Company,  owners  of  the  Iowa  State 
Register.  Then  followed  two  years  as  a 
printer  in  St.  Louis  while  he  attended 
night  school  five  times  a  week  and  saved 
the  money  with  which  to  launch  his 
first  newspaper  venture. 

The  year  1870  found  him  reporter  and 
later  city  editor  for  the  State  Register 
in  Des  Moines  during  the  turbulent  days 
of  the  reconstruction  period.  A  year 
later  the  young  man  went  to  Atlantic, 
Iowa,  and  became  a  publisher  in  his  own 
right  by  founding  the  Atlantic  Telegraph, 
carrying  his  equipment  piece  by  piece  on 
his  back  from  the  railroad  station  to  the 
little  room  which  was  his  office. 

Extension  of  trunk  telegraphic  lines 
in  1879  was  the  signal  for  the  enterpris¬ 
ing  young  man  to  make  his  paper  one 
of  the  first  small  town  dailies  in  Iowa, 
and  eventually  he  was  established  in  his 


own  building  with  a  profitable  publishing 
and  bindery  business.  He  was  still  a 
youth  of  25  when  he  made  his  debut  in 
politics.  He  was  elected  to  the  state 
senate  in  1873,  starting  twelve  years  of 
service  in  that  body  during  which  he, 
with  the  late  Senator  Albert  B.  Cum¬ 
mins,  was  among  the  progressive  leaders 
of  the  Iowa  legislature. 

Mr.  Young  came  to  Des  Moines  and 
purchased  the  Capital  in  1890.  Under 
his  vigorous  management  the  Capital 
scx)n  outgrew  its  basement  quarters  and 
established  itself  finally  in  its  own  build- 
ing. 

In  1898  Mr.  Young  left  the  Capital  in 
charge  of  his  wife  and  children  and  went 
to  Cuba  as  a  war  correspondent.  He 
followed  the  Rough  Riders  through  the 
campaign  with  such  vigor  that  he  was 
made  an  honorary  member  of  the  organ¬ 
ization.  It  was  at  this  time  that  he 
formed  a  friendship  with  Theodore 
Roosevelt,  Colonel  of  the  Rough  Riders, 
that  lasted  until  Roosevelt  bolted  the 
1912  Republican  convention. 

A  lifelong  Republican  and  in  later  life 
a  staunch  conservative,  Mr.  Young  was 
delegate  at  large  to  two  national  conven¬ 
tions  and  chairman  of  two  state  conven¬ 
tions.  It  was  he  who  nominated  Colonel 
Roosevelt  for  the  vice-presidency  at  the 
Republican  convention  in  1900. 

Mr.  Young  was  appointed  United 
States  Senator  from  Iowa  by  Governor 
Carroll  in  1910  upon  the  death  of  Sena¬ 
tor  Jonathan  P.  Dolliver.  He  served  until 
April,  1911,  and  was  a  candidate  through 
the  long  deadlock  of  the  Iowa  legislature 
to  fill  the  place  for  the  remainder  of 
the  term  but  was  beaten  when  W.  S. 
Kenyon  was  named.  Mr.  Young  opposed 
Senator  Kenyon  in  the  primary  campaign 
of  1912  but  was  defeated. 

.\lthough  62  years  old,  Mr.  Young 
again  felt  the  powerful  call  of  the  war 
fronts  in  1914  after  his  service  in  the 
Spanish-American  war  and  the  Balkan 
trouble  of  1913.  Consequently  in  1915  he 
once  more  obtained  the  necessary  creden¬ 
tials  of  a  war  correspondent  and  spent 
ft)ur  months  in  the  early  arenas  of  the 
World  conflict. 

zealous  Austrian  intelligence  officer 
misled  by  the  name  “Lafayette”  into 
imputing  French  sympathy  to  the  Iowan, 
arrested  him  as  a  French  spy.  When 
the  news  reached  America  it  brought 
from  his  thousands  of  friends  expressions 
of  astonishment  and  incredulity. 

Mark  Sullivan,  then  editor  of  Collier's 
Weekly,  characterized  the  episode  as 
“The  most  serious  indictment  of  Teutonic 
intelligence  that  we  know.  Deceit  or 
any  kind  of  dissimulation  is  about  the 
last  thing  that  Lafayette  Young  is 
capable  of.  If  the  Germans  really  want 
to  hold  on  to  the  Iowa  Senator  and  make 
some  use  of  him,  let  them  lock  him  up 
in  a  comfortable  museum  as  the  real 
thing  in  the  line  of  that  much  sought 
and  not  often  seen  article — the  Typical 
American.” 

Surviving  Mr.  Young  are  his  widow 
and  two  sons,  Lafayette  Jr.,  and  Harold 
C.  Young.  To  the  former  Mr.  Young 
had  entrusted  in  late  years  much  of  the 
active  management  of  the  Capital. 

Tributes  to  Mr.  Young  from  men  high 
in  the  life  of  Iowa  and  the  nation  have 
poured  in  upon  the  family. 

“Senator  Young  was  one  of  those  per¬ 
sonalities  of  whom  it  can  be  said  that  the 
people  loved,”  says  the  Des  Moines  Reg¬ 
ister  in  a  tribute  to  his  ability  as  public 
speaker,  journalist,  and  patriot. 

Mr.  Young’s  own  paper,  the  Capital, 
said  in  the  announcement  of  his  death: 
“Iowa  was  his  field  and  into  it  brought 
a  pure  type  of  individualism  which  was 
untainted  by  any  quality  borrowed  from 
other  states  or  other  men.  Eminent  citi¬ 
zens  of  every  state  in  the  Union  and 
nearly  every  country  of  the  civilized 


$45,000,000  OFFERED  FOR 
AMALGAMATED  PRESS 

Berry  Brothers  Seeking  to  Acquire 
British  Group  Which  Controls  100 
Publications  Including  4 
Newspapers 


Graphic  Publications,  Ltd.,  a  company 
with  which  Sir  William  Berry  and  J. 
Gomer  Berry  are  associated,  have  made 
an  offer  of  £3  5s.  per  share  with  five 
per  cent  per  annum  interest,  to  the 
ordinary  shareholders  in  the  Amalga¬ 
mated  Press  (1922)  Ltd.,  for  the  pur¬ 
chase  of  the  company. 

The  Berry  Bros,  have  recently  made 
a  number  of  purchases  in  the  British 
publishing  world,  including  the  Daily 
Sketch  and  Illustrated  Sunday  Herald, 
Ltd.,  of  London,  with  which  they  amal¬ 
gamated  the  London  Daily  Graphic,  and 
they  are  the  controllers  of  Allied  News¬ 
papers,  Ltd.,  which  owns  considerable 
newspaper  property  in  Manchester. 

The  total  amount  that  will  be  dis¬ 
tributable  among  the  ordinary  share¬ 
holders  in  the  Amalgamated  Press  will 
be  £8,832,577,  and  will  be  satisfied  as  to 
£2  5s.  in  cash,  and  £1  in  £2,717,716 
(part  of  £3,500,000)  five  and  a  half  per 
cent  1st.  Mortgage  Debenture  stock  in 
a  new  company  to  be  formed  by  Berry 
Bros.  In  addition  the  Preference  shares 
would  also  be  purchased  for  24  shillings 
each  in  cash,  and  the  whole  deal  repre¬ 
sents  a  sum  of  £9,497,377. 

The  Amalgamated  Press  owns  and 
publishes  100  publications.  The  Berry 
Bros,  control  also  the  London  Sunday 
Times,  the  Manchester  Sunday  Chron¬ 
icle,  the  Mmichester  Daily  Dispatch,  the 
Financial  Times,  London,  as  well  as  the 
magazine  and  periodical  publishing 
houses  of  Cassell  &  Co.,  Ltd.,  Weldon’s 
Ltd.,  and  Kelly’s  Directories. 


A.  P.  GROUP  MEETS 


Central  Division  Advisory  Board  Mem^ 
hers  Gather  in  Chicago 

The  Associated  Press  advisory  board 
for  the  central  division  composed  of  11 
states  in  the  middle  west  met  in 
Chicago,  Nov.  9,  to  consider  matters  per¬ 
taining  to  the  division  and  to  the  Asso¬ 
ciated  Press  in  general.  All  of  the 
states  in  the  division  were  represented 
except  North  Dakota.  Those  present 
were  George  H.  Adams,  of  the  Minne¬ 
apolis  Journal;  Arthur  R.  Treanor,  Sagi¬ 
naw  (Mich.)  News-Courier;  J.  T. 
Garrett,  Burlington  (la.)  Hawk  Eye; 
H.  C.  Schaub,  Decatur  (Ill.)  Reznew; 
F.  A.  Miller,  South  Bend  (Ind.) 
Tribune;  Louis  B.  Tobin,  Lincoln  (Neb.) 
Star;  C.  H.  Spencer,  Neimrk  (O.) 
Advocate;  D.  K.  Hoopes,  Mitchell  (S. 
D.)  Republican;  William  T.  Evjue, 
Madison  (Wis.)  Capital-Times. 

Norman  B.  Black,  of  the  Fargo 
Forum,  representative  for  North  Dakota 
was  unable  to  be  present.  Mr.  Miller 
was  elected  chairman  of  the  board  and 
Mr.  Spencer  was  named  for  secretary. 
Edgar  T.  Cutter,  of  Chicago,  superin¬ 
tendent  of  the  central  division  spent  the 
afternoon  with  the  board  answering 
questions  and  giving  advice. 

A  report  of  the  board’s  work  will  be 
prepared  and  presented  by  the  chairman 
to  the  January  meeting  of  the  board  of 
directors  in  New  York. 


CELEBRATES  75TH  YEAR 

The  Hornell  (N.  Y.)  Tribune-Times 
observed  its  75th  anniversary  on  Nov. 
15.  Edwin  Hough,  a  journeyman  printer, 
founded  the  Hornellsville  Tribune  on 
Nov.  15,  1851,  naming  it  in  honor  of 
Horace  Greeley’s  metropolitan  publica¬ 
tion,  in  recognition  of  a  friendship  which 
had  existed  for  many  years. 


The  St.  Louis  Web  Pressmen’s  Union 
has  accepted  by  a  referendum  vote  the 
plan  for  reaffiliation  with  the  Interna¬ 
tional  Printing  Pressmen  and  .\ssistants’ 
L’nion  of  North  .America  submitted  by 
the  International  through  the  St.  Louis 
Newspaper  Publishers’  Association,  re¬ 
storing  peace  within  the  ranks  of  the 
union  and  avoiding  a  divisional  war  in 
which  the  publishers  would  have  been 
innocent  victims. 

St.  Louis  was  one  of  six  unions  which 
seceded  from  the  International  in  1919. 

The  six-year  fight  has  been  bitter  even 
the  courts  being  resorted  to  by  the  locals. 
Chicago  was  the  first  of  the  seceding 
unions  to  reaffiliate,  and  Pittsburgh  and 
Philadelphia  followed. 

The  terms  offered  to  the  St.  Louis 
union  by  the  International  are  regarded 
as  extremely  liberal.  It  is  understood 
that  the  same  terms  will  be  offered  to 
the  unions  in  Cincinnati  and  Milwaukee, 
the  other  two  holdouts,  assuring  their 
acceptance  and  peace. 

The  settlement  with  the  St.  Louis 
union  was  brought  about  when  Major 
George  L.  Berry,  president  of  the  In¬ 
ternational,  against  whom  the  1919  revolt 
was  directed,  and  other  International  of¬ 
ficials  came  to  St.  Louis  with  James  M. 
Lynch,  president  of  the  International 
Typographical  Union,  and  Charles  M. 
Smith,  president  of  the  International 
Mailers’  Union  to  force  the  issue.  The 
Pressmen’s  International  at  its  conven¬ 
tion  last  August  had  instructed  its  presi¬ 
dent  to  make  every  effort  possible  to 
bring  the  seceding  unions  back  to  the 
fold,  even  to  the  extent  of  such  drastic 
measures  as  revocation  of  charters, 
abolition  of  contracts  and  the  organiza¬ 
tion  of  new  unions. 

The  St.  Louis  union  was  obstinate  in 
its  demands  for  changes  in  the  Inter¬ 
national’s  constitution  and  by-laws. 
These  could  not  be  granted  by  the  In¬ 
ternational.  A  serious  situation  was 
arising. 

The  officials  of  the  various  Interna¬ 
tional  Unions  explained  the  situation  to 
the  St.  Louis  Newspaper  Publishers' 
Association,  who  were  asked  to  submit 
terms  to  the  web  pressmen’s  local.  In 
order  to  avoid  a  divisional  contest,  which 
would  have  proven  costly  and  long- 
drawn  out,  the  International  officials 
submitted  terms  which  made  it  easy  for 
the  local  to  reaffiliate. 

No  stipulations  whatever  affecting  the 
standing  of  local  members,  or  finances, 
were  made  by  the  International  Union. 

The  agreement  has  been  accepted  by 
the  St.  Louis  Web  Pressmen’s  Union, 
and  the  International  Union  and  ap¬ 
proved  by  the  St.  Louis  Newspaper  Pub¬ 
lishers’  Association. 

Besides  Major  Berry,  the  representa¬ 
tives  of  the  International  Pressmen’s 
Union  who  came  to  St.  Louis  to  take 
part  in  the  settlement  of  the  difficulties 
were  William  H.  McHugh  and  S.  B. 
Marks,  vice-presidents  and  John  J. 
Kane,  international  representative. 

M.  J.  Lowenstein,  secretary  of  the  St. 
Louis  Newspaper  Publishers’  Associa¬ 
tion,  was  active  in  bringing  about  the 
settlement,  which  was  gratifying  to  the 
publishers. 

The  St.  Louis  Job  Pressmen’s  Union 
and  the  Franklin  Association,  composed 
of  job  press  feeders  had  previously  re¬ 
joined  the  International. 


AIDING  THE  RED  CROSS 

John  Martin,  vice-president  and  general 
manager  of  the  New  York  Evening  Post, 
is  head  of  a  newspaper  group  appointed 
to  assist  the  American  Red  Cross  in  its 
annual  roll  call  for  funds,  which  beg^ 
Nov.  11.  F.  M.  Lawrence,  George 
Batten  Company,  is  head  of  the  advertis¬ 
ing  agency  group,  while  Frank  Braucher, 
Crowell  Publishing  Comptmy,  is  chait' 
man  for  the  magazine  publishers. 
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‘EYES  ON  THE  FUTURE” 
FYFE  URGES  PRESS 


Newspaper’s  Job  Is  to  Help  People  to 
Get  Away  from  Past,  Former 
London  Herald  Editor 
Tells  Correspondents 


By  Harold  Butcher 

“Our  job  is  to  keep  on  pointing  people 
to  the  future,”  said  Hamilton  Fyfe, 
British  editor,  writer  and  playwright, 
'till  recently'  editor  of  the  London  Daily 
Herald,  the  labor  newspaper,  at  a  lunch¬ 
eon  given  Thursday  in  his  honor  at  the 
Lawyers  Club,  New  York.  It  is,  accord¬ 
ing  to  Mr.  Fyfe,  the  newspaper  man’s 
business  to  spy  out  the  trend  of  things, 
to  see  the  significance  of  tendencies,  and 
to  tell  the  public  what  is  going  on. 

Introduced  by  Dr.  A.  M.  Nawench, 
president  of  the  Association  of  Foreign 
Press  Correspondents,  which  was  host  at 
the  luncheon,  Mr.  Fyfe  was  described 
as  one  who  had  traveled  round  the  world 
not  in  search  of  emotion  and  pleasure 
but  in  the  investigation  of  social  condi¬ 
tions,  political  and  economic— ‘‘an  inquisi¬ 
tive  mind,  a  pioneer.” 

“Our  job  as  journalists  is  to  help  peo¬ 
ple  to  get  away  from  the  past,”  said  Mr. 
Fyfe.  “In  Europe  we  have  turned  our 
faces  away  from  the  past  and  are  trying 
to  forget  its  hates  and  bitterness.  News- 


strike — which  has  lasted  from  the  end 
of  April  ’till  now,  is  the  social  system 
in  England,  which  is  still  medieval.  Peo¬ 
ple  have  not  got  away  from  the  idea 
that  there  are  certain  classes  in  the  com¬ 
munity  which  must  be  content  with  a 
living  wage,  just  enough  to  get  along. 
American  employers  say  that  it  pays  to 
pay  high  wages.  No  doubt  there  are 
others  who  would  pay  fifty  cents  a  day 
if  they  could  get  away  with  it.  If  there 
should  be  a  slump  in  trade  the  testing 
time  would  come,  and  we  would  find 
which  type  of  employer  predominates,” 
Immediately  after  his  speech  Mr.  Fyfe 
left  to  catch  his  boat  which  sailed  the 
same  afternoon  for  London. 


SOCIETY  OF  GENESEE 
TO  HONOR  DEWART 


DAILY  IMPROVING  PLANT 


President  of  New  York  Sun  Will  Be 
Feted  at  Dinner  to  Be  Held  Jan.  24 
— Many  Newspaper  Men  Will  At¬ 
tend — A.  P.  Directors  Coming 


Plans  are  being  made  for  a  notable 
gathering  of  newspaper  men  to  honor 
William  T.  Dewart,  new  president  of  the 
Xeu’  York  Sun,  at  a  dinner  to  be  given 
him  by  the  Society  of  the  Genesee  at  the 
Commodore  Hotel,  New  York,  Jan,  24. 

Directors  of  the  Associated  Press, 
meeting  at  New  York  headquarters  on 
papers”  can  do  an  enormous  lot  in  keeping  that  date,  will  attend  in  a  body.  News¬ 
people  reminded  of  the  points  that  are  paper  men  will  be  present  from  many 
in  favor  of  improvement  rather  than  in  cities  of  New  York  state  and  beyond, 
suggesting  that  no  change  is  possible.  p.  £.  Tripp,  Elmira  (N.  Y.)  Star 
Harm  has  been  done  by  newspapers  who  Gazette,  will  head  a  body  of  editors  and  u. 

say  that  change  is  impossible.  We  ought  publishers  of  southern  New  York  who  and  West  Baden  are  included  in  the  run. 
to  let  people  know  that  the  luture  lies  in  }^^\\\  come  to  New  York  for  the  occasion, 
their  own  hands.  I  was  greatly  impressed  while  George  B.  Williams,  Geneva  Daily 
by  some  words  of  the  late  President  Times,  is  arranging  to  have  western  New 
Wilson  who  said  that  it  is  the  common  York  well  represented.  Edwin  S.  Friend- 
people  everywhere  who  can  mould  the  iy_  business  manager  of  the  New  York 
future  according  as  they  wish  it  to  be.  Sun,  is  a  member  of  the  committee. 

The  Society  of  the  Genesee,  the  mem¬ 
bership  of  which  is  made  up  of  men 
born  in  the  Genesee  valley,  was  founded 
in  1898  by  Louis  Wiley,  business  man¬ 
ager  of  the  Neiv  York  Times. 


Indianapolis  News  Spending  $50,000  to 
Expand  Departments 

program  of  improvements  that  will 
cost  well  above  $50,()(X)  is  now  being  car¬ 
ried  out  by  the  Indianapolis  Star.  The 
improvements  are  being  made  in  several 
different  departments. 

In  the  mailing  room,  700  square  feet 
of  floor  space  will  be  added  by  the  con¬ 
struction  of  a  mezzanine  floor  over  the 
present  room.  A  total  of  600  square  feet 
is  being  added  to  the  composing  room 
by  using  an  areaway  between  the  Star 
building  and  the  adjacent  Meridian  Life 
Insurance  Company  building. 

One  of  the  major  improvements  is  tak¬ 
ing  place  jointly  in  the  advertising  and 
circulation  departments.  The  Star  has 
rented  one-half  of  the  thir<i  floor  of  the 
life  insurance  building  for  the  circulation 
department,  giving  much  more  floor  space 
and  moving  the  department  from  the  sec¬ 
ond  floor  of  the  Star  building,  A  large 
stairway,  entering  from  Pennsylvania 
street,  will  be  construted  between  the  two 
buildings,  giving  entrance  into  both  build¬ 
ings.  The  advertising  department,  both 
classified  and  display,  has  been  moved  into 
the  old  circulation  rooms,  giving  much 
more  floor  space.  The  old  display  ad¬ 
vertising  department  on  the  second  floor 
is  being  converted  into  the  new  morgue, 
which  when  completed  will  be  the  most 
complete  library  and  reference  room  in 
the  state  of  Indiana. 

The  Star  has  established  a  new  truck 
run,  serving  several  cities,  which  leaves 
at  2:30  a.  m.  and  arrives  at  French  Lick 
at  1 :30  a.  m.  and  arrives  at  French  Lick 
Bloomington,  Bedford,  Mitchell,  Paoli 


LEAVITT  RESIGNS  AS 
A.N.A.  SECRETARY 


Arthur  H.  Ogle 


And  newspapers  can  help  them  do  it — 
not  by  \’ague  idealism  but  by  concrete 
suggestions.  A  vague  hope  is  poor  sort 
of  nourishment.” 

Putting  his  own  doctrine  into  practice 
Mr.  Fyfe  looked  out  on  the  Europe  of 
today  and  reported  that  although  there 
was  no  real  danger  of  “the  Balkanization 
of  Europe”— that  is,  the  splitting  of  it 
up  into  warring  states  as  in  the  Bal¬ 
kans — there  was,  on  the  other  hand,  no 
immediate  prospect  of  the  formation  of  a 
United  States  of  Europe.  The  danger 
of  monarchy  still  existed. 

“There  are  still  a  number  of  kinglets 
and  queenlets,”  he  said.  “America  has 


INK  POT  WAR  FOUGHT 
IN  PARIS  PLANT 

Lead  Paper  Weights  and  Chairs  Also 
Used  by  Staff  of  Action  Francaise 
Repulsing  50  French  Fascists 
— 3  Wounded 


Arthur  H.  Ogle,  Advertising  Manager 
Wahl  Company,  Will  Succeed  Him 

Dec.  15 — Retiring  Executive  to 
Join  Sumner  Agency 

Robert  K.  Leavitt,  for  the  past  two 
years  secretary-treasurer  of  the  Associa¬ 
tion  of  National  Advertisers,  announced 
h  i  s  resignation 
this  week  effec¬ 
tive  Dec.  IS.  On 
that  date  he  will 
become  associated 
with  G.  Lynn 
Sumner,  pres¬ 
ident  of  the 
G.  Lynn  Sumner 
Advertis¬ 
ing  .Agency,  New 
York.  Arthur  H. 

Ogle,  at  present 
advertising  man¬ 
ager  of  the  Wahl 
Company,  C  h  i  - 
cago,  will  take 
over  the  associa¬ 
tion  position. 

Mr.  Sumner  is  a  former  president  of 
.•\.  N.  .A.,  and  was  largely  responsible  for 
Mr.  Leavitt’s  appointment  in  1924.  Mr. 
Leavitt  will  have  an  interest  in  the  agency 
and  the  title  of  secretary-treasurer. 

Mr.  Ogle  was  a  director  of  A.  N.  A. 
and  at  the  recent  Atlantic  City  sessions 
was-  elected  a  vice-president.  He  is  a 
graduate  of  the  University  of  Illinois  and 
has  had  newspaper  and  advertising  agency 
experience.  He  is  also  familiar  with  as¬ 
sociation  work,  having  been  connected 
with  the  Portland  Cement  Association 
for  several  years.  For  three  years  he 
was  with  Erwin,  Wasey  &  Co. 

“Your  board  feels  that  Mr.  Ogle  is  in 
every  way  a  worthy  successor  to  Mr. 
Leavitt,  and  that  he  will  take  up  the 
association’s  work  where  Mr.  Leavitt  lays 
it  down;  that  his  energy  and  vision  will 
carry  the  .A.  N.  .A.  to  still  larger  accom¬ 
plishments  in  the  months  that  lie  ahead,” 
S.  E.  Conybeare,  the  new  .A.  N.  A.  pres¬ 
ident  stated. 


CONFER  ON  RADIO 


W.  A.  Strong  Represents  Publishers  at 
Washington  Meeting 

Washington,  D.  C.,  Nov.  18. — A 
conference  promising  to  have  a  far  reach¬ 
ing  influence  upon  the  muddled  national 
.  radio  legislative  situation  was  held  here 

just  had  experience  of  one  such  queenlet,  today  in  which  W.  .A.  Strong,  publisher 
going  round  the  country  like  ^a  circus,  of  the  Chicago  Daily  Xcws,  and  chair- 


and  not  a  good  circus  at  that !  Monarchy 
is  not  a  danger  in  England,  which  is 
for  all  practical  purposes  a  republic,  the 
king  being  a  sort  of  pterpetual  president 
without  the  fuss  of  electing  a  new  one  and 
disturbing  business.  The  great  trouble 
in  the  eastern  part  of  Europe  is  the  re¬ 
vival  of  nationalism.  Mussolini  has 
aroused  an  enormous  amount  of  national¬ 
ism.  There  has  been  something  like  it 
in  Sp)ain,  and  a  good  bit  in  Greece.  The 
fact  that  it  has  not  come  to  more  than 
talk  in  France  is  hopeful.  France  has 
learned  that  a  dictatorship  leads  to  more 
trouble  than  there  was  before. 

“In  regard  to  Great  Britain  it  seems 
to  me  unarguable  that  her  place  is  with 
a  European  federation  as  against  the  sug¬ 
gestion  that  the  British  commonwealth 
of  nations  should  be  one  unit  until  such 
time  as  a  bigger  unit,  a  world  state, 
emerges.  The  various  British  nations 
within  the  commonwealth  are  determined 
to  be  masters  in  their  own  house,  the 
directors  of  their  own  destiny.  What 
they  will  choose  we  cannot  tell.  When 
Canada  has  become  a  ptowerful  nation  it 
seems  to  me  almost  unthinkable  that  she 
will  not  form  part  of  the  group  with 


man  of  the  radio  committee  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation.  and  the  National  Coordinating 
Committee  of  the  radio  industry,  took 
leading  part 


Hurling  inkstands,  chairs  and  lead  pa¬ 
per  weights,  members  of  the  staff  of  the 
Action  Francaise,  Royalist  newspiapier  in 
Paris,  repulsed  SO  armed  Fascist  invaders 
Nov.  14,  who  sought  to  reach  the  offices 
of  the  Chief  Editor  Maurras.  Three  of 
the  attackers  were  wounded  when  the 
Camelots  du  Roi  drew  revolvers  and  fired 
in  time  to  prevent  the  assailants  from 
reaching  the  editor. 

The  Fascists  began  the  attack  at  5 :30 
o'clock.  -Apparently,  according  to  care¬ 
fully  laid  plans,  one  group  took  posses¬ 
sion  of  the  porter’s  lodge  with  threaten¬ 
ing  revolvers,  while  the  remainder  rushed 
up  the  staircase  brandishing  weapons. 


30  EDITORS  ASK  JUDGE 
THAYER’S  REMOVAL 


New  York  Foreign  Language  Group 
Say*  Prejudice  Caused  His 
Denial  of  New  Sacco- 
Vanzetti  Trial 


The  conference  was  for  the  purpose  the  office  of  Chief  Editor  Maurras,  the 


of  seeking  such  coordination  of  the  radio 
field,  by  legislation  or  otherwise,  as  will 
provide  relief  from  the  growing  con¬ 
gestion  of  the  air,  various  controversial 
phases  of  the  pending  Dill  and  White 
hills,  which  are  still  dead,  locked  in  a 
Congressional  conference  with  little  pros¬ 
pect  of  early  action  on  either,  were  gone 
into.  In  order  to  keep  in  touch  with 
whatever  progress  is  made  in  congress 
toward  a  legislative  solution  of  the  radio 
tangle  it  was  agreed  to  establish  head¬ 
quarters  at  the  Washington  Hotel  where 
the  conference  was  held.  L.  S.  Baker, 
of  New  York  City,  who  is  identified 
with  the  National  Broadcasters  Associa¬ 
tion,  was  placed  in  charge  of  the  head¬ 
quarters. 

Besides  Mr.  Strong,  those  participat¬ 
ing  in  the  conference  were  W.  S. 
Hedges,  radio  editor,  Chicago  Daily 
News;  Paul  B.  Klugh,  New  A’ork  City, 
executive  manager.  National  Broad¬ 
casters  Association ;  Harold  E.  Wrape, 


-A  demand  for  the  removal  from  the 
Massachusetts  Superior  Court  judgeship 
of  Judge  Webster  Thayer  of  Worces¬ 
ter,  Alass.,  for  his  recent  denial  of  a 
„  f  motion  for  a  new  trial  of  the  Sacco- 

netor^  they^  could^  r^ach  their  objective,  Vanzetti  payroll  murder  case  has  been 

voiced  by  editors  of  30  foreign  language 
and  Hebrew  newspapers  of  New  A’ork. 

The  demand  was  in  the  form  of  a 
letter  sent  to  Gov.  Alvan  T.  Fuller  of 
Massachusetts  as  he  was  sailing  Nov.  6, 
from  Boston  on  the  French  liner  France, 
with  Mrs.  Fuller. 

The  letter  of  the  editors  declared  that 
they  felt  that  Governor  Fuller  “cannot  be 
in  sympathy  with  the  marked  abuse  of 
judicial  discretion  _  shown  by  Judge 
Thayer  in  his  decision,”  and  expresses 
the  opinion  that  the  judge’s  action 
against  the  two  radicals,  Nicola  Sacco 
and  Bartolomeo  Van.zetti,  accused  of 
murder  during  a  holdup,  was  based  not 
on  “sober  judicial  opinion,”  but  on 
“prejudice  and  nervous  self-justification.” 

The  outspoken  opinion  of  the  New 
A’ork  editors  follows  close  upon  the  heels 


paper  s  reporters  and  sub-editors  formed 
a  defense  line. 

The  Fascists  continued  their  advance 
and  had  almost  gained  the  main  offices 
when  the  Camelots  du  Roi  fired.  The 
battle  was  furious  for  a  few  moments 
while  the  invaders  were  driven  step  by 
step  down  the  stairway. 

Three  remained,  shot  through  the 
lungs,  in  a  heap  at  the  foot  of  the  stairs. 
Fascists  less  seriously  wounded  were 
taken  away  by  their  comrades. 

Leon  Daudet,  leader  of  the  Royalist 
Party,  who  left  the  building  shortly 
after  the  battle,  was  pounced  upon  by 
police  and  arrested.  -A  revolver  in  his 
|K)cket  was  taken  from  him,  but  the  Mag¬ 
istrate  to  whom  he  appealed  ordered  his 
release  and  restitution  of  the  pistol. 


the  United  States  instead  of  with  the  St.  Louis,  Federated  Radio  Trade  As-  'he  Royalists  accuse  the  Fascists,  notably 


The  Fascists  charge  the  Royalists  with  an  editorial  in  the  conse^ative  Boston 
executing  for  pay  the  orders  of  Luigi 
Federzoni,  Italian  Minister  of  Colonies, 
until  recently  Minister  of  the  Interior; 


Herald,  which  took  decided  exception 
to  the  judge’s  refusal  of  the  motion  for 
new  trial. 


British  people  three  thousand  miles  away. 
Our  place  is  in  Europe.  We  cannot  get 
away  from  that.  That  is  our  destiny.” 

On  the  coal  dispute  Mr.  Fyfe  said: 
“The  real  root  of  the  coal  difficulty  in 
England,  the  coal  lockout — it  was  not  a 


sociation ;  .Arthur  T.  Haugh,  Buffalo,  their  leader  \  alois,  who  writes  in  their 
president  of  the  Radio  Manufacturers  the  Nouz-eau  Siecle,  of  being  paid 

-Association;  Charles  E.  Stewart,  Wash-  agents  of  Premier  Mussolini, 
ington,  American  Radio  Relay  League,  As  M.  Maurras  was  leaving  the  plant 
and  ‘A.  M.  Demott,  New  York  City,  he  was  arrested  on  the  charge  of  carry- 
Radio  Magazine  Publishers  Association,  ing  a  revolver,  but  was  later  released. 


WOMEN  BAN  CRIME  NEWS 

The  Hall-Mills  murder  trial  was 
boiled  down  to  a  few  lines  in  the  Meri¬ 
dian  (Miss.)  Daily  Star  Thursday,  when 
club  women  of  the  city  supervised  that 
dav’s  editions. 


Editor,^  &  er  for  November  20,  1  9  26 


The  _DetPolt_News  ^^dItion^ 


'^HE  buying  factor,  the  last  point 
of  sales  resistance,  is  the  home 
purchasing  agent — the  American 
woman.  She  controls  the  greatest 
budget  yet  known.  She  is  the  one 
to  decide  what  automobile,  what 
cereal,  what  rug  or  what  soap  enters 
her  domain.  That  is  why  manufac¬ 
turers  more  and  more  select  the 
medium  preferred  by  the  housewife 
for  their  sales  campaigns. 

In  Detroit,  The  News  has  been 
the  home  newspaper  for  more  than 
half  a  century.  Its  special  articles 
on  household  economy,  interior  dec¬ 


oration,  health,  recipes,  beauty  and 
domestic  affairs  have  won  for  it  the 
greatest  audience  in  Michigan — a 
fact  easily  supported  by  the  great 
volume  of  voluntary  mail  received 
by  the  women’s  editors,  over  150,- 
000  letters  requesting  information 
and  aid  so  far  this  year!  ■ 

Use  the  home  newspaper  of  De¬ 
troit  and  cover  the  whole,  field 
thoroughly  with  one  newspaper. 
The  News’  great  circulation  is  con¬ 
centrated  in  the  local  trading  area 
and  reaches  practically  every  Eng¬ 
lish-speaking  home. 


The  Detroit  News 

The  HOME  newspaper 


150,000  Voluntary  Letters  Received  In  10  Months 
Testify  To  Its  Special  Interests  For  The  Home  Maker 


Tonight's  Diantr  hw 


Women  In 
Detroit  Read 
The  News 


350,000  Sunday  Circulation 


320,000  Weekday  Circulation 


JUDGE  BARS  REPORTERS, 
NEWSPAPERS  PROTEST 


THEY  TALK  SHOP  WHEN  THIS  NEWSPAPER  FAMILY  MEETS 


Calgary  Herald  Lead*  Attack  by  Inter- 
vie'ving  Leading  Attorney* — Pub¬ 
licity  Nece**ary  to  Ju*tice, 

1*  View 


H.  M.  Butler,  veteran  publisher  of  the  Hartshorne  (Okla.)  Sun,  has  to  put  extra  leaves  in  the  table  when  he  invites 
his  family  in  to  dinner.  And  shop  talk  is  not  taboo  at  the  dinner  table,  because  of  the  predominance  of  editors,  edi¬ 
tors’  wives  and  newspaper  workers  in  general  in  the  group.  In  the  center,  front  row.  are  Mr.  and  Mrs.  Butler.  The 
last  four  men  to  the  right  in  the  back  row  are  Mr.  Butler's  editor  sons,  James  G.  Butler,  publisher  of  the  Milbiirn 
(Okla.)  News;  Henr>’  M.  Butler,  now  running  the  Mayes  County  (Okla.)  Democrat;  Joe  Butler,  one  of  the  founders 
of  the  Mayes  County  Democrat;  and  Orlando  Butler,  who  learned  to  set  type  on  the  Prairie  Grove  (Ark.)  Banner 
when  he  was  7  years  old.  He  now  publishes  the  Grove  Sun  and  the  Jay  Chieftan.  Three  of  Mr.  Butler's  daughters  have 
worked  in  newspaper  offices.  The  grandchildren  and  other  members  of  the  family  get  around  the  various  newspaper 

offices  often  enough  to  get  ink  on  their  fingers. 


tendent  of  the  central  division  of  the  Lawrence,  general  manager,  The  Star 
A.  P.,  who  detailed  the  operation  of  League  of  Indiana,  president ;  Henry 
similarly  expanded  wire  circuits  in  Marshall  Jr.,  Lafayette  Journal -Courier. 
Michigan  and  Texas.  vice-president,  and  S.  P.  Ochiltree,  cor- 

Officers  elected  are;  Benjamin  F.  respondent  at  Indianapolis,  secretary. 


INDIANA  A.  P.  MEETS 


DON’T  GUESS; 
BUY  THE  BEST 

All  local  merchants  in 
Altoona  buy  space  in  the 
Mirror.  Many  of  them 
use  the  Mirror  exclusively- 
They  are  not  taking 
chances,  they  know  how 
to  reach  practically  all  of 
the  people  in  this  indus¬ 
trial  bee-hive  at  one  cost. 

Circulation 

for  October 


'Press  the  Button” 


ment.  Of  course  I  might  consider  his 
opinion  unfounded  after  hearing  the  case, 
but  one  has  to  exercise  discretion.” 


In  response  to  your  esteemed 
favor  of  the  14th  instant,  we  are 
pleased  to  advise  that  Mr.  Sherman 
wired  us,  and  we  replied,  asking 
him  to  come  on.  He  arrived  today, 
and  is  at  the  present  time  operat¬ 
ing  our  model  8  machine. 

We  certainly  cannot  say  too 
much  in  commendation  of  your 
wonderful  co-operation  in  the  mat¬ 
ter  of  securing  help  to  operate 
linotypes.  It  seems  as  though  all 
we  have  to  do  is  press  the  button, 
and  you  do  the  rest.  We  wish  to 
assure  you  that  we  fully  appreciate 
the  service  you  have  rendered,  and 
are  only  sorry  that  we  do  not  know 
how  to  reciprocate. 

Fresno  Republican  Printery  Co. 

Fresno,  California 


CORRECTION 

In  an  item  concerning  Miss  Margaret 
Foldes  in  “Women  in  Advertising  and 
Journalism”  Editor  &  Publisher,  Nov. 
13,  it  was  stated  she  once  worked  for  the 
Norwalk  (Conn.)  Evening  Sentinel, 
George  W.  Markey,  publisher.  Mr. 
Markey  is  not  the  publisher  of  the  Sen¬ 
tinel.  Leigh  Danenberg  is  president  and 
publisher  of  that  paper.  The  Sentinel 
was  taken  over  by  its  present  owners 
three  years  ago. 


LAUNCHES  STATISTICAL  SERVICE 

The  Advertising  Statistics  Company, 
with  offices  at  405  Lexington  avenue.  New 
York,  has  been  formed  by  William  J. 
Punch  to  provide  publishers  and  advertis¬ 
ing  agencies  with  monthly  service  on 
national  newspaper  advertising  statistics. 
Mr.  Punch  was  formerly  manager  of  the 
Statistical  Department  of  the  New  York 
Evening  Post  which  compiles  monthly 
linage  tables  for  New  York  newspapers 
and  for  dailies  in  the  thirty  principal 
cities. 


COWSOUaWEP  PWESS  «i 


Yhe  ALTOONA 


Altoona,  Pa. 
£us/ness  Direct 


Fredl  G-PBaree,  Adv*rtisin|  MonBfK 
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9,000,000 

consumers  within  the  50-mile  radius  covered  by 

New  York  Evening  Journal 

^  The  New  York  Evening  Journal 
gives  unequaled  opportunity  for 
sales  concentration 


OELLING  is  like  warfare — you 
have  to  hit  hard  and  often,  with 
a  concentration  of  strength  behind 
each  blow.  Napoleon,  the  greatest 
soldier  of  all  time,  won  countless 
battles  that  way.  He  always  struck 
in  one  strategic  spot,  with  every 
man  and  gun  available. 

The  key-position 

In  national  merchandising,  there 
is  one  spot  which  is  more  important 
than  any  other.  The  New  York 
market  is  the  key-position  to  na¬ 
tional  selling.  Here,  within  a  fifty- 
mile  area,  there  are  9,000,000  con¬ 
sumers — more  than  there  are  in  all 
New  England.  Here  there  is  more 
money  than  in  seven  large  mid-west¬ 
ern  states  combined.  Here  is  pre¬ 
eminently  the  richest  prize,  the  most 
desirable  goal,  in  America. 

In  the  New  York  market,  the 
Evening  Journal  occupies  a  situation 
that  is  absolutely  unique.  Its  cir¬ 
culation  of  700,000 — the  largest  eve¬ 
ning  paper  circulation  in  the  world 
— is  more  than  twice  that  of  the  next 
largest  evening  paper  in  New  York. 
It  is  greater  than  the  next  two  com¬ 
bined — plus  100,000!  Every  evening 


it  is  taken  into  700,000  homes,  in 
which  live  approximately  3,000,000 
consumers — one-third  of  the  entire 
population  of  this  area! 

Power  with  economy 

There  is  no  other  evening  paper 
in  the  New  York  market  which  en¬ 
ables  you  to  reach,  at  one  stroke,  so 
large  a  percentage  of  the  total  pos¬ 
sible  consumers  in  this  great  field. 
The  Xeto  York  Evening  Journal  gives 
concentration;  it  saves  your  money 
by  utilizing  every  cent  of  it  in  carry¬ 
ing  your  message  to  a  productive 
prospect. 

A  compact  market 

The  New  York  Evening  Journal 
dominates  the  most  highly  organized 
of  all  trading  areas.  Nowhere  else 
will  you  find  such  concentration  of 
outlets,  such  closely  knit  centers  of 
merchandising,  such  scientifically  ar¬ 
ranged  trade  routes  and  channels. 
Salesmen  working  this  territory  see 
the  maximum  number  of  prospects 
with  the  minimum  traveling  ex¬ 
pense.  Transportation  is  cheap  and 
fast.  Distribution  is  thorough  and 
effective. 

The  9,000,000  people  living  in  the 


CIRCULATION  FOR  SIX  MONTHS  ENDING  SEPTEMBER  30,  1926,  677,844  DAILY,  NET  PAID 
A  daily  gain  of  42,039  over  the  same  period  last  year 

NEW  YORK 
EVENING  JOURNAL 

Americans  largest  evening  newspaper  circula¬ 
tion  .  .  and  at  3c  a  copy  daily,  Sc  Saturday 

Chicago  Office  New  York  Office  Detroit  Office 

913  HEARST  BUILDING  2  COLUMBUS  CIRCLE  GENERAL  MOTORS  BLDG. 
Chicago,  Illinois  New  York  City  Detroit,  Michigan 


New  York  district  are  consumers  of 
quality  goods.  They  have  a  high 
standard  of  living.  They  make  good 
money  and  they  are  willing  to  spend 
it  to  get  a  good  article.  Every  year 
hundreds  of  millions  of  dollars’ 
worth  of  merchandise  is  consumed 
by  these  metropolitan  dwellers — 
the  most  consistent  and  profitable 
customers  in  the  world. 

Yet  important  as  this  key-position 
is.  it  is  the  easiest  of  all  to  enter — 
if  you  know  the  way  in.  For  those 
who  believe  in  their  product  and  in 
themselves,  the  New  York  area  pre¬ 
sents  almost  inexhaustible  sales  op¬ 
portunities.  Here  is  the  world’s 
richest  market.  Dominate  it  with 
the  New  York  Evening  Journal! 


JOHN  WANAMAKER 

New  York 

Invested  over  a  miUion  dollars  in 
the  New  York  Evening  Journal 
during  the  past  six  years 

Ak  idea  of  the  appreciation  of  John 
W'anamaker  New  York  for  the  purchas¬ 
ing  power  and  responsiveness  of  more 
than  two  million  New  York  Evening 
Journal  readers  may  be  had  from  the 
fact  that  during  the  past  six  years  this 
store  has  invested  over  one  million 
DOLLARS  in  this  one  newspaper. 

Wanamaker  Store  News  has  become 
as  much  a  part  of  the  New  York  Even¬ 
ing  Journal  as  the  news  and  features. 
Out  of  309  puUication  days  last  year 
the  merchandise  news  of  this  house  ap¬ 
peared  in  245  issues. 

The  New  York  Evening  Journal  car¬ 
ries  the  day-to-day  store  news  of  the 
Wanamaker  store  into  over  700,000  homes 
in  New  York  and  suburbs.  This  news¬ 
paper  has  more  than  double  the  circu¬ 
lation  of  any  other  New  York  evening 
paper — it  goes  home,  stays  home  and  is 
read  by  every  member  of  the  family. 

It  is  a  policy  of  Wanamaker’s  to  reach 
out  for  the  greatest  possible  number  of 
customers  throughout  the  metropolitan  re¬ 
tail  trading  area.  They  invest  more 
money  in  the  New  York  Evening  Journal 
than  in  any  other  New  York  morning 
or  evening  newspaper.  This  fact,  alone, 
is  the  most  convincing  endorsement  of 
the  intensive  coverage,  reader-interest  and 
productiveness  of  the  largest  evening 
circulation  in  Greater  New  York  and 
suburbs. 


WINES  FINDS  PUBLISHERS  INTERESTED 
IN  MECHANICAL  STANDARDIZATION 


MAGICIAN  WINS  £500 
IN  11  UBEL  SUITS 


English  and  Irish  Newspapers  Pay- 
Damages  for  Reporter’s  Story 
of  Trickery  in  Illusion 
Show 


Director  of  New  A.  N.  P.  A.  Service  Department  Opens  Office 
in  New  York — First  Query  Awaiting  Him — Committee 
to  Formulate  Plans  Next  Week 


two  Loop  book  stores  recently  should  be  DALEY  RE-ELECTED  PRESIDENT 
confiscated,  or  whether  they  have  literary  (igorce  Dalev  York  \fnniine 

lllr/d,  was  re-dected  presideni  of  the 
a  restricted  sale.  Included  in  the  volumes  v-  \*  i, 

works  of  Rabelais  Boc-  w'rSjs'  Astc  a  "a  meS: 

”  ^  "  “iR  lield  Nov.  16.  William  J.  Slocum. 

_ ^ _  Xeii’  York  American,  was  named  secre- 

Arkrvc  ciiKiPkAv  praifirAAi  tary-treasurer.  The  date  of  the  fourth 

ADDS  SUNDAY  EDITION  ^he  chapter  was  set 

Beginning  Nov.  14,  the  Ketchikan  for  Feb.  6.  Commissioner  Kenesaw  M. 
(Alaska)  Chronicle,  edited  by  Edward  Landis  will  be  one  of  the  guests  of 
G.  Morrissey,  began  publishing  a  Sun-  honor.  As  usual  the  dinner  will  be 
day  edition  of  20  pages,  with  a  four-page  staged  at  the  Commodore  Hotel,  New 
comic  section.  York. 


W.  E.  Wines.  Mechanical  Director,  A.  N.  P.  .4. 


iiCTANDARDIZATION  of  equip-  him.  It  was 
^  ment,  standardization  of  accounts,  (Mich.)  Times 
arrangement  of  plants,  newsprint  waste,  formation  rega 
and  the  livest  subject  of  all,  dry  mats.”  cnee  in  the  i 
W.  E.  Wines,  director  of  the  new  me-  "h"® 

chanical  department  of  the  American 
Newspaper  Publishers’  Association,  who 
opened  the  department’s  New  York  office  Gained  for  the 
this  week  at  270  Madison  avenue,  listed 
the  above  subjects  as  uppermost  in  the 
minds  of  publishers  and  mechanical  super-  pomtment  tolU 
intendents  he  interviewed  prior  to  his  (caching  mecn 
introduction  to  A.  N.  P.  A.  members  at  University  ot 
the  French  Lick  convention  last  week. 

Next  week  A.  N.  P.  A.’s  mechanical 
committee,  headed  by  George  M.  Rogers, 

Cleveland  Plain  Dealer,  will  meet  in 
New  York.  Until  then,  Mr.  W’ines,  in¬ 
terviewed  by  Editor  &  Publisher  this 
week,  was  reticent  about  predicting  what 
he  intends  to  accomplish  as  the  mechani¬ 
cal  engineer  working  in  the  interest  of 
about  500  dailies  comprising  the  mem¬ 
bership  of  the  big  national  organization. 

Before  attending  the  French  Lick  meet¬ 
ing,  Mr.  Wines  visited  twelve  newspaper 
plants  and  discussed  mechanical  prob¬ 
lems  with  double  that  number  of  news¬ 
paper  publishers  and  engineers.  It  was 
from  this  preliminary  tour  he  obtained 
an  index  to  the  mechanical  situation  and 
interests  in  newspaper  land. 

‘‘Two  things  particularly  struck  me  as 
a  result  of  my  trip,”  Mr.  Wines  said. 

‘‘One  was  that  everyone  I  talked  to  ap¬ 
peared  to  be  vitally  interested  in  A.  N. 

P.  A.’s  mechanical  department.  They 
told  me  they  thought  it  was  a  good  move 
that  should  be  encouraged. 

“Another  thing  I  learned  was  that  there 
is  a  great  variety  of  points  of  view 
which  must  be  catered  to  by  the  new 
department.” 

The  papers  Mr.  Wines  visited  were  the 
Minneapolis  Tribune,  Minneapolis  Jour¬ 
nal,  St.  Paul  Disp^ch,  Milwaukee  Jour¬ 
nal,  Chicago  Tribune,  Chicago  Daily 
Neios,  Chicago  Herald  and  Examiner, 

Aurora  Beacon-Ne\i's,  Battle  Creek 
(Mich.)  Enquirer  and  Ezvning  News; 

Detroit  News,  Indianapolis  News,  and 
Indiattapolis  Star. 

.Arriving  in  New  York  this  week,  Mr. 

Wines  found  the  first  mechanical  inquiry 
from  an  A.  N.  P.  A.  member  awaiting 


ILY  0RLAH( 
lHOMACITY 


Every  foot  of  the  great  Okla¬ 
homa  City  market  is  in  the  zone 
marked  “Excellent,”  on  current 
Forbes  and  Nation’s  Business 
maps. 

Oklahoma’s  1926  value  of  pro¬ 
duction  of  growing  crops  will  ex¬ 
ceed  the  1925  value  by  $27,000,- 
000,  guaranteeing  a  continuation 
of  the  activity  which  has  made 
the  Oklahoma  City  market  one 
of  outstanding  stability  during 
the  past  year. 

Oklahoman  and  Times  advertis¬ 
ing  insures  your  participation  in 
the  wealth  of  this  market. 


HOME 

delivered 

circalaUon 


E.  KATZ  SPECIAL  ADVERTISING  AGENCY 

New  York  Chkago  Kaniu  City  Detroit  Atlanta  San  Franciaco 


400,000 

SUNDAY 


DAILY 
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The  Memphis  Press,  a 
Scripps-Howard  newspaper, 
has  purchased  the  Memphis 
News-Scimitar,  effective 
November  15,  1926.  The 

consolidated  newspaper 
will  be  known  as  “The  Press 
and  News-Scimitar.”  A  min¬ 
imum  of  70,000  circulation 
is  guaranteed.  New  flat  rate 
is  18  cents  a  line  applying 
to  all  contracts  received  on 
or  after  November  15, 1926 


Represented  by  ALLIED  NEWSPAPERS,  INC.,  250  Park  Avenue,  New  -York 
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JOURNALISM  SOCIETY 
HONORS  KENT  COOPER 


The  University  of  Kentucky  was 
granted  a  charter,  making  the  thirty- 
ninth  since  the  fraternity’s  founding  in 
1909  at  Depauw  University,  Greencastle, 
Ind. 

The  Portland  (Ore.)  Morning  Oregon¬ 
ian,  was  chosen  the  model  paper  for  use 
in  initiation  next  year.  Montana  chapter 
was  awarded  the  efficiency  cup.  Charles 
E.  Snyder,  editor,  Chicago  Daily  Drovers 

.  T-  »  r,  ,  Journal,  was  initiated. 

(By  Telegraph  to  Editor  &  Publisher)  t-l  tt  •  v  r 

The  University  of  Kansas,  Lawrence, 

Madison,  Wis.,  Nov.  17. — “The  trend  Kan.,  will  be  host  at  the  next  convention, 
of  modern  journalism  to  round  out  a  full  Willis  J.  Abbot,  editor  of  the  Christian 
picture  of  life  will  make  for  greater  Science  Monitor,  and  champion  of  con- 
understanding  among  nations,”  declared  servative  and  idealistic  journalism,  was 


ONE  STAFF  PUBUSHES 
TWO  TULSA  DAIUES 


Sigma  Delta  Chi,  Names  Him  Honorary 
President  at  Madison  Meting — Roy 
L.  French  New  President — 
Raising  Standards  Discussed 


Morning  World  Men  Shifted  to  Cover 
News  for  New  Evening  Paper — 
Ad  Staff  Unchanged  —  Few 
Union  Men  Added 


Kent  Cooper, 
general  manager 
of  the  Associated 
Press,  at  the 
twelfth  conven¬ 
tion  of  Sigma 
Delta  Chi,  pro¬ 
fessional  honor¬ 
ary  journalistic 
fraternity  here 
this  week.  The 
sessions,  attended 
b  y  nearly  100 
campus  journal¬ 
ists,  active  news¬ 
paper  men  and 
several  publish¬ 
ers,  ended  Wed¬ 
nesday. 

“Let  the  reporters  get  out  into  the  by¬ 
ways  ai^  hear  what  the  common  people 
are  saying,  for  that’s  what  the  Govern¬ 
ment  will  be  thinking  tomorrow.  The 
newsgatherer  must  aim  for  brotherhood 
of  man,”  Mr.  Cooper  said. 

He  declared  small  town  newspaper  ex¬ 
perience  provides  splendid  background 
for  the  writer. 


Kent  Cooper 


made  national  honory  member.  One 
honorary  member  is  named  from  the 
active  newspaper  field  each  year. 

Roy  L.  French,  retiring  secretary,  who 
was  elevated  to  the  presidency,  was 
awarded  the  Wells  Memorial  Key  for  out¬ 
standing  service  to  the  fraternity  the  past 
year. 

Other  officers  are :  James  A.  Stuart, 
managing  editor  indiemapolis  Star,  and 
Prof.  Lawrence  A.  Murphy,  University 
of  Illinois,  both  re-elected  vice-presi¬ 
dents;  Robert  Tarr,  Pontiac,  Mich.,  sec¬ 
retary;  and  Prof.  Bristow  Adams,  Cor¬ 
nell  University;  Maurice  Ryan,  editor  of 
the  Devil’s  Lake  (N.  D.)  Weekly  World; 
Walter  Humphry,  Fort  Worth  Press, 
and  Edwin  V.  O’Neill,  Indianapolis 
Times,  executive  council  members. 


.\n  afternoon  and  morning  newspaper 
can  be  published  and  made  to  function 
properly  through  the  medium  of  the  same 
facilities,  slightly  improved,  that  one  paper 
originally  used. 

This  has  been  proved  conclusively  by 
the  Tulsa  World  Publishing  Company, 
publishers  of  the  Tulsa  (Okla.)  Morn¬ 
ing  and  Evening  World. 

On  Sept.  14.  the  Evening  World  was 
inaugurated.  Executives  of  the  paper  de¬ 
cided  to  use  the  same  editorial  room, 
same  editorial  staff,  same  composing  room 
force  and  same  advertising  force  em¬ 
ployed  on  the  Tulsa  Daily  World  morn¬ 
ing  paper. 

The  same  copy  desk  is  used  by  both 
papers,  copy  readers  have  hours  shifted 
so  as  not  to  conflict.  Only  one  more 
man,  a  night  city  editor  has  been  added 
to  the  staff.  Previous  to  inauguration 
of  the  afternoon  paper,  a  day  telegraph 
editor  had  been  employed  to  handle  day 


into  day  and  night  shifts  with  only  a 
few  more  men  being  added  to  the  payroll. 
Stereotype  and  press  room  forces  were 
necessarily  increased  to  comply  with  over¬ 
time  conditions. 

Previous  to  inauguration  of  the  new  pa¬ 
per,  wire  and  feature  services  sufficient 
for  both  papers  had  been  maintained  by 
the  one  publication.  These  were  merely 
divided  between  the  two  papers. 

Due  to  duplicate  circulation  each  home 
edition  must  be  entirely  different  from  the 
other,  and  so  no  “pick-ups”  from  one 
home  edition  to  the  other  are  allowed, 
all  such  copy  being  weeded  out  during 
the  earlier  editions. 

Eugene  Lorton,  publisher  and  owner 
of  the  World,  finds  the  system  so  sat¬ 
isfactory  that  no  move  will  be  made  in 
the  near  future  to  inaugurate  separate 
staffs  for  the  two  papers,  as  is  usually 
considered  necessary  when  afternoon  and 
morning  papers  are  published  under  the 
same  management. 


FARM  PAPERS  MERGED 


SPHINX  SPEAKERS  NAMED 


Sir  William  Letts  Will  Come  from  Eng¬ 
land  for  30th  Dinner 


Sir  William  Letts,  European  repre- 
In  the  closing  session  Mr.  Cooper  was  sentative  of  John  M.  W’illys  of  the 
named  honorary  president  of  the  fra-  Willys-Overland  Company,  will  come  to 
ternity.  ^  New  York  from  England  to  address  the 

Prof.  Lawrence  W.  Murphy  Uni-  30th  anniversary  dinner  of  the  Sphinx 
versity  of  Illinois,  urged  better  schools  Club  to  be  held  in  New  York  Nov.  23. 
of  journalism,  and  the  elevation  of  the  Other  speakers  will  be  Cyrus  H.  K. 
newspaper  profession  to  the  plane  of  Curtis,  of  the  Curtis  Publishing  Corn- 
such  professions  as  law  and  medieme.  pany,  and  the  Nezo  York  Evening  Post, 
Requirement  of  a  period  of  “internship”  and  Robert  Benchley  of  Life. 
before  the  graduate  is  permitted  to  prac-  Many  past  presidents  of  the  advertisers’ 
tice  the  profession  recommended  by  society  will  attend  the  dinner,  including 
Murphy  was  endorsed  in  resolutions.  Herbert  B.  Hardin,  Frank  Presbrey, 
A  resolution  endorsed  the  Canons  of  Samuel  Brill,  George  Ethridge,  R.  F.  R. 
Journalism  of  the  American  Society  of  Huntsman,  Corbett  McCarthy,  W.  T. 
Newspaper  Editors  and  the_  stand  on  Mulally  and  Joseph  P.  Day. 
training  for  journalism  which  recom-  Present  officers  are:  James  P.  Gillroy, 
mended  either  a  complete  course  as  a  president ;  Charles  Dana  Gibson,  George 
prerequisite  for  a  degree  at  a  university  Ethridge,  W.  H.  Rankin,  John  Irving 
or  attendance  at  a  summer  school  main-  Romer,  James  W.  Brown,  vice-presi- 
tained  by  a  recognized  institution  and  dents ;  executive  committee,  R.  F.  H. 
supplemented  by  regular  courses.  Huntsman,  chairman;  Stanley  R.  Let- 

Four  ways  of  heightening  the  standards  shawj,  George  Howland,  Gilbert  T. 
of  journalism,  outlined  by  Dr.  William  G.  Hodges,  Frank  W.  Harwood,  Herbert 
Bleyer,  University  of  Wisconsin,  were  Everett,  James  O’Flaherty ;  secretary, 
endorsed.  _  .  Roger  J.  O’Donnell;  treasurer,  F.  St. 

The  plan  provided:  Organization  of  John  Richards, 
newspaper  workers  into  local,  state,  and 
national  professional  associations;  testing 
of  professional  qualifications  of  young 
men  and  women  desiring  to  enter  the  pro¬ 
fession;  setting  up  machinery  for  main¬ 
taining  professional  ethical  standards ; 
maintaining  a  salary  scale  adequate  to 
retain  in  journalism  those  showing  marked 
ability  instead  of  letting  them  be  lured 
into  allied  fields  by  higher  salaries. 


Weekly  K.  C.  Star  Absorbs  Weekly 
Globe-Democrat  West  of  Mississippi 

Effective  with  its  issue  of  Nov.  24,  the 
Weekly  Kansas  City  Star  will  take  over 

. r— — _ ..  circulation  of  the  Weekly  St.  Louis 

wire  service.  This  man  was  shifted  to  Globe-Democrat  west  of  the  Mississippi 
the  day  side  and  a  night  desk  man  was  ,  "^his  _  will  add  approximately 

shifted  to  day  hours,  cutting  down  one  subscribers  to  the  circulation  of 

man  on  the  night  force.  This  was  made  i  ^  Star.  The  discontinuance  of 

possible  by  “pick-up”  copy  from  either  Weekly  Globe-Democrat  was  made 
paper  being  used  by  the  other  in  early  necessary  by  the  growth  of_  the  Daily  and 
street  and  mail  editions.  Sunday  Globe-Democrat,  _  it  was  stated. 

The  reportorial  staff  was  made  to  un-  -n  increased  circulation,  there 

derstand  it  was  working  on  a  24-hour  a  wdi  be  no  increase  in  advertising  rates 
day  paper,  not  an  afternoon  or  morning  “7  Weekjy  Star,  the  Star  announced, 
paper.  Hours  were  shifted  so  that  court 
house,  city  hall,  federal  building  and  reg¬ 
ular  “run”  men  worked  in  the  daytime, 
writing  their  stories  for  the  afternoon 
paper  and  then  following  them  up  in  early 
afternoon  for  the  morning  paper.  General 
assignment  and  rewrite  men  checked  the 
stories  up  at  night  for  later  developments 
and  only  two  new  men  were  thus  needed 
for  the  staff. 

The  same  managing  editor  directs  both 
papers.  The  day  city  editor  was  made 
assistant  managing  editor,  taking  charge 
of  one  paper.  The  telegraph  editors 
are  known  as  day  and  night  men,  one 
coming  on  when  the  other  goes  off  with 
a  lapse  of  a  few  hours  in  early  morning. 

The  circulation  department  has  been 
increased  only  to  meet  natural  develop¬ 
ment.  Night  and  day  carriers  are  the 
same. 

The  advertising  staff  is  supplying  ads 
for  both  papers,  the  combination  ad  sys¬ 
tem  being  used,  without  the  addition  of  a 
single  man. 

The  composing  room  force  was  divided 


Just  Published 

An  important  new  book  on 

NEWSPAPER 

MANAGEMENT 

By  FRANK  THAYER 

Formerly  Assistant  Professor  Meddl 
School  of  Journalism,  Northwestern 
University 

A  practical,  thorongh  presentation  of 
the  business  phases  of  newspaper 
publishing.  The  accepted  practices 
of  newspapers  in  ail  parts  of  the 
country  are  described  and  the  details 
of  organization,  office  and  plant 
management,  circulation  and  adver- 
tlslng,  financing,  general  administra¬ 
tion,  etc.,  fully  covered.  Illustrated, 
14.00. 

This  is  an  Appleton  Book 
D.  APPLETON  and  COMPANY 

35  West  32d  Street,  New  York 


250,648 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 

October,  1926 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Octo¬ 
ber,  1926,  was  192,269. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


By  courtesy  of  Runge  &  Co. 


Certified  Stereotyping 
Means  Good  Printing 

Simplicity  and  economy  are  always  desirable. 

With  Certified  Dry  Mat  Cold  stereotyping,  not 
only  are  both  assured,  but  good  printing  is  obtained 
at  the  same  time. 

As  a  matter  of  fact,  the  New  York  Times  and 
the  New  York  World  will  tell  you  that  with  Cer¬ 
tified  Dry  Mat  stereotypes  they  get  even  better 
printing  than  when  they  used  wet  mats. 

And  as  for  half-tone  reproductions,  Certifieds 
are  in  a  class  by  themselves. 

It  is  a  pleasure  for  us  to  give  you  the  facts — 
there’s  no  obligation  on  your  part. 

CERTIFe  DRY  MAT  CORPORATION 

342  Madison  Ave.  New  York,  N.  Y. 

for  wet  mat  p.  inting  with  DRY  MAT  facility — use  Certified^, 
MADE  IN  U.  S.  A. 
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Breaking  World’s 

simply  means  bettering 


Records 

our  own 


Des  Moines  Daily 
Register  and  Tribune 


The  Des  Moines 
Sunday  Register 


Charts  are  based  on 
net  paid  circulation 
for  6  months  ending 
Sept.  30  of  each  year. 


The  Des  Moines  Register  and  Tribune’s  daily  circulation 
for  the  six  months  ending  September  30,  1926,  broke  the 
world’s  record  for  newspapers  in  its  class,  with  a  new  total 
of  180,260. 

The  Des  Moines  Sunday  Register  broke  the  world's  circu¬ 
lation  record  for  newspapers  in  its  class,  with  a  new  peak 
of  150,233. 

For  years  The  Daily  Register  and  Tribune  and  The  Sunday 
Register  have  had  the  largest  circulations,  daily  and  Sun¬ 
day,  of  any  newspapers  in  the  world  published  in  cities 
the  size  of  Des  Moines. 

Making  new  world's  records  thus  means  for  The  Register 
and  Tribune  and  The  Sunday  Register  simply  bettering 
their  own  previous  high  peaks. 

The  charts  above  show'  The  Register  and  Tribune’s  circu¬ 
lation  growth,  daily  and  Sunday,  for  the  past  fourteen 
years. 


There  is  no  mysterious  secret  behind  The  Des  Moines 
Register  and  Tribune’s  steady  circulation  growth! 
Here’s  How  It  Was  Done: 

This  big  increase  in  circulation  was  accomplished  in  the 
same  way  that  any  other  business  can  increase  its  volume: 
by  hard,  intensive  selling  backed  by  adequate,  intelligent, 
newspaper  advertising. 

The  people  of  Iowa  have  an  enormous  purchasing  power, 
as  those  who  are  really  going  after  business  know.  But 
these  days  you  have  to  go  after  business  to  get  it! 

Whether  you're  selling  washing  machines  or  silk  stockings, 
face  powder  or  automobiles,  newspapers  or  electric  refrig¬ 
erators,  fur  coats  or  neckties,  if  you  go  after  business  hard 
enough,  with  a  sound  sales  organization  and  adequate,  in¬ 
telligent  newspaper  advertising,  you  can  get  the  volume 
in  Iowa. 
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position.  Even  articles  on  exceptional  left  over  from  the  appropriation  after 
achievements  in  low  wave  broadcasting  or  salaries  and  operation  costs  are  taken 
reception  from  the  far  corners  of  the  into  consideration  may  be  used  for  the 
earth  are  stuck  in  presumably  as  a  com-  erection  of  remote  control  lines  or  the  ex¬ 
promise  between  the  editorial  judgment  penses  attendant  upon  an  exceptional  piece 
of  a  minor  staffer  and  the  technical  per-  of  broadcasting  such  as  a  series  of  band 
versity  of  the  radio  editor.  concerts  in  the  park. 

How  can  newspapers  expect  to  attract  The  pitiful  efforts  of  this  station,  under- 
national  advertising  from  radio  manufac-  fed  by  the  city  and  thus  unable  to  secure 
turers — and  by  radio  manufacturers  is  features  which  can  stand  side  by  side  with 
meant  the  builders  of  complete  sets — when  the  programs  offered  by  the  high  grade 
the  newspapers  of  this  country  are  so  commercial  broadcasters,  has  earned  the 
blind  as  to  devote  the  largest  quantity  of  sympathy  of  radio  listeners  for  the  well 
the  space  they  devote  to  radio  news  to  intentioned  men  and  women  in  charge  of 
technical  instruction  on  how  to  build  your  its  programs.  WNYC  could  not  possibly 
own  so  you  can  save  half  and  beat  the  secure  the  services  of  high  grade  talent 
manufacturer?  without  becoming  the  object  of  private 

Do  newspapers  give  instruction  on  how  beneficence  or  turning  commercial,  which 
to  build  your  own  aeroplane  or  your  own  latter,  of  course,  it  is  unable  to  do. 
phonograph?  Competent  radio  authorities  .\ir  advertising  may  be  a  viper  curled 
are  agreed  that  the  days  of  amateur  set  up  to  strike  at  the  lifeblood  of  news¬ 
building  are  at  their  close.  A  survey  of  pajiers,  but  I  see  no  reason  why  editors 
the  figures  compiled  by  the  Radio  Manu-  should  stand  around  and  wring  their 
facturers  Trade  Association  show  a  liands.  Since  it  is  absolutely  essential 
tremendous  annual  drop  in  the  sale  of  that  newspapers  pay  close  attention  to 
parts  as  compared  to  the  sales  of  complete  a  field  in  which  there  is  the  greatest 
sets.  Yet  the  newspapers  of  the  United  reader  interest  in  the  history  of  journal- 
States  continue  to  cram  their  radio  sec-  ism,  it  is  up  to  the  editor  to  provide  a 
tions  and  pages  full  of  technical  writings,  radio  page  which  his  advertising  man 
Those  who  want  technical  instruction  can  present  to  the  national  radio  adver- 
and  diagrams  of  circuits  should  be  com-  tiser  as  a  demonstration  of  what  his  news- 
pelled  to  look  elsewhere  for  their  in-  paper  is  trying  to  do  in  the  creation  of 
formation.  The  newspaper  should  not  be-  reader  interest  which  will  lead  to  the 
come  the  vehicle  of  such  reader  non-in-  reader^s  attention  to  the  advertisement.  In 
terest.  my  opinion,  the  advertising  department  of 

The  newspaper  has  solved  the  problem  the  newspaper  has  been  sitting,  feet  atop 
of  obtaining  the  services  of  great  writers  of  desk,  waiting  for  the  radio  manufac- 
and  the  world  wide  reports  of  great  press  turer  to  walk  in  and  plank  a  fat  contract 
associations,  as  Mr.  Boyd  says.  But  down  in  front  of  him. 

newspapers  couldn’t  commence  to  pay  for  - 

these  features  were  it  not  for  the  revenue  jjaILY  PROMOTES  CANNED  GOODS 
which  advertising  brings  them.  Again,  1 

ask,  where  is  the  subscribing  broadcaster  The  Better  Homes  Bureau  of  the  Bos- 
to  get  the  money  for  his  features?  ton  (Mass.)  Herald-Traveler  in  co-op- 

Municipal  station  WXYC  of  New  eration  with  many  of  the  wholesale  and 
York  is  an  excellent  example.  This  sta-  retail  grocery  concerns  of  Greater  Bos- 
tion  receives  an  appropriation  from  the  ton,  as  well  as  many  national  advertisers, 
city.  The  appropriation  is  limited  to  assisted  in  the  distribution  of  thousands 
cover  the  salaries  of  technical  men,  of  cans  of  canned  goods  last  week  as  a 
announcers,  staff  accompanist,  station  part  of  the  national  canned  goods  week 
director  and  clerical  force,  none  of  whom  campaign.  Hundreds  of  coupons  were 
are  overpaid  in  the  slightest.  What  is  distributed  Nov.  8  from  an  airplane. 


COST  OF  SYNDICATED  RADIO  PROGRAMS 
WOULD  “FREEZE  OUT”  SMALL  STATIONS 


U.  P.  Radio  Editor  Believes  Programs  by  Advertisers  a  Boon 
to  Listeners — Says  Editors  to  Blame  for  Free 
Publicity  in  Newspapers 


Em.  BOYD,  radio  editor  of  the  Cin-  our  eyes  to  the  fact  that  radio  advertising 
•  cinnaii  Enquirer,  in  Editor  &  Pcb-  programs  are  making  possible  entertain- 
USHER  for  Nov.  13,  has  come  forward  ment  which  could  not  be  arranged  for 
with  an  apparently  plausible  solution  for  without  a  fat  fee  to  the  artists, 
the  future  of  radio  broadcasting— broad-  That  press  agents  graft  large  volumes 
cast  syndicates  from  which  the  individual  of  space  on  radio  pages  and  throughout 
radio  stations  may  buy  programs  just  the  news  section  is  not  the  fault  of  the 
as  newspaper  editors  buy  a  serial  story,  a  press  agent  but  of  the  editor.  False,  mis- 
comic  strip  and  health  articles  from  a  leading  statements  are  cheerfully  accepted 
newspaper  syndicate.  published  by  editors  who  know 

Mr.  Boyd  says,  .  .  it  is  obvious,  for  nothing  of  radio  technics.  A  radio  manu- 
many  reasons,  ihat  the  supply  station  must  facturer  prepares  elaborate  statements  in 
eventually  be  independent  of  the  adver-  which  his  product  is  frequently  mentioned 
ijggr.”  which  veiled  references  are  made 

Advertising  is  not  only  responsible  for  to  the  ineffectiveness  of  certain  other 
the  success  of  all  periodical  publications,  manufacturers’  products.  The  radio  edi- 
incliiding  newsi>apers  and  magazines,  but  tors  of  our  largest  newspapers  are  not 
of  radio  broadcasting  in  its  present  form,  newspapermen,  however  much  they  may 
Independence  from  advertisers  today  would  know  about  all  the  queer  duflickers  which 
mean  that  the  radio  audience  would  not  combine  to  bring  music  out  of  chaos, 
be  permitted  one-tenth  the  excellent  pro-  The  editorial  department  lets  the  radio 
gram  material  which  is  theirs  each  week,  editor  have  full  swing  in  too  many  in- 
Where,  may  w'e  ask  Mr.  Boyd,  is  the  stances,  keeping  hands  off  technical  mate- 
small  station  going  to  get  the  money  to  rial  about  which  it  knows  nothing,  but 
pay  the  syndicator  of  symphony  concerts,  which  the  radio  editor  is  presumed  to 
light  operas  and  recitals  by  world  re-  comprehend  with  unusual  expertness, 
nowned  artists?  The  radio  sections  in  New  York  City 

Take  the  case  of  a  high  class  operatic  are  the  most  shining  examples  of  un¬ 
performance,  for  example.  There  would  illuminating  newspaper  features  to  be 
be  four  leading  principals,  for  instance,  found  in  any  other  sphere  of  human  in- 
each  getting  not  less  than  $100  for  their  terest.  The  Saturday  and  Sunday  tabloid 
services,  a  chorus,  especially  adaptable  sections  are  crammed  to  overflowing  with 
for  good  broadcasting,  of  20,  each  being  technical  matter  which  interests  less  than 
paid  a  low  average  of  $15  each,  an  or-  10  per  cent  of  a  newspaper’s  readers, 
chestra  of  20  musicians,  each  receiving  Elaborate  diagrams,  instructions  on  how 
approximately  $15,  the  services  of  the  to  make  battery  eliminators  and  every  con- 
co^uctor  to  prepare,  rehearse  and  direct  ceivable  kind  of  apparatus  fill  the  section’s 
the  performance,  $50.  There  is  a  total  of  pages.  All  seem  to  comi^te  with  one  an- 
over  $1,000,  for  the  cast  and  necessary  other  in  ascertaining  just  how  much 
accompaniment.  This  opera  would  be  technical  material  can  be  crowded  into 
confin^  to  60  minutes.  the  12  to  16  pages. 

If  ten  stations  subscribed  to  it,  it  would  News  of  broadcasting  activities,  the 
mean  approximately  $100  each  for  the  personalities  and  the  programs  which  in- 
one  hour  of  opera,  plus  the  telephone  tolls  terest  the  large  majority  of  the  readers 
required  to  relay  the  program  from  the  who  would  possibly  be  interested  in  a 
nearest  point.  Radio  broadcasting  sta-  radio  section  are  relegated  to  an  obscure 
tions  are  expensive  to  maintain.  Amer¬ 
ican  genius  has  invented  advertising  pro-  ~ — ~ — ~ — ~ — — — — - 

grams  as  a  solution.  Taxation  has  miser-  T  T  T  T  T  T  ^  ^  ^  ^ 

ably  failed  in  Great  Britain  where  pro- - - 

grams  are  consistently  of  a  very  low 
grade  and  in  no  sense  comparable  to  the 

average  run  of  the  week  in  the  United  Feature  Field 

States.  A  prominent  British  radio  man 


It  isn’t  by  chance  or  accident 
that  The  Indianapolis  News  ^ 
has  gained  nearly  a  million  lines  of 
national  advertising  this  year  so  far, 
on  top  of  a  national  volume  already 
outstanding  in  America.  It’s  be¬ 
cause  the  Indianapolis  Radius  is 
more  than  ever  before  one  of  the 
really  great  American  markets,  and 
because  the  57-year  leadership 
of  The  News  is  increasing 
year  by  year. 
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QTie  Advertiser  wKo  sa;9s: 

Can’t  Afford  Newspapers” 
— is  onl;9  Temporizing 

If  Newspapers  will  sell  more  of  your  goods  in 
a  given  territory  than  any  other  type  of 
advertising,  there  is  certainly  a  way  for  you 
to  employ  Newspaper  advertising  at  a  profit. 

There  is  more  profit  in  advertising  to  do  a 
few  dealers  a  lot  of  good  than  a  lot  of  dealers 
little  good. 

“Hand-to-mouth”  buying,  first  seen  as  a 
spectre,  is  now  hailed  as  a  savior. 

From  the  clear  cut  trend  toward  national 
Newspaper  advertising,  its  continued  growth 
is  as  inevitable  as  the  demand  for  daily  news. 

Invest  in  IMevJspaper  Advertising 


E.  Katz  Special  Advertising  Agency 

Established  1888 
Publishers'  Representatives 

New  York  TTT’ll.l'i'  Kansas  City 

Chicago  San  Francisco 


Detroit 

Atlanta 
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THRIFT  WEEK  TO  BRING  500,000  EXTRA 
LINES  TO  NEWSPAPERS 

Prediction  Based  on  Survey  of  Business  Done  Last  Year  with 
Tie>Up  Copy — 10,000  to  15,000  Extra  Lines 
Sold  in  Several  Cities 


By  HAMMOND  EDWARD  FRANKLIN 


you  looking  for  some  double 
trucks,  full-page  and  half-page  copy 
from  advertisers  who  ordinarily  use  far 
too  little  space  with  you?  And  would 
you  prefer  to  have  these  released  in  Janu¬ 
ary  when  your  space  sales  are  sloping 
down  rapidly  after  the  Christmas  peak 
and  some  new  “ginger"  is  needed  to  get 
your  solicitors  to  go  over  the  top? 

More  than  ever,  Thrift  Week,  which 
will  open  Jan.  17,  and  continue  through 
the  23rd  will  offer  a  chance  for  increased 
high  class  linage.  The  co-operation  of 
life  underwriters  and  building  and  loan 
associations  promises  to  open  the  door 
for  more  space  to  be  sold.  The  big  life 
insurance  companies  have  placed  them¬ 
selves  back  of  the  idea  in  an  organized 
way  and  the  United  States  League  of 
Building  &  Loan  Associations  has  lined 
up  with  it. 

In  order  to  check  up  with  leading 
newspaper  publishers  as  to  their  success 
with  the  plan  last  January  and  how  they 
put  it  across,  a  survey  has  been  made  by 
Editor  &  Publisher  in  co-operation 
with  John  A.  Goodell,  director  of  the 
National  Thrift  Week  Committee,  347 
Madison  Avenue,  New  York  City. 

Ten  to  fifteen  thousand  lines  were  sold 
in  many  cities  last  season.  Realtors, 
building  and  loan  associations,  insurance 
agents,  banks,  trust  companies,  credit 
men,  and  stores  proved  the  most  respon¬ 
sive  prospects. 

The  Hartford  Cowant  made  the  high 
record  of  all  papers  by  selling  30,870 
agate  lines  which  were  published  in  the 
one  week.  The  paper  did  this  by  gun¬ 
ning  for  the  logical  prospects  for  each 
day.  They  saw  the  banks  on  thrift,  the 
general  merchants  on  the  budget  plan,  in¬ 
surance  agents  and  companies  (yes,  Hart¬ 
ford  is  an  insurance  center)  on  insur¬ 
ance  day,  the  brokers  on  safe  invest¬ 
ments,  real  estate  men  and  builders  on 
“Own  your  home,”  etc. 

W.  Edward  Myers  of  the  Toledo  Blade 
also  rolled  up  one  of  the  outstanding  to¬ 
tals  by  publishing  12,000  lines  or  more. 

The  Lufkin  (Tex.)  Daily  News  set  a 
new  record  for  smaller  towns  by  carry¬ 
ing  nine  full  pages  in  a  week  in  a  city 
of  only  6,900.  This  was  the  first  year 
this  paper  had  tied  up  with  the  special 
week.  During  the  period  the  paper  pub¬ 
lished  on  the  front  page  each  day  an 
article  on  the  value  of  thrift  and  pub¬ 
lished  two  editorials  on  the  editorial  page. 
Walter  A.  Wood,  advertising  manager, 
directed  the  selling  of  the  nine  pages. 

L.  R.  Duvall,  advertising  manager  of 
the  Augusta  (Ga.)  Chronicle,  reports 
that  his  paper  obtained  increased  space 
to  the  amount  of  319  inches  split  as  fol¬ 


lows  ;  automobile,  108  inches ;  bank,  94 ; 
insurance,  20;  bond  and  trust  companies, 
70;  grocery,  27. 

Insurance  men  joined  together  and 
bought  a  double  truck  advertisement  in 
the  Milwaukee  Herold,  a  German  lan¬ 
guage  newspaper,  which  was  a  complete 
scoop  over  the  field.  For  “Own  your 
own  home”  day,  the  real  estate  men 
bought  a  good-sized  advertisement. 

.\n  especially  satisfactory  volume  of 
Thrift  Week  advertising  was  sold  by  the 
Niagara  Falls  Cazette.  It  amounted  to 
13,538  lines:  loan  associations,  5,978; 
banks,  812;  furniture,  1,764;  electric 
supply  houses,  1,750;  department  stores, 
3,234.  The  paper  went  directly  to  the 
prospect  with  illustrations  from  its  mat 
service  and  that  of  the  National  Thrift 
Week  Committee.  Next  to  the  loan  as¬ 
sociation,  it  found  the  general  retail  mer¬ 
chants  most  responsive. 

.\t  Schenectady,  N.  Y.,  a  harvest  was 
reaped  by  both  papers.  The  Union- 
Star  obtained  special  linage  of  15,685  and 
the  Gazette  5,698.  Large  co-operative 
pages  were  sold  to  special  groups  and 
individual  advertisements  to  those  who 
wanted  to  co-operate,  but  not  to  be 
listed  in  groups. 

“We  would  suggest  for  next  year  that 
local  committees  be  urged  to  make  an 
appropriation  for  newspaper  advertising 
to  run  once  or  twice  the  week  preceding 
Thrift  Wieek,  say  on  Thursday  or  Fri¬ 
day,  inasmuch  as  we  find  keen  interest 
is  not  aroused  until  two  or  three  days 
after  the  display  advertising  starts.  We 
have  found  it  easier  to  secure  co-opera¬ 
tion  during  the  latter  part  of  Thrift 
Week,”  says  the  Schnectady  Union-Star. 

A  double  truck  on  the  opening  day  and 
a  liberal  amount  of  copy  during  the  week 
was  landed  by  the  Williamsport  (Pa.) 
Sun. 

The  San  Antonio  Express  published  a 
Thrift  Week  section  on  Sunday,  Jan. 
17.  It  found  savings  banks  and  building 
and  loan  associations  “best  bets,”  but 
other  lines,  such  as  home  builders,  sub¬ 
division  and  life  insurance,  came  in  also. 
The  Evening  News  carried  much  during 
the  week. 

“I  believe  this  is  a  good  thing,  not  only 
from  the  advertising  standpoint,  but  from 
the  standpoint  of  institutions  which  par¬ 
ticipate  and  believe  that  Thrift  Week 
each  year  will  be  bigger  and  bigger,” 
says  F.  B.  Cunningham,  advertising  man¬ 
ager  of  the  Topeka  (Kan.)  Daily  Capi¬ 
tal.  That  paper  carried  8,000  extra  lines. 

Joseph  Kerney  of  the  Trenton  (N.  J.) 
Times  reports  a  10  per  cent  increase  in 
space  used. 

The  Marion  (Ind.)  Chronicle  used 
much  space  of  its  own  as  well  as  did 


local  advertisers,  with  copy  prepared  by 
its  advertising  department. 

Realtors  ran  much  space  in  the  St. 
Louis  Star  and  in  the  Globe-Democrat. 

A  page  advertisement  headed,  “Safe 
investment  day,”  appeared  during  the 
week  in  the  Cincinnati  Enquirer. 

Three  hundred  inches  extra  space  were 
■the  reward  of  the  Winston-Salem 
(N.  C.)  Journal  for  soliciting  various 
prospects. 

Some  three  thousand  lines,  sold  on  co¬ 
operative  plans,  were  published  by  the 
Hamilton  (O.)  Daily  News. 

\  20  per  cent  space  increase,  largely 
from  merchants,  was  achieved  by  the 
Mihvaukee  Leader. 

“We  did  very  well  with  the  proposition 
this  year,”  says  the  Madison  (Wis.) 
Capital  Times.  “We  ran  about  8,000 
extra  lines.  To  start  the  week,  we  pub¬ 
lished  a  full  page  underwritten  by  many 
of  the  leading  business  men  of  the  city 
on  Saturday,  Jan.  16,  then  followed 
through  the  week  with  advertisements 
for  various  institutions,  closing  with  a 
1,050  line  feature  on  ‘Pay  your  bills 
promptly’  on  Saturday,  Jan.  23.  Quite 
a  systematic  canvass  was  made  of  the 
city.  Many  special  editorial  and  news 
features  were  run  through  the  week.” 

Among  other  papers  which  made  no¬ 
table  showings  were  the  Joplin  Globe 
with  2,240  lines,  Flv  t  (Mich.)  Daily 
Journal  with  over  3,000  lines,  Marion 
(Ind.)  Leader-Tribune  with  17,000  lines, 
Passaic  (N.  J.)  Daily  News,  Macon 
(Ga.)  Daily  Telegraph  with  75  inches  a 
day,  St.  Joseph^  (Mo.)  News-Press  with 
8,400  lines,  Lincoln  (Neb.)  Star  with 
three  full  pages,  Wausau  (Wis.)  Daily 
Record-Herald,  the  Medina  County  (O.) 
Gazette,  Rock  Hill  (S.  C.)  Evening 
Herald,  Tiffin  (O.)  Daily  Advertiser, 
Racine  (Wis.)  Times-Call,  and  Daytona 
Beach  (Fla.)  Journal  with  1,500  inches. 

This  year  the  Thrift  Week  Committee 
will  send  out  mat  headings  for  Thrift 
Week  pages  and  copy  for  Jan.  17,  Thrift 
Day;  Jan.  18,  Budget  Day;  Jan.  19,  Life 
Insurance  Day ;  Jan.  20,  Own  Your  Own 
Home  and  Make  a  Will  Day;  Jan.  21, 


Safe  Investments  Day;  Jan.  22,  Pay 
Bills  Promptly  Day;  and  Jan.  23,  Share 
with  Others  Day,  which  may  be  used  in 
advertising  or  editorial  messages,  pre¬ 
pared  by  the  Edwin  Bird  Wilson  adver¬ 
tising  agency. 

Because  all  the  leading  advertising  mat 
services  will  send  out  suitable  material 
within  a  week  or  two,  this  year  the 
Thrift  Week  Committee  will  not  send 
out  a  general  mat  service.  This  is  in 
line  with  the  suggestion  of  the  news¬ 
papers. 

It  is  estimated  that  as  much  as  500,000 
high  grade  local  linage  will  be  booked 
for  Jan.  17  to  23,  1927,  in  connection 
with  National  Thrift  Week. 


N.  E.  DAIUES  MEETING 


Editors  and  Publishers  at  Hartford  to 
Discuss  Boosting  Their  States 

Editors  and  publishers  of  New  England 
daily  newspapers  were  to  assemble  at  the 
Hotel  Bond,  Hartford,  Conn.,  Friday 
evening  upon  invitation  of  President  John 
Lawrence  of  the  New  England  Confer¬ 
ence  for  organizing  newspaper  support 
and  influence  for  promotion  of  New  Eng¬ 
land  industrial,  commercial  and  recrea¬ 
tional  interests. 

Results  obtained  by  the  New  England 
Conference,  composed  of  prominent  busi¬ 
ness  men,  will  be  summed  up  and  policies 
of  the  future  will  be  discussed. 

William  J.  Pape,  publisher  of  the 
Waterbury  Republican-Atnerican  and 
president.  New  England  Daily  News¬ 
paper  Association,  is  endeavoring  to  in¬ 
sure  a  large  attendance  at  the  meeting. 

TRI-WEEKLY  BECOMES  DAILY 

The  Adirondack  (N.  Y.)  Enterprise, 
formerly  a  tri-weekly  newspaper,  became 
a  daily  Nov.  IS,  with  membership  in  the 
Associated  Press.  The  Enterprise  re¬ 
cently  took  possession  of  its  new  pub¬ 
lishing  plant  at  Saranac  Lake  to  replace 
the  office  destroyed  by  fire  several  months 
ago. 
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No  Standardized  Intertype  has  ever  become  obsolete 


A  Year  of 
Unusual  Progress 

On  October  18,  LA  PRENSA  of  BUENOS  AIRES  celebrated 
its  fifty-seventh  birthday. 

In  his  annual  address  to  his  staff,  the  owner  and  publisher  of 
LA  PRENSA,  Don  Ezequiel  P.  Paz,  gave  the  following  facts 
with  regard  to  the  unusually  large  increase  in  circulation  during 
the  year: 

“On  September  20,  1925,  when  the  first  supplement  in  roto¬ 
gravure  appeared,  the  circulation  was  249,000  copies;  six 
months^  later,  in  March  of  this  year,  the  average  Sunday 
circulation  had  already  reached  275,000. 

“\V  hen,  recently,  the  rotogravure  section  was  increased  to 
16  pages,  we  reached  298,000  copies. 

“The  average  Sunday  circulation  of  the  present  month,  to 
date,  is  315,000. 

“On  last  July  ninth,  we  established  a  new  record  with 
321,204  copies. 

“The  net  circulation  yesterday,  October  17,  was  325,010 
copies,  and  the  circulation  of  the  seventeen  days  of  October 
amounted  to  4,142,108,  or  a  daily  average  of  243,653  copies.” 

THE  CIRCULATION  OF 

LA  PRENSA 

IS  LARGER  THAN  THAT  OF  ANY  OTHER  NEWSPAPER 
IN  SOUTH  AMERICA 


JOSHUA  B.  POWERS 
Exclusive  Advertising  Representative 


250  Park  Avenue 


New  York,  N.  Y. 
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Balcony-Type  Press 
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with  Folders  on  Pressroom  Floor 


Installed  in 
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This  is  the  Original 
Balcony-  Type  Press 
— built  by  GOSS  and 
shipped  in  1912  to 
the  PALL-MALL 
GAZETTE,  London, 
England, 


Fourteen  years  ago,  GOSS  introduced  the  Balcony-Type  Press  with  folders 
on  the  pressroom  floor.  Fourteen  years  of  actual  experience  in  building  and 
developing  presses  of  this  type — a  type  obviously  not  new  to  Goss — ofters  assur¬ 
ance  to  the  publisher  that  the  presses  he  buys  from  us,  bearing  all  of  our  latest 
patented  improvements,  are  thoroughly  time-perfected. 

A  few  of  our  Balcony-  Type  Press  installations  : 

Two  Goss  Balcony  Type  Presses,  one  Octuple  and  one  Sextuple,  com¬ 
prising  seven  16-page  units  with  two  pairs  of  Goss  Imperial  High  Speed 
^  j  Folders — installed  for  the  Minneapolis  News  in  1917 — are  today  printing  ^  ^ 

,  C  the  Tulsa  (Oklahoma)  Tribune . A  number  of  Goss  Balcony-Tyi>e  /  ? 

V  )  presses  are  also  running  in  London,  England . We  have  just  com-  -  / 

(  pleted  a  Balcony-Type  Double-Sextuple  for  a  prominent  publishing  house  ^ 

there  and  are  building,  for  this  same  publisher,  another  Goss  Balcony- 
Type  Press  consisting  of  nine  units . Catalog  on  request. 


THE  GOSS  PRINTING  PRESS  COMPANY  -  CHICAGO 

The  Goss  Printing  Press  Company  of  England,  Ltd,,  London 
Messrs,  Edwards  Dunlop  Company,  Ltd,,  Sydney  «  Sole  Australian  Agent  - 
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Do  Y our  Stereotype  Platei  ( 


Are  They  Good  Printers? 


Are  They  Round  and  T ni? ' 


A  POOR  PRINTING  PLATE 
is  the  Father  of  a  Lot  of 
Trouble 


I 


F  plates  are  not  true  in  curvature,  they 
cannot  print  well. 


If  they  are  inaccurate  in  thickness — or 
are  sprung  in  the  making — they  will  break 
sheets  on  the  press,  injure  press  blankets, 
and  print  poorly. 


Mis-shapen  printing  plates  are  not  the 
fault  of  those  who  make  them,  but  of  the 
apparatus  in  which  they  are  made.  The 
most  expert  stereotyper  cannot  turn  out 
true  plates  with  hand  apparatus. 


Even  with  the  best  hand  box  and  plate 
finisher  made,  plates  will  be  untrue  in 
curvature,  inaccurate  in  thickness,  and 
out  of  shape.  Such  plates  are  the  cause 
of  newsprint  waste,  press  delays,  and 
poorly  printed  papers. 


Presses  of  P 


P 


Do  You  Uat 


Are  Y  our  P 


.1 


4  Come  Quickly  Enough  ? 

i 

’i 

•  Ij 

?  Do  They  Rid  Y our 

Piper  Breaks  ? 


(sf  the  Autoplate  Machine? 

or 

Imtes  Still  Made  by  Hand? 
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E  D  I 

VENALITY  IN  SPORTS 

For  many  years  rumors  have  circulated  that  the 
sports  departments  of  certain  newspapers,  or  in¬ 
dividual  sports  writers,  were  in  the  secret  pay  of 
sport  promoters.  There  has  never  been  any  evidence 
to  support  the  nasty  charge.  Now  the  New  York 
Publishers’  -Association  alleges  that  the  promoters  of 
professional  hockey,  which  has  developed  into  a  popu¬ 
lar  and  evidently  very  profitable  business  at  Madison 
Square  Garden,  appropriated  the  sum  of  $12,000  to 
be  judiciously  expended  through  a  firm  of  press 
agents  during  the  present  season  to  influence  news¬ 
paper  publicity  in  news  columns.  It  was  further 
charge<l  that  the  Tex  Rickard  coterie  possessed  a  list 
of  names  of  sports  writers  who  would  accept  bribes. 
The  ugly  charges  were  given  to  the  public  in  at  least 
two  New  York  newspapers. 

The  promoters  and  the  press  agents  deny  the  al¬ 
legations,  both  as  regards  the  appropriation  and  the 
“sneak  list.”  Mr.  Rickard  admits  that  the  boxing 
game  is  not  free  of  venal  press  operations,  but  holds 
hockey  up  as  pure  and  unsullied.  He  “invited  in¬ 
vestigation.”  Mr.  Rickard  does  not  believe  in  adver¬ 
tising.  A  crowd  can’t  be  drawn  by  paid  announce¬ 
ments,  he  says,  which  will  make  department  store 
people  smile  That  newspaper  men  were  given  $1,700 
worth  of  seats  for  the  opening  hockey  game,  is  as¬ 
serted,  but  Tex  thinks  that  perfectly  legitimate. 

It  is  highly  improbable  that  the  New  York  Pub¬ 
lishers’  Association  would  make  these  charges  with¬ 
out  knowledge  of  the  facts.  One  thing  is  certain, 
professional  hockey  was  outlandishly  puffed  in  the 
local  newspapers  last  season.  Since  the  charges  were 
made  this  week  most  of  the  New  York  papers  gave 
the  game  about  a  tenth  of  the  space  it  would  ordi¬ 
narily  receive,  which  is  about  what  it  deserves  as 
news. 

We  do  not  believe  there  is  a  sport  department  in 
New  York  that  has  been  in  the  actual  pay  of  the 
Garden,  and  if  some  sports  writers  have  been  reached 
with  anything  more  than  free  passes  they  represent 
a  minority.  Can’t  tell  us  that  good  fellows,  well  paid 
and  well  known  to  the  sporting  public,  would  take  a 
dirty  dollar.  There  are  skunks  around  the  edges  of 
the  newspaper  business  everywhere,  but  few  get 
to  places  of  authority.  A  few  may  have  taken  bribes 
and  set  the  pace  for  the  unreasonable  amount  of 
space  hockey  got  last  winter.  That  the  promoters 
would  buy  their  way  in  news  columns  sounds  reason¬ 
able  to  us.  One  theory  is  that  they  have  been  bribing 
intermediaries  and  that  the  money  never  reached  staff 
men. 

Whatever  may  be  the  facts,  the  publishers  have 
done  right  to  open  the  situation.  Notice  has  been 
given  that  this  form  of  fixing  is  a  ticklish  business, 
both  for  the  promoter  and  the  venal  reporter.  The 
next  step  should  be  to  abolish  the  free  pass  evil. 
Newspapers  that  have  done  so,  report  wholesome 
the  results.  Professional  sport  is  a  business.  Let  it 
pay  its  way  and  take  no  favor  from  it. 


Just  as  great  actors  are  bom  for  the  stage, 
so  do  the  Woof  Bunnies,  Peaches,  Eleanors, 
Thcnvs,  Rhinelanders  and  bath-tub  bar-maids 
seem  to  have  been  created  to  fill  the  require¬ 
ments  of  jazz  journalism. 

A  SPELLING  GAME 

INTELLIGENCE  testing  has  become  a  parlor 
game,  according  to  the  New  York  Evening  Sun. 
One  phase  of  it  is  a  spelling  game,  and  in  this 
newspaper  men  are  said  to  excel.  Most  newspaper 
men  are  good  spellers,  but  some  lean  heavily  upon 
printers  and  proof-readers,  who  are  the  best  spellers 
on  earth.  Here  is  the  list  of  “hard  words”  that  is 
being  used  in  the  parlor  contests:  Repellent,  Vilify, 
Rarefy,  Innoculate,  Supersede,  Harass,  Innuendo, 
Embarrass,  Plaguy,  .Accommodate.  They  look  easy, 
but  the  Sun  says  it  is  amazing  how  often  they  are 
misspelled. 


“Xmas,”  that  ugly  profanation  of  the  sacred 
day  in  Christendom,  almost  disappeared  from 
news  and  advertising  columns  of  the  Amer¬ 
ican  press  in  igzs — year,  gentlemen,  make 
it  unanimous.' 


GHOULISH  TRADING 

ONE  of  the  remarkable  revelations  of  the  horrific 
New  Jersey  murder  trial  has  been  the  apparent 
willingness  of  persons  intimately  concerned  to 
sell  information  to  the  New  A'ork  newspapers  and 
svTidicates.  The  slain  preacher  once  wrote  a  prayer 
in  behalf  of  his  param<iur  and  it  was  sold  as  a  manu¬ 
script.  Several  exhibits  of  great  value  to  the  state, 
and  perhaps  to  the  defense  also,  became  newspaper 
copy  and  the  subject  of  testimony  as  to  the  financial 
consi<leration  receivetl  by  those  who  gave  them  to 
reporters.  The  husband  and  daughter  of  the  murdered 
woman  sat  at  the  press  tables,  calmly  writing  reports 
of  a  trial  that,  it  would  seem,  would  have  wrung  the 
heart’s  blood  from  normally  developed  human  beings. 

The  public  appears  to  have  received  complacently 
this  unusual  exhibition  of  trading  upon  the  tortured 
dead,  but  to  some  .sensitive  readers  it  must  have  seemed 
ghoulish.  Perhaps  we  are  finicky  and  out  of  tune 
with  the  age,  but  we  must  confess  that  the  signed 
stories  by  the  husband  and  daughter  were  journalistic 
monstrosities,  than  which  we  have  never  seen  worse. 
That  the  public  has  accepted  them  with  apparent  relish 
may  mean  one  of  two  things ;  that  normal  sensibilities 
are  paralyzed  and  anything  stewed  in  the  greasy  pots 
of  vulgarity  is  appetizing  to  the  great  jazz  majority; 
that  if  the  murdered  wretch’s  severed  tongue  and 
w'indpipe  were  to  be  put  on  exhibition  in  the  Mall, 
Central  Park  woukin’t  hold  the  crowd.  .Another 
theory  is  that  this  is  peculiarly  a  newspaper  case.  The 
local  system  of  justice  had  utterly  failed  to  solve  the 
murder  mystery  and  the  lapse  appears  sinister  indeed. 
The  people,  appreciating  the  service  of  the  press  to 
force  prosecution  of  powerful  persons  accused,  are  not 
prepared  to  take  offense  at  anything  newspapers  have 
done  in  this  case.  However,  the  spectacle  of  a  hus¬ 
band  and  young  daughter  writing  the  newspaper  story 
of  the  downfall  and  butchery  of  a  wife  and  mother, 
were  the  case  taking  a  normal  course  through  the 
courts,  might  be  too  revolting  to  warrant  publication, 
at  least  in  decency’s  name  we  may  so  hope. 


.1  news  story  that  repeats  a  fact  in  head¬ 
line,  lead  and  interview  is  a  thrice-told  tale. 

COURSE  OF  DESPOTISM 

IN  Poland  the  Dictator  Pilsudski  is  pursuing  the 
normal  course  of  his  ilk.  By  his  decree  the  news¬ 
papers  are  removed  from  the  jurisdiction  of  the 
courts  and  placed  under  the  authority  of  his  govern¬ 
ment.  Editors  are  warned  that  publication  of  anything 
“derogatory”  will  lead  to  imprisonment  or  fines. 

The  one  thing  that  a  Dictator  cannot  bear  is  a  free 
press.  It  is  interesting  that  the  despotisms  in  Italy, 
Poland  and  elsewhere,  largely  created  in  fear  of  Bol¬ 
shevism,  take  the  same  measures  against  free  discus¬ 
sion  of  public  questions  as  do  the  leaders  of  the  Soviet 
Government  of  Russia,  birthplace  of  Bolshevism.  The 
Russian  press  may  not  now  be  as  ruthlessly  gagged  as 
heretofore,  but  it  is  wholly  controlled  and  subservient. 
Dictatorship,  in  behalf  of  any  cause,  does  not  mix  with 
free  press  or  free  Speech.  They  are  attributes  of  free¬ 
dom.  We  know  them  to  be  the  first  essentials  of 
democratic  institutions.  When  Governments  cannot 
support  them  they  have  demonstrated  failure  and 
deserve  to  fall,  making  way  for  some  more  popular 
form.  Sensible  people  instinctively  know  that  any 
government  that  is  afraid  of  free  discussion  of  its 
affairs,  both  at  home  and  abroad,  depending  upon 
sugary  censored  “new's”  and  pseudo  opinion,  is  rotten 
to  its  core  and  will  stand  only  so  long  as  a  Dictator 
can  hold  the  people  in  check  by  flourishing  his 
weapons. 


I  A  L 


NEW  TOWERS  OF  BABEL 


ANARCHA  continues  its  reign  in  radio  broad¬ 
casting,  with  extremely  small  expectation  of  an 
early  end  through  Congressional  action  at  the 
impending  short  session.  The  chaos  that  has  marked 
traffic  in  the  ether  since  a  court  order  ended  the  juris¬ 
diction  of  the  Department  of  Commerce  is  daily  be¬ 
coming  more  aggravated.  New  stations  are  licensed 
apparently  for  any  wave-length  or  power  named  in 
their  applications.  Old  stations  change  their  wave¬ 
bands  or  increase  their  power  without  any  thought  for 
their  fellow-broadcasters  or  for  the  millions  of  citizens 
who  own  receiving  sets. 

The  latter  are  the  first  and  principal  sufferers.  They 
have  bought  sets  which  cost  from  a  few  dollars  to 
several  hundred  in  the  expectation  of  receiving  enter¬ 
tainment  and  information.  What  they  receive  in  this 
third  week  of  November  is  almost  indescrib.ible.  Even 
the  largest  stations  on  the  Eastern  seaboard  transmit 
their  programs  to  the  accompaniment  of  the  shrill 
squeals,  whines  and  whistles  known  to  the  trade  as 
heterodynes,  .A  transmitter  operated  on  feeble  power 
by  a  village  retailer  may  not  be  audible  50  miles  dis¬ 
tant,  but  its  activities  can  ruin  the  costly  and  well- 
planned  program  of  a  major  station  half  across  a 
continent.  .At  some  points  on  the  dials  of  a  sharp- 
tuning  set,  three  and  four  stations  are  audible  at  once. 

It  remains  to  be  seen  whether  the  public  will  make 
its  usual  holiday  investment  in  new  receiving  sets  in 
the  face  of  this  transmission  confusion.  A  change  in 
this  buying  habit  will  bring  economics  into  play  to 
correct  by  force  what  the  industry  and  the  nation  have 
failed  to  govern  by  law. 

If  the  public  turns  in  disgust  from  the  din  that  is 
now  destroying  the  pleasure  of  radio  programs,  the 
super  stations  will  find  it  difficult  to  sell  their  broad¬ 
casting  time  to  manufacturers,  merchants,  and  others, 
in  the  name  of  advertising.  Confusion  and  noise  may 
be  necessary  adjuncts  of  business  on  the  Curb  Market, 
but  they  find  no  favor  with  firms  accustomed  to  the 
established  and  orderly  channels  of  placing  their  goods 
before  the  public. 


A  man  may  be  as  accurately  judged  by 
enemies  as  friends. 


DESPICABLE  AND  STUPID 

HERE’S  a  new  wrinkle  of  the  space  mooching 
fraternity,  a  little  “dirty  work,”  in  the  parlance 
of  the  street.  It  indicates  just  how  deep-set  is 
the  conviction  on  the  part  of  some  greedy  egotists 
that  the  newspaper  is  a  public  hack  on  which  they 
may  ride  without  price. 

A  local  jeweler  in  a  western  town  opened  a  sale  on 
Gruen  watches  and,  to  attract  the  crowd,  arranged  a 
novel  window  display.  He  called  in  a  reporter  for 
the  local  daily  and  induced  him  to  write  a  little  yam 
about  the  window  display.  The  editor,  on  receiving 
the  copy,  properly  said,  “That’s  advertising,  since  it 
is  to  sell  watches,”  and  tossed  the  story  aside.  The 
jeweler,  who  had  done  no  advertising,  reported  to  the 
representative  of  the  Gruen  Watch  Company  that  the 
local  newspaper  had  declined  to  print  the  story,  and 
presently  the  merchant  received  from  the  slicker 
manager  of  that  great  patron  of  magazine  space,  who 
proposes  to  beat  his  way  on  the  newspaper  line,  a 
letter  the  object  of  which  was  to  break  confidence  in 
the  local  editor. 

This  worthy  learnedly  discussed  the  “news”  merit 
of  the  jeweler’s  window  display.  He  thought  the 
editor’s  judgment  was  “peculiar”  and  that  as  news¬ 
papers  in  big  cities,  like  Chicago  and  Cincinnati,  are 
willing  to  print  press  agent  dope  on  page  one,  the 
editor  in  the  small  city  should  be  shown  up  as  incom¬ 
petent  and  perhaps  the  sinister  enemy  of  local  busi¬ 
ness  men.  He  enclosed  some  press  agent  clippings 
from  large  city  papers  to  show  the  local  merchant 
bow  successful  the  graft  was  elsewhere. 

Space  grafters  are  getting  more  and  more  desper¬ 
ate,  particularly  in  the  smaller  cities  where  con¬ 
scientious  editorship  is  at  its  highest  plane  of  develop¬ 
ment.  The  conduct  of  the  manager  of  the  Gruen 
Watch  Company  was,  of  course,  despicable,  but  also 
painfully  stupid.  What  he  seeks  is  to  sell  watches 
through  the  local  jeweler.  A  few  dollars  invested  by 
the  jeweler  in  local  newspaper  advertising  might  jolly 
well  have  sold  some  Gruen  watches. 
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PERSONAL 

Leader.  Mr.  Rhone  is  recovering  from 
a  recent  operation. 

FOLKS  WORTH  KNOWING 

— 

Nason  H.  Arnold,  Sunday  editor  of  the 

1 

making  the  improvement  of  this  already 
efficient  national 


JOSEPH  A.  DEAR,  editor  of  the  HOSSACK  WOODS,  as 

J  Jersey  City  (N.  J.)  Jersey  Journal,  oxford*  mSs  ^No^^^  ^  ^  president  of  the  Canadian  Press,  is 

has  been  named  as  lay  judge  of  the  Court  „  ’  t  .  ’  .... 

of  Errors  and  Appeals  by  Governor  fo^medy  m  the  jour- 

Moore.  nahstic  field  at  Ridgeway,  Ont.,  has  joined 

T  u  Tj  T7-  I  •  .  r  .t-  the  editorial  staff  of  the  Financial  Post 

John  H.  Finley,  associate  editor  of  the  Tnmntn  Ont 
New  York  Times,  addressed  members  of  .  ,  ’  ‘  •  •  .  . 

the  Boston  Mass  Chamber  of  Commerce  the  sports 

last  week  on  the  subject  of  “Eight  Years  the  IVorcester  (Mass.)  Morning 

After.”  Telegram. 

T'  -J  f  *u-  James  McKenna  has  been  put  in 

Everett  C.  Willson,  president  of  ^e  charge  of  the  city  news  desk  of  the 
Hartford  Times,  has  been  elected  a  di-  Danville  (Ill.)  Commercial-News.  He 
rector  in  the  Travelers  Insurance  Com-  r  r  prankenberger.  Harold 

Company  y.  Streeter,  a  graduate  of  the  School 
and  the  Travelers  Fire  Insurance  Co™-  q£  journalism  of  the  University  of  Mis- 
pany,  to  fill  t^  unexpired  term  of  the  .qu,;  handVmg  the  farm  page 

late  Charles  Hopkins  Clark,  publisher  3^,,  Rnh^n  P«.Cii 

of  the  Hartford  Courant. 


and  general  assignments.  Robert  Poisall, 
formerly  farm  editor,  has  been  made 
Harry  G.  Stoddard,  associate  publisher  sports  editor,  replacing  Dan  J.  Farrell, 
of  the  IVorcester  (Mass.)  Telegram-  transferred  to  the  railroad  beat. 

Gazette,  has  been  appointed  a  member  of  - - 

the  executive  committee  in  charge  of  MARRIED 

raising  several  hundred  thousand  dollars 


J.  H.  Woods 


news  -  gathering 
association  one  of 
the  major  objec¬ 
tives  of  his  great 
energy  and  en¬ 
thusiasm.  He  has 
for  many  years 
been  a  leading 
spirit  in  Canadian 
Press  circles,  the 
“Voice  of  the 
Prairies”  he 
might  be  called, 
for  J.  H.  Woods 
knows  his  West¬ 
ern  Canada. 

Mr.  Woods  was 


(Cal.)  Progress,  has  been  appointed  by 
(jovernor  Richardson,  as  a  member  of 
the  Sixth  district  agricultural  board,  Los 
Angeles. 

Frank  A.  Day,  dean  of  Minnesota  news- 


born  in  Quebec  and  naturally  went  to  Mc¬ 
Gill  University,  Montreal,  to  round  out 

.  - -  - - -  W-VRRKX-  WORTH  RATTFV  TP  education  which  was  thorough.  He 

in  the  Worcester  Golden  Rule  charity  W  r  \\r  »  -i  started  his  newspaper  career  on  the  To- 

drive.  He  opened  the  campaign  with  an  y*  owner  oi  the  ronto  Mail  and  Empire,  as  a  reporter, 

address  over  the  Telegram-Gazette  radio  (Pa*)  Democrat,  to  M>ss  and  served  in  turn  on  the  ^Io^ltreal 

Station  WTAG.  Mary  Statler  of  Johnstown,  Nov.  20.  Herald  as  news  editor,  Mail  and  Empire 

A.  T.  Richardson,  editor  of  the  Pomona  .'Y-  Minneapolis  as  city  editor,  business  manager  Toronto 

(Minn.)  Tribune,  night  copy  desk  staff.  News,  find  then  moved  to  Calgary,  Al¬ 
to  Betty  Stoddart  recently.  berta,  becoming  managing  director  of  the 

Arthur  X.  Deegan  of  Dorchester,  Calgary  Daily  Herald,  one  of  the 
Mass.,  of  the  mechanical  staff  of  the  Southam  newspaper  chain. 

Boston  (Mass.)  Herald-Traveler,  to  Miss  He  has  had  a  distinguished  career  in 
paper  men,  will  stage  a  comeback  in  the  Rose  Dabrowski,  also  of  Dorches-  Canadian  journalism  being  chairman  of 

Minnesota  state  capitol  next  January  after  ter,  last  week.  the  Press  Dele^tion  to  Great  Britain 

an  absence  of  21  years.  The  veteran  edi-  Glen  Cunningham,  who  recently  left  the  Europe  during  the  w^  ;  decorated 
tor  of  the  Fairmont  Dail\  Sentinel  has  editorial  staff  of  the  Des  Moines,  (la.)  chevalier  of  the  Order  of  King  Leopold 
lien  named  senator  from  the  ninth  dis-  Capital,  to  enter  the  insurance  field,  to  services  during  the  war  in  ^half  of 
trirt.  Mr  Day  was  formerly  lieutenant  Miss  Dorothy  Kelsey,  Nov.  5,  in  Des 
governor  and  state  senator.  He  was  also  Moines, 
private  secretary  to  Governor  John  A. 

Johnson  of  Minnesota,  until  the  latter’s  CHANGES  OF  OWNERSHIP 

death  in  1905.  VERNON  (Wash  )  HERALD  Central  China  and  the  scene  of  the  present 

Capt.  Roland  F  Andrew,  editor  of  the  1^1  has  ^en  purchased  by  Harry  B.  combat  between  the  forces  of  North  and 
IVorcester  (Mass.)  Telegram-Gazette,  Averill,  who  will  take  immediate  posses- 

gave  an  address  before  the  Gardner  sion.  Mr.  Averill  is  owner  of  the  C/e  -i  ’  xr  u  •  x- 

(Mass).  Rotary  Club  on  Nov.  18.  FJum  Mineral-Echo.  ■  R’  Murphy,  on  Nov.  15,  rounded 

Lou  E.  Holland,  for  three  years  presi-  Mellette  (S.  D.)  Tribune,  one  of  the  S  the'pead.^^^fSo 

dent  of  the  old  Associated  Advertising  oldest  papers  in  its  section  of  the  state,  £agle  In  recounition  of  the  event  mem 
Clubs  of  the  World,  and  now  president  has  be^  sold  by  Paul  Zerbe  to  E.  J.  of  the  S  Sorial 

him  with  a  cller  of  roses 

with  the  International  Advertising  As-  has  gone  to  Grid,  Colorado,  where  he  will  boxes  of  clears 

sociation,  was  re-elected  president  of  the  take  over  a  newspaper.  u  u  c.  t.  •  *  .  i 

"■  ^  ,  /lo  \  '7'-  ni.  •  t  H.  H.  Stansbury,  assistant  general 

Jenkintown  (Pa-)  Twies-Chrontcle,  manager  of  the  European  service  of  Uni¬ 
weekly,  has  been  sold  to  Rev.  Harry  H.  versal  Service,  is  spewing  his  vacation  in 
Bird,  who  recently  resigned  the  pastorate  W'ashington  and  New  York.  He  was 
of  the  Abington  Presbyterian  Church. 


dian  Press  in  1917.  He  was  the  chief 
spokesman  for  Canada  in  the  recent  tour 
of  British  Empire  editors  to  .\ustralia. 


Kansas  City  Chamber  of  Commerce  re¬ 
cently'. 


IN  THE  EDITORIAL  ROOMS 

J/-,TTXT  Tx  /XT  Txc-  .  J "T  7  J-  M.  Pile,  of  the  Wellington  (Kan.) 

sports  editor,  Tw/ra  Monitor- Press,  has  purchased  the  Chris- 
World,  has  just  returned  from  his  va-  f-Qii  County  (Mo.)  Republican  at  Ozark, 
cation  in  the  East,  w'here  he  refereed  jjg  assumed  charge  Nov.  15. 

several  collegiate  football  games.  _ 

Frederick  Houck,  formerly  of  Balti¬ 
more,  has  resigned  from  the  city  staff  of 


formerly  managing  editor  of  the  New 
York  American. 

T.  H.  Tipton  has  been  appointed  Asso¬ 
ciated  Press  correspondent  at  Cheyenne, 
Wyo.,  effective  Nov.  7,  succeeding  R.  C. 
Davies,  transferred  to  Washington. 

J.  L.  Laub  was  this  week  appointed 


PRESS  ASSOCIATION  NOTES 

TA^prntn  Vn  en  P’  LENN  BABB,  Peking  Correspondent  manager  of  the  International  News  Ser- 
S  sSefieTd  ^  Of  the  Associated  Press,  left  the  vice  bureau  at  Tallahassee.  Fla.,  replac- 

*  T.r  ,  Northern  Capital  the  middle  of  October  mg  R.  R-  Frazer,  resigned, 

editor^  the  Porjowj  *(Kan*)  ^atlypT  ^  through  the  turbulent  region  of  (Continued  on  page  28) 

publican. 

Lawrence  J.  Donahue,  formerly  of  the 
Prozidence  (R.  1.)  Tribune  and  now  with 
the  Providence  Journal,  has  b«en  re¬ 
assigned  to  police  work  after  having  been 
on  the  Journal  sports  desk  for  the  past 
six  months. 

Harry  O.  Winch,  manager  and  editor 
of  the  McComb  (O.)  Herald  has  resigned 
to  go  to  Columbiana,  O. 

Walter  Daniels,  reporter  on  the  Provi¬ 
dence  (R.  I.)  Journal,  is  now  on  the  copy 
desk. 

George  H.  Seigle,  managing  editor  of 
the  Newton  (la.)  Daily  News  has  been 
elected  coroner  of  Jasper  county.  He  was 
placed  on  the  Republican  ticket  by  the 
county  committee  when  it  was  discovered 
that  the  primary  had  failed  to  nominate. 

George  Hull,  reporter  on  the  Provi¬ 
dence  (R.  I.)  Journal,  is  covering  the 
sessions  of  the  Rhode  Island  (General 
Assembly  this  fall. 

Floyd  Maxwell,  ex-movie  editor  on  the 
Portland  Oregonian  has  been  named  man¬ 
ager  of  the  new  Broadway  theater  in 
Portland. 


E.  R.  Simpson  has  succeeded  John 
Rhone  as  editor  of  the  Lind  (Wash.) 


An  Editor  Replies  to  Our 
Announcement 

Toledo,  Nov.  11,  1926. 

Dear  Mr.  McNitt: 

You  can  rest  assured  that  the  Times  will  cooperate  with 
Mr.  Flint  in  helping  to  make  the  Central  Press  Association  a 
bigger  and  better  organization. 

We  have  been  subscribers  to  your  service  for  so  many  years 
that  we  have  come  to  regard  you  folks  as  sort  of  members  of  the 
staff. 

Wishing  you  the  best  of  luck  in  the  contemplated  changes  and 
improvements,  I  am. 

Very  truly,  yours, 

John  D.  Dun, 

Editor  Toledo  Times. 

The  above  letter  is  one  of  a  great  sheaf  of  friendly  messages 
received  from  client  newspapers  during  the  past  few  ^ys. 

tEtie  Centtal  iHsi^ioctation 


A  LARK 

WITH  LEACOCK 
EVERY  WEEK 

Sparkling — Whimsical 
Delightful 

STEPHEN 

LEACOCK 

Ace  of  Humorists 

Known  to  Newspaper 
Readers 

ON  nVE 
CONTINENTS 


A  Leacock  Line 
IVill  Stand  the  Test 
of  Ever^  Climate 


Metropolitan  Newspaper 
Service 


Maximilian  Elaer,  Jr. 
General  Manager 


Earl  J.  Hadley, 
Associate 


150  Nassau  Street,  New  York  City 


V.  V.  McNitt 
President 
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Cleveland,  Ohio 
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{Continued  from  page  27)  An  exhibit  of  manufacturers  and  job- 

jack  Meddoflf  is  the  new  manager  of  the  bers’  advertising  will  be  a  feature  of  the 
International  News  Service  bureau  at  convention  of  the  Fifth  district  of  the 


TWO  V.-P’S.  ELECTED 


R 


by  the  local  committee.  Prof.  H.  H. 

NEW  PLANTS  AND  EQUIPMENT  .hi 

ECENT  shipments  from  R.  Hoe  &  is  chairman  of  the  committee,  which  in- 
Co.,  Inc.,  include  a  16  page  deck  for  dudes  C.  S.  Anderson,  C.  E.  Dittmer  and 
the  Seattle  Times,  a  single-cooled  equi-  Fred  \V.  McCann. 

poise  curved  casting  mould  and  a  com-  - 

bined  saw  table  and  trimmer  for  the  Boise  SCHOOLS 

(Idaho)  two  heavy_design  16-  ^dijoRS  and  professors  of  journal- 

page  units  for  the  or  for  imes_,  an  Jjj  were  features  as  speakers  at  the 

sixth  annual  conference  of  the  Eastern 


seven  late  news  devices  for  the  Hearst 
publications. 

Additional  Ludlow  casting  units  have 
been  purchased  recently  by  the  follow¬ 
ing  newspapers :  PhUadelpJtia  Bulletin, 


Interscholastic  Publications’  Association 
held  in  Ithaca,  New  York.  Sigma  Delta 
Chi.  college  journalistic  fraternity,  spon¬ 
sored  the  conference.  Awards  were  made 


Bridgeport  (Conn.)  Post,  Detroit  News,  the  best  newspapers  and  magazines 
Renton  (Wash.)  Eagle,  new  model  5  published  by  high  schools  in  New  York, 
Linotype.  Pennsylvania  and  New  Jersey. 

Seattle  (Wash.)  North  End  Herald,  Offer  of  a  $20  prize  for  the  best  edi- 
new  Model  5  Linotype.  torial  written  by  any  student  in  the  school 

Dunn  (N.  C.)  Dispatch  has  installed  of  Journalism  at  the  University  of  Wash- 
a  new  Goss  eight-page  printing  press,  mgton,  during  the  pr^esent  fall  term,  was 


H.  G.  WiLLNVS 


L.  Busbee  Pope  is  publisher,  and  F. 
Grover  Britt,  editor. 

O’Neill  (Neb.)  Independent  has  ac¬ 
quired  a  site  adjoining  the  First  National 
bank  in  O’Neill,  upon  which  it  will  erect 
a  new  and  modern  new’spaper  home. 

Construction  of  a  new  building  for  the 
Blaine  (Wash.)  Journal-Press  was  re¬ 
cently  started. 

SPECIAL  EDITIONS 


ASHLAND  (Ky.)  DAILY  INDE- 
PENDENT,  88-page  Progress  and 
Industry  edition,  Nov.  7. 

Schenectady  (N.  Y.)  Union-Star,  40- 

page  Progress  edition,  marking  comple- 

liXT  Q  to  secure  Louis  Howland,  editorial  writer 

tion  of  new  plant,  Nov.  8. 


announced  by  the  Seattle  Post  Intelli¬ 
gencer,  Nov.  11. 

Clement  E.  Trout,  publicity  agent  for 
the  U.  S.  Department  of  Agriculture  at 
Wa.shington,  assumed  charge  of  the  pub¬ 
lications  and  publicity  department  of  the 
Oklahoma  Agricultural  and  Mechanical 
College,  Stillwater,  Nov.  1. 

The  Press  Club  of  DePauw  University, 
sponsored  by  Professor  L.  E.  Mitchell 
who  directs  the  course  in  journalism,  has 
elected  officers  and  decid^  on  a  lecture 
scries  by  an  editorial  writer,  a  city  editor, 
poet,  sports  writer,  publicist,  and  a  re¬ 
porter.  Eldorado  Fields,  feature  writer 
for  the  Indiattapolis  Times,  spoke  at  this 
last  meeting.  It  is  the  hope  of  the  Club 


on  the  Indianapolis  News,  for  the  coming 
Cedar^^Rapids  Republican,  Mer-  lecture  date.  (Officers  elected  for  the  year 

X  President,  Charles  Byron  Johnson, 

Bellmore,  Ind. ;  vice-president.  Miss 
Thelma  Davy.  Indianapolis;  secretary, 
Miss  Doris  Smith.  Aurora ;  treasurer, 
Roscoe  Gravit,  Greencastle. 


chants  National  Bank  edition. 

Seattle  Post  Intelligencer,  semi-centen¬ 
nial  edition,  Nov.  7. 

Christian  Science  Monitor,  special  sec¬ 
tion  devoted  to  North  Carolina,  Nov.  6. 

Okmulgee  (Okla.)  Times-Democrat, 
74-pagc  Okmulgee  District  Inventory 
edition.  Sept.  26. 


Salisbury  and  Willnut  Honored  by 
Intertype  Corporation 

Two  vice-presidents  have  recently  been 
added  to  the  executive  staff  of  the  Inter¬ 
type  Corporation,  of  New  York. 

D.  R.  Salis¬ 
bury,  who  was 
recently  appointed 
general  sales 
manager  has  been 
elected  vice-presi¬ 
dent  in  charge  of 
sales.  Mr.  Salis¬ 
bury  succeeds  G. 
C.  Willings  who 
recently  retired 
from  the  corpora¬ 
tion  to  return  to 
his  old  home  in 
Pensacola,  Fla. 

H.  G.  Willnus, 
secretary  of  the 
corporation,  was 
elected  vice-president  to  succeed  C.  W. 
Gaskell. 

A  little  less  than  eleven  years  ago 
Mr.  Willnus,  then  only  nineteen  years  of 
age,  entered  the  employ  of  the  Intertvpe 
Corporation,  the  well-known  manufac¬ 
turers  of  Intertype  composing  machines, 
as  a  clerk  in  the  accounting  department 
at  $9.00  a  week.  He  is  now  not  quite 
30  years  old. 

Mr.  Willnus  was  born  in  Brooklyn, 
N.  Y.  Upon  being  graduated  from 
Boys’  High  School  he  got  his  first  busi¬ 
ness  experience  with  a  fire  insurance 
company. 

Mr.  Salisbury  left  New  York  on  Nov. 
15,  for  an  extended  trip  through  the  In¬ 
tertype  sales  territories  covered  by  the 
branch  offices  located  at  Chicago,  Mem¬ 
phis,  Los  Angeles,  and  other  cities.  He 
will  return  to  the  executive  offices  at 
New  York  in  time  for  the  general  con¬ 
ference  upon  the  arrival  of  President 
Neal  Dow  Becker,  who  is  expected  to 
return  from  Europe  the  latter  part  of 
December. 


The  President  should  have  postponed 
that  Thanksgiving  Proclamation  until  he 
heard  from  the  Massachusetts  election. — 
New  York  Evening  World. 


In  case  of  United  States  of  Europe,  it 
is  assumed  the  King  of  Roumania  would 
be  the  junior  Senator  from  Idaho. — De¬ 
troit  A’ews. 


Mussolini  is  interested  in  modern  ma¬ 
chinery. — Headline.  Notably,  the  steam¬ 
roller. — Little  Rock  Arkansas  Gazette. 


To  judge  by  the  comments  of  the 
foreign  newspapers,  we  are  entertaining 
not  only  Marie  but  the  rest  of  the  world. 
— Norfolk  Virginian-Pilot. 


The  only  trouble  with  doing  your 
Christmas  shopping  early  is  getting  the 
wherewithal  on  the  same  schedule. — 
Dallas  Alews. 


One  trouble  with  the  country  is  that  it 
wants  to  raise  nothing  but  cotton  and  wear 
nothing  but  silk. — American  Lumberman. 


What  Europe  seems  to  want  is  handouts 
across  the  sea. — Wall  Street  Journal. 


Among  the  hard  workers  who  really 
need  a  five-day  week  is  the  Presidential 
Spokesman. — Publishers  Syndicate. 


The  first  real  touch  of  winter  is  the 
coal  dealer’s. — Norfolk  Virginian-Pilot. 


In  I’eking  they  are  executing  editors 
without  a  trial.  Well,  most  editors  have 
trials  enough. — Baltimore  Sun. 


One  thing  the  discovery  of  the  North 
Pole  proved  is  that  there’s  no  one  sitting 
on  top  of  the  world. — Little  Rock  Ar¬ 
kansas  Gazette. 


HOLDING  NEW  POSTS 

D.  HALLMAN,  from  courthouse 
reporter. 


PANCOASrS  NEW  BOOK 

“Trail  Blazers  of  Advertising,”  re¬ 
counting  thrilling  adventures  in  the  space 
business  in  the  United  States  when  Bar- 
num’s  business  philosophy  was  valid  and 
everything  “went,”  which  appeared 
serially  in  the  columns  of  Editor  &  Pub- 
usher  from  the  pen  of  Chalmers  L. 
Pancoast,  has  just  appeared  in  hook 
form,  the  handsome  bright  yellow 


A 

reporter,  Wichita  Palls  (Tex.) 

Record-News,  to  courthouse  reporter, 

Tulsa  Daily  World. 

Max  Hawkins,  from  copy  desk,  Tulsa 
Daily  World,  to  copy  desk,  Kansas  City  volume,  priced  at  $3.50,  coming  from 
Journal-Post.  The  Grafton  Press,  New  York, 

Merle  Blakely,  from  copy  desk,  Okla-  Frederick  H.  Hitchcocl^  publisher.  The 
homa  City  Daily  Oklahoman,  to  copy  (Irawings  are  by  Ra.y  Highet,  who  also 
desk,  Tulsa  Daily  World.  illustrated  the  Editor  &  Pubusher 

John  T.  Fahey,  from  city  staff,  Port-  serial,  and  there  are  numerous  half-tone 

land  (Me.)  Express,  to  copy  desk,  Wor-  P'^fes.  _ 

cester  (Mass.)  Gazette. 

Carl  Hill,  from  staff,  Bridgeport 
(Conn.)  Sunday  Herald,  to  staff.  Fall 
River  (Mass.)  Globe. 

Ray  Bachman,  from  Hoquiam  (Wash.) 


CORRECTION 

In  the  Nov.  6  issue  of  Editor  &  Pub¬ 
lisher  under  “Ad  Tips”  it  was  Erron¬ 
eously  stated  that  the  Southwestern  Ad- 


JVashingtonian,  to  reporter,  Vancouver  vertising  Company.  Dallas,  Tex.,  was 

,,xr  ,  X  ^  _ _ _ c —  *u.x 


(Wash.)  Columbian. 


ASSOCIA'nONS 

■E>  ARP  LOWRANCE,  field  secretary 
of  the  North  C.xrolina  Press  As¬ 
sociation,  will  spend  considerable  of 
his  time  in  Raleigh  during  the  forthcom 


placing  copy  on  “Flit”  for  the  Standard 
Oil  Company  of  New  Jersey.  This 
agency  is  not  handling  any  Standard  Oil 
accounts. 

NEW  DAILY  INSTALLS  PRESS 

The  Fort  Smith  (Ark.)  Journal  has 


ing  session  of  the  state  legislature  in  completed  installation  of  a  28-page 


January. 

Plans  for  the  midwinter  meeting  of  the 
Northeast  Missouri  Press  Associa¬ 
tion  at  Shelbyville  will  ’oe  discussed  by 
the  officers  of  the  Association  at  Macon 
on  Nov.  27.  The  Association  includes 
about  25  counties,  with  a  membership  of 
100. 

H.  Von  P.  Thomas,  advertising  man¬ 
ager  for  the  Bussman  Manufacturing 
Company,  vvas  recently  elected  president  of 
the  Industrial  .Advertisers’  division  of  the 
Advfjitisinc  Club  of  St.  Louis.  Other 
officers  elected  follow;  Vice-Presidents; 
George  C.  Nagel,  and  Kenneth  G.  Baker ; 
secretary,  Harry  L.  Nagel,  and  treasurer, 
L.  H.  Gault. 


Hoe  press,  unit  type,  with  color  cylinders. 
The  Journal  was  started  on  July  1.  C.  E. 
Palmer  is  publisher. 


ADDRESSES  WANTED 

Joseph  H.  Adams 
Bert  A.  .Andrews 
J.  A.  Willis 
C.  H.  Srhooley 
Dewey  M.  Owens 
Cordon  MacQnarrie 
Edgar  S.  White 
B.  S.  Brown 
George  L.  Bird 


C!ri|r!0ima0 

Two  Beautiful  Cover  Pages 

By  FRANK  GODWIN 

In  Four  Colors  or  Black  and  White 

Two  Christmas  Stories  in  Page  Form 

Inside  Magazine  Pages  on  Christmas  Themes 

For  Terms  and  Samples  Wire 

LEDGER  SYNDICATE 

INDEPENDENCE  SQUARE  PHILADELPHIA,  PA. 


r^^FOR  PROMPT  SERVICE-^ 

TYPE 

BORDERS  -  ORNAMENTS  -  BRASS  RULE 

Printers  ’  Supplies 

KELLY  PRESSES  ~  KLYMAX  FEEDERS  ^  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Csrritd  in  stock  for  prompt  shipment  at  thefoBnuing  StBing  Houses  of  tbtj 


t^merican  Type  Founders  (ompany 


BOSTON 
NEW  YORK 
nULADBIPHlA 
BALT1MORB 


RICHMOND 

ATLANTA 

BUFFALO 

PITTSBURCH 

CLBVHj^ND 


DETROIT 
CHICAGO 
CmCINNATI 
ST.  LOUIS 
MILWAUKEE 


MINNSAFOUS 
KANS  iS  CITY 
DBS  MOINES 
DENVER 
LOS  ANGELES 


SAN  FRANCISCO 
PORTLAND 
SPOKANE 
WINNIPBG 
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Each  Dollar 

Returned  $37*40 

in  this  little  test  of  Iowa  daily  newspapers 


surely  as  straws 
show  how  the 
wind  blows,  this  little 
campaign  indicates 
two  things  about 
Iowa:  the  unusual  re¬ 
ceptiveness  of  Iowa 
people  to  advertised 

products;  and  the  great  value  of  space  in  these 
Iowa  daily  newspapers. 

This  client  appropriated  $500,  to  see  what  it 
would  do  in  these  Iowa  dailies.  Comparatively 
small  space  was  used  in  nine  of  the  newspapers  of 
this  group. 

The  sales — directly  from  these  advertisements — 
amounted  to  $18,700.00.  (Client’s  own  state¬ 
ment  of  above  facts  is  in  our  files.  Name  on 
request. ) 

UNIFORM  MERCHANDISING  HELP 

And  this  association  is  doing  more  than  offering 
you  the  preferred  medium  in  this  pre¬ 
ferred  market.  Each  of  these  in¬ 
dividual  daily  newspapers  pledges  the 
following  definite  helps,  in  connection 
with  any  campaign  using  3,000  or 
more  lines  in  his  paper: 

1.  Make  a  study  of  local  market 
and  trade  territory,  as  pertains 
to  \}our  specific  product. 


This  association  is  composed  of  28  lead¬ 
ing  Iowa  daily  newspapers. 

Combined  Circulation . 57 1 , 1 5 1 

Families  in  Iowa  . 550,000 

Think  what  that  means:  more  circulation  than  the 
number  of  families  in  the  state. 

Deal  with  this  group  as  with  one  publication,  if 
you  wisb:  one  order,  one  plate,  one  billing. 

Note  merchandising  help  below. 


6. 


7. 


2.  Supply  complete 
and  accurate  list 
of  retailers,  in  the 
newspaper’s  city 
and  surrounding 
territory. 

3.  Introduce  your 
salesmen  to  a 

number  of  big  retailers.  Advise  you  as 
to  relative  sales  standing  of  competing 
products. 

Urge  retailers  to  feature  displays  of  na¬ 
tionally  advertised  products.  Furnish  you 
with  names  of  stores  that  will  make  use  of 
window  displays. 

Make  market  investigation  for  prospective 
advertisers.  .(Identity  to  be  made  known 
first). 

Urge  local  retailers  to  mention  your  products 
in  their  own  advertisements. 

Send,  on  receipt  of  contract,  a  multigraphed 
letter  to  list  of  retailers  in  the  territory, 
telling  of  the  campaign. 

UpoS  request  we  will  be  glad  to  furn¬ 
ish  full  information  about  these  Iowa 
daily  newspapers  and  about  this 
market — in  relation  to  ijour  specific 
products. 

Of  course,  there  will  be  no  obliga¬ 
tion.  Write  to  address  below. 


THE  IOWA  DAILY  PRESS  ASSOCIATION 


DAVENPORT,  IOWA 


Ame«  Tribune 

Boone  News-Republican 

Burlington  Gazette 

Burlington  Hawk-Eye 

Cedar  Falls  Record 

Cedar  Rapids  Gazette 

Centerville  lowegian  &  Citizen 


Council  Bluffs  Nonpareil 

Davenport  Democrat 

Davenport  Times 

Des  Moines  Capital 

Des  Moines  Register  and  Tribune 

Dubuque  Telegraph-Herald 

Dubuque  Times-Journal 


Fort  Dodge  Messenger 
Fort  Madison  Democrat 
Iowa  City  Press-Citizen 
Keokuk  Gate  City 
Marshalltown  Times  Republican 
Mason  City  Globe-Gazette 
Muscatine  Journal 


Oelwein  Register 
Ottumwa  Courier 
Sioux  City  Journal 
Sioux  City  Tribune 
Washington  Journal 
Waterloo  Evening  Courier 
Waterloo  Tribune 
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IOWA  — WHERE  EVERY  FAMILY  READS  A  DAILY  NEWSPAPER 
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BUILDING  NEWSPAPER  CIRCULATION 

1 

WOMEN  IN  ADVERTISING  AND  JOURNAUSM 

Two  Groups  of  Carrier  Boys  Described  by  Schmid,  Indianapolis  News — 

1 

Mrs.  Helen  Leavitt  Named  Assistant  Advertising  Manager  of  N.  Y.  Her- 

“Mama”  Dolls  Cry  for  Circulation  in  Massachusetts — 

■ 

aid  Tribune — News  Women  Honor  Magazine  Writers — 

Lenett  with  New  Orleans  Item  &  Tribune 

1 

Mrs.  Murphy  at  Livestock  Show 

Twenty-eight  out  of  the  200  newsboys 


HELEN  LEAVITT,  who  since 


■ROYS  ranging  from  eight  to  15  years  .  _  iwi  •  i 

^of  age  are  considered  the  best  circula-  of  the  Lewiston  (Me.)  Sun-Journal  were  J-*-*-  1919  has  been  office  manager  m  the 
tion  producers  by  John  Schmid,  business  awarded  valuable  prizes  Nov.  6  as  the  advertising  department  of  the  Mczv  York 
manager  of  the  Indianapolis  News.  result  of  a  lively  subscription  contest.  A  ^ 't-;;,.,...  u... 

_  ..Th,,  .ive 

>•  •he '«« “"'f 

uuy,  ui  a  5  >  the  three  major  prizes  were  all  v  m  by 

variably  get  an  audience  with  a  prospec-  j  ,  carriers 
tive  subscriber  where  a  grown  person  Journal  carriers. _ 

often  fails.  ^  New  Bedford  (Mass.)  Standard- 

“The  boy  has  an  ap^al  in  soliciting  Mercury  conducted  a  very  successful 

a  subscription,  which  seldom  fails  in  land-  cooking  school  in  New  Bedford  four  days 

ing  an  order,  whereas  the  adult  is_  often  with  several  hundred  women 

abruptly  turned  away  with  any  kind  of  attending  each  session.  Mrs.  J.  Watson 
an  excuse.  ^  ^  Shockley  lectured  on  food  qualities,  diet- 

“Boys,  the  country  over,  may  be  divided  ing,  nutritive  values,  budgeting  and  other  tary  of  the  New  York  State  Suffrage 

into  two  groups, — groups  that  are  sharply  timely  topics  as  well  as  demonstrating  party,  which  ^sition  she  held  through- 

defined.  The  older  a  boy  gets,  the  more  the  proper  ways  to  prepare  food, 
distinctly  he'  shows  the  earmarks  of  the 


Herald  Tributie,  has  been  appointed 
assistant  advertising  manager.  R.  H. 
Schooley  is  advertising  manager  of  the 
Herald  Tribune. 

Prior  to  coming  to  the  Herald  Tribune, 
Mrs.  Leavitt  was  an  active  worker  for 
woman  suffrage.  She  was  suffrage  leader 
of  Albany  County  for  several  years,  and 
in  1916  and  1917  Chairman  of  the  Albany 
legislative  committee  during  the  passage 
of  the  suffrage  referendum  bill  through 
the  legislature.  Mrs.  Leavitt  then  came  to 
New  York  to  become  executive  secre- 


class  into  which  he  has  been  thrown, 
“The  first  group  is  composed  of  the 
class  of  boys  who  have  the  help,  the  ad¬ 
vice,  the  kindly  direction  of  their  parents 
in  everything  they  do.  They  have  part¬ 
ners.  Every  advantage  is  theirs. 

“The  second  group  is  composed  of  an¬ 
other  kind  of  boys  who,  through  oversight 
or  indifference  on  the  part  of  their 
parents,  are  thrown  pretty  much  on  their 
own  resources,  who  do  almost  as  they 
please,  and  to  their  credit  it  must  be 
said,  that  many  of  them  have  made 
wonderful  successes  in  their  life’s  work. 

“This  last  group,  in  many  instances,  is 
particularly  unfortunate.  Many  of  the 
boys  in  this  group  are  deprived  of  the 
helpful  influence  of  the  persons  who  are 
most  able  to  help  them  at  the  time  they 
stand  in  greatest  need  of  help.  From  this 
class,  there  naturally  comes  a  larger  num¬ 
ber  of  failures. 

“An  active  interest  should  be  taken  in 
his  business.  He  should  be  questioned 
daily  as  to  his  work  and  be  prodded  a 
little — if  necessary.  This  is  an  important 
point,  for  ’tis  said,  ‘as  the  twig  is  bent, 
so  the  tree  is  inclined,’  and  the  habits  he 
forms  as  a  boy  will  in  all  likelihood  affect 
his  whole  career. 

“Successful  newspaper  solicitation  de¬ 
pends  upon  several  things,  the  newsboy’s 
kno  .vledge  of  his  newspaper,  of  other 
newspapers,  of  current  affairs,  and  his 
ability.  He  must  not  only  develop  the 
ability  to  study,  but  he  must  also  be 
courteous.  He  soon  learns  that  study  is 
not  only  of  the  schoolroom,  and  courtesy 
not  only  a  requirement  of  society,  but  that 
each  has  an  important  commercial  value. 

“There  is  one  danger  which  confronts 
every  boy — the  temptation  of  idleness. 
When  a  boy  has  nothing  to  do,  he  usually 
thinks  of  some  mischief.  The  juvenile 
courts  have  discovered  the  necessity  of 
keeping  the  boy  busy,  so  that  his  mind 
will  be  occupied  with  the  worthwhile 
things  in  life.  Delivering  newspapers  is 
one  solution  of  this  problem,  as  it  keeps 
the  boy  busy  during  those  hours  when 
the  temptations  of  loafing  are  most  apt 
to  confront  him. 

“These  boys  are  ingenious  in  their 
methods  of  getting  business.  They  watch 
Real  Estate  Transfer  columns  in  the 
newspapers,  follow  moving  vans,  solicit 
people  they  meet  on  the  street,  watch 
vacant  houses,  deliver  sample  copies  to 
non-readers,  and  even  resort  to  the  tele¬ 
phone,  or  write  letters.  Some  boys  have 
been  known  to  have  business  cards 
printed,  giving  their  names,  street  ad¬ 
dresses  and  telephone  numbers.  These 
appeals  in  many  instances,  get  results. 
Everybody  like  a  hustling  l»y,  and  is 
willing  to  help. 

“Boys  of  grade  school  age  usually  make 


Three  Massachusetts  newspapers  are 
“crying”  for  circulation  with  “Mama” 
dolls.  They  are  the  New  Bedford  Stand¬ 
ard-Mercury,  the  Worcester  Evening 
Post  and  the  New  Bedford  Times.  The 
Times  and  Standard-Mercury  are  offering 
the  dolls  for  three  new  six-month  sub¬ 
scribers  for  carrier  delivery  while  the 
Post  requires  four  subscriptions.  The 
Post  doll  is  named  “Vanity  Anne,”  the 
Times  “Baby  Marjorie”  and  the  Stand¬ 
ard-Mercury  “Flossie  Flirt.” 


out  the  campaign. 

Mrs.  I.eavitt  attended  the  School  of 
Pedagogy  at  the  University  of  Buffalo, 
and  before  her  marriage  taught  school 
for  several  years  in  Buffalo. 


C.  W.  S.  Lenett,  circulation  manager, 
Houston  (Tex.)  Post-Dispatch,  resigned 
Nov.  15,  to  become  circulation  manager 
of  the  New  Orleans  Item  &  Tribune. 


The  Boston  (Mass.)  Herald-Traveler 
through  the  co-operation  of  Boston  gro¬ 
cers  plans  a  distribution  of  free  canned 
goods  in  observation  of  Canned  Goods 
Week.  An  aeroplane  will  circle  over  the 
city  on  Monday  dropping  special  coupons 
that  can  be  exchanged  for  canned  goods 
at  the  household  dept,  of  the  paper.  They 
have  also  recently  publisher'  a  cook  book 
containing  a  choice  assortment  of  recipes 
that  have  been  published  in  the  paper 
from  time  to  time. 


The  New  York  Newspaper  Women’s 
Club  gave  a  dinner  Friday,  Nov.  19,  in 
honor  of  former  newspaper  women  who 
are  now  associated  with  magazines. 
Guests  of  honor  were  Mrs.  Genevieve 
Parkhurst  of  Pictorial  Reviciv,  Miss  Ruth 
Boyle  of  Good  Housekeeping,  Miss  Emily 
Burt  of  the  Women’s  Home  Companion, 
and  Mrs.  Clara  Savage  Littledale  of 
Children.  The  opportunities  for  women 
in  touch  with  the  news  to  contribute  to 
the  magazines  formed  the  theme  of  the 
discussion. 

At  the  last  meeting  of  the  board  of 
directors  the  following  were  elected  to 
membership;  Miss  Mary  Stem,  and  Miss 
Lentilhon  Gilford,  Evening  Post;  Miss 
Katherine  Zimmerman,  Evening  Tele¬ 


gram;  Miss  Irene  Graves,  and  Miss  Julia 
Riordan,  The  World;  and  Miss  Ethyl 
Mockler,  formerly  of  the  World. 

Mrs.  F.  E.  Murphy,  wife  of  the  editor 
of  the  Minneapolis  Tribune,  prefers  ex¬ 
hibiting  her  husband’s  prize  Holstein 
cattle  to  tramping  over  a  golf  course  or 
playing  bridge.  Mrs.  Murphy  accom¬ 
panied  a  string  of  twelve  Holsteins  en¬ 
tered  in  the  American  Royal  Livestock 
show  in  Kansas  City,  Mo.,  November  14 
to  21. 

Mrs.  Murphy  came  to  Kansas  City 
from  Portland,  where  she  showed  her 
cattle  at  the  Pacific  International  Live¬ 
stock  show. 

“It  is  one  of  the  major  policies  of  the 
Minneapolis  Tribune  to  boost  diversified 
farming  and  it  is  to  practice  what  a  paper 
preaches  that  my  husband  and  I  began 
raising  purebred  Holstein  cattle,”  Mrs. 
Murphy  said. 

On  the  Murphy  farm  at  Breckenridge, 
Minn.,  the  Murphys  have  250  registered 
Holsteins. 


Mrs.  Anne  C.  E.  Allison,  former  dean 
of  women  at  Brown  University,  Provi¬ 
dence,  R.  I.,  and  now  women’s  page  edi¬ 
tor  of  the  Providetue  Journal  and  Bulle¬ 
tin,  is  conducting  a  book  review  class  in 
the  university  extension  series. 

Marjorie  Mills  of  the  Better  Homes 
Bureau  of  the  Boston  (Mass.)  Herald- 
Traveler  is  the  editor  of  the  new  book 
“Better  Homes  Recipe  Book,”  just  pub¬ 
lished  by  the  Bureau. 

Miss  Margaret  Shay  has  been  added  to 
the  staff  of  the  Fall  River  (Mass.)  Globe 
as  society  reporter. 


To  take  care  of  their  increasing  circula¬ 
tion  in  Chehalis,  Washington,  the  Cen- 
tralia,  (Wash.)  Chronicle  has  established 
a  branch  office  in  that  town.  D.  A.  Edlin 
will  be  the  new  manager  and  Miss  Zilda 
Deebach  who  has  been  representing  the 
Chronicle  in  Chehalis  for  the  last  two 
yearsj  will  be  traoafered  to  Centralia. 

The  Chicago  Daily  News  awarded  $25 
in  six  prizes  for  the  best  letters  submitted 
during  the  week  ending  Nov.  20,  on  “How 
to  Sell  Ability.”  Letters  are  limited  to 
100  words,  although  additional  material 
may  be  added  for  the  information  of  the 
editor.  The  contest  is  being  run  as  part 
of  the  series  of  vocational  stories  the 
paper  has  been  printing.  The  prizes  are 
divided  as  follows:  first  prize,  $15:  second 
prize,  $5 ;  third  prize,  $2,  and  the  next 
three,  $1  each. 


Mae  Tinee,  motion  picture  editor  of  the 
Chicago  Tribune,  is  running  a  contest  to 
elect  a  King  and  Queen  of  Movieland. 


The  Chicago  Herald  and  E.raminer  is 
awarding  five  turkeys  daily  for  the  five 
best  letters  of  50  words  or  less,  on  what 
readers  of  the  paper  have  to  be  thankful 
for  this  year.  The  paper  is  also  awarding 
$500  weekly  in  fifty-four  prizes  for  the 
best  letter  dealing  with  any  purchase  made 
of  any  article  advertised  in  the  Herald 


and  Examiner.  Letters  may  be  laudatory 
or  critical,  may  deal  with  the  article  itself, 

.  .  ,  V  ^  -  the  store  advertising  it,  or  the  advertise- 

tne  best  carriers  for  evening  newspapers,  rnent  in  which  it  appeared.  The  paper  has 
Morning  papers  require  older  boys  on  ac-  set  no  word  limit  on  letters,  but  asks,  as 


count  of  the  early  hours  of  delivery,  and 
the  larger  routes  covered.  Morning 
paper  carriers  seldom  see  their  subscribers 
excepting  on  collection  days,  which  as  a 
rule,  are  set  aside  by  the  carrier  for 
canvassing.” 


a  sign  of  good  faith,  that  sales  slip  given 
with  the  purchase  be  attached. 


Calumet  Baking  Powder  places  93  per 
cent  of  its  advertising  appropriation  in 
newspapers. 


For  Immediate  Sale 

Goss  Wet  Mat  Rolling-in  Machine 
OneJPair  of  Steam  Tables 
Five  Model  C  Intertypes 

Fully  Equipped — A.  C.  Motors 

One  C.  S.  M.  Intertype 

Fully  Equipped — A.  C.  Motor 


ALL  OF  THESE  MACHINES  WERE  BOUGHT  NEW  AND 
USED  THREE  YEARS— GUARANTEED  IN  A-1  CONDITION 


WRITE  TO 

I.  J.  HORNSTEIN 

The  Reading  Times 

READING,  PA. 
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After  several  years  of  Investigation  and  |  Says  Dr.  Salov.  addressing  the  editor  of  ing.  A  happy  medium  has  been  effected.  i  announces  the  Introduction  of  a  new 
experimentation,  the  Mergenthaler  Lino-  the  Newark  Evening  News:  "It  would  It  is  easier  to  read  than  seven  point  newspaper  body  face.  This  new  Ionic  is 
type  Company  announces  the  Introduc-  1  be  unfair  for  me  or  any  one  else  who  faces,  yet  gives  the  same  word-count  to  an  exceptionally  readable  face.  The 
tlon  of  a  new  newspaper  body  face.  This  :  reall'’!''-  tbs  ■niint  r>f  good  that  will  the  column  as  six  point.  Various  desjrpps  onenne.s.s  of  thp  romiripti  ipttprs — thp 

new  Ionic  is  an  exceptionally  readabIa^.«^g*^^^^^^^^S^&*NiapMWWWiliWWMWWWWBWWllli(BillliliiillliHWnBBW  the 

face.  The  openness  of  the  rqua^^^*  ^Vness 


tion  of  a  new  newspaper  body  face.  This  !  realizes..tteMMaHBl^f  (too 
new  Ionic  is  an  exceptionally  readabla^^S^^^^7l™^^^^5^ 
face.  The  openness  of  the  rqua^^^^» 
letters — the  height  and  wldtbM^^^ 
lowercase — the  clearcut  ^ ^  I 

ab^nrof"rrV%i^^^  I  PI 

thick  and  thin  strokj^^ 
units  the  maxlmu^^^ m 

r.^"oird*erf^l^^lllIlgS  go  to  mal^arrt^’ 

are  no  "pin  ho^  ^^ing  N 

M^mesirable  newspapers- 
E°#“pin  holes”  or  sharp  q 
rg:|  with  ink;  no  fine  liney 
.lain  stereotyping.  The  ei 
IMaracters  is  particularly 

solid.  <A\  ^  I 

S^bughness”  of  newspapi 

The  first  Vt 

*H.«standing  advantage# 

astic  than  ei^X  for 

continue  to  senX  l  •  ^  /m  are 

conservation  of 

ing  optometrist,  an&. 
the  New  Jersey  Opton^^ 

Says  Dr.  Salov,  addressn^^T  1^  1  OT  1^  1  T 

the  Newark  Evening  Newsr^S^XAA  Xi wL  W 

unfair  for  me  or  any  on?^^^  \  an  excera^K^ 

realizes  the  amount  of  good  trlS^^^  • 

result  from  your  recent  change  Ini 
style  of  type  you  use  in  the  makeup 

the  News  if  this  was  not  recognized,  a  half  point  Dody.  The 


INOTYPE 


MARKe 


iZ 

I  an  excepHH 
^^^g^ees  I  openness  oM 
^Mmtege,  or  height  and  w 
solid  six  and  clearcut  caplt 


the  News  if  this  was  not  recognized,  a  half  point  Dody.  The  comparative  of  the  flgurejnSM^^HB^^ 
appreciated  and  so  acknowledged  b>  shortness  of  the  ascenders  and  descen-  contrast 

every  one  interested  in  the  conservation  ders  gives  good  legibility  even  when  set  — the  well-fltteo^^^^HB 
of  vision;  for  it  is  the  accumulated  un-  |  solid.  Cast  on  seven  point  body,  the  6V~  letter-count — all 
necessary  strain  on  the  eyes,  due  to  the  I  Point  Ionic  gives  the  effect  of  being  well  make  this  new  typ^^^^H 
extremely  small  and  poor  type  used  in  i  leaded — and  with  a  decided  gain  in  i  newspaper  face.  Thet^SH 
many  newspapers,  that  hastens  the  day  word-count  over  the  seven  point  faces.  I  holes”  or  sharp  comers  nS 
when  artificial  aid  must  be  sought.  Al-  |  The  first  paper  to  adopt  the  new  face  I  ink;  no  fine  lines  to  br^ 
though  not  versed  in  the  nomenclature  i  was  the  Evening  News,  of  Newark.  N.  J.  j  stereotyping.  The  even  col 
*of  the  type  you  have  beenusingforthelAfter^itrlalofsevera^weeks^h^jnan^^haraclfit^J^jjarticiilarl^j 

ter 

is  far  more 

able  than  the  f  m  h  ^tMirntW  X  m  3 

that  there  are 
readers 

the  comfort.” 

investigation 
the  Mergenthaler 
announces  the 
newspaper  body 
exceptionally 
openness  of  the 

clearcut  capitals — 
the  figures — the 
contrast  between 

letter -count — all  of  are  no 

make  this  new  to  fill  up  with 

newspaper  to  down  in 

sharp  cort]^^^^HMa3|H||lMBSUl|UyiBU^bMU*^UI|^K|S||KH|Ku|9H|ySHyi^B||SA«H|i|U|^fl2|jll|Sl&|^^^^H  even  color  the 

ink;  no  fine  lines  ^^^^Mf3jHtilll!C»illTiWWSig«MgiilBili^^^Bi»tWlMiiiHBi»gSBiHMl^BBBBMaH«^B^^ffi^BB^^Bcularly  adapted  to 

The  newspapier 

characters  is  vantage  the  new 

'outstanding  advanta^^^^H^BIl|[Md|^Ukg|l||B|S|l||SHtBU|U|yB|IIIIMI|U||!B|||iSKUl||||lj||lji|a|^Q[S|U3^^UMj|^y^^^^^But  is  restful  to  the 
conservation  There 

is  tiresome- 

variation  to  has  been 

yet  not  enough  to  1 9| BUM  11 S B  W B JfttTl Iki^M H  I > than  seven  point 

medium  has  to 

than  Various  degrees 

same  to  or 

six  point.  on  a 
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point  the 

gives  good  legibility  effect  being 

point 

the  seven  point 

—  with 
over 

first  paper  to  adopt- Thenei^ac^wasnnKrnoilnellnes  to  break  down  in  j  of  the  typ>e  you  have  been  using  for  the  After  a  trial  of  several  weeks,  the  man- 


MMMIIMHMHMBMHMHHMMMMHMMMNHHBMIlHIIIMHIIINIIMMMMMIMiyiMlil^i^ble 

and  with  a  decided  gain  in  newspaper  face.  There  are  no  “pin 
^t  over  the  seven  point  faces,  holes”  or  sharp  corners  to  fill  up  with 
'^aper  to  adopt  the  new  face  ink;  no  fine  lines  to  break  down  in 
^^ing  News,  of  Newark,  N.  J.  stereotyping.  /The  even  color  of  the 
^^raf  several  weeks,  the  man-  characters  is  particularly  adapted  to 
I  'W  P^P**"  more  enthusi-  the  "roughness”  of  newspaper  stock. 
*  about  it.  and  readers  The  outstanding  advantage  of  the  new 

yd  in  words  of  commen-  face  isr^ts  conservation  of  vision.  The 
^  most  appre-  .  even  tone  throughout  is  restful  to  the 

■  C  yPPh  H.  Salov,  a  lead-  eyes  without  being  monotonous.  There 
w  X^Vlnd  past  president  of  is  enough  variation  to  avoid  tiresome- 
Utometrlc  Association,  ness,  yet  not  enough  to  be  dlsconcert- 
.iwessing  the  editor  of  |  ing.  A  happy  medium  has  been  effected-, 
[f  News;  “It  would  be  ’  It  is  easier  to  read  than  seven  point 

B^X^itllAiay  one  else  who  j  faces,  yet  gives  the  same  word -count  to 
IE  of  good  that  will  i  the  column  as  six  point.  Various  degrees 
_  iKent  change  in  the  !  of  leading  can  be  used  to  advantage,  or 
I  Cl  X  lie  in  the  makeup  of  the  lines  may  be  cast  on  a  solid  six  and, 
f  recognized,  ;  a  half  point  body.  The  comparative^ 

11  acknowledged  by  shortness  of  the  ascenders  and  descen- 
—^liln  the  conservation  I  ders  gives  good  legibility  even  when  set 
1^  I  A/  l|he  accumulated  un---  solid.  Cast  on  seven  point  body,  the  evi 
L  JL  ▼  If  eyes,  due  to  the  Point  Ionic  gives  the  effect  of  being  well 
“  Ikd  poor  type  used  in  leaded — and  with  a  decided  gain  in 
_  H  that  hastens  the  day  I  word -count  over  sevenV  point  faces. 

X  Ih  must  be  smight.  Al-  The  first  paper  to  adopt  the  new  face 

A!  in  the  nomenclature  '  was  the  Evening  News,  of  Newark,  N.  J. 

A  ^lave  been  using  for  the  ;  After  a  trial  of  several  weeks,  the  man- 
ii is  of  a  style  and  charac-  agement  of  the  paper  is  more  enthusi- 
Ck^^lately  makes  Itself  felt,  astic  than  ever  about  it,  and  readers 
^^wre  readable  and  comfort-  ;  continue  to  send  in  words  of  commen- 
former  style.  I  am  sure  datlon  daily.  One  of  the  most  appre- 
are  many  thousands  of  dative  is  Dr.  Jeseph  H.  Salov,  a  lead- 
possibly  unknowingly,  feel  ing  optometrist,  and  past  president  of 
^pM|dort.”  After  several  years  the  New  Jersey  Optometric  Association. 

and  experimentation.  Says  Dr.  Salov,  addressing  the  editor  ol 
^^\/NSS[k  Linotype  Company  the  Newark  Evening  News;  “It  would  be 
|B^\N>k|^usM£n  of  a  new  unfair  for  me  or  any  one  else  who 
P«B^sN/\^^9^;^iew  Ionic  is  realize  the  amount  of  good  that  will 

'  result  frem  your  recent  change  in  the 
Bs  o^MK^.XjOlWk|tters — the  style  of  type  you  use  in  the  makeup  of 
and  ^  News  if  this  was  not  recognized, 

t  capltu^A|MAN^Kft|^ness  i  appreciated  and  so  acknowledged  by 
flgurejKSS^^HBAN^Kft^ed  every  one  interested  in  the  conservation 
>t  bet\^S^a^^^^^HAS^Sft|s  '  of  vision:  for  it  is  the  accumulated  un- 
vell-fltted'^^^^HBKN^KK^necessary  strain  on  the  eyes,  due  to  the 
;ount — all  of^^^^HBo^^OS^tremely  small  and  poor  type  used  in 
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the  Evening  News,  of  Newark.  N.  J 
After  R  trial  of  several  weeks,  the  man¬ 


stereotyping.  The  even  color  of  the  I  last  few  days,  it  is  of  a  style  and  charac-  agement.  of  the  paper  is  more  enthusi - 
characters  is  particularly  adapted  to  ;  ter  that  immediately  makes  itself  felt,  astic  than  ever  about  it.  and  readers 


agement  of  the  paper  is  more  enthusi-  !  the  “roughness”  of  newspaper  stock.  |  and  is  far  more  readable  and  comfort-  jFContinue  to  send  in  words  of  commen- 
astlc  than  ever  about  it,  and  readers  The  outstanding  advantage  of  the  new  able  than  the  former  style.  I  am  sure  dation  daily.  One  of  the  most  appre- 
contlnue  to  send  in  words  of  commen-  j  .'ace  is  its  conservation  of  vision.  The  i  that  there  are  many  thousands  of  i  dative  is  Dr.  Joseph  H.  Salov,  a  lead- 
datton  dally.  One  of  the  most  apprecia-  I  even  tone  throughout  is  restful  to  the  readers  who,  possibly  unknowingly,  feel  ]  ing  optometrist,  and  past  president  of 
tive  is  Dr.  Joseph  H,  Salov.  a  leading  j  eyes  without  being  monotonous.  There  the  added  comfort.”  After  several  years  •  the  New  Jersey  Optometric  Association, 
^tometrlst,  and  past  president  of  the  is  enough  variation  to  avoid  tiresome-  Of  Uivestlgatlon  and  experimentation.  Says  Dr.  Salov,  addressing  the  editor  of 
New  Jersey  Optometric  Assodation.  |  ness,  yet  not  enough  to  be  disconcert-  the  -  Mergenthaler  .  Linotype  Company  |  the  Newark  Evening  News;  “It  would  be 
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WHATS  WHAT  IN  THE  FEATURE  FIELD 


Alexander  Cairns  to  Write  Daily  Editorial  Articles — “Bill” 
comes  Autobiographical — Valentino  Still  a  Feature- 
Attic  Salt  Shaker”  on  Market 


Roper  Be- 
-“An 


president  in  charge  of  new  business  of 
the  Brieger  Press,  New  York.  He  was 
formerly  advertising  manager  for 
Joseph  P.  Day,  Inc.,  New  York,  assistant 
to  the  president  of  the  United  States 
Shipping  Board,  and  publicity  director 
for  the  Bethlehem  Shipbuilding  Corpora¬ 
tion. 

Alexander  cairns,  preacher,  Tewson,  formerly  a  feature  of  the  Phila-  Carl  A.  Janes,  Bristol,  Va.,  chairman 
lecturer  and  essayist,  will  write  a  dclphia  Public  Ledger  and  the  New  York  of  the  advertising  committee  of  the 

series  of  daily  editorial  articles  for  King  Pz’ening  Post,  has  been  taken  over  by  American  Bottlers  of  Carbonated 

Features  Syn-  United  Feature  Syndicate,  and  is  being  Beverages,  reports  that  $1,049,000  of  a 

dicate,  Inc.,  New  distributed  as  a  weekly  column.  proposed  $2,000,000  advertising  fund  for 

York,  beginning  _  carbonated  beverages  has  been  raised. 

Jan.  3.  The  Star  Newspaper  Service,  Toronto,  ^  ,  .  “T”  ,  , 

Dr.  Cairns  has  arranged  to  handle  and  distribute  in  Douglas  A.  Paterson  has  been  ap- 


‘MUSTARD  CLUB”  COPY 
INTERESTS  ENGLAND 


Billboard  and  Newspaper  Space  Em¬ 
ployed  by  Benson,  Ltd.,  to  Promote 
New  Brand — Teaser  Copy  Used 
With  Great  Effect 


_  _  Paterson  has  been 

contributed  many  (janada  the  Chicago  Tribune’s  Newspaper  advertising  manager  of  the 

special  articles  to  Advertising  Service  Health  Products  Corporation,  Newark, 

_ _  N.  J.,  makers  of  Feen-a-mint,  succeed- 

,,,  ing  J.  J.  Larmour. 

Dow  Walling,  creator  of  the  daily  strip  _ 

•pmpus  Cowboys”  for  Editor’s  Feature  q  q  H^,„ter  has  been  appointed  sales  qj«*^stion  in  large  black  letters:^  “Have 
Service,  New  \ork  and  Cleveland,  is  promotion  manager  of  part  of  the  eastern  ^ou  Joined  the  Mustard  Club.  Well- 


Alf.xandf.r  Cairns 


newspapers  but 
his  contract  with 
King  marks  his 
debut  as  a  regu¬ 
lar  daily  feature 
writer.  His  fame 
as  an  orator  is 
said  to  be  nation¬ 
wide.  On  Chau¬ 
tauqua  circuits  he 
has  spoken  in 


Generally  admitted  to  be  one  of  the 
smartest  things  that  has  emanated  from 
a  British  advertising  agency  is  the  effort 
to  boost  the  sales  and  consumption  of 
mustard,  run  by  S.  H.  Benson,  Ltd., 
London. 

The  scheme  was  originated  by  Os¬ 
wald  Green,  M.  A.,  a  director  of  Ben¬ 
son’s,  and  made  its  first  appearance  on 
the  hoardings,  and  on  the  panels  of  motor 
omnibuses  in  the  large  cities  with  the 


recovering  from  a  severe  illness  at  his  territorv  for  the  \^ick  Chemical  Com-  '^"own  eating  houses  in  ymdon  carried 
home  in  W  ashington  state.  '•  ■  -•  --  --  •••  •  annnnnrpmpnt  l  htc  ie  a  hranrh  nf 


Capt.  R.  Innes-Taylor  has  prepared  a 
series  on  the  game  of  Badmington  for 
the  Star  Newspaper  Service,  Toronto. 


pany,  Greensboro,  N.  C.  He  will  make 
his  headquarters  in  the  New  York  office. 


every  state.  He  is  also  a  frequent  radio 
broadcaster. 


the  announcement  “This  is  a  branch  of 
the  Mustard  Club.”  Written  and  dis¬ 
played  on  the  lines  of  a  regular,  “public 
issue”  advert,  the  financial  page  of  some 
of  the  dailies  a  week  or  two  later  car¬ 
ried  a  semi-humorous  advertisement  an- 


The  City  Commissioners  of  Atlantic 
City,  N.  J.,  have  set  the  seal  of  their 

approval  on  the  expenditure  of  $200,000  ,  r  xr 

Theodore  Kaufman  is  business  man-  for  an  advertising  campaign  during  the 
Born  in  Belfast,  Ireland,  Dr.  Cairns  ag-r  and  Irvin  Hood,  formerly  of  the  year  1927.  The  money  will  be  spent  re^rfS^a  fiiSs^urt  cas^^^ 
was  brought  to  this  country  when  14  F  joklyn  Citizen  and  Staten  Island  Ad-  largely  on  newspapers  and  magazines.  th^dirStors  S  thr“aS’’  chlrged^S 


months  old.  His  father  was  a  circuit  vanee,  is  news  editor  of  the  Park  Row 
riding  Methodist  preacher.  The  son  News  Service,  recently  organized  to  act 
worked  his  way  through  school  and  as  New  York  representative  for  out-of- 
the  University  of  Michigan.  He  was  en-  town  newspapers. 

gaged  in  educational  work  in  Japan  for  - - 

four  years  after  college.  Then  he  re-  Leo  Margulies,  formerly  head  of  the 
turned  to  America,  where  he  located  in  research  department  of  Fox  Film  Cor- 
Newark,  N.  J.,  to  become  pastor  of  a  iwration,  is  the  new  Syndicate  Manager 
church  there  and  later  an  ardent  spokes-  of  Service  for  Authors.  Mr.  Margulies 
man  for  temperence.  succeeding  Mr.  Richard  F.  Merrifield  who 


The  Fitchburg  (Mass.)  Chamber  of  “undue  mystification,”  were  order^  to 
Commerce  has  turned  to  newspaper  ad-  niake  public  announcement  of  their  m- 
vertising  to  attract  new  industries  and  tentions  by^^Oct.  ^29.  Large  spaces  were 
new  people  to  the  city. 


HOUSE  MADE  AUTO  EDITOR 

William  House  has  been  appointed 
manager  and  editor  of  the  automobile 
department  of  the  Louisville  (Ky.) 


taken  on  that  date  to  relate  that  the 
Mustard  Club  was  open  to  everyone— 
all  users  or  potential  users  of  mustard, 
and  this  is  being  followed  by  novel  ad¬ 
vertisements  designed  to  create  further 
interest. 


resigned  to  devote  his  time  to  writing  Heratd-Post.  Since  his  graduation  from 

W.  W.  “Bill”  Roper,  coach  of  the  fiction  for  the  magazines.  This  service  is  the  University  of  Wisconsin  in  1920,  Mr. 

Princeton  football  team,  this  year’s  cham-  offering  as  their  latest  releases  “Sea  Fog”  House  has  been  associated  with'  the 

pion  of  the  “Big  Three,”  is  writing  his  by  J.  S.  Fletcher  and  “The  White  Circle”  Loui^Ule  C mirier- J ounxal  and  Louis- 


iife  story  and  cboosing  an  all-American  by  Carroll  John  Daly. 

eleven  for  Johnson  Features,  Inc.,  Cleve-  - 

land  and  New  York.  Eugene  MacLean  Newspaper  Features, 

-  San  Francisco,  announce  their  latest 

O’Dell  Newspaper  Service,  New  York,  serial,  “Those  Lucky  Pullens,”  a  love  and 
is  offering  “Valentino  as  I  Knew  Him,”  mystery  story  by  Malcolm  Duart. 
by  S.  George  Ullman,  manager  of  the  late  “Laila,”  by  John  Newport,  a  tale  of  the 
movie  star.  days  of  Christ,  is  being  brought  out  in 

-  book  form  by  the  book  department  of  the 

“.An  Attic  Salt  Shaker,”  by  W.  Orton  MacLean  syndicate. 


inlle  Times,  representing  these  news¬ 
papers  in  the  local  automobile  field. 


N.  C.  LEGAL  RATES  TOO  LOW 

The  National  Editorial  Association  has 
just  sent  a  circular  to  newspapers  in 
North  Carolina  showing  comparisons  of 
legal  rates  in  that  and  other  states. 


WITH  THE  GENERAL  ADVERTISERS 


Increated  Appropriation  in  Home  Building  Campaign  Going  to  News¬ 
papers — Dealers  Prefer  Dailies — MacConachie  Resigns  from 
Dunlop  Tire  and  Rubber  Company 


13ETTER  building  of  small  homes  and 
the  elimination  of  the  “jerry-builder” 
will  be  supported  nationally  during  1927 
by  the  expenditure  of  approximately 
$5,0(X),0(X)  in  educational  newspaper  and 
magazine  advertising,  L.  Porter  Moore, 
of  New  York  City,  president  of  the 
Home  Owners’  Service  Institute,  in¬ 
formed  members  of  the  American  Con¬ 
struction  Council  in  Cleveland,  Nov.  10, 
at  the  closing  session  of  its  fifth  annual 
convention. 

“This  will  be  an  increase  of  about 
$1,000,000  for  advertising  over  the  ex¬ 
penditures  for  the  current  year  in  this 
field,”  Mr.  Moore  declared,  “and  the 
increased  expenditures  will  be  made 
largely  in  newspaper  advertising.” 

That  the  building  materials  and  con¬ 
struction  industries  are  awake  to  this 
need  for  educational  advertising  to  pro¬ 
duce  better  homes  was  indicated  by  the 
report  of  the  Home  Owners’  Service 
Institute  that  34  leading  associations  and 
manufacturers  have,  for  the  first  time 
co-operatively,  this  year  combined  for 
this  purpose  with  the  building  of  model 
demonstration  homes  throughout  the 
United  States,  supported  by  newspaper 
and  magazine  advertising,  and  the  local 
aid  of  the  National  Association  of  Real 
Estate  Boards,  the  American  Gas  As¬ 
sociation  and  the  National  Electric  Light 
Association. 

The  associations  in  the  building 
materials  field  include  the  Copper  and 


Brass  Research  Assoxjiation,  Common 
Brick  Manufacturers  Association  and 
Wallpaper  Manufacturers  Association 
supporting  the  campaign. 

In  1927  this  co-operating  group  is 
planning  to  spend  $225,{X)0  for  better 
homes  advertising,  Mr.  Moore  stated, 
$150,(XX)  in  newspaper  advertising  and 
$75,0(X)  in  magazine  advertising,  largely 
in  trade  papers. 

“The  trend  is  decidedly  toward  news¬ 
paper  advertising,”  he  said.  “With  our 
newspapers  today  taking  the  leadership 
in  advocating  better  homes  and  educat¬ 
ing  the  everyday  reader  on  the  subject 
of  better  building  pd  home  ownership 
for  better  citizenship,  sponsoring  model 
homes  and  ‘Own  Your  Home’  and 
building  materials  expositions,  the  manu¬ 
facturer  is  finding  that  newspaper  ad¬ 
vertising  pays.  Our  co-operative  organi¬ 
zation  will  spend  twice  as  much  in  news¬ 
papers  next  year  than  in  magazines.” 

Eighty  per  cent  of  replies  to  a 
questionnaire  sent  to  33,(X)0  automobile 
accessory  dealers  indicated  a  dealer 
preference  for  newspaper  advertising 
space,  according  to  H.  F.  Kingsley  of 
the  Kingsley-Miller  Company,  Chicago. 
Sales  of  accessories  have  increased  3(X) 
per  cent  in  the  last  seven  years,  he  said. 

G.  O.  MacConachie  has  resigned  as 
advertising  director  of  ihe  Dunlop  Tire 
and  Rubber  Company  to  become  vice- 


Ludlow  Typefaces 


ONE  of  the  principal  things  that  has  put  Ludlow 
typefaces  to  the  forefront — and  keeps  them  there 
is — High  Quality  Slug  Composition. 

The  Ludlow  has  speed,  for  it  daily  beats  the  deadline 
in  hundreds  of  daily  newspaper  composing  rooms.  It 
has  versatility,  for  it  produces  from  6-point  to  full- 
width  72-point  faces  without  mold  or  machine  changes. 

It  saves  time,  for  there  is  no  sorts  hunting,  no  waiting 
for  sorts  to  be  cast,  and  no  time  required  for  distribu¬ 
tion  of  used  forms. 

But  climaxing  its  speed,  its  versatility  and  its  econo¬ 
my  is — the  day-in,  day-out  high  quality  of  Ludlow  slug¬ 
lines  which  can  be  cast  new  in  sufficient  quantities  to 
print  the  biggest  runs  of  ads  and  beads.  Ludlow  quality 
makes  an  irresistible  appeal  to  those  who  want  things 
done  quickly — yet,  done  right. 

As  an  advocate  of  clean-cut  and  attractively 
printed  pages — as  a  believer  in  the  value  of  qual¬ 
ity  typography  for  increasing  advertising  linage 
— let  us  send  you  complete  details  of  the  value 
of  the  Ludlow  for  your  planL 

Lmdlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 


San  Francisco:  5  Third  St. 
Atlanta:  41  Marietta  St. 


New  York:  63  Park  Row 
Boston:  470  Atlantic  Ave. 


LUDLOW  QUALITY  SLUG  COMPOSITION  UP  TO  72.POINT 
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The  Buffalo  T imes 


On  Monday,  Nov.  1st,  started  running  its  new  battery  of 
Goss  presses  which  were  purchased  two  years  ago  and 
which  have  been  under  the  course  of  erection  in  the  Times 
press  room  for  the  last  four  months. 


The  battery  extends  straight  through  the  Times  building, 
one  full  ciy  block  from  Main  to  Washington  streets,  and 
consists  of  16  units,  with  five  high  speed  double  folders, 
which  admits  of  the  presses  being  operated  as  five  sextuples, 
four  octuples,  three  decuples  or  in  other  combinations  when 
necessary. 

These  presses  occupy  the  entire  first  floor  and  basement 
under  it,  of  the  new  Times  Building,  which  is  40  feet  wide  by 
200  feet  deep,  extends  through  from  Main  to  Washington 
streets  adjoining  the  regular  Times  Office  building. 


The  Times  plant  is  now  one  of  the  most  complete  in  the 
United  States,  and  is  equipped  to  print  its  papers  with  the 
speed  and  dispatch  necessary  to  serve  promptly  and  effi¬ 
ciently  its  large  and  growing  clientele  in  Buffalo  and  sur¬ 
rounding  territory,  the  new  plant  overcoming  a  press  handi¬ 
cap  under  which  the  paper  has  labored  for  the  past  two 
years. 


THE  BUFFALO  TIMES 

NORMAN  E.  MACK 

Editor  and  Publisher 
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ADVERTISING  AGENCY  AFFAIRS 


Meeting  Called  for  Nov.  22  to  Form  Acsociation  of  New  York  Advertising 

Agencies — St.  Louis  Agency  Changes  Its  Name - G.  D.  Wiley 

Opens  New  Firm  in  California 


in  various  sections  for  B.  F.  Goodrich  Com¬ 
pany,  Zippers,  Akron,  Ohio. 

Redfield  Advertising  Agency,  Inc.,  34  West 
33d  street.  New  York.  Placing  the  account 
of  the  American  Lead  Pencil  Company,  220 
Fifth  avenue.  New  York,  Venus  Pencils,  Blue 
Band  Velvet  Pencils  and  Unique  Thin  Lead 
Colored  Pencils. 

Frank  Seaman,  Inc.,  470  Fourth  avenue.  New 
York.  Placing  orders  with  newspa^rs  in 
selected  sections  for  R.  B.  Davis  Company 


COAST  CHAIN  TURNS 
TO  NEWSPAPERS 


pLANS  to  form  a  permanent  associa-  act  as  head  of  the  copy  department;  and  “Cocomalt”,  Hoboken,  N.  J. 


Safeway  Stores  Drop  Free  Circular 
Idea  When  Vice-President  Hears 
Merits  of  Newspapers 
Told  at  Convention 


tion  of  New  York  advertising  agen-  Eduardo  C.  Sandback,  formerly  with  the  Alfred  J.  SUberstein,  Inc.,  116  W.  32d  street, 
cies  will  be  discussed  at  a  meeting  to  be  ^vertising  department  of  the  Onyx  37t\  New^  Yo?k 

held  at  the  Advertising  Club  of  New  Hosiery  Company  of  New  York,  who  city. 

York,  Nov.  22,  under  the  auspices  of  the  will  head  the  commercial  art  department. 

Newspaper  Credit  Managers  Association  - 

of  which  W.  B.  Cozzens  is  chairman  and  ^  „  r  r  .u  .  . 

Harold  H.  Keefe,  secretary.  C.  R.  Lawson,  for  the  past  ten  years 


That  another  merchandising  organiza¬ 
tion  has  become  completely  sold  on  news- 


J.  Walter  Thompson  Company,  244  Madison  paper  advertising  aS  opposed  tO  hOUSe-tO- 
avenue,  New  York.  Sending  9Ut  qrders  to  house  distribution  of  advertising  is  indi- 


In  addition  to  possible  organization  of  advertising  and  sales  manager  of  the 
the  agency  association,  purposes  of  the  ^Varner  Industries,  of  Ottawa,  Kan.,  has 
meeting  are  listed  as  follows :  Tf  to  become  associated  wuh  the 

1.  To  provide  a  better  means  of  check-  .  Advertising  Agency  at 

ing  credits.  Kansas  City,  Mo.  Mr.  Lawson  will  be  an 

2.  To  supply  more  detailed  and  accu-  account  executive, 
rate  credit  information  on  all  advertisers. 

3.  To  increase  the  agent  s  profit.  Shults  has  joined  the  Joseph 


Rubber  Company,  “Globe  Brand  Rubber  „  ,  r  ,  • 

Arctics.”  1790  Broadway,  New  York  City.  Safeway  Weekly,  a  free  advertising  news- 

Vredenburgh- Kennedy  Company,  171  Madison  paper  circulated  by  the  Safeway  Stores, 


avenue.  New  York.  Placing  onlers  with  some 
New  York  City  newspapers  for  the  Carlsi 
Septic  Corp.,  30j  Fifth  avenue.  New  York  City. 

Young  &  Rubicam,  285  Madison  avenue.  New 
York.  Again  sending  out  orders  to  newspajicrs 
in  various  sections  for  the  Coldak  Corp.,  Electric- 
Refrigeration,  New  York  City. 


Richards  Company,  New  York,  advertis- 


AMBROSE  LAMBERT  DEAD 

.\mbrose  Lambert,  SO,  member  of  the 


Inc.,  Los  Anegeles,  a  chain  of  500  gro¬ 
cery  stores. 

The  change  was  made  due  to  the  econ¬ 
omic  waste  entailed  in  the  distribution  of 
225,000  copies  of  the  paper  weekly,  and 
the  public’s  refusal  to  take  kindly  to  in¬ 
discriminately  circulated  advertising  mat¬ 
ter,  even  though  styled  a  “paper.” 

Edward  Dale,  vice-president  of  Safe- 


The  name  of  the  Britt-Schiele  Advertis-  ing  agency,  in  charge  of  the  newly  in-  -  e  ^  ^ 

in?  Comnanv  St  Louis  has  been  changed  augurated  outdoor  advertising  department,  start  of  the  fast,  died  at  his  Bos-  way  Stores,  came  to  the  decision  regard 


to  Britt-Gibbs  Advertising  Company,  fol-  Inuring  the  past  eight  years,  Shults  has  ton  home  Xov.  15.  He  was  at  one  time  ing  such  a  change  in  advertising  poli- 
lowing  the  withdrawal  of  Seymour  served  as  manager  of  the  Atlanta,  Ga.,  London  correspondent  of  the  A  etc  lark  cies,  while  attending  the  National  Chain 
<srlnVlp  Frank  P  Cihbs  continues  as  branch  of  the  Thomas  Cusack  Company  Sun.  During  the  World  War  he  was  Grocers’  .Association  at  Buffalo.  He  was 


Schiele.  Frank  P.  Gibbs  continues  as  ,  r  ,  i.  i  xr  v/  •  u  r  -u  u  i>  r  .  -  .  .  .  ..  .  .  - 

president  George  H.  McCormick  for-  manager  of  the  Rochester,  N.  Y.,  m  charge  of  fhe  English  Bureau  of  influenced  by  the  talks  and  papers  read  at 

merlv  of  the  Houston  (Tex.)  Post  and  branch  of  the  General  Outdoor  Company.  Public  Infor^tion,  handling  publicity  the  convention  that  pointed  to  the  daily 

the  McCormick- Van  Demark' Advertising  .  Don  S.  Tarvid  has  opened  an  advertis-  lor  the  British  gov^nment.  After  press  as  the  best  medium  for  reaching  the 

Agenev  Houston  has  joined  the  agenev  “’B  agency  under  his  own  name  in  Chi-  hostilities  he  went  to  Russia  to  report  public  quickly.  His  telegram  sent  here 

as^account  executive  He  was  at  one  time  advertising  operations  of  the  Bolshevist  army.  He  reads  as  follows : 


manager  of  the  Leiter  Building  Stores. 


John  L.  Tait,  formerly  of  the  Fisher- 
Brown  Advertising  Agency,  and  more  re¬ 
cently  in  the  publishing  business,  has 
joined  the  staff  of  the  D’Arcy  Advertising 
Company,  St.  Louis. 


The  L.  R.  Uhlenhart  .Advertising 
.Agency  and  the  M.  G.  Jonas  .Advertising 
Service,  both  of  Los  .Angeles,  Cal.,  have 
merged  under  the  name  of  the  Jonas- 
Uhlenhart  .Advertising  Agency. 


was  said  to  have  been  the  first  newspaper 
man  to  publish  interviews  with  Lenin 
and  T  rotsky. 


NEW  PRESS  ORGAN 


George  D.  Wiley,  formerly  president 
and  general  manager  of  Wiley,  Dummer 
&  Bevis,  Inc.,  advertising  agency  in 
Miami,  Fla.,  has  announced  the  opening 
in  Long  Beach,  Cal.,  of  the  George  D. 
Wiley  Company,  at  414  Kress  Building. 


The  Stack  Advertising  Agency,  Chi¬ 
cago,  has  changed  its  name  to  the  Stack- 
Goble  .Advertising  Agency. 


The  first  issue  of  the  North  Carolina 
Press,  official  organ  of  the  North 
Carolina  Press  .Association,  with  B.  .Arp 
Lowrance,  newly  elected  field  secretary 
of  the  association,  as  editor,  is  fresh 
from  the  press.  The  publication  will 
make  its  appearance  monthly. 


“Safeway  Stores,  Los  Angeles: 

“.Advertising  papers  and  talks  before 
today’s  session  of  the  National  Chain 
Grocers’  Association  point  unanimously 
to  newspaper  advertising  as  our  best 
medium  for  reaching  the  public  quickly 
and  effectively.  Suggest  that  arrange¬ 
ments  be  made  to  use  the  newspapers 
for  our  full  advertising  program.” 


HRE  RAZES  VIRGINIA  WEEKLY 


Newspapers  in  North  Carolina,  it  is 


Clarke  Ashworth,  who  after  serving  an 

The  new  agency  will  offer  a  commeTclai  apprenticeship  on  the  Toronto  Globe,  was  stated  get  only  about  ^  the  legal 

art  service  as  w-ell  as  general  advertising.  '"T  ,  Beaverbrook  to  join  the  rate  paid  m  other  states. 

Associated  with  Mr.  Wiley  are  Bernal  the  London  Daily  Excess  has 

E.  Clark,  formerly  production  manager  of  Canada  and  joined  the  adver- 

Wiley,  Dummer  &  Bevis,  Inc.,  who  will  Campbell-Ewald,  Ltd., 


Fire  on  the  afternoon  of  Nov.  13  de¬ 
stroyed  the  newspaper  plant  of  the  Hali¬ 
fax  (Va.)  Record-Advertiser  resulting 
in  a  loss  of  $11,000. 


Toronto. 


Aitkin-Jynett  CotniMuiy,  1516  Chestnut  street, 
Philadelphia.  Sending  out  orders  to  some  New 
York  State  newspapers  for  J.  Frank  Shellen- 
berger  &  Co.,  “Ment-O-Lic”  Cough  Drops, 
Philadelphia. 

N.  W.  Ayer  8c.  Son,  308  Chestnut  street, 
Philadelphia.  Has  received  the  account  of 
Armour  &  Co.,  Chicago.  This  agency  is  also 
placing  orders  generally  (copy  to  start  in  Janu¬ 
ary)  for  the  National  Carbon  Company, 
Eveready,  Columbia  and  7111  Dry  Cell  Bat¬ 
teries,  Cleveland. 

John  W.  Blake,  Advertising,  Proctor  Build¬ 
ing,  Yonkers,  N.  Y.  Handling  the  account  of 
William  Henry  Maule,  Inc.,  Philadelphia. 

CHtchAeld  8t  Co.,  14  E.  Jackson  boulevard, 
Chicago.  Again  sending  out  orders  to  news- 

gtpers  in  various  sections  for  the  National  Lead 
attery  Company,  Radio  Units,  St.  Paul,  Minn. 
D’Arcy  Advm-tising  Company,  Inc.,  Missouri 
State  Life  Building,  St.  Louis,  Mo.  Handling 
the  advertising  of  the  McQuay-Norris  Manu¬ 
facturing  Company,  2320  Cooper  street,  St. 
Louis,  Mo.,  Piston  Rings,  Pistons,  Pins  and 
Bearings. 

Dorrance,  Sullivan  &  Co.,  130  W.  42d  street. 
New  York.  Placing  orders  with  newspapers  in 
various  sections  for  the  Royal  Typewriter  Com¬ 
pany,  316  Broadway,  New  York. 

Geo.  L.  Dyer  Company,  Inc.,  285  Madison 
avenue.  New  York.  Placing  the  advertising  of 
the  G.  &  J.  Tire  Company,  1790  Broadway,  New 
York,  tires  and  tubes. 

J.  R.  Hamilton  Advertising  Agency,  326 

Madison  street,  Chicago.  Sending  out  orders  to 
newspapers  generally  for  the  Thompson  Malt^ 
Food  Company,  Malted  Milk,  Waukesha,  Wis. 

Hicks  Advertising  Agency,  52  Vanderbilt 
avenue.  New  Y'ork.  Placing  the  advertising 
account  of  Wm.  Hendricks,  Inc.,  Dresses,  New 
Y’ork. 

Homman,  Tarcher  8c  (kimelL  25  W.  45th 
street.  New  York.  Placing  orders  with  some 
New  York  City  newspapers  for  the  National 
Canners  Association,  National  Can  Food  Week. 

Chas.  W.  Hoyt  Company,  116  W.  32d  street. 
New  York.  In  charge  of  advertising  of  the 
New  York  Lubricating  Oil  Company,  Monogram 
C)il,  116  Broad  street.  New  York. 

Lennen  A  Mitchell,  Inc.,  17  East  45th  street. 
New  York.  Placing  the  advertising  of  P.  Loril- 
lard  Company,  119  West  40th  street.  New  York 
”  ■  001  ■ 


language  newspapers  for  this  company  is  placed 
by  Louis  Kram,  Inc.,  1440  Broadway,  New 
York. 

Lord  8c  Thomas,  247  Park  avenue.  New  York. 
Handling  the  account  of  Beecham  Estates,  Ltd., 
Beecham’s  Pills,  417  Canal  street.  New  York. 

Myers,  Beeson,  Golden,  Inc.,  Pershing  Square 
Bldg.,  New  York.  Placing  the  advertising  of 
the  Watson  Stabilator  Company,  “Mot-Acs”  Hot 
Water  Heater  for  automobiles,  102  West  End 
avenue.  New  York  City. 

Nelson  Qiesnmn  8c  Co.,  Pound  Office  Bldg.. 
Chattanooga,  Tenn.  Now  handling  the  adver¬ 
tising  of  the  Good  Grape  Company,  Beverage, 
Chattanooga. 

Olmstea^  Peirin  8c  LelKngweU,  250  Park 
avenue.  New  York.  Sending  out  orders  to 
newspapers  in  various  sections  for  the  Brown, 
Durrell  &  Co.,  Gordon  Underwear,  Boston,  Mass. 

John  O.  Powers  Company,  247  Park  avenue. 
New  York.  Placing  the  account  of  the  Mum 
Manufacturing  Company,  1106  Chestnut  street. 
Philadelphia,  “Mum”  deodorant. 

Wm.  H.  Rankin  Company,  Tribune  Tower, 
Chicago.  Placing  the  orders  with  newspapers 


Tobacco  products.  Advertising  in  the  foreign 


Our  Customers  Write  Our  Ads 


Lawrence,  Kansas,  Daily 
Journal-World  Says — 


“We  have  not  only  used  our  DUPLEX 
TrBUL.\R  press  for  printing  the  JOUR¬ 
NAL-WORLD,  but  we  use  it  for  printing 
a  magazine  and  some  other  forms  of  Job 
printing.” 


DUPLEX 


FOR  ALL  NEWSPAPERS 


Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


HOW  WE  SERVE 
THE  PUBLISHER 


A  newspaper  publisher,  located  in  a  city  within 
the  so-called  50  mile  New  York  City  trading 
radius,  wanted  to  prove  to  national  advertis¬ 
ers  that  his  market  is  wholly  independent  and 
cannot  be  considered  as  a  part  of  the  New 
York  City  market. 

We  were  called  in  to  prepare  the  campaign, 
and  our  survey  showed  that  the  people  living 
in  this  market  are  influenced  in  their  buying 
only  by  the  advertising  columns  of  their  local 
newspaper.  The  dealers  are  prosperous  and 
have  no  fear  of  New  York  City  competition. 
Therefore,  national  advertisers  who  wish  to 
capture  this  market  cannot  depend  on  New 
York  City  circulation,  but  must  advertise  in 
the  local  dailies. 


We  are  ready  to  study  your  market  and  to  pre¬ 
pare  a  campaign  that  will  conclusively  prove 
that  it  is  independent  of  any  surrounding  mar¬ 
kets,  and  tie  up  its  value  with  your  newspaper. 


*^Tie  Up  Your  Market  With  Your  Newspaper*' 

Publishers  Space  Selling 
Service 

49  West  45th  St.  New  York  City 

Copy  -  Layout  •  Art  -  Typography 
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Is  your  Product 
sold  in  the 


Hardware  Store 


7 


ARE  YOU  GETTING  YOUR 
SHARE  IN 


NEW  YORK  STATE 


How  much  would  it  be  worth  to  you  if  2,841  hardware  dealers  feature 
your  product  daily  in  their  stores?  Can  you  realize  what  your  volume 
of  sales  in  New  York  State  alone  will  amount  to  if  you  can  get  these 
2,841  dealers  to  push  your  product  over  their  counter  day  in  and  day 
out. 


You  can  not  only  win  their  co-operation  but  you  can  get  them  to  work  for  and  with  you 
by  advertising  direct  to  the  consumer  and  letting  the  1  1 ,000,000  buyers  in  the  Empire 
State  know  the  merits  of  your  product. 


The  New  York  State  hardware  dealer  is  one  of  the  most  progressive  merchants  you  will 
find  in  the  retail  field.  He  will  readily  co-operate  with  any  manufacturer  who  has  a  meri¬ 
torious  product  and  who  is  willing  to  show  he  has  confidence  in  his  product  by  advertising 
it  in  the  daily  papers  to  the  consumer. 


Here  are  2,841  dealers.  You  can  hire  them  with  very  little  investment.  Reach  them 
through  this  group  of  daily  newspapers. 


** Albany  Eveninr  Kewa . (E) 

**AIban7  Knickerbocker  Preu . (X) 

**AlbanT  Knlokerbooker  Prett . (B) 

*Ainiterdaiii  Kecordar-Denocrat  . (E) 

tAnbum  Oitlzea  . (Z) 

''Brooklyn  Daily  Ea(le . (E) 

"Brooklyn  Daily  Eayle . (8) 

t  Buffalo  Courier-Ezpreaa  . (K) 

e  )  Buffalo  Oourier-Ezpresi  . (8) 

"Buffalo  Eyenlny  Newi . (E) 

fBuffalo  Erenins  Timea . (E) 

tBuffalo  Sunday  Timet . (8) 

tOomlnr  Evenicy  Leader . (E) 

'Elmira  Star-Oazette  Adyertisor . (EAH) 

'Ereepert  Daily  Beview . (E) 

'Oenera  Daily  Timea . (E) 

'Olevanrllle  Leader  Bepnbllcan . (E) 

'Ithaca  Jonmal-Kevi  . (E) 

"Jameatown  Mominy  Poit . (M) 

'Middletown  Timet-Preti  . (E) 

"Mount  Yemon  Daily  Arfui . (E) 

'Newburgh  Daily  Newt . (E) 


'New  Bcchelle  Standard-Star . (E) 

'The  Bun,  New  York . (E) 

tNew  York  Timea . (M) 

tNew  York  Timea . (8) 

+Now  York  Herald-Tribuno . (M) 

tNew  York  Herald-Tribuno . (8) 

ttNew  York  World . (M) 

ttNew  York  World . (8) 

ttNew  York  Erening  World . (E) 

'Niagara  Falla  Oaaetto . (E) 

'Fort  Cheater  Item . (E) 

'Foughkeepeie  Star  and  Enterpriae . (E) 

'Bocheater  Timet-TTnion  . (E) 

'Byracute  Journal  . (E) 

'Trey  Beoord  . (MAE) 

tWatertown  Standard  . (Z) 

'Watertown  Timea . (E) 


"  A.  B.  C.  Statement,  March  31,  1936, 
tt  Oovemment  Statement,  March  31,  1986, 

'"  Merged  ai  Buffalo  Courier-Ezprett,  June  14,  1986, 
t  Oeverament  Statement,  Dot,  1,  1986, 

'A.  B.  0,  Statement,  Oct,  1,  1986, 
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WHAT  THEY  ARE  SAYING 


RADIO’S  PLACE  IN  ADVERTISING 

ADIO  has  not  replaced  any  existing  force,  nor  do  I  believe  it  will  ever 
''replace  any  existing  force.  It  will  amplify  and  complete  the  facilities 
that  are  already  well  established.” — David  Sarnoff,  Radio  Corporation  of 
America. 

¥  ¥  * 

NEWSPAPERS  MUST  ENLIGHTEN  PUBLIC 

**'^HE  successful  newspaper  must  have  a  purpose.  It  must  seek  to  enlighten 
the  public  by  presenting  true  facts.  It  must  seek  to  instill  in  its  readers 
a  love  for  the  finer  things  of  life.  It  must  seek  to  inspire  constructive  work. 
To  accomplish  such  purposes,  the_newspaper  of  today  must  have  character.” — 
Governor  Ed  Jackson  of  Indiana,  before  Indiana  High  School  Association. 

¥  *  * 

GLORIFYING  TRIVIALITY 

«</^UR  greatest  weakness  in  newspapers  today  lies  in  our  tendency  toward 
giving  prominence  to  trivial  matters  because  they  will  attract  the  super¬ 
ficial  attention  of  the  readers  instead  of  allowing  the  proper  emphasis  to  be  given 
to  the  fundamentally  important  news  of  the  day.” — Roy  L.  French,  Director, 
Department  of  Journalism,  University  of  North  Dakota. 

¥  ¥  ¥ 

EMOTIONAL  APPEAL  BEST 

<<^OLD  facts  alone  do  not  accomplish  the  purpose  of  advertising.  We  do 
^  not  believe  that  people  are  interested  or  buy  goods  through  logic  or  pure 
reasoning.  People  are  persuated  through  their  emotions.  Facts  do  not  sell 
many  goods.  We  try  to  stimulate  interest  by  using  emotional  appeal.” — 
Everett  R.  Smith,  Hartford  Advertising  Man,  in  an  Address  at  Worcester, 
Mass. 

¥  ¥  ¥ 

WHY  SPOIL  GOOD  COPY  WITH  POOR  MATS? 

<*TT  has  always  been  a  mystery  to  me  why  men  will  spend  $50,000  to 
*  $100,000  on  a  single  advertising  campaign  and,  at  the  same  time,  permit 
the  use  of  faulty  mats  which  greatly  detract  from  the  effectiveness  of  their 
advertisements.  It  should  be  remembered  that,  even  in  a  first-class  mat,  some 
of  the  detail  is  lost  in  recasting  and  that,  unless  every  precaution  is  exercised  to 
procure  a  deep,  clean  matrix,  the  result  will  be  smutty  and  shallow.” — ^John 
P.  Keating,  mechanical  superintendent,  Miltvaukee  Journal. 

¥  ¥  ¥ 

TWO  THINGS  TO  SELL 

*‘IN  selling  national  advertising  the  newspaper  has  two  things  of  equal  im- 
^  portance  to  sell  to  the  advertiser.  TTie  first  is  the  value  to  him  of  the 
market  which  it  covers  and  the  second  is  the  extent  to  which  it  covers  the  market. 
In  other  words,  what  you  are  offering  is  not  only  circulation  and  influence  of  a 
medium,  but  also  a  place  in  which  advertising  can  be  done  profitably.” — 
William  A.  Thomson,  director.  Bureau  of  Advertising,  American  Newspaper 
Publishers  Association. 

¥  ¥  ¥ 


Has  the  greatest 
electrical  Power  Pool 
in  the  world 


Although  Illinois  has  but  6%  of  the  country’s  popu¬ 
lation,  it  has  9%  of  the  electric  consumers.  The  inter¬ 
connected  electric  systems  of  Illinois  operate  more 
than  7,000  miles  of  high  voltage  transmission  lines 
which  extend  into  practically  every  county  in  the 
State. 

In  1925  electric  generating  stations  in  Illinois  had  an 
aggregate  capacity  of  2,364,000  horse  power.  1,487,670 
customers  used  the  central  station  company’s  power. 
225,000  investors  are  interested  in  Illinois’  gigantic 
industries  and  73%  of  the  homes  in  Illinois  are  wired 
for  electricity.  96%  of  Illinois’  electricity  is  gener¬ 
ated  from  coal  mined  in  Illinois. 

These  indisputable  facts  are  convincing  evidence  of 
the  richness  of  Illinois  as  a  market.  What  a  field  it 
offers  for  electrical  appliances.  How  can  any  adver¬ 
tiser  fail  to  take  advantage  of  this  market? 


ADVERTISING  FORMS  PUBLIC’S  HABITS 
**VJ^ITHIN  the  past  75  years  we  have  found  that  the  habits  of  the  public 
can  be  controlled  by  advertising.  Today  most  of  our  habits  are  being 
created  and  controlled  by  national  advertising.  No  manufacturer  can  ever 
rest  content,  even  though  he  may  have  created  a  nation-wide  habit,  unless  he 
continues  to  dominate  that  habit  by  dominating  advertising.  If  he  loses  control 
for  a  moment,  someone  else  will  come  along  and  change  that  habit  to  the 
advantage  of  his  own  product.” — Everett  R.  Smith,  advertising  manager. 
Fuller  Brush  Company. 

¥  ¥  ¥ 

“BOOSTING” 

<<'^HE  word  ‘boost’  is  the  most  seductive  word  in  the  newspaper  vocabulary 
^  and  should  be  eliminated  forthwith.  In  the  good  old  days  the  town  pack 
horse  was  not  expected  to  give  anything  like  money.  He  could  give  of  his  space 
and  heavy  drafts  were  made  on  it.  Now  when  there  is  a  community  enterprise 
under  way,  the  editor’s  check  is  as  good  as  the  banker’s,  and  sometimes  larger. 
But  after  the  merchant  has  contributed  money,  does  he  also  throw  in  a  bolt  of 
cloth?  Does  the  dentist  pull  a  tooth?  Does  the  doctor  extract  a  tonsil?  No, 
their  money  contribution  relieves  them  from  further  obligation.  But  the  editor! 
He  must  in  addition  to  his  cash,  give  lavishly  of  his  stock  in  trade,  every  inch 
of  which  is  costing  him  40  cents.  If  this  is  heresy,  bring  on  your  lighted 
fagots.” — C.  L.  Hobart,  president,  Missouri  Press  Association. 

¥  ¥  ¥ 

THE  GREAT  PRESENT 

k^^URS  is  one  of  the  most  absorbing  and  interesting  of  all  professions,  first 
because  it  treats  of  the  great  present  which  Pascal  finds  sorely  neglected, 
and,  second,  because  of  its  limitless  opportunities  for  responsible  public  service. 
To  dig  patiently  for  the  truth  and  then  to  tell  the  truth  clearly,  fearlessly  and 
fairly;  to  narrate  the  events  of  life,  seen  and  heard,  whether  they  be  beautiful, 
disappointing,  surprising  or  extraordinary;  to  expose  without  passion  the  prob¬ 
lems  which  confront  humanity;  to  uncover  turpitude  and  injustice — such  is  the 
task  of  the  press  which  should  spread  the  light.” — Joseph  E.  Sharkey,  Asso¬ 
ciated  Press  correspondent,  speaking  before  Press  Congress  of  the  World  at 
Geneva. 
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CLASSIFIED  ADVERTISING 


Booth  Newspapers  Hold  Classified  Meeting  at  Saginaw,  Mich. — “Christmas 
Shoppers  Note  Book’’ — Changes  in  N.  Y.  Graphic’s 
Department 


CUBJECTS  concerning  the  writing  of 
^  copy,  the  building  of  classified  adver¬ 
tising  in  all  its  branches,  and  the  detail 
work  of  handling  transactions,  were  on 
the  program  of  a  recent  meeting  of  the 
classified  advertising  directors  of  the 
Booth  Newspapers  held  at  the  plant  of 
the  Sagittaw  (Mich.)  News  Courier. 

The  meeting  was  conducted  by  John 
H.  Tovey  of  the  Basil  L.  Smith  System. 

.\ddresses  were  made  by  A.  R.  Trea- 
nor,  manager  of  the  Saginaw  News 
Courier;  J.  R.  Taylor,  Flint  Daily  Jour¬ 
nal  ;  E.  T.  Lockhart,  Grand  Rapids 
Press;  C.  M.  Bennett,  Muskegon  Chron¬ 
icle;  W.  J.  Babb,  Saginaw  News  Cour¬ 
ier;  Briggs  Beurmann,  Ann  Arbor 
Times  N(fiL’s;  G.  D.  Chrow,  Jackson 
Cithen  Patriot;  Frank  Becker,  Flint 
Journal;  and  Mr.  Hudson,  Bay  City 
Times  Tribune. 

Basil  Smith  in  a  message  to  the  meet¬ 
ing  said  in  part: 

“The  classified  worker  is  the  connect¬ 
ing  link  between  the  public  and  a  newly 
developed  public  utility  which  has  won 
for  itself  a  place  in  that  group  of  services 
which  includes  the  telephone,  the  tele¬ 
graph  and  the  street  railway.  As  we 
expect  exact  and  skilled  service  from  the 
employes  of  these  later  utilities,  so  the 
public  has  a  right  to  expect  from  classi¬ 
fied  advertising  workers  the  same  inteilr- 
gent  understanding  and  knowledge  of 
practice  in  this  particular  field.  It  is  to 
this  end  that  all  of  our  efforts  in  train¬ 
ing  must  finally  be  directed. 

“When  we  think  of  holding  new  busi¬ 
ness  brought  into  the  medium,  we  think 
actually  of  only  one  thing — and  that  one 
thing  is  the  producing  of  results  for 
these  new  advertisers.  It  is  to  this  end 
that  we  insist  upon  proper  classification 
and  indexing,  clean  columns  and  full 


description  copy.  When  we  have  seen 
to  these  features  of  a  classified  medium, 
we  have  done  the  most  needed  thing  for 
the  permanent  development  of  new  busi- 


The  Memphis  Commercial  Appeal  has 
announced  “The  Christmas  Shoppers’ 
Notebook’’  as  “a  new,  unique  and  easy 
Christmas  shopping  plan  that  Memphis 
merchants  have  provided  to  make  Christ¬ 
mas  shopping  as  easy  for  you  as  pos¬ 
sible.” 

“No  need  to  run  all  over  town  to  find 
what  you  want,”  the  notice  to  readers 
continues.  “Just  turn  to  ‘The  Christmas 
Shoppers’  Notebook’  in  the  Commercial 
Appeal  classified  ads  and  there  you  will 
find  Christmas  suggestions  ‘for  her,  for 
him,  for  the  home  and  dinner  and  dec¬ 
oration.’  ” 

To  interest  merchants  in  buying  classi¬ 
fied  space  under  the  notebook  classifica¬ 
tion,  a  series  of  effective  promotion  ad¬ 
vertisements  have  been  produced  for  pub¬ 
lication  in  display  space. 

“It’s  so  much  easier  to  select  gifts  the 
classified  way  than  to  walk  for  miles” 
is  the  burden  of  ballyhoo. 


William  F.  Metz,  classified  advertising 
manager  of  the  New  York  Ez'ening 
Graphic,  has  reorganized  the  classified  ad¬ 
vertising  department  of  that  newspaper. 
He  announced  the  following  additions  to 
the  staff  this  week: 

.'\rthur  Nottenberg,  J.  R.  Jacoby,  E. 
G.  Starck,  G.  R.  Thompson,  W.  E.  Perk- 
inson,  Harold  Suttcliffe,  Thomas  Fay, 
all  from  the  New  York  American;  J.  C. 
Bitoff  of  the  New  York  Evening  Tele¬ 
gram;  Haddam  Thomas  of  the  New 
York  Herald  Tribune,  and  J.  Sanders  of 
the  National  Advertising  Agency. 


NEW  PLANT  ADDITION 


Buffalo  Times  Occupies  Adjoining 

Building — IJ  Press  Units  Installed 

The  Buffalo  Times  has  just  moved  into 
its  expanded  building,  the  company  hav¬ 
ing  occupied  an  adjoining  building  ex¬ 
tending  from  Main  through  to  Washing¬ 
ton  street.  The  editions  of  Nov.  14  were 
published  from  the  new  headquarters. 
Sixteen  high  speed,  low  construction 
Goss  press  units  have  been  installed. 

The  editorial  staff  has  been  moved 
into  the  remodeled  building  which  also 
houses  the  new  press  room.  The  newly 
occupied  building  is  seven  stories  high, 
40  feet  wide  and  200  feet  deep.  Offices 
in  the  old  Times  building  have  been 
given  over  to  quarters  formerly  occupied 
by  departments  which  have  been  moved 
into  new  surroundings. 

Plans  for  the  expansion  have  been  un¬ 
der  serious  consideration  since  a  disas¬ 
trous  fire  visited  the  Times  plant  on  Jan. 
18,  1920,  causing  a  loss  of  nearly  $1,000,- 
000.  Increased  circulation  and  greater 
advertising  volume  have  made  publication 
difficult  for  two  years  or  more,  and  have 
forced  the  expansion  which  is  now  in 
the  process  of  completion. 

A  new  composing  room  will  be  ready 
for  use  by  the  end  of  this  month  having 
been  equipped  at  a  cost  of  more  than 
$50,000.  W.  E.  James  will  be  superin¬ 
tendent  of  the  new  room  and  will  have 
a  working  force  of  85  men. 


NEW  YORK  PUBLISHERS  NIP 
HOCKEY  BALLYHOO 


A.  N.  P,  A.  TO  MOVE 

The  two  new  service  departments,  me¬ 
chanical  and  traffic  of  the  American 
Newspaper  Publishers’  Association,  now 
located  on  the  sixth  floor  of  270  Madison 
avenue.  New  York,  will  move  to  offices 
adjoining  the  headquarters  office  on  the 
15th  floor  of  the  same  address  on  May 
1.  L.  B.  Palmer,  manager,  announced 
this  week. 


M  ET  AL 


Wins  National 


(Continued  from  page  5) 

“We  don’t  give  much  space  to  advance 
hockey  releases,  treating  the  sport  only  as 
news,”  he  said.  “All  professional  sport 
should  be  judged  on  its  news  value.” 

Julian  S.  Mason,  editor-in-chief  of  the 
New  York  Evening  Post,  said  he  did  not 
consider  that  professional  sport  was  over¬ 
played  by  the  newspapers. 

Few  deny  that  press  agentry  and  circus 
ballyhoo  is  the  life  blood  of  the  promoters. 
James  W.  Jennings,  New  York  Evening 
Graphic,  who  declares  one  of  his  pet 
hobbies  is  “pricking  pretty  tales  of  fiction 
designed  to  bunk  the  dear  old  public,” 
seized  on  the  announcement  this  week  that 
Gene  Tunney  might  desert  Tex  Rickard 
and  fight  for  Humbert  Fugazy  and  in¬ 
formed  his  readers  it  was  simply  part  of 
the  “ballyhoo  extraordinaire”  to  boost  box 
office  receipts  for  Tunney ’s  vaudeville  act 
which  oi^ns  at  Youngstown,  O.,  Nov.  22. 
Tunney  is  going  on  the  stage  for  a  period 
of  15  weeks  at  the  rate  of  $7,000  per  week. 

“How  well  the  Tunney  press  bureau  is 
doing  its  stuff  may  be  judged  by  the  fact 
that  one  week  from  Tuesday,  the  very 
day  that  Gene  appears  on  the  stage  in 
New  York,  he  will  have  another  confer¬ 
ence  with  Fugazy  at  the  Hotel  Astor, 
after  which  the  champion  will  give  a 
dinner  to  newspaper  men  and  tell  them 
something  that  will  warrant  headlines  and 
send  the  crowds  to  the  theater  where 
Tunney  will  appear,”  Jennings  wrote  in 
the  Graphic  of  Nov.  18. 

“Just  a  few  weeks  ago  Tunney  tendered 
a  dinner  to  the  press  and  in  a  speech  said 
he  would  fight  for  Rickard.  Now  it’s 
Fugazy,  tomorrow  it  may  be  Lew  Ray¬ 
mond  and  Jimmy  Ambrose. 

“We  may.  expect  all  sorts  of  sensa- 
tional  reports  from  Tunney  .until-  the 
vaudeville  act  ends.” 


Imperial  Plus  Metal  Plan  now  has 
a  National  Recognition  as  the  stand¬ 
ard  method  of  caring  for  type  metal. 

The  use  of  the  Plus  Plan  has  become 
so  widespread  that  a  visit  to  almost  any 
newspaper  plant  will  find  the  Plus  Plan 
at  work.  In  many  cities  the  Plus  Plan  is 
in  every  newspaper  plant.  Regardless  of 
other  differences  they  unite  in  their  approv¬ 
al  of  this  method  of  keeping  type  metal 
up  to  its  highest  efficiency. 

The  Plus  Metal  Plan  has  met  with  the 
approval  of  both  the  stereotyping  and  the 
composing  rooms  of  thousands  of  news¬ 
papers.  It  is  employed  by  village  weeklies 
and  metropolitan  dailies  with  equal  success. 

The  Plus  Plan  has  won  this  National 
Recognition  because  it  is  the  most  reliable 
and  economical  method  known  for  keep¬ 
ing  type  metal  in  A-1  condition  at  all  times 
and  adding  years  of  life  to  the  metal.  If  you 
are  not  depending  upon  the  Plus  Plan,  by 
all  means  send  and  get  a  copy  of  the  Plan. 

IMPERIAL  TYPE  METAL  CO. 

Manufacturing  the  follotving  metals: 

•LINOTYPE  MONOTYPE  INTERTYPE  ’  STEREOTYPE 

ELROD  LUDLOW  LINOGRAPH  THOMPSON 

Philadelphia  Cleveland  New  York  Chicago 
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HARRY  E.  FIRST 


Former  President  of  International  Cir¬ 
culation  Managers  Assn.,  Dies 

Harry  E.  First,  65,  former  circulation 
manager  of  the  Cincintiati  Enquirer  and 
later  with  the  \Iethodist  Book  Concern, 
died  Oct.  27.  He  had  been  in  ill  health 
for  three  years,  and  only  on  rare  occa¬ 
sions  had  he  been  able  to  engage  in 
active  work  during  this  period. 

Mr.  First  was  born  in  Hoopston,  Ill., 
and  educated  at  Valparaiso  University. 
He  came  to  Cincinnati  when  a  young 
man  and  entered  the  Railway  Mail  Serv¬ 
ice.  He  remained  with  the  maU  service 
for  a  number  of  years.  In  1895  he  was 
appointed  assistant  superintendent  of  the 
fifth  division  of  the  railway  mail  service. 

He  resigned  this  post  in  1904  to  take 
charge  of  the  circulation  department  of 
the  Enquirer.  In  1910  he  was  elected 
president  of  the  International  Circulation 
Managers  Association. 

Mr.  First  remained  with  the  Enquirer 
until  1916,  when  he  resigned  to  become 
director  of  circulation  of  the  Methodist 
Book  Concern  publications. 

Besides  his  wife,  Mr.  First  is  survived 
by  eight  children. 

“Harry  E.  First  played  the  game  of 
life  on  the  square,”  H.  C.  Kloecker, 
present  circulation  manager  of  the  En¬ 
quirer,  said  in  tribute.  “Never  in  the 
14  years  that  I  was  associated  with  him 
on  the  Enquirer  did  he  ask  any  employe 
of  his  department  to  take  an  unfair  ad¬ 
vantage  of  a  competitor.  He  was  a  true 
and  loving  father  to  his  large  family.  He 
sacrificed  business  opportunities  in  order 
to  keep  his  home  intact.  No  sacrifice 
was  too  great  to  make  for  his  family.” 


JAMES  O.  WINSLOW 


Precident  of  Yonker*  (N.  Y.)  States¬ 
man  Dies  After  Fall  from  Horse 

James  O.  Winslow,  president  of  the 
Yonkers  (N.  Y.)  Statesman,  died  Sun¬ 
day  morning,  Nov.  14,  of  heart  failure 
following  a  fall  from  a  horse  which  he 
was  riding.  His  mount  stumbled  and 
he  was  pitched  forward,  but  broke  the 
fall  by  throwing  his  arms  about  the 
horse’s  neck.  He  remounted,  assuring 
friends  who  were  with  him  that  he  was 
unhurt,  but  a  moment  later  toppled  from 
the  saddle. 

Mr.  Winslow  was  a  graduate  of 
Cornell  University  and  began  newspaper 
work  on  the  old  New  York  Herald  when 
James  Gordon  Bennett  was  in  control. 
During  the  war  he  was  a  lieutenant  in 
charge  of  Naval  Communications  in  New 
York  City.  After  the  war  he  became 
connected  with  the  Morris  Plan  bank  in 
New  York.  About  five  years  ago  he  be¬ 
came  part  owner  of  the  Mount  Kisco 
(N.  Y.)  North  Westchester  Times,  and 
later  became  associated  with  J.  Noel 
Macy  in  the  formation  of  County  Pub¬ 
lishers,  Inc.,  which  controls  the  Yonkers 
Statesman,  Tarrytown  Daily  News,  Os¬ 
sining  Citizen-Sentinel,  and  the  Port 
Chester  Daily  Item. 

Interment  was  at  Ithaca,  N.  Y. 


(Pfatiuary 


pEORGE  H.  SEW  ALL,  67,  vice-pres- 
ident  of  the  Carthage  (Mo.)  Press, 
and  brother  of  W.  J.  Sewall,  president  of 
the  company,  died  in  that  city  on  Nov.  14. 
He  published  the  Virden  (Ill.)  Reporter 
for  15  years  before  going  to  Carthage  27 
years  ago.  Burial  was  in  Carthage. 

J.  Max  Coulter,  38,  member  of  the 
Houston  (Tex.)  Press  staff  and  formerlv 
a  reporter  on  the  Arkansas  City  (Kan.) 
Traveler  staff  died  recently  following  an 
operation. 

William  Whitson  Workman,  49, 
manager  of  the  Richmond  district  of  the 
General  Outdoor  Advertising  Company, 
died  Nov.  11  in  a  Richmond  hospital  after 
an  illness  of  five  weeks. 

Louis  A.  Leonard,  81,  a  veteran  news¬ 
paper  man  of  Cincinnati,  died  at  his  home 


there  a  few  years  ago  following  a  para¬ 
lytic  stroke.  Mr.  Leonard  formerly  was 
on  the  editorial  staff  of  the  Times-Star. 

Henry  B.  Bess,  68,  collector  of  the 
Peoria  (Ill.)  Star  the  last  five  years, 
died  of  a  heart  attack  Nov.  9. 

J.  F.  Satterwhite,  78,  father  of  Lee 
and  Ed  Satterwhite,  editors  of  the 
Wortham  (Tex.)  Journal,  died  Nov.  10. 

Joel  F.  LaCroix,  59,  of  Worcester, 
Mass.,  for  44  years  a  compositor  for  the 
Worcester  Telegram,  died  Nov.  13  at  the 
Union  Printers  Home  at  Colorado 
Springs,  Col.,  where  he  went  last  August 
for  his  health. 

Frank  Carpenter,  56,  editor  of  the 
Esthennlle  (la.)  Democrat,  died  sud¬ 
denly  Nov.  6  in  Chicago  where  he  was 
undergoing  treatment  following  a  nervous 
collapse  three  months  ago.  Mr.  Carpenter 
had  been  associated  with  the  Democrat 
40  years,  starting  as  an  apprentice  and 
later  becoming  editor  and  publisher. 

Edward  C.  Cullinan,  former  sporting 
editor  of  the  Rochester  (N.  Y.)  Herald, 
died  recently  and  was  buried  in  Geneseo, 
N.  Y.  Cullinan  became  secretary  of  the 
Rochester  International  League  baseball 
team  after  leaving  the  Herald. 

Miss  Lola  Bartholomew,  30,  an  em¬ 
ploye  of  the  advertising  department  of 
the  Wichita  (Kan.)  Eagle,  died  Nov.  11 
following  an  operation.  Miss  Barthol¬ 
omew  was  employed  in  the  classified  de¬ 
partment. 

Herbert  A.  Kenny,  Boston  attorney 
and  former  newspaper  man,  died  at  the 
Boston  City  Hospital  Nov.  9,  following  a 
heart  attack.  One  of  the  most  widely 
known  attorneys  at  the  Massachusetts  bar, 
Kenny  was  formerly  an  editorial  writer 
on  the  Boston  Herald  and  secretary  to 
John  H.  Holmes,  then  publisher.  He  was 
also  for  several  years  a  reporter  on  the 
Boston  Post  and  secretary  to  the  late 
Edwin  A.  Grozier,  publisher.  For  a  time, 
he  was  secretary  to  the  late  Richard 
Harding  Davis,  war  correspondent  and 
author. 

A.  B.  Greeson,  manager  and  part 
owner  of  the  Salt  Lake  Mining  Review, 
Salt  Lake  City,  Utah,  for  about  20  years, 
died  at  his  home  last  week  at  the  age  of 
66.  Mr.  Greeson  was  born  in  Indiana  and 
came  to  Salt  Lake  City  in  1890  as  cir¬ 
culation  manager  of  the  old  Salt  Lake 
Times,  He  was  later  advertising  manager 
of  the  Salt  Lake  Tribune, 


NEWS  MAN  PLEADS  GUILTY 

Gerald  Dwyer,  27-year  old  copyreader 
formerly  with  the  Brooklyn  Eagle, 
pleaded  guilty  of  manslaughter  in  the 
first  degree,  Nov.  17,  before  Judge 
Morris  Koenig  of  General  Sessions 
Court,  New  York,  and  will  be  sentenced 
Nov.  24.  He  will  receive  from  10  to 
20  years.  On  Oct.  3  he  shot  and  killed 
Joseph  Ruffner,  a  copyreader  of  the 
Bronx  Home  News. 


DAILY  MERGES  RADIO  STATIONS 

WEBH  and  WJJD,  two  of  Chicago’s 
radio  stations,  have  been  banded  together 
in  the  presentation  of  programs  under  the 
direction  of  the  Chicago  Herald  &  Ex¬ 
aminer.  Heretofore  both  stations  have 
shared  the  same  wave  length  on  an  hourly 
basis,  but  under  the  joint  operation  by  the 
newspaper  the  hours  are  flexible  and  all 
features  developed  by  the  Herald  & 
Examiner,  as  well  as  the  musical  aggre¬ 
gations  of  the  Edgewater  Beach  Hotel  and 
the  Palmer  House,  can  be  put  on  the  air 
for  unlimited  periods  at  any  time. 


URGE  COMMERCIAL  UNITY 

Thirty  members  of  the  Publicity  Oub 
of  Dublin  journeyed  to  Belfast  on  Nov. 
3,  as  the  guests  of  the  Ulster  Advertis¬ 
ing  Club,  and  were  welcomed  by  the 
Lord  Mayor  of  Belfast,  who  said  he 
would  like  to  see  all  Ireland  united  in 
at  least  the  commercial  sense.  This  plea 
was  echoed  in  the  speeches  at  the  lunch¬ 
eon  that  followed  the  civic  welcome. 
Sir  Robert  Baird,  D.  L.,  proprietor  of 
the  Belfast  Telegraph  and  president  of 
the  Belfast  club,  presided,  and  in  a  speech 
said  he  hoped  the  function  would  b^ome 
an  annual  affair. 


BUY  CHRISTMAS  SEALS 

The  first  requirement 
of  holiday  etiquette 

The  use  of  Christmas  Seals  is  more 
than  the  correct  thing  to  do.  It  is 
the  right  thing  to  do. 

In  a  few  short  years,  the  organized 
health  work  of  the  Tuberculosis  Associa¬ 
tions  has  helped  to  cut  the  tuberculosis 
death  rate  by  more  than  half.  This 
work  is  financed  by  the  sale  of  Christ¬ 
mas  Seals. 

At  the  head  of  your  Christmas  list, 
write”Christmas  Seals.”  Buy  them.  They 
bring  to  you  the  pleasure  of  unselfish 
generosity.  They  bring  health  and  happi¬ 
ness  to  many.  Buy  Christmas  Seals  first 
— and  then  seal  every  letter,  parcel,  and 
holiday  Greeting  Card  with  these  holi¬ 
day  health  seals. 


THE  NATIONAL,  STATE  AND  LOCAL  TUBERCULOSIS  ASSOCIATIONS 
OF  THE  UNITED  STATES 
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-  _ _ _  _ _ _  ped  into  the  New  York  held  to  stay  in 

SOLID  NEWSPAPERS  RISE  FROM  1912,  when  he  bought  the  Press,  a  mor- 
MERGERS  ning  and  Sunday  paper.  The  Press  had 

-  a  smaller  format  than  the  other  morning 

(Continued  from  page  3)  papers,  though  it  was  a  “standard” 

_ ! _  paper,  and  a  piquant  concise  style  of 

.  ,  ,  ,  .  news  editing  that  attracted  a  compara- 

esttniate  of  the  value  of  the  respective  small  and  discriminating  group  of 

propert^s  was  accepted  without  ques-  readers.  It  was  Republican  until  Mr. 
tion.  The  new  company  was  formed,  ^lurisey  substituted  the  Bull  Moose 
the  i»pers  brought  under  one  roof,  fne  amJers  for  the  elephant’s  ears.  The 
principal  belligerents  among  the  man-  Republican  tradition 

agement  pacihed  or  sent  on  their  way,  ^chen  Mr.  Munsey  purchased  it  in  1916 
the  rate  card  adjusted,  and  the  papers  produced  from  the  merger  the  “Sun 
are  back  at  their  busine^  of  watching  Press,”  which  shortlv  afterwards 

the  city  rather  than  each  other.  And  became  “The  Sun.”  The  Evening  Sun, 
incidentally,  dividends  are  l^ing  earned  included  in  the  purchase,  was  un- 

upon  the  new  company  s  stock.  affected.  The  Press  membership  in  the 

Probably  the  classic  among  all  mer-  ^  p  transferred  to  the  Sun.  which 

gers  of  recent  years  is  that  arranged  in  yg^rs  had  fought  a  losing  battle  in 

Pittsburgh  four  years  ago.  At  that  ^1,^  -,^^5  service  field 

time,  as  most  Editor  &  Publisher  Munsev  captured 

readers  recall,  Pittsburgh  had  four  eve-  newspapers-the  Herald, 

niiig  and  three  morning  papers,  five  of  Telegram,  and  Paris  HtVald.  After  sev- 
them  having  Sunday  editions.  ^  eral  experimental  weeks,  Mr.  Munsey 
burgh  publishers  for  years  have  found  it  ^on^ewhat  consolidated  his  numerous  pos- 
easy  to  co-operate  on  questions  of  mutual  Morning  Sun  bto 

interest  and  it  is  probably  the  only  city  Ld  changing  thi  name  of 

,n  the  country  where  the  business  before  Sun  to  thit  of  its  older 

them  could  have  been  done  as  they  did  Telegram  fol- 

,t.  Trade  m  the  steel  country  was  not  accustomed  path  untouched, 

too  good  in  1922  and  early  m  1923  and  ^hen  in  1923,  Mr  Munsey  startled 
with  four  evening,  three  morning,  and  t,  Vchase  of  the  Globe.  It 

five  Sunday  newspapers  fighting  for  the  immediately  merged  with  the  Sun. 
business  that  was  destined  to  Pjttsburgi.  1^3^  \tcewtd  evening  A.  P. 

at  least  one  and  probably  all  of  the  Six  months  later,  in  January, 

papers  would  receive  a  smMler  share  1934  ^r.  Munsey  bought  the  Evening 
ten  was  necessary  to  support  them  as  merged  it  with  the  Telegram 


they  liked  to  be  supported.  ^  Two  momhr  later  after  a  sedes  of 

The  owners  oi  the  severa  newspaper  negotiations  with  the 

grou^  wnvassed  the  situation  Here  Tribune,  he  sold  his 

was  the  Post,  morning  and  Sunday,  and  ^934 

the  5«n  evening,  a  closely-held,  well-knit  operations  in  New  York 

orpnization.  Its  operations  were  profit-  ^  $20,000,000.  He  had  wiped  out 

able  and  it  represented  the  Democra  ic  Press,  the  Sun  and  the  Herald  as 

persuasion  in  a  region  where  Democratic 

papep  were  srarce.  Here  was  the  Mail  aV  evening  paper  competitors 

evening  and  Sunday,  a  popular  journal  „£  TelegrL.  and  af^r  the 

with  the  largest  individual  circulation  and  Herald,  he  announced  that 

for  years  one  of  the  l^ders  m  advertis-  had  completed  the  task  he  had  set 
mg  linage  ^roughout  the  country.  Here  ^ut  to  do-the  elimination  of  wasteful 
was  the  Gazette-Tx^s,  morning  and  uneconomic  conditions  in  the  opera- 
Sunday,  and  the  Chronxcle-Telegraph  tion  of  newspapers  and  the  purchase  and 
evening,  profitable,  welPfinanced,  and  33,^  advertising  space, 
representing  the  conservative  Republican  J3  3^5, j  too  eariy  to  say  whether 

inewpoin  .  ,  ,  j  .  events  will  permit  Mr.  Munsey’s  judg- 

In  any  arrangement  of  the  cards,  these  ment  to  be  the  last  word  on  that  subject, 
three  organizations  were  fated  to  live.  jhe  advent  of  three  tabloid  news- 
On  the  other  hand  was  the  Dispatch,  papers,  two  in  the  morning,  and  one  in 
an  old  and  distinguished  morning  and  the  evening  field,  during  Mr.  Munsey’s 
Sunday  paper,  with  an  excellent  past  but  maneuvres  have  created  a  new  situation, 
an  unprofitable  present,  and  the  Leader,  \{ore  than  a  million  and  three  quarter 
evening  and  Sunday,  with  a  history  of  people  daily  buy  these  exponents  of 
several  ownerships  and  a  curious  reputa-  the  new  journalism,  which  hardily  ex- 
tion  in  which  praise  for  fighting  a  cour-  isted  when  Mr.  Munsey  bought  the 
ageous  battle  for  public  good  mingled  Herald.  Some  of  these  daily  tabloid 
ever  and  anon  with  general  and  un-  buyers  have  no  doubt  come  from  the 
proven  charges  of  venality.  ranks  of  those  who  formerly  read  or 

Both  of  these  papers  had  A.  P.  mem-  would  now  read  a  standard-sized  paper, 
berships,  a  news  service  which  was  de-  but  the  circulation  totals  of  the  old 
sired  by  at  least  one  of  the  prospective  papers  show  no  shrinkage  that  can  be 
survivors.  traced  to  the  tabloid  invasion. 

Their  sale  was  arranged  to  the  group  The  generally  accepted  theory  is  that 
named  above.  The  old  A.  P.  member-  the  tabloids  have  discovered  a  great  body 
ships  were  cancelled  and  one  of  the  non-  of  people  who  formerlv  read  no  news- 
members  was  granted  a  new  membership,  papers  and  who  find  the  picture  papers 
The  other  non-member  declined  to  ac-  an  easy  method  of  absorbing  information, 
cede  to  some  of  the  conditions  stipulated  Another  theory  which  has  not  yet  had 
by  the  Associated  Press.  The  machinery,  time  for  test  is  that  people  will  “gradu- 
but  not  the  real  estate,  of  the  Dispatch  ate”  from  the  tabloids  to  the  standard- 
and  the  Leader  was  taken  over  and  sized  papers.  Up  to  now  the  tabloids 
I  either  used  or  sold  by  the  purchasers.  have  counted  their  semi-annual  gains  in 
Proofs  of  the  circulation  lists  of  both  circulation  in  the  hundred  thousands 
papers  were  distributed  simultaneously  while  the  standard-sized  dailies  have  been 
to  each  of  the  purchasers  and  a  grand  content  with  the  usual  gains  of  the  olden 
scramble  ensued  with  all  of  the  old  rules  days,  five  or  ten  thousand  increment  a 
I  against  sampling  and  other  profit-cutting  year. 

practices  temporarily  suspended.  Yet,  it  cannot  be  said  that  Mr.  Mun- 

_  Legal  advertising  contracts  requiring  sey’s  operations  paved  the  way  for  the 
immediate  performance  were  assumed  by  tabloids,  or  made  their  task  any  easier, 
the  purchasers,  but  no  other  current  ob-  Only  the  oldest  of  the  New  York  tab- 

hgations  were  taken  over.  When  the  loids  is  reputed  to  rank  with  the  older 

dust  settled,  Pittsburgh  had  two  morning,  papers  as  a  profitable  enterprise,  and 
three  Sunday,  and  three  evening  news-  practically  all  of  the  older  newspapers 
subsequent  attempts  to  es-  are  on  a  far  sounder  economic  basis  than 
new  dailies  have  been  either  they  were  before  Mr.  Munsey  “cleaned 
abortive  or  quickly  unsuccessful.  up  the  field.”  It  requires  no  gift  of 

Su^  a  transaction  has  no  parallel  prophecy  to  predict  that  the  last  chapter 

elsewhere  in  American  journalism,  but  has  not  yet  been  written, 
there^  are  numerous  examples  of  less  Another  variety  of  “clean  up”  has  been 
***^\?**^  clean-ups.”  seen  in  recent  years  in  several  smaller 

V  1^"  ^nnsey’s  charge  through  the  New  cities,  where  competition  between  rivals 
lork  City  field  is  recent  enough  to  be  has  been  sharp  and  expensive  to  every- 
remembered  by  all.  Mr.  Munsey  step-  (Continued  on  page  40) 


Do  It, 

But  Do  It  Right 


The  evolution  of  the  dry  mat  since  the 
first  more  or  less  crude  American  dry  mat 
was  produced  twelve  years  ago  by  Wood 
Flong  Corporation  has  now  reached  the  point 
where  the  dry  process  has  become  standard¬ 
ized. 

The  hit-or-miss  theory  that  anyone  can 
use  a  dry  mat,  and  without  proper  prepara¬ 
tion,  has  been  exploded.  Concentrated 
study  of  the  stereotyping  art  and  of  the  part 
the  dry  mat  must  play  in  that  art  has  enabled 
this  Corporation  to  perfect  a  dry  mat  for 
each  particular  requirement. 

It  is  said  that  conditions  concerning  the 
printing  of  daily  newspapers  are,  or  should 
be,  the  same  the  country  over.  While  it  is 
true  that  all  can  use  the  same  make  of  print 
paper,  of  presses,  if  necessary,  and  that  all 
can  and  should  use  Autoplates,  it  is  not  true 
that  all  can  stereotype  successfully  with  the 
same  grade  of  dry  mat. 

We  make  four  types  of  dry  mats,  one  of 
which  will  fit  your  conditions  ideally,  and 
furthermore  we  can  offer  you  the  services  of 
trained  experts  to  coordinate  your  mechan¬ 
ical  departments  and  teach  your  men  in  a 
few  days  things  that  would  require  many 
months  to  learn  from  experience,  and  at 
great  cost  and  irritation  to  you.  We  offer 
also  the  only  proper  equipment  for  using  dry 
mats — perfected  after  years  of  experimenta- 


Go  to  dry  mats — you  must  sooner  or  later 
— but  don’t  go  until  you  are  willing  to  go 
at  it  in  the  right  way. 


Wood  Flong  Corporation 

Stillwater,  New  York 
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body*  including  advertisers  and  readers,  their  strong  Sunday  paper  carries  a  weak  and  its  development  is  being  keenly  Ralph  contends  that  inference  was  given 
Oneosituation,  which  mav  be  regarded  six-day  operation,  but  these  are  few.  The  watched  throughout  the  craft.  in  the  article  that  he,  Ralph,  was  one 

as  unusually  spectacular  rather  than  typi-  more  usual  product  of  the  cost-finding  With  the  possible  exception  of  Spring-  of  the  employes  dismissed  who  was  re- 

cal,  ^rose  in  a  mid-western  city.  Prior  machine,  with  application  of  strictly  pro-  field,  it  may  be  said  that  economic  pres-  ferred  to  as  being  ^ilty  of  treachery 

to  the  war,  the  city’s  newspapers  had  portioned  manufacturing  and  capital  sure,  usually  exerted  by  advertisers  who  and  efforts  to  wreck  the  newspaper  plant 

gone  along  somnolently,  neither  having  charges  to  the  Sunday  paper,  was  that  felt  that  they  were  being  overtaxed  by  and  destroy  the  enterprise, 
much  loose  change  to  rattle  in  its  purse,  it  was  not  paying  full  fare.  the  surplus  of  journals,  has  been  the  .  '  anderbilt  did  not  appear  perscmally 

One  was  a  morning  and  Sunday  issue.  It  was  bulky  and  expensive  and  did  motive  force  of  the  post-war  consolida-  m  court,  he  was  said  to  be  in  New  York 
the  other  a  six-day  evening  paper.  After  not  carry  a  volume  of  advertising  suffi-  tions.  Some  of  the  recent  mergers  have  ^d  was  represented  by  Attorney  ^aul 

the  war  came  the  advertising  deluge.  The  cient  to  produce  a  profit.  reflected  the  desire  of  publishers  to  in-  Valley,  who  contended  that  t  ere 

evening  paper  thought  it  saw  a  way  to  This  has  been  met  and  in  some  cases  trench  themselves  impregnably  against  a  no  cause  ot  action  as  v  anaemit 

divert  a  bit  more  of  the  flood  its  way  by  overcome  by  a  special  rate  to  advertisers  business  rainy  day  while  the  sunshine  of 

establishing  a  Sunday  edition.  The  who  use  both  the  evening  and  the  Sun-  prosperity  permitted  the  expenditure  'he  magazine  m  which  the  interview 

morning  paper  retaliated  by  putting  on  day  editions  on  one  contract.  In  fact  necessary  to  buy  out  a  competitor, 

an  evening  edition.  some  publishers  refuse  to  quote  a  rate  Politics  appears  in  a  very  few,  where 

Rivalry  grew  keener  and  keener  and  for  either  the  morning  or  the  evening  or  a  man  with  ambition  for  office  seeks  a 

old  hates  that  had  been  buried  for  years  the  Sunday  edition  separately.  channel  through  the  “bargain”  purchase 

shook  off  their  shrouds  to  get  into  the  The  advertiser  buys  either  morning  of  a  moribund  property  and  later  finds 
fray.  Circulation  contests  waged  furi-  and  evening,  morning  and  Sunday,  or  his  only  salvation  to  be  the  purchase  of 

ousiy  with  dinner  dishes,  pots  and  pans,  evening  and  Sunday.  Where  the  rate  is  a  strong  competitor  and  its  amalgama- 


magazine 

appeared.  The  answer  set  forth  that 
the  interview  was  oral  and  under  Cali¬ 
fornia  laws  did  not  constitute  libel. 


BRITISH  ADVERTISING  COMMITTEE 

The  following  have  been  appointed 
chairmen  of  the  various  committees  of 


"/LoseLuc^ 
'^Pulfcns* 


penny  whistles,  grand  pianos  and  seven-  fair  to  both  buyer  and  seller  and  ade-  tion  with  his  first  acquisition.  That  is  a  the  British  Advertising  Association  for 
passenger  limousines  being  hurled  pell-  quate  service  is  rendered,  this  arbitrary  rare  class  and  the  one  which  usually  the  ensuing  twelve  months.  Finance: 
mell  at  the  astonished  citizens.  rule  will  not  be  strenuously  opposed  by  vexes  the  advertiser  with  arbitrary  rules  Lieut. -Col.  K.  F.  Lawson,  D.  S.  0.; 

National  advertisers  were  promised  advertisers.  The  rule  alone  is  not  strong  and  inequitable  rates  to  pay  the  freight  Vigilance;  Mrs.  Ethel  M.  Wo<^;  Club 
everything  but  the  freedom  of  the  city  enough  medicine  to  cure  an  inherently  on  a  bad  investment.  Development.  Sir  Charles  F,  rligham, 

in  return  for  a  1,000-line  contract.  weak  Sunday  edition.  Examining  the  situation  in  the  large.  Speaker  s  Bureau,  T,  Day. 

Wages  skyrocketed,  so  did  rates.  A  number  of  publishers  have  told  the  little  fault  can  be  found  with  principles 

Then  came  the  1920  deflation  and  the  writer  that  a  well  managed  and  com-  or  their  execution  in  the  majority  of  ex¬ 
return  of  sanitv.  Advertisers  began  to  petently  sold  Sunday  edition  should  pro-  istent  newspaper  consolidations.  Where 
count  pennies  and  the  newcomer  evening  duce  approximately  30  per  cent  of  _a  monopoly  has  resulted,  extraordinary 
and  Sunday  editions  were  looked  at  ask-  newspaper’s  advertising  revenue,  but  it  efforts  have  been  noted  to  serve  all  shades 
ance.  Income  was  down,  but  outgo  con-  is  hardly  safe  to  draw  a  general  conclu-  of  opinion  with  impartiality.  Advertisers 
tinned  at  a  ruinous  pace.  After  a  few  sion  from  that  estimate.  As  stated  above,  have  not  been  mulcted ;  in  fact  rates  of 
weeks,  the  publishers  buried  the  hatchet  some  Sunday  newspapers  produce  con-  most  newspapers,  consolidated  or  not, 
and  in  the  same  cerements  they  wrapped  siderably  more  than  50  per  cent  of  the  could  not  be  reduced  5  per  cent  without 

the  baby  Sunday  and  the  baby  evening  weekly  income.  disaster.  _ 

editions,  leaving  the  field  as  it  had  been  The  number  of  mergers  in  recent  years  Circulation  methods,  freed  from  the 
for  years  before.  It  was  an  expensive  and  their  patent  success  appears  to  have  rowel  of  unbridled  competition,  are 

spree,  but  it  left  no  lasting  headache.  exploded  the  belief  that  a  proprietor  in  sounder  than  they  were  a  decade  ago. 

Consolidations  of  *two  established  pro-  the  long  run  gains  little  by  attempting  snd  the  advertiser  is  getting  far  more 
perties  operating  at  different  hours  of  the  monopoly,  for  the  reason  that  a  given  for  his  60  cent  dollar  of  today  than  he 
day  under  one  management  and  in  one  advertiser  will  spend  only  so  much  did  for  his  100  cent  dollar  in  1914. 
shop  has  been  especially  popular  during  money  with  a  given  newspaper  and  that  The  consolidation  wave  has  engulfed 

the  past  five  years  and  the  double-header  with  the  addition  of  a  morning  or  an  many  a  good  newspaper  w'hich  was  a 
idea  has  won  many  publishers.  Purchase  evening  issue  to  his  old  property,  the  boon  to  its  community  and  a  credit  to 
by  an  evening  paper  of  an  existing  morn-  proprietor  merely  succeeds  in  splitting  the  hs  producers,  but  it  also  has  taken  from 
ing  paper,  or  vice  versa,  is  considered  income  or  adding  to  it  inappreciably,  the  scene  most  of  the  shysters,  political 
a  more  practical  method  of  fully  oc-  That  thought  has  been  expressed  in  recent  pack  horses,  beggars  and  blackmailers 
cupying  a  field  than  is  the  establishment  years  by  men  of  high  standing  in  the  which  disgraced  the  profession  and  har- 
of  a  new  daily  in  the  opposite  quarter,  busmess,  but  the  evidence  does  not  attest  assed  many  communities.  The  net  bal- 
The  latter  method  can  point  to  its  sue-  its  truth.  ^ 

cesses  too,  but  it  is  less  rarely  attempted  Success  so  far  has  attended  the  most 
than  the  former.  Surprisingly  few  ad-  ambitious  effort  for  monoply  to  date  in 
herents  are  today  found  for  the  old  idea  the  newspaper  field— the  operation  of 
of  using  money  to  start  a  new  enter-  two  morning,  two  evening,  and  one  Sun- 
prise  rather  than  pour  it  into  the  vessel  day  paper  in  Springfield,  Mass.  Since 
made  and  perhaps  marred  by  another.  last  January,  the  Refwblican  and  the 

No  standard  procedure  or  method  can  -Vck’J,  morning  and  evening,  and  the 
be  described  to  cover  all  consolidations  Union,  likewise  morning  and  evening, 
of  this  type.  As  a  rule  the  new  owner’s  have  been  engaged  in  competition  as 


W  MalcoliM. 
Duart: 

It’s  a  comedy! 

It's  a  love  drama! 
It's  a  mvsterv! 


ance  is  undoubtedly  in  the  favor  of  the 
industry  and  the  nation. 

VANDERBILT  SUED 


Ralph,  Former  Eos  Angeles  Manager, 
Seeks  $150,0Q0  Libel  Damages 

(By  Tcicgrafh  to  Editor  &  Pvblisher) 

Los  Angeles,  Nov.  18 — With  35150- 

ot  this  type.  As  a  rule  the  new  owner's  nave  oeen  engagea  m  compeiuion  as  ”.n,n  piau, 

first  concern  is  to  eliminate  duplication  keen  in  the  editorial,  news,  advertising  yesterdav  in  TuHpc 

of  work  and  expense.  Circulation  lists  and  circulation  departments  as  they  ever  ^  ^ .  CornphiiR  vtnBprh'iV 

have  to  be  checked  for  each  of  the  papers  had  before  the  ownership  strings  of  the  defendant  and  Edward^J.  Ralph  fcmer 
to  assure  full  performance  ot  contract  Lmon  were  twined  m  the  fingep  of  director  and  e.xecutive  official  on  Van- 
with  all  readers.  Arrangements  must  be  bherman  Bowles  and  his  associates  in  the  derbilt’s  staff  when  the  latter  was  pub- 
made  to  adjust  differences  m  circulation  ownership  of  the  Republican  and  the  lishing  as  plaintiff  * 

rates  and  a  combined  rate  evolved.  News.  The ’suit  for  damages  is  based  on  an 

The  advertising  rate  card  for  the  com-  Y  he  only  merger  has  been  of  the  two  article  which  was  published  in  the  Mav 
bination  is  usually  set  for  the  first  few  Sunday  papers  and  the  establishment  of  1924,  issue  of  a  nationally  circulated 
weeks  at  a  point,  say  20  per  cent  below  a  rate  card  covering  all  four  editions  if  magazine  which  was  purported  to  be  an 
the  sum  of  the  combined  basic  rates  of  an  advertiser  wishes  to  buy  his  space  that  interview  with  Vanderbilt,  in  which  he 
the  former  individual  papers,  pending  way.  Separate  forces  are  maintained  related  his  difficulties  in  launching  the 
circulation  adjustment.  throughout  both  establishments,  and  no  Los  Angeles  Illustrated  Daily  News 

Then  the  publisher  has  to  evolve  his  attempt  has  been  made  so  far  to  iccon- 

policy.  Will  he  sell  all  advertising,  na-  cile  their  divergent  editorial  policies.  It 

tional,  local  and  classified,  for  a  straight  the  most  interesting  experiment  in 
run  through  both  editions?  Will  he  sell  journalism  that  recent  years  have  seen 


only  national  for  both  editions?  Will 
he  sell  classified  for  both  editions? 

Can  he  sell  local  display  arbitrarily 
through  both  editions,  even  though  one 
goes  far  into  the  country  beyond  the 
daily  range  of  the  merchants’  delivery? 

Each  publisher  has  to  answer  those 
questions  for  himself  and  it  is  to  be 
doubted  whether  the  experience  of  the 
man  in  Connecticut,  would  be  of 
much  assistance  to  the  owner  of  a 
“double-header”  in  Kansas.  The  most 
general  practice  is  to  sell  national  and 
classified  advertising  to  be  run  for  a 
single  charge  in  both  editions.  A  com¬ 
paratively  few  publishers,  and  these  al¬ 
most  invariably  having  old  established 
properties,  sell  all  space  at  a  single 
charge  for  both  editions.  The  more 
usual  idea  in  recent  years  is  to  permit 
local  advertisers  to  advertise  in  either 
edition  at  a  rate  based  on  the  circulation 
of  the  edition  chosen. 

Another  comparatively  recent  develop¬ 
ment  among  “double-header”  operations 
is  the  result  of  strict  cost-finding  on  the 
Sunday  paper.  Some  publishers  find  that 


HOLLISTER 

Is  Now  Conducting 

Third  Successive  Circulation 
Campaign  on  Qeveland  Plain 
Dealer.  Also  Second  Cam¬ 
paign  on  Columbus  State 
Journal. 

WRITE  OR  WIRE 
C.  B.  HOLLISTER 
Care  CLEVELAND  PLAIN 
DEALER,  CLEVELAND,  O. 

Let  Hollister  Solve  Your 
Circulation  Problems 

HOLUSTEnl 

CnrulotiQti  Ot^ankatim 

717-718  OommaroUl  Excht-nf  Bldg. 

Lm  Angelo,  CeL 


Newspaper-Making  in  an 
Eventful  Three-Quarters 
of  a  Century 

The  New  York  Tlmefl  published.  In  con¬ 
nection  with  Its  Seventy-fifth  Anniver¬ 
sary,  on  September  19,  1928,  a  Bl-page 
rotogravure  section,  telling  In  text  and 
beautifully  reproduced  pictures  the  story 
of  Tlie  Times. 

This  Interesting  section  describee  the 
modest  beginnings  and  the  handicaps 
under  which  a  newspaper  was  produced 
in  the  early  fiftb-s,  compared  with  the 
present-day  machinery  which  enaUee 
T^e  New  York  Times  to  print  8,000 
thirty-two  page  newspapers  a  minute. 
The  section  has  now  been  bound  in  stiff 
black  cloth  covers,  attractively  lettered 
In  gold.  It  is  well  worth  preservation, 
particularly  by  all  those  connected  with 
or  interested  in  newspaper-making. 

Bound  copies  at  50  cents  or  un¬ 
bound  It  10  cents  each  may  be 
purchased  at  any  offlee  of  The 
New  York  Times  or  ordered  by 
mail  by  addressing 

75th  Anniversary  Department 

Npm  fork  OlimpB 


IPs  a  study  of  the 
psychology  of 
women  that’ll  make 
husbands  sit  up 
and  say: 

“My  gosh,  that 
sounds  familiar!” 
It'll  make  wives 
burst  out:  “Just 
like  Mrs.  Jones — 
exactly.” 

And  it  will  make 
every  reader  puzzle 
through  sixty 
chapters  to  learn 
where  the  money 
came  from  that 
descended  upon 
the  heads  of 

^^HOSE 
LUCKY 
PULLENS  / 

t 

— in  the  midst  of 
of  their  neighbor¬ 
hood  troubles. 
Built  for 
newspaper  use. 

Sixty  chapters; 
beautiful  photo¬ 
graphic  art;  a  full 
line  of  excellent 
promotion  material 
with  daily  synopsis. 
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NEWSPAPERS  BOOSTING  freeman  discusses  newspapers 
SOUTH’S  HIGHWAYS 


“The  bulk  sales  proposition  is  just 


Arthur  Freeman,  general  manager  of 
Gimbel  Brofcrs,  N,w_  York  d.p.,t„,.n,  “J’ 


New  Orleans  Item-Tribune  Completes 
Survey  With  Co-operation  of  Other 
Dailies — Brings  Road  Data 
Up  to  Date 


vjiiiiuci  oruuici!),  i>icw  luia  ucpai  iiiiEiii  j  ii  -u 

.  lA  1^-  With  papers  scattered  all  over  the  land- 

store,  was  the  speaker  Nov.  16  m  the  lec-  ^  i  j  /i  'nt  cou-orc 


ture ’course  of  the  Advertising  Club  of  scape  and  dumped  into  the  sewers. 
New  York.  His  address,  on  advertising  ,  ,,7^L  ^ 


,  ,  .  .v  r;  rri  smart  as  Mr.  Meigs  would  have  us 

m  newspapers,  was  delivered  at  the  Engi-  ...  u  -  i  u  „  j  ui..  ; 

^  ,1-  jQ.,  ,  believe,  but  I  have  seen  considerable  evi- 


neering  Foundation,  29  \V.  39th  street.  ^  ^ 

“  _ ’  dence  to  the  contrary.  The  agents  dont 

INSTALLS  ENGRAVING  PLANT  details  m  the  A.  B.  C.  re- 


Leading  newspaper  publishers  in  the 
Southern  States,  including  the  border 
states  of  Missouri,  Kentucky,  Oklahoma, 


I»rt.  I  believe  it  is  wrong  that  gross 
The  South  Bettd  (Ind.)  Tribune  has  figures  are  used  to  sell  advertising.  It 


just  installed  an  engraving  plant,  which  newspapers  want  to  issue  a  pre-date, 


West  Virginia  and  Maryland  have  co-  occupies  part  of  the  third  floor  of  the  let  them.  But  make  it  perfectly  clear 

1  .1  \.  _ -  r. _  _ r  Trihlint*’*;  thrpp  «tnrv  hrirlr  hllilrlitlDr  tliat  it  ic  cpnarafp  pimilatir,n  nn/I  Ipt’c 


operated  with  the  A’ctc  Orleans  Item  and  Tribune’s  three  story  brick  building. 

Morning  Tribune  in  the  preparation  of  - 

a  survey  of  Southern  roadway  and  high-  gy^K  SALES  AND  PREDATE 
way  conditions,  James  M.  Thomson,  pub-  i 

Usher,  announced  this  week.  riUMi  LUUMh 

.\  separate  article  has  been  prepared  - 

from  each  of  these  states  bringing  up  to  {Continued  from  page  7) 

date  road  building  information  on  the  _ 

entire  Southern  highway  system. 

Contributing  publishers  will  have  ex-  ord  as  favoring  a  change  in  A. 


{Continued  from  page  7) 


ord  as  favoring  a  change  in  A.  B.  C. 


that  it  is  separate  circulation  and  let’s 
not  have  it  quoted  in  the  totals.” 

Mr.  Meigs  asked  the  chair  for  an¬ 
other  opportunity  to  speak  and  his  re¬ 
quest  was  granted.  The  point  he  wished 
to  raise  was  that  the  extra  circulation 
afforded  national  advertisers  in  the  pre¬ 
date  was  justitication  for  the  differential 
e.xisting  between  national  and  local  rates. 

C.  P.  J.  Mooney,  Memphis  Commer- 


clusive  release  rights  in  their  respective  rules  so  that  we  can  continue  to  make  cial  .Appeal,  declaring  he  was  speaking 


Explaining  the  scope  and  purpose  of  the  will  not  be  fooled.  _ 

—  Xf-  “Vfv  r»wn  r*nin?, 


these  bulk  sales  and  still  the  advertiser  sub  rosa,  hurled  sarcastic  remarks  some 


of  which  he  later  allowed  the  writer  to 


series,  Mr.  Thomson  says: 


My  own  opinion,  and  it  may  be  quote.  He  accused  Mr.  Meigs  of  scat¬ 


ter  this  series  occurred  to  me  when  on  thought  to  be  an  old-fashioned  idea,  is  tering  his  shots  far  from  the  target. 


inquiry  we  found  that  many  of  our  own  that  bulk  sales  is  bad  business.  I  know  “The  main  thing  to  be  considered  is 

people  in  New  Orleans  were  in  almost  that  when  merchants  buy  and  distribute  that  the  publisher  selling  a  pre-date  is 

total  ignorance  of  the  extent  and  develop-  in  large  lots  it  is  said  to  be  good  samp-  not  selling  a  newspaper,”  he  said, 

ment  of  the  Louisiana  highway  system.  Hng  at  no  cost.  “Maybe  it’s  a  mule  or  maybe  a  maver- 


“During  the  past  year  we  have  sent  “My  idea  is  that  it  is  the  business  of  a  ick.” 


“Maybe  it’s  a  mule  or  maybe  a  maver- 


cars  out  from  our  office  to  cover  some  newspaper  to  advise  advertisers  that  our  He  deplored  the  present  era  in  pub- 


10,000  miles  of  Southern  highways.  We  circulation  is  confined  to  those  readers  lishing  when  there  is  “a  cash  register  on 


found  many  people  of  other  ^uthern  who  buy  the  paper  and  read  it.” 


states  densely  ignorant  of  the  wonderful 
roadway  development  of  the  South. 


In  reply  Mr.  Meigs  stated  that  Mr.  buildings.” 
Thomason  assumed  that  advertising 


every  floor  and  in  every  corner  of  our 


It  is  not  surprising,  therefore,  that  the  agents  and  advertisers  “are  more  dumb  ROGERS  ATTENDS  DAILY’S  PARTY 


automobilists  of  America  for  the  most  than  they  really  are.” 


VVill  Rogers  was  the  chief  speaker  at 
a  dinner  the  Kansas  City  Star  gave  Nov. 
16,  for  the  farm  boys  and  girls  attending 


part  look  upon  the  South  as  ‘no  man’s  “Having  been  in  the  agency  business  ^  dinner  the  Kansas  City  Star  rave  Nov. 
land’  from  the  tourist’s  standpoint.  myself,  I  think  I  know  wbat  I  am  talk-  15^  for  the  farm  boys  and  girls  attending 

“The  states  represented  in  this  series  ing  about  when  I  say  there  is  not  an  ad-  the  vocational  congresses  at  the  Ameri- 
are  spending  this  year  upwards  of  a  hun-  vertising  agent  or  manager  in  the  can  Royal  Livestock  show  in  Kansas 
dred  and  fifty  millions  of  dollars  on  road-  country  who  doesn’t  thoroughly  under-  City,  Mo. 

way  building,  and  some  of  them  have  stand  the  pre-date.  The  A.  B.  C.  state-  ’  - 

finished  through  highway  systems  far  bet-  ment  gives  all  the  necessary  facts  and  One  thing  that  keens  Niagara  Falls 


finished  through  highway  systems  far  bet- 


One  thing  that  keeps  Niagara  Falls 


ter  than  those  of  many  Northern  and  figures.  There  is  no  attempt  to  deceive  popular  is  man’s  inability  to  paint  a  sign 

\A/0cf«t*n  cAr*ti/Nnc  A  15  »  _  *.1 _  _  r* _ _  y /-»i  • 


Western  sections. 

“The  South  is  really  on  the  national 


either  by  A.  B.  C.  or  the  publishers.” 
Mr.  Meigs  declared  he  disagreed  vio- 


tourists’  map  today  but  it  does  not  realize  lently  with  Mr.  Thomason  regarding  the 
that  fact  itself  and  consequently  the  coun-  value  of  advertising  in  pre-date  editions. 


on  them. — Publishers  Syndicate  (Chi¬ 
cago). 


try  does  not  know  it. 


“There  is  no  such  thing  as  valueless 


“The  trouble  is,  of  course,  that  the  advertising  or  valueless  circulation,”  he 
highway  systems  are  publicly  built  and  declared. 


owned,  and  not  advertised. 


In  conclusion,  Mr.  Meigs  expressed  the 


“I  believe  that  anyone  who  reads  what  opinion  that  the  “principle  of  asking 
the  South  has  already  done  and  what  it  A.  B.  C.  to  regulate  our  business  is 


has  scheduled  to  do  in  through  highway  wrong” 

t  *1  «•  .  ?««!__ _ _ _ IJ  At-- 


building  will  be  more  than  repaid  for  the 
time  spent  on  these  articles. 


“We  are  getting  on  ddngerous  ground 
when  we  ask  A.  B.  C.  to  regulate  our 


Thorough  Covenigo  in  Ono  of  the  1 

World’s  Richest  Baying  Centers — 
Coupled  with  the  Ability  to 
Produce  Results 

<0a:;ette€tmeiei 

(Morning  and  Snnday) 

AND 


“A  vast  amount  of  work  was  neces-  business,”  he  said.  “We  are  all  glad  to 
sarily  done  by  the  publishers  preparing  have  A.  B.  C.  do  what  it  was  organized 


PinsBuiteii  Chronicle  Telegraph 


this  series.  It  was  contributed  partly  to  (jo^  audit  circulation.  I  firmly  believe 


as  a  courtesy  m  response  to  our  request,  that  in  asking  A.  B.  C.  to  change  the 


and  partly  as  a  contribution  to  the  spread  rules  on  pre-date  and  bulk  sales  we  are 
of  information  on  Southern  road  develop-  putting  a  foot  in  the  door  that  may 


ment. 

Publishers  wishing  proofs  of  the  arti- 


lead  to  all  kinds  of  distasteful  problems.” 
Mr.  Thomason  was  on  his  feet  imme- 


cles  may  have  them  free  of  charge  by  diately  to  answer  the  points  made  by  Mr. 


application  to  him,  Mr.  Thomson  said. 


ROYALTY  VISITS  DAILY 


Royalty  viewed  the  plant  of 


Meigs.  He  declared  he  was  not  asking 
A.  B.  C.  to  regulate  the  newspaper  busi¬ 
ness,  he  was  asking  the  publishers  to 
carry  on  a  clean-up  from  the  inside. 
Charles  H.  Taylor,  Boston  Globe,  also 


Seattle  {Wash.)  Times,  when  the  Royal  joined  in  the  argument,  emphasizing  the 
Rumanian  party  was  m  that  section  of  bulk  sales  issue. 


(Sveniag  azoapt  Bonday) 

Thaia  Bewapapets  in  Mawa  aod  Advar- 
tiaing  haaa  tha  oonUdenoa  af  theta 
raadera. 

Their  raadera  hare  tba  power  to 
porchaaa. 

Sold  Singly  or  Combined 
UBBAN  B.  DICB,  Nat'I  Adrg.  Mgr. 
Gazette  Sqaare,  Plttaborgh,  Pa. 

B.  M.  BCRKE,  Inc., 

1487  Broadway.  New  York. 

123  8.  Michigan  Bird.,  (nileago. 
Cooatltatlon  Bldg.,  Atlanta.  Ga. 

B.  J.  BIDWELL  COMPANY, 

742  Market  Street.  San  Pranclaco,  Oal. 

Ttmea  Bldg.,  Loa  Angelee,  Cal. 
White-Henry-Stnart  Bldg.,  Seattle,  Waah. 


the  Northwest  last  week.  Princes  Ileana 
and  Prince  Nicholas  of  Rumania  added 
to  their  collection  of  mementoes  of  their 
trip  to  the  West  slugs  of  type  metal 
from  the  machines  in  the  Times  compos¬ 
ing  rooms  upon  which  their  names  had 
been  set  by  Mrs.  E.  C.  Erickson,  a  lino¬ 
type  operator  there. 


Slugs  &  Borders 


Special  Prices 


Have  you  ordered 
your  Shop-o-scope 
Campaign  yet? 
This  is  the  last 
call  I 


If  Quality 


of  circulation  is  your  first  consid¬ 
eration 


:t)cnmg 


stock  ap  now  for  the 
ruah  aeoaoti  will  aoow 
he  Here.  Send  for  price 
Hat  today. 


THE  BASIL  L  SMITH  SYSTEM,  Ibc. 


Steinman  &  Steinman 

(Inc.) 

LANCASTRR,  PA. 

V.  S.  A. 


lataraattOBal  OlaaalSad  Adrartlslng 
Oanaaellora 


i 


Packard  Building  Philadelphia 


With  Sunday  Morning  Editions 

Washington,  D.  C. 

will  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation — both  quality  and 
quantity — the  kind  that  counts 
most  with  advertisers. 

N.  Y.  Office— 110  E.  42nd  St. 
Dan  A.  Caurroll 

Chicago  Office — Tower  Building 
J.  E.  Lnta 


Advertising  our  service 
from  A  to  Z 
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PROGRESSIVE 

NEWSPAPERS 


now  use  our  Complete 
Checking  Proof  Serv¬ 
ice  as  a  simple  and 
practical  solution  to 
their  checking  proof 
problems . 


The  following  is  our 
“D”  list  of  satisfied 
subscribers: 


Dallas,  Tex. — Times- Herald 
Danville,  Va. — Bee 
Danville,  Va. — Register 
Davenport,  la. — Democrat. 
Davenport,  la. — Times 
Dayton,  O. — Herald 
Dayton,  O. — Journal 
Decatur,  IlL — Herald 
Decatur,  IlL — ^Review 
Detroit,  Mich. — Free  Press 
Detroit,  Mich. — News 
Detroit,  Mich. — Times 
Dubuque,  la. — Times- Journal 
Dubuque,  la — Telegraph-Her. 
Duluth,  Mitm. — Herald 
Duluth,  Minn. — News-Tribune 


PROGRESS  REPORT; 


During  the  past  week 
we  have  had  the  pleas¬ 
ure  of  starting  our  two 
months*  trial  test  dem¬ 
onstration  on  the  fol¬ 
lowing  publications: 


Fall  River. 


Little  Rock, 
Rochester, 


S3n'acuse,  N. 
Texarkana, 
Watertown, 
Watertown, 


Mass. — Herald- 
News 

Ark. — Gazette 
N.  Y. — Journal- 
American 
Y. — Post-Stand. 
Texas — Gazette 
N.  Y.— Times 
N.  Y. — Standard 


DheMvertish 


CHECKING 


vertjsing 

BUREiWj 
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888  80.  Olark  Bt. 
CHICAGO 
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By  MARLEN  PEW  I 

Photographing  for  the  press  is  I  should  be  held  up  as  indifferent  to  the 
^  hard  trade  and  deserves  greater  charge  against  me.  Editors  can  nmke 
Camera  men  photographs  lie  like  the  devil,  but  photog 


honor  than  it  has  received, 
can’t  dream  their  way  through  a  newspa¬ 
per  career — cait’t  bluff  it  out — can’t  turn 
up  late  at  an  assignment,  borrow  a  few 
facts  from  friendly  bystanders  and  fill 
up  the  gaps  with  guesses.  The  photog¬ 
rapher  must  actually  face  the  substance 
in  the  news.  His  sensitized  plate  is  a 
tangible  record  of  his  degree  of  efficiency. 
Most  of  his  pictures  are  taken  on  the 
fly.  Sunlight  is  the  prime  requisite  in 
photography,  but  the  press  camera  man  is 
expected  to  return  good  prints,  etchable 
because  of  nicely  contrasting  light  and 
shade,  whether  the  sky  be  leaden  or 
bright,  time  day  or  night,  place  the  gloom 
of  some  hideous  slum  or  the  wide  open 
spaces.  We  believe,  professionally,  that 
it  is  a  social  service  to  describe  passing 
events  in  news  columns,  whether  they  be 
ugly  or  pleasant.  “Truth  shall  make 
them  free”  is  the  theory.  Because  his 
descriptions  are  accurate,  except  when 
editors  tamper  with  them,  the  photog¬ 
rapher’s  average  of  service  is  high.  In 
this  day  his  offering  is  as  valid  as  the 
written  word  in  most  offices. 

♦  ♦  ♦ 

'T^HE  average  man  or  woman  shrinks 
^  from  the  camera,  particularly  when 


raphers  can’t  be  blamed  for  that.  Safely 
behind  the  barricade  of  the  press  1  sym¬ 
pathize  with  the  ‘  photographer  in  his 
work,  and  hbnor  him  for  an  amazing 
success.  Privately,  I’ll  knock  his  bloom¬ 
ing  head  off  if  he  invades  my  privacy. 


'J^HE 


magazine  Liberty  had  a  good 


studio  lodger.  She  invited  the  newspaper 
man  in  for  a  view  of  the  painting  and 
the  wily  photographer  complimented  it 
highly  and  asked  permission  to  photo¬ 
graph  it  and  give  it  the  newspaper  pub¬ 
licity  it  deserves.  He  would  do  it  with¬ 
out  money  or  price.  The  flattered  lady 
in  the  wide  apron  grandly  accepted  the 
proffer.  When  the  painter  returned  to 
.America  his  public  fame  was  made,  but 
how  he  got  on  with  Morgan,  who  hated 
newspapers  and  evidently  had  wanted 
this  portrait  for  his  private  gallery,  is 
not  related.  That  it  was  hot  is  taken 
from  the  fact  that  the  artist  at  first 
vainly  attempted  to  recover  the  image  by 
process  of  law  and  then  as  vainly  begged 
editors  not  to  use  it  again. 

* 

^NE  day  in  a  New  York  court-room, 
where  photographs  had  been  forbid¬ 
den,  I  saw  a  peppy  little  Irish  lad,  em¬ 
ployed  on  one  of  the  dailies,  calmly  stand 
up  and  snap  a  picture  of  a  witness  on 
the  stand  and  then  walk  to  the  window 


piece  last  week  about  press  photog-  and  throw  out  the  camera.  As  a  guard 
raphy,  written  by  Joseph  S.  Jordan  who  approached  the  boy  mumbled  something 

disgust  at  being  unable  to  make 
pictures,  adding  that  he  might  as  well 
throw  his  camera  away.  The  guard 
probably  thought  him  nutty  and  ordered 
him  out,  without  investigation.  The  pho¬ 
tographer  was  crazy  like  a  fox.  He  had 


that  Civil  War  chromo  with  the  twirling 
mustache  and  we  want  a  new  picture.  Go 
get  it,  Donnie,  or  don’t  come  back  any 
more.”  Poor  Donnie  looked  out  of  the 
window  at  a  leaden  sky.  Defeat  was 
written  all  over  him.  He  went  to  a  re¬ 
porter’s  desk  and  scribbled  something, 
signing  his  name  with  a  flourish.  He 
folded  it  neatly  and  approached  the  desk, 
then  turned,  tore  the  paper  into  shreds, 
and  dashed  out  with  his  camera,  tripod 
and  flash  lamp.  In  about  two  hours 
Donnie  returned  to  the  dark-room.  We 
heard  him  whistling  in  there.  Weeks 
had  passed  since  we  had  heard  Donnie 
whistle.  Donnie  always  whistled  when 
he  was  developing  a  first-pager.  We 
didn’t  disturb  him,  but  presently  the  late 
trick  assistant  city  editor,  who  had  just 
started  his  day,  dashed  in.  “Say,”  he 
demanded,  “get  a  camera  man  down  to 
cover  that  explosion  in  Wall  street.” 
We  asked  what  explosion?  “Why,  some 
half-baked  photographer  set  off  an 
enormous  flash  at  the  Standard  Oil  hear- 


gave  the  craft  credit  as  men  ot  resource, 
ingenuity,  expediency  and  nerve — espe¬ 
cially  nerve.  Yes,  some  of  them  have 
nerve,  some  gall,  and  some  bravely  do 
an  honorable  job.  Mr.  Jordan  tells  how 
the  late  J.  Pierpont  Morgan,  father  of 


the  news  concerning  them  is  unfavorable. 

It  is  a  natural  reaction.  We  have  seen 
pictures  in  newspapers  that  seemed  to  be  rapher 
outrageous  impositions.  It  is  strange  aboard 
that  people  put  up  with  these  abuses  of 
privileges  as  patiently  as  they  do.  The 
16-year-old  daughter  of  a  prominent  New 
Yorker,  on  an  occasion  I  vividly  recall, 
did  not  want  to  be  photographed  as  she 
paraded  Fifth  avenue  on  an  Easter  morn¬ 
ing  and  stuck  her  tongue  out  at  the 
camera  just  as  the  shutter  clicked.  Her 


the  present  head  of  the  great  international  tossed  his  camera  into  a  snow-bank  where 
banking  house,  resented  press  photog¬ 
raphy,  but  does  not  say  why.  The  truth 
is  that  Mr.  Morgan  suffered  from  a  pe¬ 
culiar  disease  which  caused  an  ugly  en¬ 
largement  of  his  nose.  For  this  pathetic 
reason  he  avoided  the  camera.  A  snap¬ 
shot  once  taken  of  him  as  he  passed 
through  Wall  Street  was  published.  It 
seemed  to  magnify  his  disfigurement  and 
greatly  distressed  him  and  his  family. 

When  Morgan  came  in  from  Europe,  as 
did  twice  or  thrice  a  year,  all  cameras 
were  barred  from  the  ship  and  I  well 
remember  an  occasion  when  one  photog- 
who  smuggled  an  equipment 
vessel  to  snap  the  financier  was 
seized  by  members  of  the  crew,  while 
his  valuable  camera  and  plates  were 
taken  from  him  and  thrown  into  New 
York  Bay.  The  photographer  threatened 
to  bring  suit,  but  my  recollection  is  that 
his  claim  was  settled  by  Morgan’s  press 
agent. 

*  *  * 


it  was  recovered  by  a  confederate  and 
taken  to  the  office.  An  exclusive  picture 
appeared,  but  the  court  paid  no  attention 
to  it. 

* 

^NE  bleak  morning  Donnie,  our  most 
valiant  Knight  of  the  Trip^,  sneaked 
into  the  office  45  minutes  late  and  locked 
himself^  in  the  dark-room.  Donnie  had 
been  slipping  for  weeks.  His  mind  was 
not  on  business.  Some  of  us  knew  it 
was  “girl  trouble.”  Donnie  had  been 
our  best  man  but  at  present  was  turning 
in  the  largest  number  of  blanks,  or  prints 
out-of-focus,  or  views  of  people’s  backs, 
or  other  faulty  pictures  per  assignment 
of  any  man  on  the  staff.  His  indiffer¬ 
ence  had  reached  the  limit  and  the  city 
editor  called  him  forth  and  sentenced 
him  in  these  words:  “This  is  your  last 
chance,  Donnie.  Henry  H.  Rogers,  presi¬ 
dent  of  Standard  Oil,  is  on  the  witness 
stand  before  a  commissioner  in  the  anti¬ 
trust  suit  down  in  Wall  street  today. 


picture  in  that  attitude  was  spread  be-  ly/TORGAN’S  name  was  in  every  news-  There  is  no  picture  of  Roeers 

tViA  niiSlif*  witVl  an  immiHpnt  C3P"  r\orw>r  a1tnr»cf  MrAr\r  6  »  pl 


fore  the  public  with  an  impudent 
tion.  It  labelled  the  little  girl  as  a 
saucy  imp,  but  she  was  really  a  charm¬ 
ing  child  who  was  not  at  all  in  the  habit 
of  sticking  her  tongue  out  at  people  she 
didn’t  like.  The  picture  was  unjust. 
She  was  not  a  legitimate  news  subject, 
and  was  in  her  right  to  resent  being 
snapped  as  a  style  mannikin.  Dick  Can- 
field,  the  gambler,  smashed  dozens  of 
cameras  in  his  day.  George  Perkins 
would  run.  But  few  people  rebel.  I 
have  often  wondered  what  I  would  do 
if  I  should  get  caught  in  some  of  my 
breaches  of  the  peace  and  hear  the  hounds 
on  my  trail.  In  one  of  his  plays  Bernard 
Shaw  says  of  the  guilty  wretch  who 
servilely  submits  to  the  noose :  “At  least 
he  might  give  the  c'.iaplain  a  black  eye.” 
1  think  I’d  whack  the  first  camera  man 
who  came  my  way,  knowing  that  if  he 
caught  me  smiling  the  caption  would  de¬ 
scribe  me  as  impudently  defiant,  or  if 
scowling,  the  cut-line  would  point  out 
my  hate,  fear  or  sullenness,  or  if  placid. 


paper  almost  every  day  25  or  30 
years  ago  and  editors  everywhere  were 
anxious  to  have  a  recent  picture  of  him. 
The  portrait  most  often  used  was  from  a 
painting  in  which  the  artist  had  merci¬ 
fully  discounted  the  abnormal  proboscis. 
Reproductions  of  this  painting  were  ob¬ 
tained  in  a  curious  manner.  On  his  de¬ 
parture  for  Europe  the  painter  announced 
in  the  Sunday  art  columns  that  he  had 
just  completed  a  portrait  of  the  famous 
financier,  but  that  it  would  not  be  put 
on  exhibition.  A  newspaper  photog¬ 
rapher  went  to  the  artist’s  studio,  hoping 
to  get  permission  from  the  artist’s  agent 
to  copy  the  painting.  He  was  met  at 
the  door  by  the  landlady,  soul  of  kindness 
and  glowing  with  motherly  pride  in  her 
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Received  in  the 
morning,  ab¬ 
sorbed  all  day 
long,  a  paper 
that  lives  with 
170,000  sat¬ 
isfied  families. 
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These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
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contact.  The  600,000  Daily 
World  —  Evening  World 
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oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 
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a  few  hundred  more  circulation 
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has  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspapers 
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paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  news¬ 
papers  combined. 
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The  Personnel  Bureau  of 
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ing,  the  room  tilled  with  smoke,  there 
was  a  panic  and  a  fire  alarm  was  turned 
in.  Henry  H.  Rogers  now  says  he  will 
not  testify  again  as  his  life  was  imperilled 
and  the  Commissioner  is  taking  the  case 
to  the  Federal  Court  for  instructions 
and  there’s  to  be  a  warrant  for  the 
photographer.”  Just  then  Donnie 
emerged  from  the  dark-room,  carrying 
a  dripping  print  on  the  palms  of  his 
hands,  meek  offering  to  the  Great  God 
Boss.  It  was  an  excellent  photograph 
of  Mr.  Rogers  on  the  witness  stand, 
taken  suddenly  and  without  permission, 
a  sympathetic  friend  of  Donnie’s  named 
Bug  O’Brien,  having  set  off  the  flash, 
just  to  help  Donnie  hold  his  good  job. 
The  Standard  Oil  lawyers  did  seek  to 
keep  Rogers  off  the  stand  on  the  ground 
that  his  life  was  in  peril,  but  the  court 
didn’t  listen  and  Donnie  was  never  mo¬ 
lested,  although  he  took  a  few  days  off  to 
go  fishing. 

*  ♦  ♦ 


I  saw  angry  color  rise  to  the  photog¬ 
rapher’s  neck.  ‘Cut  that  stuff,’  he 
snarled.  ‘He’s  no  friend  of  mine  and 
f’ve  been  up  against  guns  before.  I’ll  snap 
him  if  he  comes  around  here.’  The  color 
had  risen  to  his  ears  and  hate  was  all 
over  his  countenance.  To  my  horror  he 
then  burst  out,  ‘If  the  blankety  blank  lays 
a  hand  on  me  he’ll  get  this,’  and  he  seized 
his  tripod  sticks,  their  sharp  prongs 
glistening  like  bayonets.  Flourishing 
them  over  his  head  he  hissed,  ‘I’ll  soak 
him  over  his  bean.’  It  was  a  minute 
before  I  could  collect  my  thoughts. 
Then,  as  soothingly  as  possible,  I  said: 
‘I’ve  only  been  kidding.  This  man  is 
the  best  known  and  most  loved  man  in 
the  world  today.  Why,  it’s  terrible  for 
you  to  talk  that  way  about  Col.  Roose¬ 
velt.  He  wouldn’t  touch  you,  only 'he 
is  tired  of  pictures  and  it  would  be 
wrong  to  snap  him  unawares.  I  guess 
I  can  get  him  to  pose.’  The  Colonel 
met  me  with  a  smile  and  came  out  to 


crank  struck  him  down  as  he  was  about 
to  board  a  steamer  at  a  Hoboken  dock 
in  the  year  1910.  Years  ago  Editor  & 
Publisher  picked  that  photograph  as 
the  best  news-picture  ever  made.  It  was 
more  or  less  of  a  happenstance  that  Wil¬ 
liam  Warnecke,  one  of  the  famous  old 
guard  photographers,  was  standing  by, 
camera  focused  on  the  Mayor,  when  the 
crank  broke  into  the  circle  and  fired. 
When  one  thinks,  however,  of  the  re¬ 
markable  photographs  that  were  made 
during  the  Great  War,  in  the  air,  on 
land  and  sea,  it  must  be  agreed  that  there 
never  has  been  such  a  thrilling  graphic 
record  of  a  news  event.  But  the  men 
who,  with  great  daring  and  sacrifice, 
snapped  those  pictures  are  lost  in  ano¬ 
nymity.  Few  photographers  have  ever  re¬ 
ceived  credit  comifiensurate  yvith.  that 
given  to  writers.  The  late  Jimmy  Hare, 
war  photographer  extraordinary,  de¬ 
manded  that  his  name  be  signed  to  his 
pictures  and  his  fame  goes  marching  on. 


JUDGE’S  ACT  PROTESTED 

The  attention  of  the  British  Home 
Secretary  was  recently  called  by  the 
Institute  of  Journalists  to  the  action  of 
a  metropolitan  magistrate  in  ordering  re¬ 
porters  to  leave  Lambeth  Juvenile  Court 
during  a  sitting.  Under  a  section  of  the 
Children  Act,  press  and  news  agency 
representatives  are  definitely  allowed  to 
remain  throughout  the  proceedings  in 
children’s  courts.  The  Home  Secretary 
communicated  with  the  magistrate  in 
question,  who  expressed  his  regret 
through  the  chairman  of  the  bench  to 
the  reporters  at  the  next  sitting. 


SPECTATOR  EDITOR  RESIGNS 

J.  B.  .\tkins  has  resigned  from  the 
editorship  of  the  London  Spectator, 
which  he  assumed  last  year  when  St. 
Loe  Strachey  sold  the  control  of  the 
paper  to  Evelyn  W'rench,  who  now  takes 
the  editorial  chair. 


pose  and  when  it  was  over  shook  hands  But  I  can  name  two  dozen  camera  men 
^ILLY  SHEPHERD  tells  a  wonder-  very  cordially  with  my  roughneck  friend  whose  feats  favorably  compare  with  his, 
^  ful  story  of  a  photographer  who  who  talked  all  the  way  home  about  what  yet  are  unknown  outside  their  immediate 
went  up  Sagamore  Hill  with  him  in  a  a  good  fellow  the  former  President  was.”  circles. 

cab  to  get  the  first  interview  with  Theo-  *  *  *  - 

dore  Roosevelt  after  the  Colonel  had  re-  nfu/cpapfr  rai  fc 

tired  to  private  life.  This  camera  man,  p^UG  O’BRIEN  was  not  the  politest 

to  be  charitable,  was  a  bit  of  a  rough-  "  photographer  that  ever  plied  the  ^  “TTI  ..  i  . 

neck,  and  noisily  boastful  of  his  fistic  trade  on  Park  Row.  He  would  poke  a  tditor  Wants  1  hree  Months 

ability.  Indeed,  much  of  his  normal  con-  camera  into  the  face  of  a  woman  bend-  Notice  to  Staff  Writers 

versation  concerned  his  enemies  against  ing  over  her  child’s  grave  without  turn-  cir  Robert  Rmre  editor  of  the  Glnc 
Whom  he  was  forever  making  the  most  i„g  a  hair.  There  is  this  story  of  him,  HeSa^resSS  of  the  pSi^^^ 

violent  threats.  This  irascible  party  felt  which  I  believe  was  first  printed  in  the  Institute  of  Journalists,  speaking  at  the 
that  the  world  was  pretty  much  against  Morning  Telegraph.  A  sensational  mur-  annual  dinner  of  the  London  District  of 
him  and  life  was  just  one  jam  after  der  out  on  Long  Island  was  claiming  the  Institute,  expressed  regret  that  the 
another.  ‘‘We  were  riding  along  in  the  attention  and  Bug  caught  the  assignment  control  of  organs  of  public  opinion 
small  compass  of  an  Oyster  Bay  station  to  photograph  the  murderer.  The  keeper  should  be  bought  and  sold  in  the  market 
bus,  Billy  relates,  discussing  the  job  in  of  the  little  jail  refused  to  admit  Bug,  place  as  if  it  were  merely  a  money- 
hand.  I  told  the  photographer  that  the  saying  the  murderer  was  in  a  cell  up-  making  counter. 


an  equitable  adjustment. 


Colonel  would  probably  look  upon  our  stairs,  very  sick.  Bug  hung  around  until  a  meeting  of  the  executives  of  the 

visit  as  an  infusion,  as  on  leaving  \Vash-  after  dark,  borrowed  a  crowbar  or  some  Institute  Sir  Robert  was  the  prime  mover 
ington  he  had  expressly  declared  he  such  instrument  from  a  neighboring  jn  a  resolution  deciding  to  approach  the 
wanted  complete  rest  and  privacy  at  blacksmith  shop,  climbed  on  a  roof  and  proprietors  organizations  and  urge  that 
Sagamore  Hill  and  also  hoped  he  had  attacked  the  barred  window.  Gaining  in  sales  or  amalgamations  of  newspapers 
posed  for  his  last  newspaper  picture,  entrance  he  located  the  murderer’s  cell  journalists  should  receive  at  least  three 
My  companion  then  announced  that  he  and  broke  in.  He  propped  the  half-  months’  notice  or  equivalent  salarv,  as 
would  stay  in  the  cab  and  snap  Room-  conscious  criminal  upon  a  stack  of  furni-  an  equitable  adjustment, 
velt  on  the  sly  if  I  would  engage  him  ture  appropriated  for  the  occasion,  set 

in  conversation  and  lead  him  into  focus  off  a  flash  and  made  his  get-a-way,'but  ] 

of  the  camera.  But  I  replied  it  would  something  happened  to  the  plate  and  the 
be  better  to  take  a  straight-forward  picture  went  into  the  discard. 

course  and  ask  for  the  picture.  The  *  «  *  j  p 

photographer  did  not  concur.  He  in- 

sisted  that  the  way  to  get  the  picture  was  T  APPEAR  to  have  selected  only  in- 
for  him  to  stay  in  the  cab  and  snap  vidious  incidents  in  these  references 
Roosevelt  when  he  was  off  guard.  Then,  to  the  _  press  photographer’s  g^tild.  I 

in  parlance  which  would  impress  my  have  said  these  men  deserved  honors  bet- 

rough  and  ready  friend,  I  said:  ‘You  ter  than  they  get  and  mean  it  and  might  97  PER  CENT,  of  THE  I 

don’t  know  this  gpiy  Roosevelt.  He  don’t  write  as  many  stories  of  creditable  deeds.  SUN’S  large,  responsive  cir- 

like  that  sly  stuff.  He’s  likely  to  do  Times  have  changed  and  the  camera  man  culation  is  concentrated  in 

something.’  I  saw  a  steely  glare  come  of  today  is  not  the  roughneck,  sneak  or  xt  v  u  r-*  a  •* 

into  the  photographer’s  eyes.  A  new  bully,  many  proved  themselves  to  be  in  New  York  City  and  its  sub¬ 
enemy  was  after  him.  ‘He  won’t  do  noth-  ‘‘yellow  journalism”  years  ago.  Today  urbs  the  territory  in  which 

ing  to  me,  by  God,’  he  muttered.  ‘Of  he  compares  with  the  reporter  in  conduct.  manufacturers  have  the  largest 

course,  he  won’t,’  I  answered  tactfully.  Editors  still  demand  good  pictures,  but  number  of  retail  outlets  and  the 


Selling 

Po’wer 


for  his  ugly  gesture  frightened  me  a  bit. 
‘Mr.  Roosevelt  is  a  perfect  gentleman. 


they  do  not  expect  a  staff  man  to  break 
into  a  jail,  nor  ruthlessly  prey  upon  peo- 


but  he  does  not  like  rough  stuff  or  any  plc  in  unfortunate  circumstances  nor 
slicker  business.  You  know  he  used  to  be  otherwise  make  license  of  freedom.  1 
a  cowboy  and  he’s  right  at  home  with  agree  with  Mr.  Jordan  that  one  of  the 
a  gun.’  My  companion  glared,  but  saia  most  remarkable  news-pictures  ever 
nothing,  and  we  drove  up  to  the  house,  nrade  was  that  showing  the  late  Mayor 
‘I’ll  stay  here  in  the  cab,’  he  announced  Gaynor  of  New  York  at  the  moment 
stolidly.  ‘If  he  says  he’ll  stand  for  a  a  bullet  from  the  pistol  of  an  insane 
pose  you  can  just  call  me,  and  if  he 
won’t  and  comes  around  here  I’ll  snap 
him,  that’s  all.’  ‘Don’t  do  anything  that 
will  embarrass  me  with  Col.  Roosevelt,’  llA 
I  implored.  ‘He  is  a  friend  of  mine.’  IICAVC 


97  PER  CENT,  of  THE 
SUN’S  large,  responsive  cir¬ 
culation  is  concentrated  in 
New  York  City  and  its  sub¬ 
urbs — the  territory  in  which 
manufacturers  have  the  largest 
number  of  retail  outlets  and  the 
largest  number  of  potential 
purchasers. 
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lUR  OVN  VORSjD 

or  Letters 


By  JAMES  MELVIN  LEE 


SPEAKING  at  New  York  University 
on  the  subject  “OpiK)rtunities  for 
Women  in  Newspaper  VN'ork,”  Dorothy 
Dix  once  remarked  that  there  were  two 
occupations  that  belonged  to  women  by 
hereditary  rights.  One  of  these  was  run¬ 
ning  a  newspaper  and  the  other  was  run¬ 
ning  a  hotel.  The  reasons  given  were  the 
hotel  keeping  was  merely  home  keeping 
on  a  large  scale  and  the  newspaper  was 
simply  tittle-tattle  raised  to  the  nth  power. 

Dorothy  Dix  has  certainly  foreclosed 
her  mortgage  on  journalism.  Through 
her  editorials  designed  primarily  to  ap¬ 
peal  to  women  she  has  probably  wielded 
greater  influence  than  any  he-editor.  Some 
of  the  best  of  her  editorial  contributions 
she  has  collected  and  put  in  permanent 
form  under  the  title  “Dorothy  Dix,  Her 
Book”  (Funk  &  Wagnalls  Company). 
A  special  sub-head,  or  a  special  sub-title 
to  be  more  exact,  is  appended — “Every¬ 
day  Help  for  Every-day  People.”  No 
better  phrase  could  be  found  to  describe 
the  contents  of  the  volume.  A  foreward— 
contributed  by  Richard  Duffy  of  the  edi¬ 
torial  staff  of  The  Litary  Digest — tries  to 
interpret  Dorothy  Dix  to  the  reader. 

Of  course  the  volume  is  made  up  of 
thoughts  that  first  broke  into  print  in 
articles  syndicated  to  newspapers.  Con¬ 
sequently  they  have  already  stood  the 
test  of  popular  appeal.  Fun  is  often 
poked  at  the  sob-sister  of  the  newspaper, 
but  it  is  extremely  doubtful  whether  any 
other  member  of  the  working  press  has  a 
better  idea  of  human  nature  or  possesses 
a  more  broadminded  tolerance.  (Dorothy 
Dix  is  still  in  the  game  and  her  articles 
on  the  Hall-Mills  case  strike  the  same 
note  as  that  sounded  in  her  book.) 

When  Dorothy  Dix  writes  an  editorial 
she  selects  such  subjects  as  “Are  You 
a  Good  Companion  for  Yourself?”, 
“Grafting  on  the  Old  Folks,”  “Sell 
Yourself  to  Your  Children,”  “Taking 
Husbands  As  Is,”  “Don’t  Make  Your 
Children  Glad  You  Are  Dead,”  and 
“Should  Women  Tell?”  Certainly  the 
author  Dix  tells  a  lot  about  women  in 
this  volume  and  she  has  a  few  things  to 
say  about  men.  Some  of  these  things  in 
the  latter  group  might  well  be  headed 
“Editorials  for  Newspaper  Workers.” 
Possibly  no  occupation  takes  more  from 
home  life  than  does  the  one  which  we 
follow. 

Personally  I  regret  that  Dorothy  Dix 
did  not  include  in  “Her  Book”  the  able 
address  which  she  gave  at  New  York 
University  for  that  had  a  message  for 
women  workers  in  American  Journalism. 
♦  ♦  ♦ 

^  D.  EATON,  who  until  recently  was 
literary  editor  of  the  New  York 
Morning  Telegraph  opens  McNaught’s 
Monthly  for  December  with  an  article 
entitled  “Simon  Degree  and  the  Civil 
War.”  In  this  article  Mr.  Eaton  takes  up 
old  ideas  about  slavery,  brushes  the  dust 
off  from  them  and  then  takes  a  new  in¬ 
ventory. 

In  this  inventory  some  of  the  things  on 
the  debit  side  are  changed  to  the  asset 
side  of  the  ledger.  Eaton  believes  that 
many  of  the  stories  published  in  the  press 
before  the  Civil  W'ar  were  unfair  and  un- 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  organization  specializing  solely  in 
ne^paper  building  design,  manufac¬ 
turing  and  production  problems. 

S.  P.  WESTON 

Ntwtptptr  BuHdintt 
Plant  Layouts 
Production,  Oportiom 

120  West  42nd  Street  New  York 


truthful.  No  Mason  and  Dixon  line  ought 
to  divide  editors  who  read  this  article. 

*  *  * 

'T’HE  story  of  “The  Story  Behind  the 

Newspaper  Stories”  is  told  by  Albert 
Payson  Terhune  in  the  American  Mag- 
agine  for  December.  He  frankly  admits 
that  he  is  going  to  limit  his  story  to  the 
"romantic  end  of  the  most  romantic  in¬ 
dustry  on  earth,  the  reporters.”  He  goes 
one  step  farther  and  says  that  he  is 
going  to  talk  alwut  himself  as  an  ex¬ 
reporter  and  his  journalistic  experiences. 

Terhune  went  on  the  staff  of  the  New 
York  Evi'ning  World  in  November,  1894. 
He  confesses  that  he  did  rather  poor 
work  and  was  about  to  be  fired  by  the 
city  editor,  Fred  Duneka,  when  the  trol¬ 
ley  strike  broke  out  in  Brooklyn  and 
the  paper  needed  the  assistance  of  all  its 
men.  He  then  chats  about  his  various 
assignments  and  how  he  was  nearly 
mobbed  by  the  strikers  because  of  a 
mistaken  idea  on  their  part  that  he  was 
a  Pinkerton  detective. 

The  article  is  very  interesting.  Pos¬ 
sibly  its  best  feature  is  the  account  of 
how  a  reporter,  at  the  time  of  the  severe 
illness  of  a  multi-millionaire,  posed  as  a 
doctor  in  order  to  reach  the  bedside  of 
the  patient.  Finding  the  patient  asleep, 
the  “reporter-doctor”  did  not  disturb 
him,  but  asked  the  head  nurse  for  the 
charts  and  chatted  with  her  about  the 
opinions  of  those  specialists  who  had  been 
called  to  attend  the  sick  man.  From  her 
he  learned  that  the  multi-mfllionaire. 
call^  Smith  in  the  story,  was  not  expected 
to  live  24  hours. 

But  things  were  not  going  so  well  down 
stairs.  One  of  the  servants  had  found 
a  pawn  ticket  in  the  hat  of  the  “re¬ 
porter-doctor”  and  he  had  taken  the  mat¬ 
ter  up  with  the  millionaire’s  private  secre¬ 
tary.  But  let  Terhune  tell  alwut  the 
climatic  situation  that  followed: 

The  secretary  could  not  aflford  to  commit  any 
.avoidable  Mlecism.  Tact  was  called  for,  that 
first  requisite  to  every  great  man’s  private  sec- 
reta^.  Running  over  in  his  mind  a  list  of  the 
hastily-summoned  specialists’  names,  and  picking 
^e  at  random,  the  secretary  stepped  between 
Hutler  and  the  front  door,  inquiring  with  peril¬ 
ous  suavity  1 

“Pardon  me,  but  are  you  Doctor  Blankton  of 
Raltimore.' 

Butler  halted,  glaring  down  at  the  worried 
little  secretary  with  a  soul-searing  contempt. 
Then,  with  a  voice  like  the  roll  of  thunder  from 
mountain  peak  to  mountain  peak,  he  declaimed: 

“Doctor  Blankton  forsooth?  Not  I  am  Old 
Doctor  Mvnyon!’’ 

Brushing  aside  the  babblingly  horrified  sec¬ 
retary,  Butler  strode  to  the  door,  and  out  of 
the  house.  Presently,  all  the  newspaper-reading 
world  was  informed  that  Smith  was  dying.  For 
some  reason,  Butler  was  never  called  to  account 
in  any  way  for  his  amazing  hoax. 

(To  none  but  the  youngest  generation  is  tv 
needless  to  mar  my  anecdote  by  a  postscript 
explanation  that  “Old  Doctor  Munyon’’  was  a 
healer  whi^se  illustrated  and  flashy  advertise- 
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merits  used  to  afpear  regularly  in  nearly  every 
paiier  in  America.  His  name  was  a  favorite 
in  vaudeville  wheezes  and  topical  songs  of  the 
period.) 

In  telling  this  incident  Terhume  gives 
the  facts  on  which  Irvin  S.  Cobb  once 
built  a  short  story  that  in  a  way  is  a 
newspaper  classic.  In  fact,  after  read¬ 
ing  this  article  by  Terhune,  one  sees 
where  Cobb  found  a  lot  of  his  material 
for  his  newspaper  yarns  which  he  has 
been  selling  to  the  magazines  in  recent 
years  and  which  he  recently  brought  to¬ 
gether  in  book  form. 

*  «  * 


'T'HE  six  sweetest  words  to  a  news- 
^  paper  publisher  are  said  to  be  “I 
want  to  Place  an  ‘Ad.’  ”  These  six 
words  are  the  head  for  an  article  in  the 
Telephone  Re^'icw  for  November — an 
article  which  shows  the  improved  me¬ 
chanical  equipments  for  receiving  want 
ads  over  the  phone  by  the  New  York 
World  and  the  Brooklyn  Daily  Eagle. 
The  article  is  illustrated  and  shows  how 
the  telephone  company  co-operates  with 
newspapers  for  better  service. 

0  0* 


'T’HE  newspaperman’s  humorist  has 
always  been  Edgar  Wilson  Nye.  In 
the  days  when  the  American  Press  Hu¬ 
morist  Association  was  more  active  than 
it  is  today,  Nye  was  the  patron  saint  of 
that  organization.  He  was  either  its  first 
president  or  its  first  honorary  president 
— I  have  forgotten  which.  For  years  it 
had  in  mind  the  preparation  of  a  volume 
that  should  give  Nye’s  life  story  and  it 
did  issue  one  book  to  honor  his  memory. 

The  task  of  compiling  such  a  volume 
was  finally  undertaken  by  the  son,  Frank 
Wilson  Nye,  who  has  just  published  “Bill 
Nye — His  Own  Life  Story”  (The  Cen¬ 
tury  Company).  The  son  has  followed 
the  wise  policy  of  letting  the  humorist  tell 
the  story.  In  other  words,  the  son  has 
simply  supplied  the  continuity — to  use  a 
motion  picture  phrase. 

Nye  was  born  at  Shirley,  Me.,  Aug. 
25,  1850.  Eleven  years  later  on  the  same 
day  of  the  same  month  Bret  Harte  was 
born,  the  man  responsible  for  the  name 
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“Bill”  before  Nye’s  name.  Nye  himself 
once  wrote  a  humorous  skit  about  Shirley 
in  which  he  said  that  if  he  were  to  do 
it  over  again  he  did  not  know  whether  he 
would  select  that  particular  spot  or  not. 

Nye’s  first  newspaper  experience  was 
in  VV^isconsin  where  he  was  country  cor¬ 
respondent  for  the  Hudson  Star  and  the 
Chippewa  Falls  Weekly  Herald.  In  his 
weekly  letters  to  these  newspapers  may 
be  found  “traces”  of  the  humor  that  was 
later  to  make  him  famous.  His  first  real 
newspaper  job  was  on  the  Laramie  Sen¬ 
tinel,  a  morning  paper. 

Of  Sentinel  days  Nye  once  spoke  as 
follows : 

The  salary  was  not  targe;  5t  was  not  im- 
rressive.  It  was  not  calculated  to  canker  the 
soul.  By  putting  handles  on  it  every  Saturday 
•vrning.  1  was  enabled  to  carry  it  home  bv 
myself,  the  distance  being  short.  T  used  it 
wisely,  not  r'  nning  through  it  as  some  would 
fiavc  done.  In  this  way  at  the  end  of  the 
war,  I  had  two  dcllars  in  money  and  a  nice 
new  set  i  f  whi -kers.  I  also  bad  acquired  a 
gum  overcoat,  whose  views  one  could  easily  get 
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bjr  being  Ihrown  in  its  society  for  a  few  minutes 
cn  2  v.arm  day. 

6  In  addition  to  reporting  for  the  Lar- 
j  amie  Sentinel  Xye  acted  as  the  local  cor- 

i  respondent  for  the  Cheyenne  Sun.  The 
newspapers  throughout  Wyoming  copied 
so  extensively  Nye’s  breezy  locals  that 
he  sent  samples  of  his  work  to  the  Den¬ 
ver  Tribune.  Thomas  F.  Dawson,  the 
j|  city  editor  of  that  paper,  thought  the  copy 
J  turned  in  bv  Nye  worth  the  $15  asked 
ji  for  it.  But  the  owner  suggested  to  Daw- 

jl  son  that  an  offer  of  $7  be  made.  As  Nye 

I  was  in  no  position  to  refuse  he  consented 

to  supply  the  Denver  Tribune  regularly 
with  weekly  letters  at  that  fi^re.  The 
!  bargain  was  not  so  bad  as  it  seemed 
I  The  wider  audience  in  the  Denver  Trib- 
I  ime  made  it  easier  for  Nye  later  to  estab- 

I  lish  his  famous  Boomerang  at  Laramie 

I  and  to  syndicate  his  skits  to  other  news¬ 

papers. 

To  boom  the  Boomerang  Nye  once 
printed  the  following: 

.\  company  incorporated  itself  and  started  a 
paper  of  which  I  took  charge.  The  paper  was 
published  in  the  loft  of  a  livery  stable  That 
IS  the  reason  they  called  it  a  stock  company. 
You  could  come  up  the  stairs  into  the  office 
,  or  you  cculd  twist  the  tail  of  the  iron  gray  mule 
j  and  take  the  elevator. 

The  volume  by  Nye’s  son  after  quoting 
I  the  item  just  given  thus  explains  the 
title : 


I  Sundry  reasons  are  given  for  naming  it  the 
Boomerang.  One  was  that  so  many  copies 
came  back.  The  fact  is  it  was  named  for  Bill 
Nye’s  mule.  Boomerang. 

This  mule  was  Nye’s  mascot.  One  day 
it  appeared  on  the  streets  of  Laramie — 
f  from  no  one  knew  where.  Ambling  up  to 
I  Nye  it  rubbed  its  nose  against  his  sleeve 
I  and  brayed  into  his  ear.  From  that  time 
I  on  the  animal  was  known  as  Bill  Nye’s 
I  mule.  Boomerang.  In  gratitude  for  ser¬ 
vices  rendered  Nye  dedicated  his  first 
book  to  his  mascot. 

Vol.  I,  No.  1  of  Boomerang  was  dated 
March  11,  1881.  Addressing  a  convention 
I  of  editors  years  after  he  had  left  Laramie, 
Nye  thus  outlined  his  experiences: 

It  wasn’t  much  of  a  paper,  tut  it  cost  $16,000 
a  year  to  run,  and  it  came  out  six  days  in 
the  week,  no  matter  what  the  weather.  We 
took  the  Associated  Pre'=s  news  by  telegraph 
part  of  the  time,  and  part  of  the  time  we  relied 
on  the  Cheyenne  morning  papers,  which  we 
proCTired  from  the  conductor  on  the  early 
morning  freight.  We  received  a  great  many 
special  telegrams  from  Washington  in  that  way. 
And  when  the  freight  train  got  in  late,  I  had 
to  guess  at  what  Congress  was  doing  and  fix 
up  a  column  of  telegraph  the  best  I  could. 
There  was  a  rival  evening  paper  there,  and 
I  sometimes  it  would  senil  a  smart  hoy  down  to 
the  train  and  get  hold  of  our  special  telegrams, 
j  Sometimes  the  conductor  would  go  away  on  a 
picnic  and  take  our  Cheyenne  paper  with  him. 
All  these  things  are  annoying  to  a  man  who 
!  is  trying  to  supply  a  long  felt  want.  There 

J  was  _  one  conductor,  in  particular,  who  used  to 

I  go  into  the  foot-hills  shooting  sage  hens  and 
1  take  cur  cablegrams  with  him.  This  threw 
toe  much  strain  on  me.  I  could  guess  at  what 
Congress  was  doing  and  make  up  a  pretty  read¬ 
able  report,  but  foreign  powers  and  crowned 
I  heads  and  dvnasties  always  mixed  me  up. 

The  circulation  of  the  Boomerang  was 
6y  no  means  limited  to  Wyoming.  Sub¬ 
scriptions  came  from  every  state  and 
from  many  foreign  countries.  Many  dis¬ 
tinguished  men  were  numbered  among  its 
subscribers.  To  show  its  popularity 
I  among  newspaper  men  I  need  only  re- 

Imark  that  Charles  .\nderson  Dana  of  the 
New  York  Sun  liked  it  so  well  that  he 
sent  Nye  a  check  for  $10.  In  editing  the 
paper  Nye  had  a  boomerang  in  the  shape 
of  a  row  with  the  publisher.  It  is  now 
published  as  the  Laramie  Republican. 
But  it  wasn’t  Charles  Dana  of  the  Sun, 
!  but  Joseph  Pulitzer  of  the  World  who 
brought  Nye  to  New  York  at  a  salary 
[  of  $150  a  week.  Pulitzer’s  managing  ed- 
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itor,  J.  A.  Cockerill,  once  remarked  about 
Nye’s  connection  with  the  World: 

I  had  to  use  a  neat  deal  of  persuasion  to 
get  him  to  take  up  his  abode  in  New  York  and 
become  a  regular  member  of  the  World  staff. 
He  was  afraid  of  the  big  city.  He  thought 
that  bis  homely  humor  would  not  be  appreciated 
here,  and  that  he  would  lose  touch  with  things 
luraL  1  convinced  him  that  the  metropolis  was 
made  up  of  rounti^  born  men,  and  that  <mr 
active,  potential  citizens  loved  the  smell  of 
dog-fennel,  the  hum  of  the  bee  and  the  sweet 
incense  of  the  haymow  On  wet  days.  It  was 
onlv  when  satisfied  that  there  was  a  great  deal 
of  human  nature  in  the  metropolis  that  he  cem- 
sented  to  come  at  all,  and  even  then  he  pitched 
his  tent  down  on  .Staten  Island,  where  he 
could  romp  with  his  children  and  keep  a  cow. 

The  volume  prints  a  letter  from  Nye 
to  his  wife  in  which  the  folloing  para¬ 
graph  appears: 

I  have  made  verl>al  contract  with  the  American 
Press  Association  tor  two  years  more  at  the  old 
price,  $8,320  per  year,  and  $2,600  with  the 
World  to  January  1st,  $10,920,  in  all,  with  the 
hope  of  more,  but  at  least  I  go  cheerfully  away. 

This  letter  shows  Nye  had  improved 
his  status  financially  since  the  days  when 
he  got  $7  a  week  for  the  same  material 
from  the  Denver  Tribune.  But  money 
could  not  restore  his  health,  which  had 
been  gradually  failing.  Long  Distance 
called  “30”  on  Washington’s  Birthday, 
1896.  Bill  Nye  answered  the  call  at  Buck 
Shoals.  N.  C. 

To  “Bill  Nye — His  Own  Life  Story,” 
Melville  E.  Stone  of  the  Associated  Press 
contributes  the  foreword.  A  quotation 
from  this  foreword  may  well  sum  up  an 
estimate  of  Edgar  Wilson  Nye: 

Hamlet’s  estimate  of  Yorick  seems  to  be 
applicable  to  Bill  Nye.  “I  knew  him,”  and  he 
was  “a  fellow  of  infinite  jest.”  But  sometbinf 
mere.  He  was  scrupulously  careful  that  nothing 
of  his  should  corrupt  cither  the  morals  of  the 
pure  English  cf  his  readers  or  bis  bearers.  He 
had  no  recourse  either  to  slang  or  dialect.  He 
wiote  in  cur  best  English  .-.nd  was  most  amusing. 
Of  course,  upon  rccasion  he  quoted  the  native 
vernacular,  but  tiid  not  depend  upon  it  for  his 
fun,  as  Josh  Billings  and  many  others  did. 

Friends  of  the  father  will  always  be 
grateful  that  the  son,  Frank  Wilson  Nye, 
let  “Bill”  write  the  biography.  On  first 
glance  it  looks  as  though  the  son  had  not 
done  much  except  to  write  a  connecting 
paragraph  here  and  there.  Those  who 
have  been  on  .the  copy  desk,  however,  will 
realize  that  the  son  picked  out  a  harder 
task  by  this  method  of  compilation  than 
if  he  had  written  all  the  text.  For  20 
years  the  father  contributed  copy  to 
.\merican  newspapers.  Just  to  read  what 
appeared  in  the  press  from  Nye’s  pen  was 
a  bie  job  in  itself. 

The  suggestion  the  father  once  made 
about  reading  will  apply  equally  as  well 
to  the  book  by  the  son: 

Do  not  read  it  all  at  once  to  see  whether  he 
married  the  gjrl  cr  not.  Take  a  little  at  a  time. 
If  you  read  it  all  at  once  and  it  gives  you  the 
heaves,  you  deserve  it.  I  will  not  bind  myself 
to  write  the  obituary  of  such  people. 


It  develops  in  detail  the  fifteen  rules 
which  E.  B.  White  of  the  Benton  (Ark.) 
Courier,  sends  to  his  correspondents.  On 
the  cover  page  of  each  pad  for  such  cor¬ 
respondents  he  prints  the  following: 

1.  Aheve  all  get  the  news. 

2.  Boost  every  worthy  movement  in  your 
community;  in  fact,  have  progress  for  your 
siogan. 

3.  Do  not  express  your  own  opinion  of  new? 
events:  just  give  the  facts  and  let  the  reader 
form  his  own  opinion. 

4.  Do  not  depend  on  rumor;  investigate  care¬ 
fully  all  impel  tant  news. 

5.  Write  regularly,  even  though  there  are 
only  a  few  notes.  People  become  accustomed 
to  a  letter  each  week  and  look  for  it. 

6.  VVhor  Where?  When?  What?  Why? 
How?  Answer  these  questions  in  your  news 
stories,  and  you  are  sure  to  make  them  inter¬ 
esting. 

7.  Speak  a  good  word  for  everyone  in  your 
community.  If  you  can’t,  leave  them  alone. 

8.  Give  accurate  leports  of  all  public 
meetings. 

9.  Do  not  use  the  paper  to  “get  even”  .with 
anyone. 

10.  Speak  a  good  word  for  the  paper  you 
represent.  The  paper  is  here  to  serve  the  best 
interests  of  our  country,  state  and  nation. 

11.  We  welcome  articles  on  timely  subjects; 
only  ask  that  same  te  as  short  as  possible. 

13.  Try  and  make  all  items  and  articles  con¬ 
cise — that  is,  to  the  point. 

1 1.  Leave  ene  line  between  each  item. 

14.  Mail  letters  so  that  they  will  reach  this 
office  Wednesdays. 

15.  In  case  r.f  some  extraordinary  news  event, 
telephone  us  at  once. 

In  addition  to  an  elaboration  of  these 
principles  Mr.  Oehm,  who  by  the  way  is 
Agricultural  Editor  of  the  University 
of  Arkansas,  adds  by  way  of  good  meas¬ 
ure  a  number  of  practical  hints  on  the 
preparation  of  copy. 

♦  ♦  ♦ 

IVELSON  A.  CRAWFORD,  director 
of  publicity  for  the  Department  of 
.\griculture  at  Washington,  D.  C.,  has 
undertaken  the  editorship  of  the  Borzoi 
Journalism  Handbooks  to  be  published 
by  .\lfred  A.  Knopf  of  New  York  City. 
In  editing  this  series  Mr.  Crawford  plans 
to  meet  the  demand  that  is  constantly 
increasing  for  shorter  texts  on  more  in¬ 
dividual  journalism  subjects  and  thus 
avoid  the  criticism  that  text  books  on 
journalism  are  too  general  in  material 
covered.  He  has  already  arranged  for 
“The  Column”  by  Hallam  W.  Davis,  pro- 


'T’HOSE  who  write  to  the  College  of 
.\griculture.  University  of  Arkansas, 
Little  Rock,  Ark.,  and  ask  for  Exten¬ 
sion  Circular  No.  226  will  receive  the 
pamphlet,  “The  Country  Correspondent” 
by  Gus  M.  Oehm.  This  booklet  is  an 
excellent  one  for  the  editors  of  com¬ 
munity  weeklies  and  small  city  dailies 
to  put  into  the  hands  of  correspondents 
who  cover  the  news  of  rural  sections. 
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Recommendations. 


■pDITORS’  Feature 
Service,  which  started 
January  1,  1926,  with  two 
clients,  now  has  142.  We 
invite  you  to  write  any  of 
them  for  an  explanation  of 
this  extraordinary  growth. 

EDITORS’  FEATURE  SERVICE, 
Inc. 

Timet  Building,  Cleveland,  O. 


A  Different 
Health  Service 

That  will  produce  and  anchor 
circulation. 

A  Daily  and  Sunday  Health 
Article,  and  readers’  questions 
answered  by  Dr.  Frank  McCoy. 


Write  or  Wire  Today 


McCoy  Health  Service 

Brack  Shop$  BuUding 

Los  Angeles,  California 


Regional  Advertising 

at 

Regional  Rates 

in 

The  Christian  Science 
Monitor 

An  International  Dallv  Newipaper 
PnblUhlng  8CLBCTKD  ADVSE'nUNO 

ATLANTIC,  CENTRAL  and 
PACIFIC  Editions 

Rates  and  Circniatlon  Data 
Supplied  on  Reqneet 

ADVBR'nSINO  OrnOBS 
Boaton  New  York  Ktnaai  City 

Philadelphia  London  San  Pranelaeo 

Chicago  Paris  Loo  Angelce 

Cleveland  riorenet  Seattle 

Detroit  Portland 

"Buy  What  You  Can  Use" 


fessor  of  English  at  the  Kansas  State 
.Agricultural  College;  “Circulation  Man¬ 
agement”  by  Marco  Morrow,  assistant 
editor  of  the  Capper  Publications  of  To¬ 
peka,  Kansas ;  “Printing  and  the  Journal¬ 
ist”  by  E.  W.  Allen,  dean  of  the  School 
of  Journalism,  University  of  Oregon; 
“What  Is  News?”  by  Gerald  W.  John¬ 
son,  former  professor  of  journalism. 
University  of  North  Carolina;  “A 
Manual  of  Newspaper  Style”  by  Marvin 
G.  Osborn,  professor  of  journalism, 
Louisiana  State  University  and  “Adver¬ 
tising  and  the  Newspaper”  by  W.  F.  G. 
Thacher  of  the  University  of  Oregon. 
Mr.  Crawford  himself  will  write  “Evi¬ 
dence  and  the  Journalist.” 

The  volume  by  Professor  Davis  on  the 
column  will  probably  be  published  some 
time  during  the  present  month.  Other 
volumes  contemplated  will  take  up  such 
subjects  as  book  reviewing,  sports  writ¬ 
ing,  the  house  organ,  the  press  associa¬ 
tions  and  syndicates,  technical  journalism, 
etc. 


MICHIGAN 

Is  growing  faster  than  any  State 
in  the  Union. 


Its  increase  in  manufacturing 
products  surpasses  anything  in  the 
world. 

BOOTH  NEWSPAPERS 

cover  Michigan  outside  of  Detroit 
— Eight  principal  cities  with  the 
only  or  leading  Newspaper  In  Its 
respective  community. 

The  Grand  Rapidi  Preai 
The  Flint  Daily  Jenmal 
The  Saginaw  News  Courier 
The  Kalamazoo  Gazette 
The  Jackion  Citizen  Patriot 
The  Bay  City  Times  Tribune 
The  Kuskegon  Chronicle 
The  Ann  Arbor  Timet  Newt 

Nattcnal  AevtnMmg  — rmreflrij 

I.  A.  KLEIN  J.  E.  LUTZ 

60  East  48nd  St.  Tower  Building 
New  York  City  Chicago,  HI. 


I  Buffalo,  The  Wender  City  of  America  j 

Buffalo — a  profitable 
Market  for  Advertisers 

Sales  In  Buffalo  are  splen¬ 
did  for  advertised  goods. 
Employment  conditions  ex¬ 
cellent,  retail  and  other  ;| 

business  thriving.  One  j 

I  newspaper  will  put  your  ! 

I  story  over  to  83%  of  the  i 

j  people — that  paper  is  the 

I  BUFFALO  EVENING  NEWS 

j  Read  in  4  out  of  5  Buffalo  Homes 
I  Edward  H.  Butler,  Editor  and  PubHsAar 
I  KeUy-Smlth  Company,  Repreaentatlvos 
j  Marbriilge  Bldg.  TrSiuna  Towar 

I  New  Yo^,  N.  Y.  Chicago,  IS. 

I  Atlantic  Bldg.  Waterman  Bldg.  j 

I  Philadriphia  Boston  ] 


emeUL/a^N 


Cover  Half  a  State 

EVENING  COURIER 
MORNING  POST 


CAMDEN,  N.  J. 

Nathmal  Representatives 
Story,  Broolis  A  Ffadoy. 
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States,  and  it  was  that  appeal  which  the  United 
States  Supreme  Court  refused  to  entertain. 

The  result,  theref  'e,  was  that  the  claim 
contended  for  by  thi  ojtdior  advertising  inter¬ 
ests  was  sustained  by  the  United  States  Su¬ 
preme  Court. 

I.  W.  Digces,  Secretary, 
CiENERAL  Outdoor  Advertising  Comeasy,  Inc. 


WHAT  OUR  READERS  SAY 


WHAT  DO  OTHER  EDITORS  THINK? 

To  Editor  &  Publisher:  You  have  — not 
given  considerable  space  to  items  dealing 
with  expanding  schools  of  journalism  and  '^*3 
the  prominence  of  the  heads  of  these  f* 
schools  at  gatherings  of  newspaper  pub-  ^  8< 
Jishers  and  editors.  seern 

But  you  have  not  discussed  the  prac-  ‘’und 
tical  value  of  these  schools  as  illustrated 
by  their  graduates  in  newspaper  life.  I  ‘ 
wonder  if  newspaper  executives  through- 
out  the  United  States  have  found  gradu- 
ates  of  schools  of  journalism  an  asset 
or  a  liability. 

In  St.  Louis  I  believe  the  general  at-  ^  ., 
titude  is  IxAStik  to  journalism  school 
puirils — these  pupils  require  a  tremen-  . 
dous  amount  of  training,  instruction  and 
attention.  And  when  you  have  carefully 
and  painstakingly  given  them  of  your 
time  you  may  find  your  efforts  thrown 
away. 

My  own  experience  has  been  that  the  tical-r 
graduates  lack  ability  to  see  news,  are  pot  si 
unable  to  spell,  affect  a  flippant,  indolent 
attitude,  and  will  not  really  concentrate  been 
on  learning.  Many  of  them'  appear  to  thing, 
have  taken  journalism  because  of  the  fan- 
cied  easiness  of  the  course.  sure  : 

In  wimiowing  the  wheat  from  the  "o 
chaff  of  graduates,  you  may  rind  that  the  * 
wheat  isn’t  of  sufficient  quantity  to  de- 
serve  the  effort. 

.  Your  graduate  lacks  the  splendid  en¬ 
thusiasm  of  the  reporter  who  entered  the 
game  fresh  out  of  high  school,  stuck  be¬ 
cause  of  a  love  for  the  game,  and  can  __ 
turn  out  sports,  markets,  features  or 
straight  news  matter  with  a  versatility 
that  is  astonishing.  I V 

The  graduate  lacks  the  knowledge  of 
law,  court  customs,  market  matters  and  )  J 

other  general  information  which  the 
regular  reporter  has  absorbed  during  his  ( 
years  of  service.  The  graduate  will  pull 
blunders  in  facts  that  an  office  boy  has  )  I 
learned  should  be  avoided.  fM 

I  recall  a  graduate  who  dreamily  went  (  W 
out  to  lunch  just  as  a  big  story  broke. 

“Well,  what  of  it?”  he  asked.  “Wasn’t  J j\ 

it  my  lunch  time?”  Another  on  a  copy  // 
desk,  had  an  item  about  a  pretty  blonde 
girl  being  found  dead.  He  was  par-  \\ 
ticularly  well  satisfied  with  a  head  he  jL 
wrote.  “Blonde  is  killed ;  Gentleman  /A 
Sought.”  He  lacked  taste.  I  W 

Schools  very  obviously  need  to  teach 
spelling,  ordinary  grammar,  how  to  write  /  J 
a  first  paragraph,  how  to  cover  police  sta-  / 0 
tions,  what  is  news,  how  to  write  briefly,  V  \ 
and — what  to  put  in  heads  and  how  to 
write  them.  // 

Perhaps  too  many  instructors  in  schools  (  ^ 
of  journalism  are  not  acquainted  with 
technical  newspaper  work.  I  have  known  j  | 
of  many  office  misfits  who  turned  to  J ^ 
teaching  journalism  when  they  were  fun-  ( ( 
damentally  unfit  to  be  newspaper  men  VV 
themselves.  \  | 

The  reward  in  newspaper  work  may  )\ 
not  be  any  too  great.  But  if  a  news-  (A 
paper  man  saves  his  money  and  pays  at- 
tention  to  business  he  can  progress  just  __ 
as  well  in  a  newspaper  office  as  in  any 
other  business  and  command  just  as  P 
much  respect.  Too  many  newspaper  men  <- 


UNIFORM  INVOICES 

To  Editor  &  Puublisher:  Thanks  and  con- 
gratulaticns  on  your  leading  editorial  in  your 
issue  of  November  13th. 

As  a  person  experienced,  I  know  of  some 
publishers  whose  invoices  have  required  many 
hours’  attention  each  month  on  the  part  of  the 
accounting  departments  of  the  larger  agencies 
in  order  to  correct  errors  and  make  adjust¬ 
ments  so  that  the  publishers  would  receive  the 
exact  amount  due  them.  In  many  instances  if 
this  work  had  not  been  done  by  the  accounting 
departments  it  would  have  made  a  difference  in 
thousands  of  dollars  in  the  publisher's  net  profit 
at  the  end  of  the  year. 

I  hope  you  will  be  able  to  continue  this 
good  work  and  that  you  will  have  some  item  on 
this  subject  in  many  of  your  issues  for  a  long 
time  to  come,  as  there  is  a  lot  of  education 
necessary  and  it  will  benefit  both  publisher  and 
agency  alike. 

F.  G.  Hubbard, 

Chairman,  Board  of  Governors,  New  York 
Council  of  the  American  Association  of  Ad¬ 
vertising  .Agencies. 


U.  S.  NEWSPRINT  OUTPUT  UP 

Production  of  newsprint  in  the  United 
States  in  October  aggregated  143,148 
tons  as  compared  with  136,167  in  Sep¬ 
tember.  Shipments  were  141,411  tons  as 
against  137,257. 


Supplies  and  Equipment 


Modern 

posing  Room 
Furniture 


AiOSS  24  and  28-page  presses  good  for  blaak 
or  color  work,  also  Goss  Sextuple. 

HOE  Pony  Quadruple,  Quadruple,  SextupU^ 
Sextuple  color  Press,  Octuple  and  Double  S«- 
tuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotyps 
presses — print  up  to  32  pages. 

Available  For  Early  Delivery 


as  made  by  ns  will  qteed 
np  prodnetion  and  re¬ 
duce  costs — a  real  saving 
in  your  Pay  Roll.  Are 
yon  interested?  If  so, 
consult  your  regular  deal¬ 
er  in  printers’  supplies 
or  write  ns  direct. 


WALTER  SCOTT  &  COMPANY 

Main  OiBoe  It  Faotory . Flalndeld,  V.  I. 

New  York  Offloe..Brokaw  Bldg.,  1467  Broadway 
Okloage  Offloe . Xonadnsek  Blssk 


Do  it  now  ! 


HAMILTON  MFC.  CO 

TWO  RIVERS,  WIS. 


The  throwing  of  a  single  Lever  locks 
this  Hoe  Flat  Casting  Mould  which  is 
carefully  designed  and  constructed  for 
perfect  Balance  as  well  as  Quality  and 
Durability. 

Made  in  three  sizes — five,  seven  and 
eight  columns. 


S  CONTROL 


^Safest  System  in  the  World' 


CIRCULATION  VIEWS 

To  Editor  &  Publisher:  I  see  Editor 
&  PuBUSHER  assumes,  as  a  matter  of 
course,  that  “flash  extra”  circulation  is 
something  newspapers  desire.  We  dis¬ 
courage  extras. 

.As  a  matter  of  duty,  we  still  print  elec¬ 
tion  extras — for  which  the  A.  B.  C.  gives 
us  no  credit,  and  which  certainly  cost  us 
a  lot  of  money.  As  a  matter  of  adver¬ 
tising  ourselves,  and  to  give  readers  a 
service  they  desire,  we  still  print  world 
series  baseball  extras — and  sell  them  to 
radio  fans  who’ve  heard  the  whole  game ! 

But  are  there  still  publishers  who 
really  like  to  see  their  circulation  figures 


Cutler-Hammer  Control¬ 
lers  for  presses  of  every 
size  and  for  every  type  of 
motor-driven  machine. 


504-520  Grand  St.,  N.  Y.  City 

Also  at  7  Water  Straat 

DUNELLEN,  N.  J.  BOSTON,  MASS. 


R.  HOE  &  CO.,  Inc. 

7  South  Dearborn  Street, 
CHICAGO,  ILL. 


oAddress  all  communications: 

The  CUTLER-HAMMER  Mfg.  Co. 

Pionmm  Mmmmfmctmrm-M  •/  Elmetrie  Cmsrmi 

1203  St.  Paul  Avenue,  Milwaukee,  Wis. 


Can  be  marketed  direct  through 
the  advertising  columns  of 

EDITOR  &  PUBUSHER 


CUTLER-HAMMER 
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Employment— Equipment— Services 


EDITOR  PUBLISHER 


EMPLOYMENT 


EMPLOYMENT 


MECHANICAL 


Classified  Advertising 
Information 


TRANSIENT  RATES 


SITUATIONS  (Cash  wkh  Ord«-) 

I  Time  —  .4S  per  line 

3  Times  —  JS  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .M  per  Mae 

4  Times  —  .55  per  line 


_ Wanted  Situations  Wanted _ _ Equipment  for  Sale _ 

Advertisinc  Representatives  wanted  for  leading  Circulation  Manager,  thoroughly  familiar  with  Prints  and  Bookbm^s  ^uij^ent,  machm- 

publication  in  its  field.  If  you  are  now  travel-  home  delivery,  street  sales  and  general  promo-  '"y.’ u^d  nreT.,^  mf^hin^^ 

ing  states  of  Ohio.  Nebraska  or  Wisconsin,  tion,  wishes  to  make  connection  with  morning  ^  A  T  F  To  96  Beck- 

California,  Oregon,  Washington  or  Texas,  de-  or  evening  taper  in  city  of  from  50,000  to  Conner  FendUr  Branch  A.T.F.  Lo.,  96  Beek 

sirable  connection  can  be  made.  Commission  150,000  population.  _  Will  locate  anywhere.  _ '* _ 

basts.  Write  in  full  to  Box  B-545,  Editor  &  B-589.  Editor  &  Publisher. _  Roller  for  wet  mats  only,  foi 

Publisher. _  Circulation  Manager,  15  years’  experience,  de-  ,5,1,  cheap  The  Goss  Printing  Press  Co..  1535 

m™,,,.  „„„<i  b,  Mr.  p.b„  s™  '\"T.v  ^ 

in  Southern  town  of  about  20.000.  Circula-  “‘“‘r-  ..  ^  — 


e  non  n  c  tj  r-  f  11  systems,  A.  B.  C.  records,  etc.  Will  call  for 

P’' personal  interview.  B-573.  Editor  &  Publisher. 


information  and  references  with  first  letter.  B- 
570,  Editor  &  Publisher. 


Equipment  Wanted 


WhJta  space  charge  at  same  rate  per  Mas  pe, 
hisertion  as  earned  by  frequency  of  inaartioa. 
SpedaJ  rates  qinted  for  13.  2<  and  52  inaartiana. 
The  Editor  A  Publisher  reserves  tha  right  to 
classify,  edit  or  reject  any  advertiaemont. 


Advertising  Salesnun  for  only  daily,  circula- 


City  or  Managing  Editorship  daily,  city  ten  to  Kjnds  of  Photo-Engraving,  electrotyping 

fortv  thousand.  Begin  January  1.  Write  “C”,  stereotyping  equipment  wanted.  We  pay 

P.  b.  Box  692,  Bartlesville.  Okla. _ ca,!,.  Miles  Machinery  Co..  409  W.  26th  St., 


COUNT  SIX  WORDS  TO  LINE 


ADVERTISING 


tion  over  7,000  and  growing  in  progressive  P.  Box  692,  Bartlesville,  Okla. _ cash.  Mile 

cornmunity;  not  merely  copy  chaser  or  seller  of  classified-A  real  producing  manager  desires  New  York, 
white  space,  but  a  man  of  ideas  who  can  plan.  connection  in  a  larger  and  broader  field.  . 

write  and  sell  campaigns;  prefer  married  man  twelve  years  experience  from  the  Sticks  to  - 

who  seeks  permanent  connection  where  ability  x-  v  n 

will  be  recognized  and  rewarded;  $40  to  start.  JivL 

If  qualified  for  this  job  tell  us  why,  fully  cov-  F-<l'tor  &  Publisher. - - - 0yy 

ering  experience,  age,  references,  enclosing  Copy  Writer,  Promotion  Woman,  successful 

phstograph  if  possible.  Post-Tribune,  LaSalle,  record  New  York  publication,  will  uke  charge  r 

Ill.  advertisinff  or  citculstion  campaigns — writing,  L 


General  Promotion 


phstograph  if  possible.  Post-Tribune,  LaSalle,  record  New  York  publication,  will  uke  charge 

III- _  ■  _  advertising  or  circulstion  campaigns — writing, 

Advcrtlakag  Manager  wanted  by  old  established  layout,  production;  direct  mail.  Box  B-587, 
southern  morning  paper  in  citv  or  about  60,000.  Editor  &  Publisher. _ 


Advertising  Promotion — If  you  want  more 
business,  communicate  with  the  International 
Publications  Service,  Incorporated,  Suite  1004, 
1841  Broadway,  New  York  City. 


Pref«  young  man  who  has  had  experience  in  Composing  Room  Foreman — Resourceful  execu- 
the  South.  Applicant  must  be  able  to  write  getting  maximum  results  at  minimum 

a_dvertisements;  be  a  man  of  vision;  _a  first-  adman:  exoerience 


,  1-  j  1.  .  -.i.  cost;  expert  makeup  and  adman;  experience 

class  solicitor  and  one  who  can  set  the  pace  ^  Landfear, 

Sh.fhoT.".  ...m.  S. ; 

&  Publisher.  ,  .  ,  « _ 


BUSINESS  OPPORTUNITIES 


Bulletin  oi  PublUhiny  Properties  for  Sale — 
Trade,  class,  general,  etc.,  sent  upon  request. 
Harris'Dibble  Co.,  345  Madison  avenue.  New 
York  City, 


Cf  ruDiisner. - - - -  Look!  Have  just  graduated  from  the  College 

All  Around  Newspaper  Man  wanted  for  New  of  Journalism  of  New  York  University  and 
Y’ork  City  weekly  Community  Paw.  Oppor-  want  to  get  on  a  newspaper.  Won  first  prize 
tunity  to  acquire  part  interest.  Must  be  able  for  year’s  work  in  composition;  wrote  and  sold 
to  finance  himself  for  a  short  period.  Write  a  short  story;  wrote  and  sold  an  interview  with 

Box  900,  120  East  Fordham  Road. _  Fanny  Hurst;  had  some  of  my  work  accepted 

Circulation  Manager  wanted  for  eight-page  by  New  York  newspapers,  yet  have  no  swelled 
Ohio  daily.  Doubled  circulation  and  advertising  head,  I  don’t  know  it  all,  but  I  do  have  a 
past  six  months.  Circulation  two  thousand  out  liking  for  news^per  work,  a  good  foundation 
of  four  thousand  families  in  trade  area.  Must  which  to  make  good,  and  initiative,  \yhal 
canvass  half  time.  Only  newspaper  in  city  have  you  to  offer?  Frieda  Friedman.  2675 
ten  thousand.  State  full  exoerience  and  salarv  ^  alentinc  Avenue,  New  ^  qrk. 


In  Mmj  Respects  this  is  the  best  newspaper 
proposition  in  the  country.  Exclusive  fidd, 
central  west  city  of  12,000  with  business  district 
equal  to  average  city  of  25.000,  embracing  more 
than  100,000  population.  Ad  sales  over  $6,000 
a  month;  netting  $15,000  to  $20,000  a  year. 
Houaed  in  own  building  worth  $25,000.  Com¬ 
plete  for  $100,000;  what  terms  will  you  require? 
Prop.  1390x.  The  H.  F.  Henricha  Agency. 
Litchfield.  Ill. 


ten  thousand.  State  full  experience  and  salary  Valentine  Avenue.  New  lork. _ 

wanted  in  first  letter.  B-S84,  Editor  &  Pub-  Managing  FdHor  or  Assistant-Position  wanted 


cn  Pacific  Coast  newspaper,  with  independent. 


aassified  Advertising  Manager,  man  or  woman,  '■.•’'''al  or  progressive  tendencies.  Have  been 


to  build  real  classified  section  for  newspaper  News  Editor  ^  admittedly  highest  type 


f  carrying  less  than  two  columns  daily;  only  noon  daily  in  California  for  jjRht  yrars.  Will 
fspaper,  7,000  circulation,  progressive  com-  be  available  after  January  1,  1927.  Am  making 


munity;  oppoVtunity  for  salesman  who  knows  volunt^ily  Very  highest  references, 

classified  and  has  ambition  to  make  reputation  ^<lreM  Lew  Head,  2163,  Glen  avenue,  Pasa- 


for  self  and  his  newspaper;  nominal  salary  to  der.a.  Cal. 


Real  Bargain  for  Quick  Buyer — Evening  paper, 
exclusive  field,  middlewest;  splendid  equipment; 
good  circulation;  net  earnings  over  22  per  cent; 
price  $85,000,  one-half  cash,  J,  B,  Shale, 
Times  Bldg.,  New  York. 


start,  with  promnt  advance  as  ability  demon-  Newspaper  Pressman,  with  thirteen  years’  ex- 


rtrated:  write  fully  of  past  exMrience,  knowl-  perience  on  presses  and  in  stereotyping,  desires 
edge  of  classified  and  how  to  develop  it;  age,  connection  about  first  of  year.  Have  executive 
references’  salary  expected,  enclosing  photograph  ability  and  can  furnish  best  of  references. 


if  possible.  Post-Tribune,  LaSalle.  Ill. 


B-S79,  Editor  &  Publisher. 


Newspapers  for  Sale 


CiMsffied.SaWineB-One  of  New  Jersey’s  fast-  Promotkm-A  fighting  young  newspaper  man 
est  growing  daily  papers  can  use  2  or  3  experi-  seeks  a  new  connection  due  to  limitations 


Newspaper— Long  established  weekly.  New 
Jersey,  near  N.  Y.  City;  complete  plant,  news¬ 
paper  and  job  printing;  contracts  for  publica¬ 
tions;  legal  advertising.  Box  B-S94,  Editor  & 
Publisher. 


enc<^  classified  salesmen.  'Those  familiar  with  present  field.  Experienced  in  all  departments 

Basil  Smith  system  preferred.  Will  pay  salary  ^  record  as  a  real  high  class  >-o<lucer. 


,  j.caj  zsea.m./  ^  Tccord  ds  3  Tcal  High  cUss  pfodU' 

and  commission.  Write  giving  full  particulars  Unquestionable  character.  B-S93.  tditor 
to  B-58.5.  Editor  &  Publt^her. _  Publisher 


Crew  Maiwger  Warned.  Must  organize  a  small  Reportorial  Work-University  graduate  (British 
crew  of  SIX  to  eight  men  who  can  produce  in  American),  26.  School  of  Journalism. 


highly  competitive  territory.  Many  excellent  gome  experience.  ’  Wide  educational  back- 

fn-ound.  B -583.  Editor  &  Publisher. 


CIRCULATION 


30,000  circulation.^  Real  selling  will  get  10,000  = - : - ^ : - 

more.  Apply,  giving  references  and  experience  Reportorial  work,  part  time,  wanted  by  college 


to  Box  B-590.  Editor  &  Publisher. 


student.  Experienced.  Box  564,  Editor  & 
Publisher. 


Qrenlatfao  When  quick,  additional  circalation 
coverage  becomes  neceatary,  remember  that  our 
twenty  yeari  in  this  one  line  of  endeavor  ti 
yonr  proof  against  experimenting.  Write  or 
wire  Pacific  Coast  Grculatioo  Service,  Bell 
Block,  Cincinnati,  Ofaia 


News  Photography — Is  there  p  real  news  r3i  lisner. _ _ _ 

photographer  running  his  legs  off  keeping  up  Writer,  advertising,  promotion,  editorial.  Col- 
with  the  crowd  in  New  York,  Chicago  or  Phila-  lege  graduate,  gentile,  29;  excellent  record  as 


delphia  who  would  like  to  become  a  little  creator  of  successful  copy.  Versatile,  adapt- 
monarch  in  a  field  of  150.000?  I  want  a  first  able.  This  man  would  be  invaluable  to  the 


class  camera  man  who  is  ready  to  settle  down  right  organization.  Available  all  or  part  time, 
to  make  a  home  for  his  familv.  Location,  best  B-563,  Editor  &  Publisher, 
city  of  150.000  in  the  United  States.  It’s 


ttnilsHi  Buflders— Blair  ft  Austin,  1S04  On- 
tre  Ave.,  Reading,  Penn.  Originatora  of  Salea- 
nanship  Gub  Campaigns. 


west  of  the  Mi'sissinni  river  and  south  of 
Kansas  City.  B-588,  Editor  &  Publisher.  ' 


MECHANICAL 


Situations  Wanted  Equipment  for  Sale 

Manager  now  employed  desire  For  Sale-On  account  of  consolidation  we  offer 


On  January  1st  two  of  my  well  organized, 
imerienced  crews  will  be  available  to  any  pub¬ 
lisher  who  wants  clean,  quick,  additional  circu¬ 
lation.  Minimum  cost.  Results  guaranteed. 
Peerless  Circulation  Service,  42  Millwood  St., 
Dorchester,  Mass.,  Talbot  4625. 


a’"”  exiwnence.  Mamed.  sale  one  Scott  24-page.  2-plate  wide  Rotary 
.  'n  "U"  re-  sterer  type  machinery  complete.  Every 

sponsih.litv,  B-569.  Editor  A  Publisher.  machine  equipped  wTth  electric  motor  (220  volt, 

A4verti»lrg  M-nneger,  Bnsmess  Maparer.  of  A.C.);  new  rollers,  new  blankets.  Nothing  more 


wide  experience  apd  tipheatahle  record  .is  organ-  to  buy.  Details  on  application.  Bedford  Print- 
izer  and  business  getter  see^s  connection  with  ing  Co.,  La  Salle,  Ill. 


Wire  (lur  Pottery  Direct  for  supplies  to  start 
a  holiday  dish  offer.  Results — I-ow  cost.  The 
Albright  China  Co.,  Carrollton,  Ohio. 


greater  opportunity.  Now  emnlnved  as  business  ..  -it. 

manager.  Any  location.  B-S91,  Editor  ft  sixteen-page  single-plate 


Pulilisber.  ’  Potter  press,  dry  mat  roller,  all  turtles,  pot, 

.  .  - 5—; - j - _ —  motors  and  equipment  for  handling  pap"r.  Three 

Advertising  Salesman-  35  years  of  age  Sev-  thousand  dollars.  Terms  if  desired.  Better 


EDITORIAL 


era!  years  Mperience  representing  leading  price  for  all  cash.  Available  because  of  plant’s 


newspapers,  I^th  locMIy  and  rationallv.  failure.  Must  act  qu'cklv.  Apply  Box  1003, 
Knmvledge  of  Faster^  T— -it-i-v.  Would  1-Ve  Rockv  Mount.  North  Carolina. 


Syndicate  Features 


change.  S.a1ary  arotmd  $4000  00  if  onnortunitv  - - 

for  advancement  offers  itself.  References.  Observer  Press  for  sale;  with  complete 


Staff  News,  Johnson  City,  Tenn.,  is  the  new 
paper  this  week.  For  samples  of  a  live,  alert, 
up-to-date  service  write  the  Graphic  Syndicate, 
25  City  Hall  Place,  New  York. 


Pnx  B-596.  Fditor  Sr  Publisher.  stereotyping  equipment  including  35  h.p.  motor. 

— if — 3 ^ - i  Prints  16  pages.  7  columns,  13  ems.  Excellent 

^  1  Busmes,  Manager?  condition,  requires  only  1  pressman  and  ap- 


Our  experience  of  20  years  your  guarantee. 


Reason  for  sale:  Times  has  out- 


Investment  will  insure  ^rmanrncy.  38.  mar-  grown  this  press.  Press  wi'l  be  boxed  for 
ned  Mason.  Crmfidential  cor, espondence  in-  shipment  f.o.b.  Bridgeport  at  $2,750.  1  newly 


Press  Clippings 

Aasoefated  Gipping  Bureaus,  Buffalo,  N.  Y. 


vited.  B-595.  Fd'tor  ft  Publisher. 

CrciiIaMen  Maeneer,  7  years’  successful  experi 


acquired  Ludlow  with  1  cabinet  of  matrices  also 
for  sale.  For  particulars  write  or  phone  Bridge- 


EDITOR  ft  PTTBLISHER  reaches  the 
man  who  buys  Syndicate  Featuree  and  all 
other  Bervicee  and  Supplies  used  by  the 
Editorial  Department. 


Newspaper  Properties 


Bought,  Sold  emd 
Appraised. 

All  negotiations 
confidential. 

PALMER,  DEWITT  & 
PALMER 

350  Madison  Ato.»  Now  York 
Biuineu  ZatabUshod  ta  ISM. 


CONSOLIDATION 


The  merging  of  newspaper  Interests  Is 
n  snbjeot  that  has  reoeivsd  ipeoial  stndy 
and  inveatlgatlon  by  this  firm  for  nearly 
17  yean.  It  ia  a  big  anbject  and  reqtfirat 
eonaldernble  teehnioal  knowledga,  both  aa 
to  valuation  nnd  opernting  methods.  Wku 
properly  erganixed,  the  retnlts  are  aevar 
li  tappointing. 


'Wt  hnvo  boon  fnetom  in  mnny  impertsnt 
eonaeiidationa,  lalea  and  appraisnls. 


HARWELL  &  CANNON 

Times  Bldg.  New  York 


I  WE  CONNECT  THE  WIRES! 


J^EWS  EXECUTIVE  and 
Make-up  Editor,  over  fifteen 
years  as  telegraph  editor,  city 
editor,  and  head  of  copy  desk 
with  leading  eastern  dailies. 
“Quick  and  accurate  sense  of 
news  values.  Can  dress  up  good 
appearing  page  with  news  prop¬ 
erly  displayed.’’  Age  40;  col¬ 
lege;  married;  Northeast  pre¬ 
ferred.  Minimum  $50.  Mention 
our  No.  2063. 


FERNALD'S  EXCHANGE,  'NC 
SccuniTT  ■loo.  ■rainaniLn,  Mam 


Help  Wanted ! 


We  have  several  good  open¬ 
ings  for  Advertising  Salesmen. 
The  demand  seems  to  be 
greater  than  the  supply. 


On  this  page  publishers  are 
offering  opportunities  and  we 
have  numerous  direct  requests 
that  we  furnish  names  of  avail¬ 
able  men. 


ence,  desires  chnuge  January  l«t.  Versed  in  port  Times.  179  Fairfield  ave.,  Bridgeport,  Conn. 

t.onas^2^man^B-56^  Editor  ft  Publisher.  _  complete  line.  Overhauled  and  gu^ 

Clrcui’^M'm  Manure,  tiow  eTnrIovH,  dwires  anteed  machine*  at  barfain  pHret.  Ekay 
chanee  Dec.  1.  Experience  in  every  phase  of  terms.  Hoffmann  Type  k  Enzravtng  Co.,  114 
circulation  and  promotion  work,  from  carrier  E.  13th  55t..  N.  Y.  City, 
to  circulation  manager.  Can  ffive  best  refer-  '  '  -  ■ 

ences  and  «hnw  excellent  results  on  three  papers.  Photo- Eafrmvlii^  plant  for  sole.  Ideal  for  one 
Mnrninir.  Evening  and  Sunday  experience.  B-  men.  Miles  Machinery  Co.*  459  W. 

578,  Editor  &  Publisher.  26th  St.,  New  York. 


Employer  and  Employee 
can  get  together  through  the 
classified  page  of 


EkUtor  &  Publisher 


< 


4 

4 


{ 


^  zc/fi/-'  r<f  ^ 

two  prominent  citizens  in  each  Saturday 
issue  offering  prizes  totalling  $1,000  for 
the  correct  pasting  up  of  all  the  pictures 
in  the  series. — H.  L.  Cecil. 


ON  PRESIDENTS  TRAIN 


12  Writers  and  5  Cameramen  on 
Coolidge's  Kansas  City  Trip 

Twelve  newspaper  men  accompanied 
President  Coolidge,  Mrs.  Coolidge  and  grams  in  a  compact  manner  is  used  by  a 
the  Presidential  party  to  Kansas  Gty,  Boston  paper.  A  list  ,of  stations  is 
Mo.,  where  the  President  was  the  guest  given  with  spaces  after  each  one  that  has 
of  honor  and  principal  speaker  at  the  a  heading  of  the  hours  such  as  6-7,  7-8, 
dedication  of  Kansas  City’s  Liberty  etc.  In  each  of  these  spaces  a  star  is 
Memorial,  Armistice  Day.  printed  during  the  hours  of  which  this 

The  correspondents  were :  W.  P.  Me-  station  is  active.  When  the  station  is 

Avoy,  United  Press ;  George  E.  Durno,  not  broadcasting  no  star  appears.  By 

International  News  Service;  Steven  this  chart  the  listener-in  can  tell  when 
Early  and  E.  B.  Hulen,  Associated  to  tune  in  for  any  certain  station.  Else- 

Press ;  John  Lambert,  Universal  Service;  where  on  the  page  he  can  get  the  pro- 

J.  Russell  Young,  Washington  Evening  gram  of  that  station  if  he  desires  to  read 
Star;  Charles  Michaels,  Xcw  York  it. — C.  E.  Pellissier,  Boston. 

Times;  Glenn  Tucker,  New  York  World.  - 

Carter  Field,  New  York  Herald  Shortly  before  Christmas,  banks 
Tribune;  Michael  Hennessey,  Boston  throughout  the  country  will  ^y  out  their 
Globe;  Arthur  Sears  Henning,  Chicago  Christmas  Club  accounts.  Find  out  the 
Tribune;  Roy  Roberts,  Kansas  City  Star  approximate  amount  of  cash  which  will 
W'ashin^on  correspondent.  be  distributed  to  depositors  in  your  city. 

There  were  hve  news  photographers  on  — R.  B.  S. 
the  train. 


DOLLAR  * » 
**  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
‘H  U  N  C  H’ 
PUBLISHED 


HUNCHES 


When  a  Friday  falls  on  the  thirteenth 
why  not  get  out  a  double-page  listing 
thirteen  advertisements  with  thirteen 
different  articles  featured  in  each  ad¬ 
vertisement.  This  will  certainly  tie-up 
with  Friday,  the  thirteenth. — Gordon 
Hebert. 


By  JOHNNY  FARRELL 

Famous  Taacfaer  of  That  Gama 


TN  response  to  a  letter  from  a  little  “Twirlin’  the  Dial’’  is  the  headline  on 
9-year-old  reader,  the  editor  of  the  a  small  first-page  feature  being  used  by 
Chicago  Daily  News  has  called  upon  the  Peoria  Transcript  daily.  This 
the  city’s  children  to  write  in  and  an-  feature  mentions  radio  stations  from  out- 
swer  the  little  girl’s  question:  of-the-way  places  or  unusual  distances 

“Mister  Editor,  is  there  really  a  Santa  picked  up  by  local  radio  fans,  whose 
Qaus,  and  has  he  a  reindeer  and  a  names  and  addresses  are  given.  The 
sleigh,  and  does  he  live  far  up  in  the  closing  words  each  day  are:  “If  you 
north  where  it  is  always  snow?’’  listen  in  on  anything  good  tonight  let  the 

Instead  of  answering  himself,  the  Dial  editor,  7121,  know  about  it.” — 
editor  has  printed  the  girl’s  letter,  and  W.  L.  Lowry, 
asked  the  boys  and  girls  of  Chicago  to 
write  the  Santa  Qaus  editor,  what  they 
think  about  Kris  Kringle. — L.  B.  G., 

With  the  heavy  advertising  season  ^^**^80,  Ill. 
just  ahead  every  advertising  solicitor 
should  carry  a  copy  of  his  cut  service 
while  “making  the  rounds.”  Illustrations 
and  especially  those  of  the  Yule  season, 
often  bring  increased  business  and  new 
ideas  when  seen  by  the  individual  ad¬ 
vertiser.  And,  too,  he’ll  appreciate  the 
convenience  of  your  service  or  services. 

— Davis  O.  Vandivier. 


24  LESSONS 

Illustrated 


A  weekly  that  carried  a  double  spread 
ad  proved  it  believed  in  service  by  do¬ 
ing  more  than  the  average  newspaper 
would.  On  the  opening  day  of  the  sale 
the  business  manager  paid  for  a  general 
telephone  call  over  the  rural  lines  broad¬ 
casting  that  the  sale  opened  that  morn¬ 
ing.  Maybe  the  merchant  didn’t  appre¬ 
ciate  this  thoughtfulness. — A.  R.  B., 
Austin,  Minn. 


KING  FEATURES 
SYNDICATE,  Inc. 
New  York  City 


The  Fort  Wayne  (Ind.)  News-Senti¬ 
nel  is  featuring  jig-saw  photographs  of 


“Books  You  Have  Always  Intended 
to  Read”  is  the  title  of  a  section  con¬ 
ducted  weekly  by  the  Milxvaukee  (Wis.) 
Journal.  The  department  reviews  each 
week  an  old  novel,  now  become  classic, 
and  gives  new,  interesting,  human  in¬ 
terest  sidelights  on  the  author. — Ruben 
Levin,  Milwaukee,  Wis. 

It  is  not  too  early  for  the  schools  to  be 
planning  their  Christmas  plays  and 
entertainments.  Early  stories  on  the 
coming  events  would  make  good  news 
and  would  build  up  interest  in  the  enter¬ 
tainments  themselves.  Ask  your  re¬ 
porter  to  check  up  on  this  now,  and  then 
follow  up  all  leads  regularly. — Ralph 
Gibler,  Huntington,  Ind. 

The  New  York  Hercdd  Tribune  re¬ 
cently  conducted  a  roller  skating  contest 
for  the  city  children  in  Central  Park, 
and  issued  medals  and  prizes  to  the 
winners,  co-operating  of  course  with  the 
Department  of  Parks. — C.  O. 


During  September 
More  than  45  high  class 
Newspapers 
Took  on 


FRANK  SIMONDS’ 


■  Interpretative  stories  of  the  European 
_  situation 

Among  leading  neuispapers  printing  the 

■  Simonds’  articles  are  the: 

•  Boston  Herald 
Washington  Star 

"  Hartford  Courant 

■  Philadelphia  Inquirer 
_  Providence  Journal 

Los  Angeles  Times 

■  San  Francisco  Chronicle 
_  Buffalo  News 

and  papers  of  this  type 

Here  is  an  opportunity  to  attract 

■  the  public  of  purchasing  power 

*  The  McClore  Newspaper  Syndicate 

®  373  Fourth  Ave.,  New  York  City,  N.  Y. 


hy 

His  Friend  and  Manager 

S.  GEORGE  ULLMAN 


A  small  newspaper  office  may  get  its 
share  of  election  money — ^and  without 
going  into  crooked  politics.  Unused 
ballots  may  be  purchased  after  election 
from  the  county  clerk  and  cut  and  bound 
into  pads.  Any  live  stationery  shop  will 
undertake  the  sales  end  for  a  small  com¬ 
mission  and  dispose  of  them  to  school 
children  for  scratch  pads.  Ballots  could 
also  be  cut  to  a  size  suitable  for  copy 
paper  and  sent  to  the  paper’s  country 
correspondents.  Then  they  would  send 
in  uniform  copy,  instead  of  writing  on 
everything  from  paper  sacks  to  expensive 
bond. — James  E.  Daugherty. 

The  Rockford  (Ill.)  RegisteY-Gasette 
recently  sponsored  a  Used  Car  Show  and 
Auction  Sale.  A  central  location  was 
obtained,  and  each  dealer  was  asked  to 
place  on  exhibition  a  selected  stock  of  his 
used  cars.  .\  seven  page  advertising 
campaign  had  been  laid  out,  and  based 
on  100  cars,  each  dealer  was  taxed  so 


Chicago  Dally  News 

Ordered  by  Wire 

Boston  Globe 

Ordered  by  Phone 


Immediate  Beleaie 
Wire  for  Termi 


The  O’Dell  Newspaper  Service 

5S  Fifth  Avenue,  New  York  Oty 


THE  WELFARE  COMMITTEE 


BY  UNITED  PRESS 


FICTION 


INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 


New  readers  gained 
by  our  clients  with 
it  total  hundreds 
of  thousands. 


Our  1926 
CHRISTMAS 
PICTURE 

By  W.  Charles  Tanner 
Released  December  1st 
3,  4  and  5  Column  Sizes 

The  iBternatiooal  Syndicate 

Baltimore,  Md. 


Can  supply  you  with  com-  ' 
petent  circulation  men  of  ; 
capacity  and  ability  capable  | 


to  take  entire  charge  of  your 
department  or  to  W1  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


NEA  Service,  Inc. 

1200  West  Third  Street 
CLEVELAND,  OHIO 


